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Largest  Attendance 
Expected  by  AP,  ANPA 

World's  Fair  Is  Added  Attraction  to  Nation's 
Publishers  .  .  .  Details  Yet  to  Be  Announced  .  .  . 
April  24-28  Annual  Convention  Week 

I  WITH  THE  ADDED  attraction  of  the 
New  York  World’s  Fair,  scheduled 
to  open  April  30,  the  annual  meetings 
d  the  Associated  Press  on  April  24 
and  the  American  Newspaper  Pub¬ 
lishers  Association,  April  25  through 
27,  at  the  Waldorf-Astoria,  New  York, 
are  expected  to  have  the  largest  at¬ 
tendance  in  many  years. 

The  skeleton  outline  of  programs 
lor  both  conventions  will  be  approxi¬ 
mately  the  same  as  former  years  but 
details  will  not  be  announced  until 
immediately  before  the  convention 
dates. 

Nominate  Directors 

The  Associated  Press  meeting,  pre¬ 
sided  over  by  President  Robert  Mc¬ 
Lean,  of  the  Philadelphia  Bulletin. 
will  open  the  convention  week  Mon¬ 
day  morning  in  the  Starlight  Roof  of 
the  Waldorf.  No  announcement  of 
official  business  to  be  conducted  has 
been  made  aside  from  the  election 
of  directors.  The  nominating  com¬ 
mittee  met  Tuesday  in  New  York  to 
prepare  a  list  of  nomination  for  the 
membership  to  vote  on.  Present  at 
the  meeting  were;  E.  P.  Adler,  Daven¬ 
port  (Iowa)  Times:  Ray  Green,  Con- 
rordio  (Kans.)  Blade -Empire;  David 
Bov/e,  Burlington  (Vt.)  Free  Press 
4  Time.s;  Charles  P.  Manship,  Baton 
jfiouge  (La.)  State  Times:  W.  W. 

Knorpp,  PhoenLr  (Ariz.)  Gazette; 

Egl»rt  D.  Corson,  Lockport  (N.  Y.) 
l/nion-Su)i  &  Journal:  J.  S.  Parks. 

Fort  Smith  (Ark.)  Times-Record;  O. 

S.  Worden,  Great  Falls  (Mont.)  Trih- 
\  line. 

The  committee  was  called  upon  to 
•imke  nominations  for  directors  by 
reason  of  the  expiration  of  the  terms 
of  the  following  directors:  W.  H. 

Cowles.  Spokane  (Wash.)  Spokes- 
omn  Review:  E.  Lansing  Ray,  St. 

“Oais  (Mo.)  Globe  Democrat:  Robert 
R.  McCormick,  Chicago  Tribune: 

C*orge  B.  Longan,  Kansas  City  (Mo.) 

“|®r;  L.  K.  Nicholson,  New  Orleans 
Times-Pirniyunc. 

The  Committee  made  the  following 
dominations,  the  rule  requiring  at 
*®st  ten  nominations:  Frank  S.  Bak- 
*r,  Tacoma  (Wash.)  Ledger:  Amon 
^  Carter.  Ft.  Worth  Star-Telegram: 

H.  Cowles.  Spokane  (Wash.) 


eon  will  be  held  in  the  Grand  Ball¬ 
room  Monday  between  the  AP  ses¬ 
sions. 

Will  Probably  Visit  New  Offices 

It  is  expected  the  AP  general  man¬ 
ager  in  New  York  will  arrange  to 
conduct  the  visiting  members  around 
the  new  offices  in  Radio  City. 

The  opening  session  of  the  ANPA 
convention  will  be  the  small  dailies’ 
meeting  Tuesday  in  the  Jade  Room  of 
the  Waldorf.  It  will  be  devoted  to 
the  problems  of  particular  interest  to 
dailies  of  less  than  50,000  circulation. 

Wednesday  morning  will  be  the 
opening  session  for  the  entire  ANPA 
membership  in  the  Grand  Ballroom. 
The  formal  report  of  the  president. 
James  G.  Stahlman  of  the  Nashville 
Banner,  and  reports  from  the  vari¬ 
ous  committees  and  the  Bureau  of 
Advertising  will  be  heard. 

Wednesday  afternoon,  following  the 
custom  of  the  last  few  years,  probably 
will  be  devoted  entirely  to  advertis¬ 
ing  topics  with  Edwin  S.  Friendly, 
business  manager  of  the  New  York 
Sun,  and  chairman  of  the  Bureau  of 
Advertising,  presiding.  A  number 
of  agency  men  may  be  guest  speakers 
at  that  meeting. 

It  is  expected  that  addresses  by 
various  members  will  feature  the 
Thursday  morning  meeting.  Officers 
and  directors  will  be  elected  Thurs¬ 
day  afternoon. 


The  annual  banquet  of  the  Bureau 
of  Advertising  is  scheduled  for  Thurs¬ 
day  night  in  the  Grand  Ballroom  fol¬ 
lowing  the  close  of  the  ANPA  ses¬ 
sions.  Several  prominent  speakers  are 
to  be  heard  and  according  to  the 
headquarters  of  the  Bureau  in  New 
York  a  sellout  is  indicated  even  at 
this  early  date.  Col.  Julius  Ochs 
Adler,  vice-president  and  general 
manager  of  the  New  York  Times,  is 
chairman  of  the  bureau’s  dinner  com¬ 
mittee. 

Topics  Not  Yet  Selected 

There  has  been  no  lineup  of  topics 
for  discussion  at  the  ANPA  meetings 
but  it  is  believed  considerable  time 
will  be  given  to  ways  and  means  of 
offsetting  the  drop  in  national  linage. 
Newsprint,  labor,  economy  in  produc¬ 
tion  and  freedom  of  the  press  will 
also  be  discussed.  It  is  expected  that 
attention  will  also  be  given  to  the 
many  attacks  on  the  press  in  the 
last  year. 

There  is  a  possibility  that  an  ANPA 
committee  will  present  a  “suspension 
insurance  program’’  to  the  member¬ 
ship  for  consideration. 

Final  details  of  the  ANPA  program 
will  be  approved  by  the  board  of  di¬ 
rectors  which  is  to  meet  April  22,  the 
Saturday  before  the  meeting. 

Many  publishers  are  expected  to 
remain  in  New  York  for  the  official 
F'air  opening.  Also,  many  will  prob¬ 
ably  visit  the  Fair  during  the  con¬ 
vention  week,  although  Fair  officials 
have  made  no  announcement  of  ac¬ 
commodations  for  them. 

Wilder  Breckenridge,  sales  manager. 
Bureau  of  Advertising,  ANPA,  an¬ 
nounced  in  New  York  this  week  that 
the  Bureau  is  making  arrangements 
with  leading  New  York  agencies  to 
open  their  doors  for  inspection  to 
visiting  publishers  during  ANPA  con¬ 
vention  week. 


WILSON  &  CO.  LAUNCHES  LARD  CAMPAIGN 

CHICAGO,  March  15 — Featuring  the  slogan,  “More  Lard  in  Every  Larder,” 
Wilson  &  Co.,  local  packers,  launched  a  newspaper  advertising  program 
in  eight  middle-western  cities  this  week  designed  to  increase  lard  consump¬ 
tion  generally  and  popularize  Wilson’s  new  certified  lard.  Full-pages  and 
672-line  ads  were  used  for  the  initial  announcement  to  be  followed  by  six 
672-line  ads.  In  announcing  the  campaign,  Thomas  E.  Wilson,  chairman  of 
Wilson  &  Co.,  expressed  the  hope  that  the  drive  will  extend  “to  every  pack¬ 
ing  house  and  every  man  in  any  way  concerned  with  the  production  of  hogs 
and  lard  in  the  United  States.  Because  we  have  allowed  lard  to  get  along 
without  sufficient  promotional  help,  the  per  capita  consumption  has  slumped,” 
.said  Mr.  Wilson,  who  also  pointed  out  the  export  market  for  lard  is  only 
one-third  of  normal.  United  States  Advertising  Corp.,  is  handling  the  Wil¬ 
son  institutional  campaign  on  lard. 


SENATE  FROWNS  ON  FRANKED  GOVT.  RELEASES 

WASHINGTON,  D.  C.,  March  16 — An  amendment  to  the  Post  Office  appro¬ 
priation  bill  forbidding  federal  departments  to  mail  their  press  releases 
and  other  material  postage  free  except  in  response  to  specific  requests,  or 
unless  sent  to  schools,  libraries  or  public  officials,  has  been  adopted  by  the 
v.,..cciiii5  Senate.  The  motion  was  made  by  Senator  Joseph  C.  O’Mahoney  of  Wyoming, 

Rcayune;  George  B.  Longan,  Kan-  declared  most  of  the  government  material  goes  into  wastebaskets  with- 

S3S  City  (Kan.)  Star;  E.  Lansing  Ray,  opening.  Debate  on  the  amendment  revived  the  newspaper  mailing 

*  ’  “subsidy”  allegations,  and  brought  a  remark  from  Senator  Cary  Hayden 

of  Arizona,  obviously  with  the  development  of  radio  in  mind,  that  special 
rates  for  newspapers  can  no  longer  be  justified  in  view  of  the  existence  of 
“other  avenues  for  conveying  intelligence.” 


W. 

^kesmaii  Review;  Robert  R.  Mc- 
pinnick.  Chicago  Tribune;  F.  A.  Mil- 
South  Bend  (Ind.)  Tribune:  L 
I*  Nicholson,  New  Orleans  Times- 


•  Louis  (Mo.)  Globe  Democrat; 
S.  Stauffer,  Arkansas  City 
l^an).  Traveler:  Arthur  Hays  Sulz- 
'>«^er.  New  York  Times. 

following  nominations  were 
for  directors  in  cities  of  less 
■^^>000:  Stuart  H.  Perry,  Adrian 
t  ich.)  Telegram,  whose  tenn  is  ex- 
Norman  B.  Black,  Fargo 
■  F orum-Tribune. 

The  annual  Associated  Press  lunch - 


1000  SEEK  TICKETS  FOR  ROYAL  TRAIN  TOUR 

MONTREAL,  March  14 — More  than  1,000  applications  have  been  received  for 
accommodation  on  the  press  train  for  the  royal  tour  of  Canada.  News¬ 
papers  and  news  services  the  world  over  want  to  have  their  writers  aboard. 
W.  S.  Thompson,  Canadian  National  Railways,  is  in  charge  of  arrangements. 


U.  S.  Nabs  Fifth 
Mobile  Suspect 
In  Ewald  Attack 

/  Four  Press  Register  Employes 
Quizzed  as  Grand  Jury 
Probe  Begins 

Mobile.  Ala.,  March  15 — Four  em¬ 
ployes  of  the  Mobile  Press  Register. 
associates  of  Henry  P.  Ewald  during 
his  editorship  of  those  papers,  so  far 
have  been  summoned  before  a  federal 
court  grand  jury  investigating  the 
attack  on  Ewald  by  persons  who  it  is 
charged  were  attempting  to  silence 
an  editorial  expose  of  the  lottery 
racket  in  Mobile. 

Ewald,  trapped  in  a  Mobile  resi¬ 
dence  the  night  of  February  14,  was 
photographed  in  a  compromising  po¬ 
sition,  then  blackjacked  and  beaten 
with  a  gun  butt.  At  least  five  men 
and  a  woman  were  said  to  be  in  the 
group  that  laid  the  trap. 

Fifth  Person  Arrested 

Meanwhile,  District  Attorney  Fran¬ 
cis  H.  Inge  announced  the  arrest  of 
a  fifth  person,  booked  under  Section 
51,  Title  18  of  the  U.  S.  code,  which, 
in  effect,  charges  violation  of  the  bill 
of  rights  as  it  relates  to  free  speech 
and  press. 

The  latest  defendant  is  John  Powe. 
brother  of  Sam  Powe,  bookmaker 
and  politician.  John  Powe  is  free 
under  $5,000  bond  after  arraignment, 
al  which  he  waived  his  preliminary 
hearing.  Sam  Powe;  Pete  Crolich.  a 
barroom  operator,  and  George  and 
Miriam  McKenzie,  who  live  in  the 
house  where  Ewald  was  attacked, 
were  all  to  have  had  preliminaries 
Tuesday,  but  the  hearings  were  in¬ 
definitely  postponed  at  Inge’s  request, 
pending  grand  jury  action. 

The  grand  jury  is  expected  to  re¬ 
port  its  true  bills  in  about  10  days, 
and  if  indictments  are  returned 
against  the  five  defendants  it  is  ex¬ 
pected  they  will  go  to  trial  speedily — 
probably  by  mid-April. 

■ 

FCC  Probe  of  Chains 
Broadens  Its  Scope 

Washington,  D.  C.,  March  14 — The 
.second  phase  of  the  Federal  Communi¬ 
cation  Commission’s  inquiry  into  chain 
broadcasting  and  monopoly  was 
launched  today  when  hearings  were 
opened  to  permit  other  than  industry 
witnesses  to  discuss  conditions  in  the 
radio  field. 

The  Commission  earlier  had  com¬ 
pleted  the  major  part  of  its  investiga¬ 
tion  of  the  services  of  national  and 
regional  networks.  Hearings  which 
will  follow  are  expected  to  develop 
testimony  disclosing  grievances  against 
the  radio  industry  or  the  FCC.  The 
hearings,  to  continue  throughout  the 
week,  wilt  delve  into  alleged  dis¬ 
criminations  through  monopolistic 
control. 

U.  S.  SHIFTS  PRESS  CHIEF 

Washington,  D.  C.,  March  7 — Lieut. 
Col.  Alexander  D.  Surles,  chief  of  the 
War  Department  press  section  for  the 
last  four  years,  has  been  ordered  to 
duty  at  Fort  Knox,  Ky.,  effective 
June  30. 
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Amon  Carter 
Honored  by 
U.  S.  Leaders 

600  Business  and  Govt. 
Chiefs  Congratulate  Him 
.  ,  .  Portrait  Unveiled 

An  appreciation  dinner  for  Amon  G. 
Carter,  publisher  of  the  Fort  Worth 
Star-Teletirntii.  assumed  national  pro¬ 
portions  in  Fort  Worth  March  9  when 


“Shucks,  fellers,  you’re  overdoing  it.” 

The  testimonial  dinner  was  started 
back  in  1926.  when  Carter  climaxed 
the  drive  for  erection  of  the  club’s 
12-story  home  covering  half  a  city 
block. 

Sfieakers  explained  that  it  was  voted 
then  to  purchase  Carter’s  portrait,  but 
that  he  never  had  been  still  long 
enough  to  sit  for  a  painting. 

Among  the  editors  and  publishers 
whose  telegrams  were  lead  at  the 
dinner  were:  John  Sorrells,  and  G. 
B.  Parker,  of  Scripps- Howard  News- 
pafjers;  Arthur  Hays  Sulzberger,  New 
York  Times:  William  Curley.  New 
York  Jotirual- American:  Capt.  Joseph 
Patter.son.  New  York  News;  Howard 
Davis.  New  York  Herald  Tribune;  Ed 
Friendly  and  Gilbert  Hodges,  Netc 
Y(irk  Sun:  Dr.  Frank  Barham.  Los 
Ant/eles  He  raid -Express. 

Also  Hany  Chandler.  Los  Angeles 
Times:  Bill  Rogers,  Beverlg  Hills 
Citizen:  Kent  Cooper,  A.ssociated 
Press;  J.  G.  Stahlman,  Nashville  Ban¬ 
ner.  ANPA  president;  and  L.  B. 
Palmer,  general  manager.  ANPA;  E. 


EDITOR  &  PUBUSHER 
CALENDAR 

March  20 — Inter-State  Cir¬ 
culation  Managers  Assn.,  semi¬ 
annual  convention.  Hotel  York- 
towne,  York.  Pa. 

March  21-22 — Central  State.s 
Circulation  Managers'  Assn., 
spring  meeting.  Palmer  Hou.se. 
Chicago. 

March  2.% — Seventeenth  an¬ 
nual  Newspaper  Day.  School  of 
Journalism.  University  of  South¬ 
ern  California. 

April  .'{-1  -  Pennsylvania 

Newspaper  Publishers'  Assn., 
mechanical  conference.  Penn- 
Harris  Hotel.  Harrisburg.  Pa. 

G.  F.  Milton  Heads 
Chattanooga  News 

Chattanooga.  Tenn.,  March  13 — 
George  Fort  Milton  has  been  elected 


Lansing  Ray.  St.  Louis  Globe-Demo-  president  and  general  manager  of 
rrat:  Conde  Nast.  Vogue;  Bruce  Bar-  Chattanooga  News  Inc.,  new  corpora- 
ton.  Irvin  S.  Cobb;  Sam  Blythe  and  tion  which  has  leased  properties  of 
Isaac  Marcosson.  of  Saturday  Evening  the  News  Company,  of  which  Milton 
Post.  is  also  president  and  general  man- 

Damon  Runyon.  Lucius  Beebe,  H.  ager.  The  new  company  publishes 

L.  Mencken  and  other  writers  also  the  News,  afternoon  daily  in  Chat- 

sent  regards.  tanooga.  The  lea.se  covers  a  period 

One-Man  Ad  Department  of  10  years. 

Carter  was  the  one-man  advertis-  Walter  C.  Johnson  is  vice-president 
ing  department  on  the  old  Fort  Worth  of  the  old  company,  but  was  not 
Star  when  he  went  to  Fort  Worth  elected  to  any  office  in  the  new  oper- 
early  in  the  20th  century.  When  the  ating  company,  and  is  therefore  not 
paper  acquired  and  consolidated  with  a.ssociated  with  new  company.  John- 


Full-lenQth  portrait  of  Amon  Carter^  un-  the  Evening  Telegram  in  1909,  Carter  son  has  been  connected  with  the 

veiled  March  9  at  an  appreciation^  dinner  ^as  made  business  manager.  Later,  News  for  many  years,  having  been 

for  the  Fort  Worth  Star-Telegram  $  pub-  hg  became  vice-president  and  general  a.ssociated  with  the  late  George  Fort 

lisher.  At  left  is  Paul  Whiteman,  who  was  anrt  in  1091  Miltnn  Sr 


usher.  AT  lett  is  raui  Whiteman,  who  was  rnanager,  and  in  1923  acquired  the  Milton,  Sr. 

toastmaster  at  the  banquet.  Right.  Sey-  controlling  interest  in  the  publishing  The  SNPA  board  of  directors  has 
rrour  one.  w  o  i  e  pain  inq.  company.  The  firm  bought  the  old  unanimously  requested  Mr.  Johnson 

members  of  the  Fort  Worth  Club,  of  f‘"'‘  treasurer  un- 

which  Mr.  Carter  has  been  president  R«"dolph  Hearst,  and  t.l  the  annual  meeting  in  June. 

19  years,  honored  him  at  a  banquet.  evening  Mr.  Milton's  new  associates  are  J.  J. 

Business  and  government  chieftains  '  Lynch,  Chattanooga  lawyer,  vice- 

of  tlip  nation  ioincd  in  porson  and  JWr.  Carter  nas  become  known  all  president  of  tbe  new  company^  Sam 
by  telegram  with  the  600  Fort  Worth  ^^e  country  as  a  booster  of  West  J.  McAllester,  attorney,  secretary, 

industrial  leaders  in  paying  tribute  to  Texas,  of  Fort  Worth  (where  the  and  Mrs.  Alice  W.  Milton,  his  wife, 
“The  Friendliest  Citizen  of  The  begins)  and  of  Texas  Christian  treasurer.  The  new  board  of  direc- 

Friendliest  City.”  Messages  from  more  University  at  Fort  Worth.  He  was  one  tors  is  composed  of  Mr.  and  Mrs. 
than  400  persons,  including  President  originators  and  developers  of  Milton,  McAllester.  Carter  Patten, 

Roosevelt.  Vice  -  President  Garner.  Frontier  Centennial  in  Fort  Worth  Chattanooga  business  man;  Mrs.  Abby 
Postmaster  General  FaiTev  and  others  Frontier  Fiesta  in  1937  C.  Milton,  widow  of  the  late  Mr.  Mil- 


were  read. 

Oil  Portrait  Presented 

The  affair  was  climaxed  when  a  full-  CARTER  GETS  DATELINES 

length  oil  painting  of  Carter  was  un-  Fort  Worth,  Tex.  March  13— The 
veiled  and  presented  to  the  club,  publicity  department  of  Texas  Chris- 
^ymour  Stone,  artist  who  painted  tian  University  has  i.ssued  a  state- 
the  picture,  was  present.  Paul  White-  nient  estimating  that  the  school'.s 
man.  who.se  band  was  in  Fort  Worth,  championship  football  team  last  fall 
w^  toastmaster.  caused  the  use  of  the  dateline  “Fort 

Facts  and  anecdotes  about  Carters  Worth  Toxac  ”  at  loact  71;  non 


ton;  Porter  Warner.  Jr.,  brother-in- 
law  of  Milton;  Reid  F.  Moore;  Phil 
B.  Whitaker,  and  J.  R.  Leal,  Chatta- 
noogians. 

■ 

REUTER'S  GOV'T.  GRANT 

A  Government  grant  to  Reuters. 
British  news  agency,  of  £6.000  in  pay¬ 
ment  for  “expenses  incurred  in  in- 


oas  mas  _  caused  the  use  of  the  dateline  “Fort  ment  for  “expenses  incurred  in  in- 

Facs  and  anecdotes  about  Carters  Worth.  Texas.”  at  least  75,000  times  creasing  their  daily  output  of  news 

rise  fiom  a  sandwich  .salesman  at  m  (J.  S.  newspapers  from  mid-Sep-  to  foreign  countries  since  September, 

Bowie.  ’Tex  were  related  by  Mel-  tember  until  after  New  Year’s.  Amon  1938,  at  the  request  of  His  Majesty's 

a  a  Ir-  Star  Telegram  Government.”  is  disclosed  in  the  Sup- 

presi  e  .  publisher,  in  the  team’s  foremost  plementarv  Civil  Estimates  i.ssued  in 

c:ate  justice  of  the  Second  Court  of  booster.  London  last  week. 


Civil  Appeals;  Ben  E.  Keith,  pro¬ 
duce  dealer;  T.  J.  Harrell,  mayor;  and 
William  Monnig,  merchant. 

The  publisher  was  described  as  a 
“one-man  supplementary  Chamber  of 
Commerce.”  as  a  city  builder  and  as 
a  friend. 

Among  the  out-of-town  guests 
present  for  the  occasion  were:  T.  J. 
White,  New  York.  Hearst  Enterprises; 
C.  R.  Smith,  Chicago,  president  of 
American  Airlines;  S.  W.  Fordyce,  St. 
Louis  attorney;  B.  H.  Newhouse,  New 
York  art  dealer;  A.  C.  Williams. 
Houston,  president  of  the  Federal 
Land  Bank;  Matthew  S.  Sloan,  St. 
Louis,  president  of  the  Missouri- 
Kansas-Texas  Railway.  Also  present 
were  Mrs.  Carter  and  their  two  chil¬ 
dren.  Amon  Carter,  Jr.,  and  Mrs. 
H.  R.  Kay,  of  Dallas. 

Mr.  Carter  finally  used  the  phrase  of 
his  late  friend.  Will  Rogers,  and  said: 
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Penna.  Dailies 
FCC  "Guinea  Pigs" 
In  Station  Merger 

Concentration  of  Press  and 
Radio  in  Single  Ownership 
To  Be  Studied 

Washington.  D.  C..  March  14--The 
Federal  Communications  Cominissio.', 
has  agreed  to  make  public  study,  in  ar. 
actual  case,  to  determine  whether  con- 
I'entration  of  press  and  radio  in  .single 
ownership  is  against  public  interes; 

The  test  will  be  made  on  the  appli¬ 
cation  of  the  Allentown  Call  Pub- 
li.shing  Company,  publisher  of  the  Call 
and  the  Chronicle  &  News  at  .Allen¬ 
town.  Pa.,  seeking  to  merge  Station; 
WSAN  and  WCBA  under  its  owner- 
.>-hip.  The  latter  outlet  is  operated  by 
Rev.  B.  B.  Musselman  and  shares  time 
on  a  single  wave  length  with  the  news¬ 
paper’s  station.  WSAN. 

Licensing  Recommended 
Under  FCC  procedure,  applications 
of  this  nature  are  examined  in  the 
legal  and  engineering  divisions  and 
their  recommendations  ordinarily  are 
adopted  by  the  Commission.  In  the 
Allentown  case.  General  Coun.sel  Wil¬ 
liam  Dempsey  reported  no  legal,  tech¬ 
nical  or  financial  objections  to  the 
merger  and  recommended  its  ap¬ 
proval. 

The  question  of  public  interest  arose 
as  a  result  of  Senator  Burton  K 
Wheeler’s  opposition  to  press-radio 
joint  owncr.ship.  The  Montana  Sen¬ 
ator  has  threatened  to  make  the  sub¬ 
ject  one  for  Congressional  investiga¬ 
tion.  The  Commission  has  decided 
to  “beat  him  to  the  draw.’’ 

An  informal  announcement  from 
FCC  explained  that  the  ca.se  was  set 
down  for  public  hearings  because  the 
Commissioners  were  unable  to  say 
without  further  examination  whethe;' 
concentration  of  all  newspapers  and 
ladio  stations  in  Allentown  would  be 
in  the  public  interest. 

Commissioners  Norman  S.  Ca.sc  and 
T.  A.  M.  Craven  voted  again.st  hear¬ 
ings.  They  argued  there  is  nothins 
in  the  Communications  Act  to  justify 
barring  publishers  from  the  field  ‘i 
radio  and  that  the  projjosed  merger  h 
satisfactory  by  every  legal  test. 

Press  Licenses  Endangered 
Hearings  will  be  conducted  in  alxiu. 
four  weeks,  either  at  Washington  0: 
Allentown. 

Should  the  inquiry  result  in  a  con¬ 
clusion  that  dual  ojx-ration  is  contrary 
to  public  interest,  approximately  one- 
third  of  the  existing  broadcast  license- 
may  be  in  danger.  That  precentage  0: 
facilities  now  in  use  is  owned  or  op¬ 
erated  by  publishing  companies.  0; 
has  a  direct  or  indirect  newspaper 
affiliation.  Licenses  are  renewable 
each  six  months,  and  the  test  for  re¬ 
newal  is  whether  they  have  operated 
“in  the  public  interest”  in  the  preced¬ 
ing  six-month  period. 

■ 

“SPECIALS"  NAMED 

Elffective  March  14  Paul  Block  and 
Associates,  became  the  national  rep¬ 
resentative  of  the  Portland  Oregonian- 
Other  special  representatives  named 
recently  are  Fenger-Hall  Co.,  Ltd.- 
Wilmington  (Cal.)  Press  and  the 
Inglewood  (Cal.)  News;  John  Bran¬ 
ham  Co.,  Columbia  (S.  C.)  State- 
effective  April  1;  Inland  Newspaper 
Representatives  Inc.,  Ruston 
Leader,  McComb  (Miss.)  Jourml  and 
the  Trenton  (Tenn.)  Bulletin;  South¬ 
west  Dailies,  Elk  City  (Okla.) 

J.  J.  Devine  &  Associates,  Inc.,  Uild- 
wood  (N.  J.)  Leader. 
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Financial  Pages  Changing 
As  Market  Interest  Wanes 


BY  NOW,  readers  of  the  financial 

pages  are  supposed  to  have  digested 
the  ponderous  annual  financial  re¬ 
views  that  recently  appeared.  These 
annual  financial  reviews  compare 
strangely  with  the  daily  fare  offered 
financial  news  readers.  For  two  curi¬ 
ous  contradictory  phenomena  are  be¬ 
setting  American  newspapers.  The 
first  is  the  decline  of  the  financial  page 
in  importance.  The  second  is  the  rise 
of  economic  news  in  importance.  To¬ 
gether  they  combine  into  a  riddle  that 
is  leaving  editors  and  publishers 
throughout  the  country  scratching 
their  assorted  heads. 

Public  Interest  Seen  Waning 

It  was  during  the  nineteen  twenties 
that  financial  pages  took  on  a  new 
complexion.  For  during  that  decade 
it  was  the  singular  ambition  of  every 
bootblack,  bohunk  and  bumpkin  to 
rub  the  Aladdin’s  lamp  of  Wall  Street. 
Consequently,  financial  pages  ex¬ 
panded  tremendously  to  keep  pace 
with  the  increased  public  interest  and 
increased  public  participation  in  Wall 
Street  trading.  Now,  although  it  is 
more  than  nine  years  since  the  lamp 
got  too  hot  to  handle  and  the  public 
got  its  fingers  burned,  it  has  not  been 
until  comparatively  recent  times  that 
financial  pages  have  begun  to  reflect 
the  diminished  public  interest  and 
participation  in  securities  markets. 

Return  now  to  the  riddle  and  con¬ 
sider  the  first  of  these  phenomena.  In 
New  York,  last  year  the  Post  was 
forced  to  let  out  most  of  its  financial 
reporting  staff  and  to  rely  on  a  wire 
service  for  its  financial  news  coverage. 
Similarly  in  Buffalo,  the  Times  dropped 
most  of  its  securities  tables  and  three 
of  its  financial  reporting  staff  when  it 
was  leased  by  Scripps-Howard  to  the 
bipiness  manager  and  editor.  Like¬ 
wise  in  Boston  and  Chicago,  the 
Amcricnn  and  Herald-Examiner  cut 
into  their  securities  tables  when  they 
went  tabloid  in  size.  Also  in  Phila¬ 
delphia,  the  Inquirer;  in  Miami,  the 
Tribune,  in  Winston-Salem,  the  Senti- 
nel;  in  Nashville,  the  Tennessean;  in 
Denver,  the  Rocky  Mountain  News,  in 
Erie,  Pa.,  the  Times,  and  in  Pottsville, 
Pa.,  the  Journal  reduced  the  amount 
of  financial  news  coverage  in  varying 
degree  and  in  some  instances  curtailed 
•he  tabular  matter. 

Even  the  New  York  Times  and  New 
York  Herald  Tribune  now  rely  on  the 
AP  for  their  three  major  securities 
•ables  instead  of  compiling  them  them- 
^Ives,  while  San  Francisco  pai>ers 
have  seen  fit  to  eliminate  the  New 
York  bond  and  curb  reports.  And 
•hroughout  the  country,  a  host  of  other 
P^^rs  have  taken  anywhere  from  a 
nibble  to  a  man-sized  bite  out  of  their 
buMcial  departments  until  today  they 
l^k  somewhat  like  a  slipper  that  has 
worried  by  a  puppy  sharpening 
'•s  teeth. 

What  Caused  Their  Decline 

What  caused  financial  pages  to  de¬ 
fine?  A  number  of  New  York  finan¬ 
cial  editors  and  writers  point  to  three 

actors:  increased  costs,  loss  of  adver- 

'sing.  and  lessened  reader  interest 


Many  Papers  Drop  Some  N.  Y.  Reports  or 
Compilation  of  Own  Tables  . . .  Routine 
News  Curtailed  . . .  Stories  "Modernized" 


By  CHRISTOPHER  VOGEL 

What  is  the  trouble  with  financial 
pages?  The  trouble  with  financial 
pages,  say  a  good  number  of  finan¬ 
cial  men,  lies  in  over  emphasis  on 
routine  related  to  securities  markets. 
Financial  pages  are  as  top-heavy  as 
an  ill-famed  railroad  empire.  And 
the  analogy  is  quite  apt.  Both  illus¬ 
trations  concern  financial  coverage. 
The  only  difference  is  that  in  the  case 
of  the  former  the  coverage  is  too 
thick  and  in  the  case  of  the  latter, 
too  thin. 

Too  Much  Space  for  Tables 

In  other  words,  too  much  attention 
and  space  are  devoted  to  the  securities 
markets  and  to  tables.  Complete 
tabular  reports  and  each  and  every 
security  traded  in  on  the  three  New 
York  markets — not  to  mention  the 
over-the-counter  markets  and  the  out- 
of-town  exchanges — take  up  the  major 
portion  of  financial  pages.  Thus  read¬ 
ers  are  given  a  distorted  view  of 
business. 

In  an  article  on  business  news  cov¬ 
erage  in  a  recent  issue  of  Public 
Opinion  Quarterly — which  should  be 
made  required  reading  for  ever>- 
financial  editor — Howard  J.  Carswell, 
of  the  financial  staff  of  the  New  York 
World  Telegram,  points  out:  “Even 
the  casual  peruser  of  the  news  sec¬ 
tion  on  finance  and  business  in  New 
York,  Chicago,  and  other  large  cities 
is  impressed  by  the  continual  empha¬ 
sis  on  Wall  Street  and  upon  news 
which  directly  concerns  bankers, 
brokers,  investors,  and  speculators.  In 
fact,  they  seem  obsessed  with  stocks, 
bonds,  and  the  mechanics  of  money 
and  credit.  They  are  surfeited  with 
repetitious  indexes  on  money,  securi¬ 
ties,  commodities,  and  industrial  ac¬ 
tivity.  These  are  valued  marketwise, 
and  are  of  hypersensitive  concern  to 
speculators.  The  apparent  unconcern 
of  the  general  public  is  disregarded.” 

Today,  the  stock  market  is  not 
nearly  as  intimate  a  part  of  the  daily 
life  of  the  average  American  as  it  was 
a  decade  ago.  Consider  the  restricted 
sphere  in  which  it  operates  under  the 
watchful  eyes  of  the  SEC.  Look  at 
volume  then  and  now.  Compare  the 
number  of  traders  in  the  market  to¬ 
day  with  the  number  ten  years  ago. 

Market  Not  a  Daily  Story 

Also,  the  market  is  not  a  daily  story. 
The  two  times  it  is  space-worthy  are 
when  it  is  in  the  midst  of  a  sudden 
sharp  decline  or  in  the  midst  of  a 
sharp  recovery.  The  market  may  be 
a  barometer  that  reflects  the  hopes 
and  fears  concerning  business.  But 
granting  it  this  power  as  an  index  to 
mass  psychology,  would  it  not  be 
equally  wise  to  devote  say,  an  equal 
amount  of  space  to  weather  condi¬ 
tions?  They  also  bear  directly  upon 
business. 

A  second  criticism  is  this:  Under 
present  subnormal  conditions,  too 
much  space  is  given  over  to  statistics 
and  to  dull  technical  stories.  The 
luxury  of  detailed  statistical  material 
cannot  be  indulged  in  at  this  time 
when  space  is  at  a  premium.  What  is 
the  need  now  of  printing  all  of  the 


technical  developments  in  the  busi¬ 
ness  and  financial  world?  Few  people 
understand  them.  The  majority  of 
those  who  do  are  either  statisticians 
or  economists  who  go  to  prime  sources 
for  this  information.  And  these  tech¬ 
nical  happenings  mean  little  rmless 
pieced  together  into  an  intelligible 
whole. 

In  all  fairness,  space  should  be 
given  to  the  dissenting  views  of  one 
respected  financial  editor.  He  agrees 
as  to  the  causes  of  the  decline  in 
financial  pages  as  outlined  previously, 
but  adds  that  there  is  meagre  interest 
in  economic  news.  Moreover,  he  finds 
a  demand  for  business  and  industrial 
news  only  when  their  tone  is  optimis¬ 
tic,  and  feels  that  more  space  should 
be  given  to  statistical  material. 

An  Economic  Reality  Basis 

A  compromise  view  is  offered  by  a 
new  school  of  financial  thinking  and 
w'riting  which  attempts  to  base  its 
story  on  the  significance  of  figures. 
Instead  of  presenting  cold,  undigested 
statistics,  on  the  one  hand,  or  purely 
qualitative  writing,  on  the  other,  there 
is  a  new  conscious  effort  to  base  writ¬ 
ings  on  economic  realities  as  currently 
disclosed  by  statistical  data. 

One  financial  editor,  after  implying 
that  many  financial  department  heads 
throughout  the  country  were  each  the 
descendant  of  a  long  lone  of  bachelors, 
declared;  “The  trouble  with  financial 
pages  today  is  that  they  are  unintelli- 
gently  put  together.  Stories  are  cut 
in  vital  spots.  Statistics  and  charts 
are  thrown  in  hodge  podge.  No  ef¬ 
fort  is  made  to  interpret  develop¬ 
ments. 

This  is  because  many  financial  edi¬ 
tors  have  had  no  training  in  econom¬ 
ies  whatsoever  and  couldn’t  interpret 
anyway. 

“The  biggest  fault  lies  in  the  routine 
handling  of  copy.  Usually  a  graduate 
office  boy  is  put  in  charge  of  the  de¬ 
partment  and  he  makes  the  same  lay¬ 
out  each  day.  Vital  business  stories 
frequently  are  put  on  the  hook  when 
there  is  no  room  in  the  department, 
and  are  not  returned  to  the  general 
news  department  for  use  in  other 
pages.” 

Decline  in  Paid  Advertising 

What  do  financial  departments  look 
like  today?  On  the  big  city  dailies, 
they  apparently  haven’t  changed 
much,  except  for  a  spectacular  decline 
in  paid  advertising  linage.  A  financial 
editor  on  a  metropolitan  daily  re¬ 
ports  that  whereas  in  former  years 
his  department  took  up  25%  of  the 
news  space,  today  it  occupies  but  a 
few  columns  less.  But  on  the  smaller 
papers,  the  change  has  been  more  pro¬ 
nounced.  Some  departments  occupy 
cramped  quarters  on  one  or  two 
pages. 

Others  take  up  but  a  few  columns. 
Still  others  share  a  page  with  the 
society  and  sport  news  or  the  obituary 
notices,  wherever  they  can  be  fitted. 
And  some  can  be  found  only  by  re¬ 
ferring  to  the  paper’s  index. 

But.  until  now,  this  article  has  con¬ 
cerned  itself  with  only  one  facet  of 


the  subject:  the  sombre  side.  Let’s 
now  look  at  the  progress  being  made 
to  improve  the  makeup  and  appeal  of 
financial  i>ages. 

Under  pressure  of  economic  condi¬ 
tions,  publishers  are  scrutinizing  the 
relative  reader  interest  of  things  on 
the  financial  page:  undigested  sta¬ 
tistical  material,  on  the  one  hand, 
and  interpretive  comment,  on  the 
other. 

And  the  criterion  no  longer  is.  wi'l 
the  table  be  of  interest  to  a  small 
number  of  readers?  Rather  it  is,  will 
the  table  be  of  interest  to  the  exclusion 
of  other  material? 

In  the  W.  R.  Hearst  papers,  for  ex¬ 
ample,  while  total  space  devoted  to 
financial  routine  has  been  drastically 
curtailed,  the  newspapers  have  re¬ 
cently  increa.sed  the  space  and  im¬ 
proved  the  presentation  of  the  in¬ 
terpretive  columns  written  by  their 
commentators. 

Market  Tables  Cat  Down 

Many  papers  are  carrying  simpler 
market  tables,  eliminating  inactive 
and  hardly  active  stocks.  The  Rich¬ 
mond.  Times-Dispatch  carries  all  the 
New  York  stocks,  most  of  the  bonds, 
but  only  the  closing  price  on  curb 
stocks.  The  Oklahoma  City  Okla¬ 
homan  carries  all  stocks  in  one  col¬ 
umn  width,  bonds  in  a  two-third 
column  width.  Others  papers,  like  the 
Columbus  Dispatch,  save  space  by  de¬ 
voting  two-thirds  of  a  column  width 
to  report  the  course  of  a  security.  The 
Dispatch,  for  example,  sets  its  stock 
and  bond  tables  eight  ems  wide,  get¬ 
ting  three  columns  in  the  ordinary 
two. 

Thus  it  prints  the  sales,  close, 
and  net  change  of  a  security,  and  is 
able  to  set  the  entire  financial  section 
in  two  pages. 

Still  other  papers  carry  securities 
tables  but  once  a  week,  and  then  give 
a  complete  recapitulation  of  the  pre¬ 
vious  week’s  sales.  And  at  least  one 
paper,  the  San  Bernardino  (Cal.) 
Evening  Telegram,  presents  a  short 
stock  table  following  the  stock  market 
story  that  is  broken  up  into  industries 
and  lists  only  the  leaders,  rather  than 
being  alphabetically  arranged. 

One  financial  department,  that  of 
the  Milwaukee  Journal,  has  been  at¬ 
tracting  attention  in  the  East  by  its 
manner  of  playing  up  local  business 
news.  For  it  appears  to  be  selling  the 
paper  by  so  doing. 

Here’s  what  Gustave  Pabst,  Jr.,  the 
paper’s  financial  editor,  has  to  say: 
“What  I  think  the  financial  pages  have 
failed  to  do  so  blatantly  is  to  consider 
the  human  aspect  of  business.  They 
never  talk  about  Joe  Zilsch,  president 
of  Zilsch  &  Co.,  what  he  eats,  how 
many  coats  he  has,  what  his  favorite 
game  may  be,  and  if  his  hobby  is  col¬ 
lecting  pipes  or  goats. 

“To  me,  that’s  the  essence  of  a  finan¬ 
cial  page,  or  better  still,  a  business 
page.  Get  the  people  to  read  about 
Joe  Zilsch’s  doings;  intimate,  personal 
notes. 

Application  of  Humor 

“On  that  score,  I  run  a  column  every 
Sunday  on  what  prominent  and  not 
business  men  or  women  here  do;  jokes 
on  them  are  my  specialty,  I  don’t 
mean  vicious  jabs;  I  mean  amusing  in¬ 
cidents;  silly  little  things.  I’ve  got  a 
lot  of  women  back  to  the  financial 
pages  now  just  with  that  bait.  They 
read  it  and  say,  ‘My,  my.’ 

“Every  day,  we  try  to  publish  a 
picture  of  something  new  in  indus¬ 
trial  Milwaukee,  and  we  name  names. 
Whenever  a  fellow  from  out  of  town 
arrives  with  any  kind  of  a  yam  in  his 
pockets,  we  try  to  feature  him.  Not 
cut  and  dried,  but  personal  stuff, 
Horatio  Alger  struggle  for  life. 

“We  have  featured  what  business 
(Continued  on  page  33) 
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T  ■■  T  5K  T  ^  "L  X  children's  Bureau  is  without 

X  .UUlJ  I  talV©  W  01CfriL  jurisdiction  on  the  ground  that  car- 

*  <9  riers  do  not  “produce  goods  for  ship- 

iV1  *1*  *  TT  X  ment  in  (interstate)  commerce,”  and 

I  O  lXCllll0S  U  S6  Ol  IjO  VS  engaged  “in  or  about  the 

^  X  plant.”  Attorney  Hanson  included  this 

T*  ,  1-..,  ...  T  paragraph  in  his  brief: 

Publishers  Ofler  File  to  Miss  Lenroot  to  .-if  the  chief  of  the  children’s 

_  ^  .  ttj  ip  Bureau  had  jurisdiction  over  the  sale 

OontrOdlCt  Assertion  Ocirriers  Under  lb  and  delivery  of  newspapers  by  minors 

.  between  14  and  16  years  of  age,  pub- 

Suner  m  After-School  Employment  Ushers  would  disagree  in  only  one 

respect  with  the  proposed  periods  and 
By  JAMES  J.  BUTLER  conditions  of  employment  and  that 

^  ,  ,  ,  ,  ,  is  in  respect  of  the  proposed  starting 

Washington,  D.  C.  March  13 — Pub-  least  16  in  the  larger  cities  before  finishing  hours” 

Ushers  today  offered  a  file  of  7,000  they  are  employed.  m  ^  j  i  •  e  i  ^  ^ 

letters  to  contradict  the  assertion  that  Findings  of  the  International  Circu-  t  n 

newspaper  boys  suffer  physically  or  lation  Managers  Association  study  of  Question  whether  Miss  Lenrwt  sha 
scholastically  as  a  result  of  their  em-  227  newspaper  distribution  setups  ^  following  restrictions  on 

ploymient  outside  school  hours.  were  quoted  to  show  that  160  stated  employment  of  minors  between  the 

J.  ,  .  •  jiil  ages  of  14  and  16  years:  Outside 

Typical  passaps  are  reprinted  m  a  they  have  no  carriers  under  14  years 

39-page  factual  memorandum  filed  of  age  and  55  stated  they  are  gradu-  l  school  dav  not  more 

wkh  Katharine  F.  Lenr^t.  chief  of  the  ally  eliminating  younger  boys.  Quoted  ^  any  other  day;  not 

Children’s  Bureau,  by  Elisha  Hamson,  also  were  the  res^s  of  questionnaires 

for  American  Newspaper  Pub-  sent  out  during  OTA  days,  disclosing  between  6  a.m.  and  7  p.m.  in  any 
Ushers  Association  and  regional  pub-  employment  of  578.568  earners  on  an  , 

lisher  groups.  Last  week  he  submitted  average  of  one  hour  and  31  minutes 
a  law  brief  diallenging  the  govern-  daily,  and  the  following  additional 

ment’s  claim  of  power  to  regulate  facts:  63%  of  all  carriers  were  less  ^ritirTrl  Pr^Cic 

hours  of  newsboy  employment.  than  16  years  of  age;  the  average  _  _  ,  ^  ' 


The  hearings  and  briefs  relate  to  the 


hours  of  newsboy  employment.  than  16  years  of  age;  the  average 

Benefits  Oetweiqh  Occasional  Abuses  corning  carrier  begins  delivery  at 
^  .  u*  u  u  1  ^  a.m.,  and  is  through  at  6:07  a.m.; 


Critical  Press  Needed, 
E.  Roosevelt  Says 

Fort  Worth,  Tex..  March  10 — Elliott 


The  missives,  which  make  up  a  large  ion  Fort  Worth,  lex..  March  10 — islliott 

part  of  the  document  placed  before  oow  *u„  parrif.r<!  cnntrihnt..  Roosevelt,  son  of  the  President  and 

Miss  Lenroot.  arrived  since  the  public  P  of  carriers  contribute  manager  of  a  chain  of  radio  stations, 

hearing  of  Feb.  15  at  which  social  toward  support  of  their  ^^^ay  admitted  in  a  radio  address 

workers  sounded  a  warning  against  o^^irf^their  ”nwn*^siinn'nrt^^^^^hpln  radio  can  go  too  far  in  molding 

early  morning  and  late  evening  sale  purchasJ  their  own  010^°  53%  Public  opinion  one-sidedly, 
or  delivery  of  newspapers  by  youths  g^^ounts;  62%  of  the  unbiased  words  printed  in 

under  16  years  of  age.  newspapers  offer  educational  trips  the  public  press  are  nece^ary  to  com - 

“The  American  newspaper  boy,”  and  excursions  for  newsboys;  81%  of  mon-sense  judgment,  Roosevelt  de- 
Hanson  declares,  “is  an  intelligent,  the  newspapers  actively  encourage  the  clared.  His  remarks  were  included  in 
progressive,  independent  and  alert  boys  to  start  savings  accounts;  26%.  ®  suggestion  to  Governor  O’Daniel 
future  citizen.  His  opportunity  to  of  the  newspapers  award  college  ^bat  he  make  an  effort  to  establish 
become  a  more  valuable  citizen  should  scholarships  for  high  attainment  by  cordial  relations  with  Texas  newspa- 
not  be  curtailed  by  taking  away  or  boys  engaged  in  route  management.  P^rs. 

restricting  Ae  privilege  of  employing  Phwfleianf  Cite  Benefits  O’Daniel  adherents  are  prone  to 


restricting  Ae  privilege  of  employing  Physicians  Cite  Benefits  O’Daniel  adherents  are  prone  to 

his  spare  time,  outside  school  hours,  consider  honest  debate  as  an  attack 

in  such  a  way  as  to  improve  his  S  that  on  one  they  regard  almost  as  a  spiri- 

health.  aid  his  economic  independence,  reprinted  to  ^tablish  the  fact  that  .  i  j  .v  sneaker  declared 

and  enlarge  his  business,  ^vic  and  n^hvS  harTf  ‘  WMll  t^/VesHu  0^"  fS  do 

cultural  outlook.  Even  though  there  *;ofber  than  suffer  physical  harm  by  necessarily  the  destruction 

Tafo^^w^h  Aem Answ^Jing  tL  cSim  that  malnu-  “J  «  f-e  press,  they 

tar  outweigh  «rem.  irregular  meal  least  form  a  s  epping-stone  toward 

In  no  sense  of  the  word  can  the  j^ours  associated  with  newspaper  de-  ‘bat  destruction.” 
delivery  and  sale  of  newspapers  by  by™-,  the  word  of  experts  was  of-  O’Daniel  has  denied  there  is  any 


far  outweigh  them. 

“In  no  sense  of  the  word  can  the 
delivery  and  sale  of  newspapers  by 


ue..ve.>  -nu  sa.e  u.  uy  ^very,  the  word  of  experts  was  of-  O’Daniel  has  denied  there  is  any 

nunors,  whose  principal  business  is  ^bat  the  outdoor  “feud”  between  himself  and  the  news- 

attending  ^hool,  be  regarded  op-  activity  promotes  appetite;  papers  of  the  state,  although  he  has 

pressive  ^ild  later.  It  «iot  sul^ect  ^bat  this  employment  provides  preferred  to  make  his  appeals  to  the 

o  regulation  under  the  statute  which  improvement.  people  solely  through  the  medium  of 

units  sue  regulation  to  emplojonent  Letters  from  school  administrators  radio.  Further  emphasis  to  the  ru- 
®bout  establis  ment  producing  drawn  upon  to  contradict  the  mors  of  cool  relations  between  the 

goods  or  commerce.  claim  that  newsboy  employment  has  governor  and  the  press  was  added  by 

The  letters  which  form  the  back-  a  direct  effect  upon  scholastic  record,  his  cancellation  of  the  customary 
ground  for  discussion  of  the  many-  After  repeating  his  assertion  that  weekly  press  conferences, 
sided  question  of  newsboy  service 

were  received  from  many  sources,  ' 

but  nearly  4,000  came  from  physicians 
alone.  Others  bear  the  signatures  of 
carriers,  parents,  guardians,  school 
officials,  clergymen,  welfare  workers 
and  other  public  officials. 

Reprinted  also  is  a  passage  from  the 
letter  sent  Dec.  28,  1937,  by  President 
Roosevelt  to  Publisher  Eleanor  M. 

Patterson  of  the  Washiivgton  Times 
Herald,  on  the  occasion  of  the  news¬ 
boys  annual  dinner. 

President  Roosevelt  Quoted 
“I  like  to  think  also  that  work  as  a 
newspaper  carrier  is  very  much  more 
than  a  mere  job  for  a  boy,”  the 
President  wrote  in  part.  “It  seems 
to  me  that  it  affords  an  excellent  op¬ 
portunity  for  discipline  and  training 
in  responsibility  so  that  a  youngster 
who  can  successfully  discharge  his 
duties  in  handling  a  delivery  route 
has  already  acquired  an  experience 
tliat  will  help  him  in  his  work  when 
he  reaches  man’s  estate.” 

^e  publishers’  attorney  discussed  AS  NEWSMEN  AWAITED  POPE'S  ELECTION 

fu  Scene  on  a  terrace  of  the  Church  of  St.  Sebastian  in  Rome,  facing  St.  Peter's  Church, 

e  part  o  circulation  departments  to  International  News  Service  staffers  and  special  writers  trained  a  telescope  March  2 

in^re  agamst  use  of  boys  as  earners  „„  b,e  chimney  of  Sistine  Chapel  in  the  Vatican  (indicated  by  X  in  upper  right)  for 

who  are  not  in  excellent  health,  and  the  white  smoke  which  would  announce  a  new  Pope  had  been  elected.  Left  to  right: 

the  requirement  that  boys  be  at  least  Alfred  Noyes,  English  poet;  William  Hillman  of  INS  London  staff;  Hugh  Walpole,  and 

14  in  smaller  communities,  and  at  Frank  Gervasi,  Rome  bureau  manager  for  INS. 


Ickes'  Publicity  Men 
Facing  Dismissal 

Washington,  D.  C.,  March  14— Fol¬ 
lowing  an  assertion  by  Representative 
Dudley  A.  White  of  Ohio,  that  govern¬ 
ment  departments  are  seeking  to  “take 
a  page  out  of  Goebbel’s  book.”  the 
House  today  struck  from  the  Interior 
Department  appropriation  an  item  of 
$36,740,  intended  to  pay  the  salaries 
of  21  employes  in  the  press  relations 
and  public  information  division. 

The  vote  was  taken  while  the  House 
was  in  session  as  a  “committee  of  the 
whole.”  It  is  subject  to  further  action 
at  regular  session.  Secretary  Harold 
L.  Ickes’  office  took  immediate  steps 
to  urge  restoration  of  the  funds  when 
the  Senate  acts  upon  the  bill. 

If  today’s  action  is  carried  into  the 
bill  as  adopted.  Michael  W.  Straus 
who  has  been  Ickes’  press  relations 
chief  since  he  came  into  the  Cabinet, 
and  Straus’  entire  staff  will  be  jobless 
at  the  close  of  the  fiscal  year,  June  30. 

Representative  White  is  associate 
publisher  of  the  Norwalk  (O.)  Reflec¬ 
tor-Herald,  and  vice-president  of  the 
Sandusky  Newspapers.  Inc.,  of  San¬ 
dusky,  O.  He  is  a  Republican. 

■ 

Report  on  Nylander 
Suspension  Due 

Los  Angeles,  March  13— After  a 
week  spent  in  interviewing  persons 
who  attended  the  meeting  of  the  Ingle¬ 
wood  Forum  which  assertedly  heard 
Dr.  Towne  Nylander,  regional  head 
of  the  National  Labor  Relations  Board 
here  say  “when  we  go  into  a  hear¬ 
ing,  the  employer  hasn’t  got  a  chance,” 
Prof.  J.  E.  Brenner  of  Stanford  Uni¬ 
versity  has  returned  north  to  write 
the  report  of  his  findings  for  the 
NLRB. 

The  Labor  Board  suspended  Dr. 
Nylander  pending  an  investigation, 
and  asked  Prof.  Brenner  to  undertake 
the  task  of  delving  into  the  matter. 
A  report  of  Dr.  Nylander’s  speech  in 
the  Inglewood  (Cal.)  Daily  News,  by 
J.  L.  Rosenberg,  managing  editor, 
subsequently  read  into  the  Congres¬ 
sional  Record,  touched  off  the  spark 
that  resulted  in  the  director’s  suspen- 


AS  NEWSMEN  AWAITED  POPE'S  ELECTION 

Scene  on  a  terrace  of  the  Church  of  St.  Sebastian  in  Rome,  facing  St.  Peter's  Church, 
as  International  News  Service  staffers  and  special  writers  trained  a  telescope  March  2 
on  the  chimney  of  Sistine  Chapel  in  the  Vatican  (indicated  by  X  in  upper  right)  for 
the  white  smoke  which  would  announce  a  new  Pope  had  been  elected.  Left  to  right: 
Alfred  Noyes,  English  poet;  William  Hillman  of  INS  London  staff;  Hugh  Walpole,  and 
Frank  Gervasi,  Rome  bureau  manager  for  INS. 


CORRECTION 

Please  substitute  the  following  data 
for  the  Honolulu  Advertiser  which 
appeared  on  page  27  of  the  Interna¬ 
tional  Year  Book  number  issued  Jan¬ 
uary  28,  1939.  ABC  Circulation  (m) 
19,094;  (S)  27,422;  National  Advertis¬ 
ing  rate  (m)  .09;  (S)  .10;  (I)  (UP 
TR)  (t)  (J)  (ROP-3)  (5c,  10c  S,  25c 
w,  $1  m,  $2.60)  (79)  Corporation  Ti¬ 
tle,  Advertiser  Pub.  Co.;  President 
and  Publisher,  Lorrin  P.  Thurston: 
Editor,  Raymond  Coll;  News  Editor, 
Jan  Jabulka;  City  Editor,  Robert 
Trumbull;  Sports  Elditor,  Vernon  Mc¬ 
Queen;  Cieneral  Manager,  Lorrin  P 
Thurston;  Business  Manager,  Harry 

F.  Anderson;  Circulation  Manager. 

G.  S.  Garner;  Advertising  Manager. 
John  A.  Doyle;  National  Advertising 
Manager,  S.  G.  Walker,  Jr.;  Classified 
Advertising  Manager,  F.  L.  Thomas; 
Mechanical  and  Job  Superintendent. 
Geo.  Voorhies. 

FUCKER  WILL 

The  will  of  the  late  Edward  Flicker, 
publisher  of  the  Bridgeport  (Conn.) 
Post-Telegram,  recently  filed  in  pro¬ 
bate  court,  leaves  virtually  his  entire 
estate  in  trust  for  the  benefit  of  his 
wife  and  his  three  children.  Except 
for  personal  and  household  effects 
and  the  sum  of  $5,000  to  go  immedi¬ 
ately  to  Mrs.  Flicker  the  whole  estate 
is  set  up  as  a  trust  for  a  period  of  w 
years  or  longer  if  Mrs.  Flicker  sur¬ 
vives.  On  the  death  of  Mrs.  Flicker 
the  children  inherit. 
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/tousement  Editor 
Amuses  All  with 
McCarthy  'Snatch' 

Just  a  Newspaperman's 
Stunt,  But  "Dummynaping" 
Has  N.  Y.  a  Bit  Agog 
By  STEPHEN  J.  MONCHAK 
'It’s  gonna  take  a  lot  of  editorials 
to  square  this,”  Charlie  McCarthy, 
safely  perched  again  on  Edgar  Ber- 
Kti’s  knee,  par- 
rotted  to  a  group 
of  reporters 
sather^  in  the 
Le  Perroquet 
Suite  of  New 
York’s  Waldorf- 
Astoria  Hotel 
Wedne  sday 
«ht. 

Hiey  laughed. 

Charlie  was  re¬ 
ferring  to  his 
dummynaping” 
the  night  before  Frank  T.  Farrell 
Frank  T.  Far¬ 
rell,  amusement  editor.  New  York 
World-Telegram,  a  stunt  that  had 
blase  New  York,  including  its  police 
department,  a  bit  agog, 
looks  for  Excitement,  Finds  It 
Farrell,  bored  and  seeking  some  ex¬ 
citement,  “snatched”  the  dummy  from 
the  Waldorf  by  a  clever  ruse  at  11 
PJI.,  March  14,  and  held  it  for 
12  hours  until,  plans  gone  awry  and 
just  a  bit  scared  by  the  hue  and  cry 
his  prank  had  raised,  he  returned 
Charlie  to  Bergen. 

It  was  a  bold  plan,  a  little  wild,  too, 
that  Farrell  had  in  “snatching”  the 
wooden  stooge.  It  was  well  inten- 
tioned.  also,  to  Farrell’s  way  of  think¬ 
ing.  He  told  Editor  &  Publisher  he 
intended  to  hold  Charlie  for  a  few 
days  and  in  the  meantime  dispatch 
humorous  bulletins,  feature  stories 
ind  interviews  with  Charlie  to  his 
paper,  “anonymously,  of  course,  so 
that  the  paper  wouldn’t  be  implicated 
the  scheme  in  any  way.” 

But  the  plan  wasn’t  well  executed 
and  Farrell  came  a  cropper.  The  thing 
wmeranged  and  gave  him  a  pretty 
solid  figurative  crack  on  the  noggin. 
The  boys  are  ribbing  him  mercilessly 
ow,  but  he’s  taking  it  in  good  spirit 
tswause,  as  it  was,  the  affair  turned 
nt  o.k.  all  around. 

It  was  all  the  cab  driver’s  fault,” 
Tarrell  deplored  in  an  interview.  He 
*as  comfortably  sprawled  in  a  Wal- 
dorf  chair  and,  to  show  that  the 
dummynaping”  hadn’t  caused  any 
■‘■d  feeling  between  himself  and 
^fgen.  he  was  attending  a  cocktail 
given  by  Bergen  to  the  press 
®  celebrate  Charlie’s  “homecoming.” 
RaNiom  Was  to  B*  6  Tickets 
Ransom?”  Farrell  asked,  toying 
■■h  a  drink.  “Yes,  I  was  going  to 
for  some,  not  much.  I  wanted  six 
to  the  Chase  &  Sanborn  broad- 
next  Sunday.  I  thought  this 
'Uld  be  one  way  of  getting  them.” 
FaiTell  wasn’t  and,  up  to  this  writ- 
^  hasn’t  been  able  to  get  tickets  for 
it  broadcast. 

Jarrell  told  Editor  &  Publisher  he 
Jwed  the  stunt  with  a  friend  “I’ll  call 
't’n  lUndall  of  Baltimore  because 
p  ®  I  J'is  name,”  as  follolws; 
wtablishing  that  Bergen  was  out  for 
f  evening,  Farrell  and  his  accom- 
,  *®ylaid’’  the  negro  messenger 
^  I'ad  dispatched  to  the  hotel 
,h  ^  which  Charlie  is  kept, 

‘  him  into  a  taxi  and  drove  to 
<ie»rted  section  of  the  West  Side. 
■  *  came  in  at  this  point.  When 
-y  shoved  the  messenger  out  the 


cab  driver  left  his  lights  on  and  two 
suspicious  railroad  detectives  noted 
the  cab’s  license  number.  It  was  thLs 
clew  that  led  to  Farrell  next  day,  and 
the  jig  was  up. 

Bergen,  through  his  secretary.  Miss 
Mary  Hanrahan,  told  E  &  P  that  “the 
whole  thing  was  a  good  joke,  cleverly 
perpetrated.”  Bergen  was  “greatly  re¬ 
lieved,”  pointing  out  he  hadn’t  gotten 
any  sleep  while  the  hunt  was  on  for 
the  missing  Charlie.  It  is  said  that 
the  ventriloquist  has  made  a  half¬ 
million  a  year  with  Charlie’s  help 
since  he  and  the  dummy  became  fam¬ 
ous.  Accidentally,  Farrell  got  the  real 
Charlie  and  not  one  of  his  wooden 
step-brothers,  who  do  not  operate  so 
smoothly. 

The  most  important  part  of  Charlie 
is  the  head,  the  body  being  only  inci¬ 
dental.  Bergen  has  six  wooden  bodies, 
to  which  he  attaches  Charlie’s  head 
as  the  occasion  requires.  No  wood 
carver  has  been  able  to  catch  the 
saucy  and  impish  quality  contained 
in  the  cleverly  hewed  head  of  the 
dummy. 

Everybody  concerned,  especially 
Farrell,  is  emphatic  in  that  Farrell’s 
stunt  was  not  a  publicity  gag.  “It 
would  have  been  the  biggest  story  of 
the  year  if  it  had  worked,”  he  la¬ 
mented.  In  the  future.  Bergen  an¬ 
nounced.  he  will  keep  Charlie  under 
lock  and  key  instead  of  in  an  open 
closet  in  his  room.  Charlie,  his  sight¬ 
less  eyes  staring  into  space,  had  noth¬ 
ing  to  say.  He  probably  was  thinking 
of  La  Lamour. 

P.S.:  No  press  agent  had  been  dis¬ 
covered  as  Editor  &  Publisher  went 
to  press  Thursday. 

■ 

E.  P.  Grierson  Buys 
The  American  Boy 

Griffith  Ogden  Ellis,  editor  of  the 
American  Boy,  announced  in  Detroit 
March  14  that  Elmer  P.  Grierson  has 
purchased  the  magazine  and  will  suc¬ 
ceed  him  immediately  as  president  of 
Sprague  Publications,  Inc.  In  making 
the  announcement.  Mr.  Ellis  stated 
that  the  transaction  successfully 
culminates  his  plan  of  many  years  to 
have  Mr.  Grierson  assume  full  con¬ 
trol  upon  his  retirement. 

Mr.  Grierson  has  been  with  the 
American  Boy  since  1914.  Mr.  Ellis, 
who  edited  the  publication  since  its 
first  issue,  will  remain  as  chairman  of 
the  board  of  directors. 

The  American  Boy  was  founded  by 
Mr.  Ellis,  William  C.  Sprague  and 
J.  Cotner,  Jr.  The  idea  behind  the 
magazine  was  born  during  the  illness 
of  Mr.  Sprague’s  son,  who  complained 
that  the  juvenile  publications  his 
father  bought  him  were  not  interest¬ 
ing  enough.  Sensing  the  need  for  a 
new  type  boy’s  magazine,  Mr.  Sprague 
enlisted  the  aid  of  Ellis  and  Cotner 
in  the  publishing  venture.  The 
Sprague  Publishing  Co.  bought  the 
Youth's  Comvanion  in  August,  1929, 
and  combined  it  with  American  Boy. 

In  taking  over  full  management  of 
the  American  Boy,  Mr.  Grierson  said 
that  he  will  continue  “the  progressive 
policies  of  Mr.  Ellis.”  He  also  an¬ 
nounced  that  the  staff  will  remain 
unchanged,  with  Franklin  M.  Rock  as 
managing  editor;  Esca  G.  Rodger,  fic¬ 
tion  editor;  Frederic  N.  Litten,  as¬ 
sistant  editor,  and  Mark  L.  Hass,  art 
editor. 

CORRECTION 

The  1939  date  which  appears  in  the 
second  paragraph  of  the  advertise¬ 
ment  of  La  Nacion  of  Buenos  Aires, 
on  page  230  of  the  International 
Year  Book,  published  January  28. 
1939,  should  be  corrected  to  read  “La 
Nacion  .  .  .  published  70.778*4  cms. 
more  of  display  advertising  than  its 
nearest  competitor  during  1938.” 


To  Give  Papers  Free  to 
N.  Y.  Fair  Visitors 

Home  Town  News  Center,  Inc.,  of 
40  Wall  St.,  New  York,  has  been 
granted  the  exclusive  franchise  for 
the  distribution,  free  of  charge,  at  the 
New  York  World’s  Fair  of  all  news¬ 
papers  from  cities  of  500,000  popula¬ 
tion  and  under,  under  a  plan  pre¬ 
sented  by  that  organization  by  which 
such  papers  can  tie-up  with  the  Fair 
to  stimulate  their  circulation,  attract 
the  attention  of  advertisers  and  ob¬ 
tain  news  items  concerning  their  lo¬ 
cal  readers  attending  the  Fair. 

Under  the  plan,  the  service,  for 
which  clients  will  pay  $5  per  month 
for  the  1939  duration  of  the  Fair, 
calls  for  (1)  a  uniformed  attendant 
to  hand  the  latest  copies  of  a  client 
paper  to  its  readers  at  the  Fair,  with 
the  paper’s  compliments;  (2)  the  at¬ 
tendant  will  interview  them,  these 
interviews  to  be  dispatched  daily  to 
respective  client  papers;  (3)  pictures 
of  client  paper  reader- visitors  at  no 
extra  cost  to  the  paper  unless  it  gives 
the  Center  a  special  assignment. 

In  addition,  the  Center  will  pro¬ 
vide  a  general  meeting  place  for 
such  visitors  at  the  Center’s  offices  in 
the  Petroleum  Industries  Building  at 
the  Fair  Grounds,  will  provide  them 
vdth  information  regarding  New  York 
and  the  Fair,  and  will  also  co-operate 
with  national  advertisers  and  exhibi¬ 
tors  at  the  Fair,  and  with  hotels  and 
restaurants  in  New  York,  offering  a 
directory  of  newspapers  participating 
in  the  plan  and  other  promotion. 

Only  2,000  daily  and  weekly  news¬ 
papers  can  be  handled  under  the  plan, 
the  Center  has  announced,  and  only 
one  newspaper  will  be  selected  from 
each  community.  Malcolm  Baldridge 
is  president;  James  R.  Connell,  vice- 
president,  and  J.  J.  Isaacson,  secre¬ 
tary-treasurer,  of  the  organization. 

■ 

Herald  Tribune  Shifts 
Its  Foreign  Staff 

Grafton  S.  Wilcox,  managing  editor. 
New  York  Herald  Tribune,  this  week 
announced  a  reshuffling  of  the  paper’s 
foreign  staff  and  temporary  suspension 
of  one  bureau  “because  there’s  very 
little  news  coming  out  of  there  now.” 
With  temporary  suspension  of  the 
daily’s  Moscow  bureau,  correspondent 
Joseph  Barnes  has  been  .shifted  to 
Berlin  to  replace  Ralph  Barnes  (no 
relation),  who  has  been  assigned  to 
the  London  bureau. 

London  correspondent  Joseph  Dris¬ 
coll  is  being  returned  to  the  U.  S. 
“and  nothing  definite  has  been  decided 
for  him  yet.”  Mr.  Wilcox  said,  while 
Walter  Kerr,  who  has  been  work¬ 
ing  out  of  the  Herald  Tribune’s 
Paris  bureau  since  the  Munich 
crisis,  is  entering  Franco  Nationalist 
Spain. 


YOUNG  OF  INS  SPEAKS 

James  R.  Young,  INS  correspondent 
in  Tokyo,  told  the  Rhode  Island 
Bankers’  Association  and  its  guests 
Feb.  9  in  Providence,  R.  I.,  that  Japan 
plans  to  attack  Russia  through  occupa¬ 
tion  of  Siberia,  for  the  next  big  story 
of  the  Far  East.  He  was  also  the  guest 
speaker  at  the  eighth  Hearst  Round 
Table  luncheon  at  the  Boston,  Mass., 
Chamber  of  Commerce  March  10,  at 
which  time  he  said  Japan  controls 
both  radio  and  press,  coloring  the 
news  to  suit  her  own  ends.  Ernest 
Hoftyzer,  advertising  director;  Walter 
Hovey,  editor;  E.  J.  Rhatigan,  business 
manager,  and  John  Stenbuck,  circu¬ 
lation  manager,  of  Hearst  Boston 
newspapers,  were  among  those  at  the 
head  table. 


Rollin  Kirby 
Resigns  from 
World-Telegram 

"Clash  of  Personalities” 
Caused  "Difference  of 
Opinion,"  Artist  Explains 

Rollin  Kirby,  newspaper  cartoonist 
who  has  been  awarded  three  Pulitzer 
prizes  for  his  work,  will  leave  the 
New  York  World-Telegram  when  his 
contract  expires  April  I,  he  told  Edi¬ 
tor  &  Publisher  this  week.  Rumors 
tha^  he  would  take  such  a  step  be- 


Rollln  Kirby  shown  with  peace  award  given 
him  in  1935  by  the  Universal  Peace  League 

cause  he  did  not  see  eye-to-eye  with 
his  superiors  had  been  current  in 
newspaper  offices  in  recent  weeks. 

In  a  statement  announcing  his  resig¬ 
nation,  Mr.  Kirby  said:  “The  reason 
for  my  doing  so  is  my  reluctance  to 
support  a  point  of  view  which  seemed 
many  times  to  be  unfair,  and  the  re¬ 
sultant  dissatisfaction  of  the  World- 
Telegram  with  my  convictions. 

“Whatever  clash  of  personalities 
that  may  have  occurred  in  these  dif¬ 
ferences  of  opinion  is  beside  the  mark. 
I  would  like  to  add  for  the  record, 
however,  that  in  all  my  dealings  and 
association  with  Roy  W.  Howard 
(president  and  editor  of  the  World- 
Telegram)  I  have  found  him  kindly, 
generous  and  eminently  fair. 

“Hatred  is  a  poor  thing  upon  which 
to  build  a  memory.” 

The  “clash  of  personalities”  Mr. 
Kirby  mentioned  in  his  statement  but 
later  declined  to  discuss  is  reported 
to  be  a  row  between  himself  and  Lee 
B.  Wood,  executive  editor  of  the 
World-Telegram.  Queried  by  Editor 
&  Publisher  on  this.  Mr.  Wood  said  he 
did  not  care  to  comment. 

The  cartooni<^t,  who  started  his  car¬ 
tooning  career  on  the  old  Neio  York 
Daily  Mail  in  1911,  has  been  drawing 
for  the  World-Telegram  since  1931. 
When  the  old  New  York  World  was 
merged  with  the  old  New  York  Tele¬ 
gram,  he  joined  the  World-Telegram 
shortly  after. 

Born  in  Galva,  Ill.,  Sept.  4.  1875, 
Mr.  Kirby  was  educated  in  public 
schools  there.  Before  entering  car¬ 
tooning  he  was  a  painter  and  illus¬ 
trator  for  Collier’s,  McClure’s,  Li/e, 
American  and  Harper’s  magazines. 

He  also  worked  for  a  brief  time  for 
the  New  York  Sun  before  joining  the 
Mail.  He  lives  in  Westport,  Conn. 

Mr.  Kirby  said  he  has  not  made 
any  plans  yet.  He  doesn’t  want  to  b' 
on  the  job  every  day,  but  prefers  t 
do  three  cartoons  a  week.  He  alreat'y 
has  one  offer  from  a  magazine. 
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EDITOR  &  PUBLISHER 


Breckenridge 
Asks  Greater 
Ad  Sale  Drive 


ment  declared  that  ‘‘Scripps-Howard 
will  support  all  of  the  efforts  of  the 
Bureau  to  help  bring  back  newspapers 
as  the  main  advertising  medium.” 


Hearst  Magazines 
Report  Profit 


He  Describes  Ad  Bureau's 
New  Plan  lor  Measuring 
Reader  Impressions 


Pleas  for  a  greater  effort  to  combat 
the  influence  of  radio  and  magazine 
advertising  and  their  encroachments 
on  national  newspaper  linage  were 
voiced  March  15  by  speakers  at  a 
luncheon  meeting  of  the  Newspaper 
Representatives  Association  of  New 
York  at  the  Advertising  Club  in  New 
York.  About  60  persons  attended. 

A  feature  of  the  meeting  was  the 
run-off  of  the  sound-slide  film  “Make 
It  Your  Business,”  a  piece  of  promo¬ 
tion  telling  of  the  experiences  of  an 
automobile  dealer  who  learned  the 
value  of  newspaper  advertising.  The 
film  is  issued  by  the  Bureau  of  Ad¬ 
vertising.  ANPA. 

Breckenridge  Makes  Principal  Address 

Wilder  Breckenridge.  sales  manager 
of  the  Bureau,  who  made  the  principal 
address,  termed  the  film  “the  heaviest 
single  investment  the  Bureau  has 
made  since  its  organization.”  He  said 
copies  of  it  could  be  had  from  the 
Bureau  at  a  minimum  cost,  or  could 
be  borrowed. 

He  described  the  latest  of  the 
Bureau’s  promotion  efforts,  still  in  the 
“embryonic  stage,”  a  plan  whereby 
the  net  prospect  impressions  per 
thousand-  readers  of  newsnapers  can 
be  measured.  This  work,  he  said,  is 
being  conducted  for  the  Bureau  by 
Reader  Research,  Inc.  Pointing  out 
that  it  is  an  expensive  undertaking, 
he  said  leading  newspaper  publishers 
have  signified  their  intentions  of  dou¬ 
bling  financially  their  support  of  the 
Bureau’s  work. 

“When  this  is  done  we’ll  be  able  to 
go  to  the  space  buyer  and  show  him 
to  what  good  use  his  advertising 
dollar  is  put.”  Mr.  Breckenridge  said, 
adding  that  the  reason  radio  and 
magazine  advertising  have  been  grow¬ 
ing  with  “such  leaps  and  bounds”  is 
because  they  know  how  to  do  this. 

Illustrating  his  talk,  Mr.  Brecken¬ 
ridge  showed  the  percentage  of  reader 
interest  in  various  pages  of  one  morn¬ 
ing  and  one  evening  newspaper,  each 
of  approximately  100,000  circulation, 
which  have  been  measured.  In  both 
papers,  he  pointed  out  that  the  pic¬ 
ture  page,  comics  page,  in  that  order, 
“were  the  pages  that  stopped  the 
largest  amount  of  reader  eyes.” 

Deplores  Lack  of  Co-operation 

Mr.  Breckenridge  also  attributed  the 
success  of  other  competitive  advertis¬ 
ing  media  to  the  fact  that  “they  have 
told  their  success  stories,  and  told 
them  well,  while  the  newspapers  have 
fallen  down  on  this  job.”  He  told  of 
a  request  the  Bureau  sent  out  re¬ 
cently  to  its  680  members  asking  for 
such  advertising  success  stories. 

“I’m  really  ashamed  to  tell  you 
what  the  return  was  to  our  query,” 
he  declared.  “Because  we’ve  passed 
the  stage  where  mincing  words  and 
sparing  anyone’s  feelings  must  be 
taken  into  consideration.  I’ll  tell  you. 
We  got  19  replies,  certainly  a  very 
poor  showing.” 

Ray  H.  McKinney,  of  J.  P.  Mc¬ 
Kinney  &  Son,  New  York  representa¬ 
tives,  president  of  the  Newspaper 
Representatives  Association  and  one 
of  four  newspaper  representatives 
on  the  Committee  in  Charge  of 
the  Bureau,  was  chairman  of  the 
meeting. 

Don  Patterson,  director  of  national 
advertising  department  of  the  Scripps- 
Howard  Newspapers,  in  a  brief  state- 


Macy's  Increases 
Ad  Response 
By  New  Method 


Paul  Hollister  Reveals 
Store  Pre-Appraises 
Effect  of  Ads 


Richard  E.  Berlin,  executive  v’ice- 
president.  Hearst  Magazines,  Inc.,  this 
week  in  New  York  issued  the  follow¬ 
ing  statement  on  onerations  in  193S 
of  the  various  magazines  controlled  by 
the  organization: 

“Good  Ho«.sckc"n»))r(  had  an  operat¬ 
ing  profit  of  $2,583,202. 

“Cosmopolitan  earned  $393,857. 

“Hamer’s  Bazaar  showed  a  profit  of 
$480  416. 

“Motor  earned  a  profit  of  $105,408. 
‘Motor  Boating  had  a  profit  of  $64,- 


ABC  Directors 
Amend  Rule  on 
Cut-Rate  Copies 


Those  Sold  Below  Basic 
Price  Must  Be  Noted  .  .  . 
Convention  Oct.  19-20 


The  board  of  directors  of  the  Audit 
Bureau  of  Circulations,  meeting  at  Hie 
Inn.  Ponte  Vedra  Beach.  Fla.,  March 
13,  set  its  next  meeting  for  May  1  in 
New  York. 
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“American  Drvagist.  American  Ar-  ,  'J?®  1939  Bureau  convention  will  be 

chitect.  Town  &  Country  and  House  ^  TPu and  Friday,  Oct.  19 

Beautiiul  operated  at  a  total  loss  of  and  20,  at  the  Stevens  Hotel,  Chicago. 
$271,809.  At  the  last  annual  convention  it  wai 

“Although  the  year  1938  was  a  gen-  recommended  by  resolution  “that  the 
Course  in  Retailing  erally  unfavorable  one  for  the  pub-  board  of  directors  revise  Chapter  A 

Harvard  Hall,  Cam-  fishing  business,  the  Hearst  group  of  Article  I.  Section  1,  paragraph  (e)  tc 

-  --  ’  magazines  had  an  operating  profit  of  require  that  the  number  of  copies  sold 

$3,355,448.  at  a  reduction  from  the  basic  single 

‘‘Hearst  Magazines’  net  profit  from  copy  price  be  recorded  in  Publisher’s 
all  operations  in  1938  after  interest.  Statements  and  Audit  Reports.”  The 
taxes  and  real  estate  operations,  but 
before  the  capital  loss  written  off  on 
the  sale  of  the  American  Architect, 
was  $1,850,905. 

“Circulation  of  the  Hearst  Magazines 
.set  an  all  time  record  high  in  1938.” 

Mr.  Berlin  also  reported  that,  based 
on  the  advertising  already  published 
and  booked,  the  earnings  for  the  first 
quarter  of  1939  will  show  a  substantial 
increase  over  the  same  quarter  of 
last  year. 


A  unique  method  of  copy  testing 
and  of  tracing  newspaper  advertis¬ 
ing  response  practiced  by  one  of  the 
world’s  largest  department  stores  was 
related  to  the  Massachusetts  Univer¬ 
sity  Extension 
Wednesday  in 
bridge,  by  Paul  Hollister,  executive 
vice-president  and  sales  promotion 
manager  of  R.  H.  Macy  &  Co.,  Inc., 
New  York. 

Disclosing  the  findings  of  an  analy¬ 
sis  of  28,300  individual  sale  adver¬ 
tisements  by  the  store,  the  speaker 
reported  that  after  three  years’  vise 
of  the  Macy  method,  the  cost  of  the 
advertising  in  relation  to  the  plus- 
over-normal  sales  for  which  the  ad¬ 
vertising  was  responsible  had  been 
reduced  from  19%  to  13%  for  the 
store  as  a  whole.  This,  he  said,  trans¬ 
lated  into  an  increased  dollar-yield 
in  sales  approximating  over  $2,000,000 
more  return  for  every  million  dollars 
spent  for  this  type  of  advertising  by 
this  particular  store. 

Can  Guest  ''Pull"  Accurately 
“Advertisers,”  he  said,  “have  been 
ballyhooed  into  expecting  ‘response’ 
out  of  all  proportion  to  the  inherent 
possibilities  in  the  offer,  and  without 
determining  for  themselves  the  type 
of  response  they  are  going  after,  and, 
what  is  more  important,  whether  it 
is  a  profitable  response.  Macy  three 
years  ago  took  these  primary  stepis, 
then  set  up  controls  so  that  the  visible 
effects  of  a  given  sale  advertisement 
could  be  appraised.  Out  of  this 
analysis  have  come  certain  working- 
rules  which,  within  this  store  alone, 
enable  the  merchant  to  guess  pretty 
accurately  in  advance  as  to  whether 
his  advertisement  will  pull  profitably 
or  not.  The  recent  market  has  been 
flooded  with  ‘patent-medicine’  pack¬ 
ages  of  ready-made  analysis  for  the 
copy  in  advertising,  but  they  do  not 
report  the  actual  result  of  the  adver¬ 
tisement  with  reliable  accuracy.  This 
is  no  more  the  fault  of  the  sellers 
of  these  advertising  panaceas  than 
of  the  mass  of  buyers  who  believe 
that  there  can  be.  under  one  wrap¬ 
per,  a  cure-all  for  all  advertising 
loss.” 
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AP  Distributing 
U.  S.  News  to 
British  Papers 


AP  oi  Great  Britain  Co- 
Operating  in  Distribution 
.  .  .  Foreign  Report  Included 


CIRCULATORS  TO  MEET 

Expansion  of  the  “Idea  Jack-Pot” 
program  will  mark  the  spring  meet¬ 
ing  of  the  Central  States  Circulation 
Managers  Association  to  be  held  at 
the  Palmer  House,  Chicago,  March  21- 
22.  Officers  will  be  elected  Tuesday, 
on  which  day  Dr.  J.  P.  Ryan,  pro¬ 
fessor  of  public  speaking  at  Grinnell 
College,  will  be  guest  speaker  at 
luncheon. 


Under  an  arrangement  made  be¬ 
tween  the  Associated  Press  and  the 
Associated  Press  of  Great  Britain,  Ltd., 
recently,  the  AP  here  is  supplying  its 
foreign  news  service  to  the  British 
service  which  in  turn  is  distributing 
it  in  the  provinces.  In  London,  the 
AP  will  service  newspapers  direct. 

Newspapers  receiving  the  service  in¬ 
clude  the  London  Daily  Mail.  London 
Mirror,  Manchester  Guardian,  Man¬ 
chester  Evening  News,  Liverpool 
Echo,  Liverpool  Express.  Liverpool 
Post.  Portsmouth  Evening  News.  Scar¬ 
borough  Evening  News  and  Wolver¬ 
hampton  Express  and  Star. 

The  service  was  begun  March  1 
and  an  8,000  word  digest  of  world 
news  is  prepared  daily  at  the  London 
office  of  the  AP  of  Great  Britain,  of 
which  William  F.  Brooks  is  managing 
director.  Mr.  Brooks  has  a  dozen 
British  writers  working  under  him. 

O.  S.  Gramling,  executive  assistant 
in  charge  of  membership,  told  Editor 
&  Publisher,  in  New  York,  that  the 
AP’s  picture  service,  which  has  been 
in  operation  abroad  for  many  years, 
will  not  be  affected  in  any  way  and 
will  be  conducted  as  it  has  been 
heretofore.  The  picture  service  there 
supplies  the  AP  with  pictures  of  Euro¬ 
pean  news  events. 


WHITE  HOUSE  NEWSMEN  MAY  BE  FINGERPRINTED 

FINGERPRINTS  of  members  of  the  press  should  be  on  file  in  the  Depart¬ 
ment  of  Justice,  President  Roosevelt  told  newspapermen  at  their  White 
House  conference  March  10.  No  reflection  upon  the  correspondents  was  im¬ 
plied,  for  the  President  had  previously  said  all  White  House  employes  are  to 
be  fingerprinted  and  disclosed  that  his  own  prints  have  been  on  record  since 
he  was  in  the  Navy  Department,  22  years  ago.  No  specific  reason  was  giv'en 
for  the  move  other  than  the  President’s  personal  belief  in  the  practice  of 
lecording  means  of  identification. 


board  approved  this  recommendation 
and  the  rules  will  be  amended  accord¬ 
ingly. 

Further  Amendments 

The  following  further  amendment- 
to  the  rules  were  made: 

The  first  thirteen  words  of  Chapter 
C,  Article  II,  Section  3  were  changed 
to  read  as  follows:  “Predate  editions 
i.e.,  editions  of  evening  newspaper 
carrying  the  date  line  of  the  followinj 
day.” 

Chapter  A,  Article  II.  Section  t 
paragraph  (b)  was  amended  to  read 

“Association  subscriptions  which  arc  a  pa- 
of  the  association  dues  shall  be  segregated  in: 
two  classes  and  shall  be  set  up  in  lliireau  re 
ports  separately  according  to  those  clasiei 
The  first  class  shall  be  known  as  ‘Associaticr 
Subscriptions  Deductible  from  Dues.’  In  th.i 
class  shall  be  included  subscriptions  of  tiie:- 
bers  of  an  association  which  gives  its  membe- 
the  option  of  .accepting  the  paper  or  of  re 
jecting  it  and  of  reducing  their  associatm 
dues  by  a  definite  named  sum  if  they  reyc. 
the  paper,  such  sum  to  be  not  less  than  50't 
of  the  announced  basic  price  of  the  papr 
This  option  must  be  made  known  to  the  ro¬ 
ller  at  the  time  of  his  joining  the  as-rci,: 
and  be  clearly  stated  on  each  bill  for  dun 
snch  a  way  as  to  make  remittance  a  vilua:  ■ 
subscription  to  the  paper  as  well  as  a  rtr 
tance  for  memliership  dues.  The  second  t'- 
•shall  be  known  as  ‘Association  S  ib-or'pt  ' 
Nondeductible  from  Dues.’  In  this  class  -a 
lie  included  subscriptions  of  members  of 
association  whose  association  dues  remain  ' 
same  whether  they  elect  to  accept  or  to  r-- 
the  paper. 

“■•'very  person  on  becoming  a  member 
the  association  must  be  notified  of  the  ■ 
scripiion  jirice  of  the  paper  and  that  lac 
’price  is  a  part  of  the  sum  collected  as  dno 
On  every  hill  for  dues  the  subscription  pr; 
of  the  paper  must  he  given  and  the  fact  itfr: 
that  such  subscription  price  is  a  part  of 
dues  to  be  paid.’  ’’ 

EUcted  to  Membtrship 

The  following  advertiser  and  ad 
vertising  agency  candidates  we: 
elected  to  membership: 

Advertisers — Champion  I’apcr  &  Fibre  C' 
pany,  Hamilton,  Ohio;  Dodge  Division,  Cr¬ 
ier  Corporation,  Detroit;  Kadio  (  ir|'-a' 
of  .\merica.  New  York. 

Advetising  Agencies — Henri,  llurst  &  k 
Donald.  Chicago;  J.  \V.ilter  Thompson  ' 
l-td.,  Toronto;  Warwick  &  l.cglcr,  Inc.,  N 
b'ork. 

The  following  publications,  whi, 
were  duly  elected  to  membership  : 
action  of  the  board  of  directors,  ha 
qualified  since  the  last  meeting  a: 
have  become  members: 

Metespapers — .-Hamosa  (Col.)  Courier,  Tr' 
dad  (Col.)  Chronicle-Kctes;  Salisbury 
Times;  Laramie  (Wyo.)  KepubUcau-B 
erang. 

H'eckly — Dcs  Plaines  (Ill.)  Journal- 

Magazines — Ken,  Chicago;  Our 

llrooklyn,  N.  V.;  Social  Justice,  Royal  l 
.Mich. 
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Farm  Paper — Hazvaii  Farm  &  Home, 
olulu. 

Business  Paper  —  PhotonrapUtc 
Chicaffo* 
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otal  Linage  Off 
Automotive  Up  3  2.4 


TOTAL  NEWSPAPER  advertising  in 
February,  1939,  ran  2%  behind  the 
figure  for  February,  1938,  with  auto¬ 
motive  presenting  the  best  volume  in 
months.  Automotive,  which  dropped 
sharply  last  year  to  sometimes  less 
than  half  its  usual  volume,  in  Febru¬ 
ary  was  32.4%  over  the  same  month  in 
1^.  This  classification  is  expected  to 
continue  upward  in  volume  with  the 
spring  campaigns  breaking  in  March 
and  April. 

Display,  retail  and  department  store 
held  up  well  in  February,  but  gen¬ 
eral  stayed  off  8.2%  from  February, 
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TREND 


NEWSPAPER  LINAGE— 52  CITIES 

(<  <ini|iil)-d  by  KDITOK  &  I’l  BI.ISIIKK  from  .Media 
Kecurds  iiieHsiircineiits) 


-E.e  P.  LINAGE  INDEX- 

tQUALS  AVtRASt  1934  •  35 -SB-Sr-Sa 


I  1  1  ~L 


I  nzj 


JFMAMJJASQNO 


1939 

1938 

'/f  of 

F..  it  P. 

Linage 

Linage 

1938 

Imlex 

Tiit;il  .VlviTtisiiiK: 

February  . 

86,65 1.25.S 

88,456.989 

98.0 

90.4 

January  . 

87,417,6J; 

90,624,260 

96.5 

95.9 

Uisiilay  Only: 

February  . 

68.333,04.4 

69,269.792 

98.6 

94.1 

Januarv  . 

67,861,314 

70.377,712 

96.4 

93.1 

Classified : 

February  .  ... 

18.318.210 

19,187.197 

95.5 

106.0 

Januarv  . 

19,556,313 

20,246.548 

96.6 

107.3 

Ketail : 

I'Vbriiarv  . 

49,448.259 

49.892.427 

99.1 

101.1 

January  . 

50.342.88.S 

51,217,816 

98.3 

99.7 

Dept.  Sttire: 

February  . 

20.763,141 

20.882.209 

99.4 

102.5 

January  . 

20,94,4,260 

20,944.034 

96.5 

100.9 

General : 

February  . 

14.023,776 

15.273.020 

91.8 

76.8 

J.anuary  . 

.  12,771.373 

14,785,325 

86.4 

81.2 

.\utomotive: 

February  . 

.  3.458.067 

2.611,107 

132.4 

92.5 

Tanuarv  . 

.  2,440.293 

2,059,625 

118.8 

57.2 

Financial : 

I'ebruarv  . 

1,4(12.940 

1.493.2.38 

94.0 

83.2 

January  . 

.  2,300,760 

2,314,946 

99.4 

95.3 

linage 

was  96.4 

of  the 

Index 

1938.  Display  was  off  only  1.4%;  re¬ 
tail  was  off  0.9%;  and  department 
store  was  off  only  0.6%.  Classified 
was  within  4.5%  of  the  same  month  in 
1938  and  financial  was  off  6%. 

Index  a  Good  Guide 
Because  the  1938  slump  in  linage 
was  well  under  way  in  February  of 
that  year,  the  new  Editor  &  Publisher 
Index  probably  gives  a  better  indi¬ 
cation  of  the  linage  condition  in  rela¬ 
tion  to  other  years.  The  Index  base  is 
taken  from  the  monthly  averages  of 
1934.  1935,  1936,  1937  and  1938.  From 
this  average  it  is  found  that  total 


ruary  with  classified,  retail  and  de¬ 
partment  store  being  above  the  aver¬ 
age  with  106.0,  101.1  and  102.5  re¬ 
spectively.  Automotive  was  92.5  of 
the  Index  which  is  high  compared  to 
its  January  Index  rating  of  57.2%. 
General  was  76.8,  display  was  94.1  and 
financial  was  83.2  of  the  E.  &  P.  Index. 

In  February,  women’s  magazines 
were  off  8%  in  volume  of  advertising; 
generals  were  off  5%;  specials  were 
off  10%;  and  weeklies  were  off  7%; 
showing  a  total  decline  of  7%  from 
February  of  1938. 

National  Broadcasting  Company 
billings  for  February  were  $3,748,695 
or  a  gain  of  7.2%.  Columbia  Broad¬ 
casting  System  in  February  had  bill¬ 
ings  of  $2,541,542,  a  loss  of  5.2%. 

The  Mutual  Broadcasting  System 
had  $276,605  billings  in  February, 
a  9.2%  increase  over  the  previous 
year. 


Harold  Burston  Dies 
On  Visit  to  Vining 

Montreal,  March  15 — While  enjoy¬ 
ing  a  friendly  chat  with  Charles  Vin¬ 
ing,  president  of  the  Newsprint  As¬ 
sociation  of  Canada,  in  Mr.  Vining’s 
home  last  evening.  Harold  Burston, 
49,  managing  director  of  the  Adelaide 
News  of  South  Australia,  who  had 
just  closed  a  business  transaction  for 
purchase  of  newsprint  for  his  paper, 
was  suddenly  stricken  with  cerebral 
hemorrhage  and  died.  Mr.  Burston 
with  his  wife  had  been  touring  this 
continent  by  motor  since  last  October 
on  a  mixed  business  and  pleasure  trip. 
He  intended  to  be  present  at  the  As¬ 
sociated  Press  Conference  in  New 
York  next  month. 

Death  was  attributed  to  a  cerebral 
hemorrhage,  induced  by  high  blood 
pressure.  He  had  been  suffering  ill- 
health  for  a  long  time  and  had  been 
advised  by  his  physician  to  take  an 
extended  holiday  trip. 

Mr.  Burston,  who  for  more  than  30 
ye^  was  a  newspaper  writer  and 
^itor,  was  well  known  in  Australian 
financial  circles  as  a  brilliant  writer 
on  finance.  He  began  his  career  as  a 
reporter  in  1906  on  the  Bulletin  in 
^dney.  Later  he  was  its  financial 
^tor.  In  1924  Mr.  Burston  went  to 
Melbourne  where  he  was  a  special 
Witer  on  the  Herald  until  1932.  Since 
^en  he  had  been  with  the  Adelaide 
News. 

Survivors  include  the  widow  and 
^e  son,  Norman,  of  Adelaide,  where 
Mr.  Burston  was  born. 

■ 

enters  evening  field 

Red  Bank  (N.  J.)  Dady  Stand- 
ord,  former  weekly  which  entered  the 

Hold  March  3,  is  now  being  is¬ 
sued  evenings.  It  is  represented  na- 
lonally  by  DeLisser-Boyd.  Inc. 


LARGE  TEA  CAMPAIGN  [eweler  Group  Uses 

Daily  Successfully 


Daily  Gives 
Free  Space 
To  Candidates 

Coast  Paper's  Experiment 
To  Cut  Primary  Expenses 
Allows  300  Worcis  Per  Man 

Long  an  advocate  for  the  abolition 
of  private  campaign  contributions  as 
a  step  toward  better  government,  the 
Hollywood  (Cal.)  Citizen  News  last 
week  announced  a  plan  to  relieve 
candidates  of  at  least  a  part  of  their 
campaign  expenses. 

The  move  is  termed  an  experiment 
by  /Harlan  G.  Palmer,  publisher,  in 
his  editorial  column,  and  consist  of 
giving  free  to  each  candidate  in  the 
forthcoming  city  primaries  space  for 
the  announcement  of  his  qualifica¬ 
tions. 

Limits  Speeches  to  Issues 

“Under  an  appropriate  heading,” 
the  editorial  reads,  “we  shall  publish 
these  announcements  which  will  be 
limited  to  300  words.  The  candidate 
may  say  what  he  wishes  about  him¬ 
self  but  is  to  confine  his  remarks  to 
his  own  qualifications  and  the  issues 
that  he  believes  exist  in  his  campaign. 
We  shall  not  edit  the  copy  if  it  is 
not  libelous,  in  violation  of  good  taste 
or  too  long.” 

The  Citizen-News’  contention  is 
that  it  is  the  government’s  place  to 
provide  the  avenues  through  which 
candidates  get  their  messages  to  the 
public,  and  the  current  plan  is  of¬ 
fered  as  an  intermediate  step  until 
the  people  “wake  up  to  the  foolish¬ 
ness  of  expecting  good  government  at 
the  same  time  that  they  require  can¬ 
didates  to  seek  campaign  contribu¬ 
tions  which  generally  come  from 
those  with  selfish  interests  to  serve.” 


San  Francisco,  March  16 — M.  J.  B 
Co.,  San  Franci.sco,  is  releasing  copy 
for  an  extensive  newspaper  advertis¬ 
ing  campaign  on  behalf  of  Tree  Tea. 
Although  beginning  much  earlier  than 
last  year,  the  campaign  is  designed 
to  continue  throughout  the  year.  Re¬ 
leases  for  40  different  markets  in 
nine  western  states  have  been  pre¬ 
pared  by  Lord  &  Thomas’  San  Fran¬ 
cisco  offices  with  newspapers  carrying 
the  backbone  of  the  drive  and  some 
outdoor  being  used.  Releases,  in  10.  30 
and  47-inch  sizes,  black  and  white 
and  in  large  two-color  copy,  stress 
the  expanded  tea  campaign  is  in  addi¬ 
tion  to  MJB’s  coffee  promotion  which 
has  been  cited  by  the  ANPA’s  coast 
bureau  as  an  outstanding  newspaper 
success  story. 


PRESS  BILL  KILLED 

A  bill  which  would  provide  news¬ 
paper  owners,  publishers  and  work¬ 
ers  with  specific  immunity  from 
testifying  as  to  their  sources  of  in¬ 
formation  in  legal  proceedings  and 
before  state  legislative  bodies  or  com¬ 
missions  died  in  committee  in  the 
senate  of  the  Indiana  Legislature. 
Similar  legislation  was  introduced 
several  years  ago,  but  like  the  present 
bill  failed  to  arouse  interest. 


BILL  ON  FALSE  NEWS 

Austin,  Tex.,  March  13— Represen¬ 
tative  Arthur  Holland.  Belton,  has 
introduced  in  the  Texas  legislature  a 
bill  to  impose  severe  penalties  upon 
any  person  giving  false  information  to 
a  newspaper  regarding  a  wedding, 
birth  or  death.  Jail  sentence  of  six 
months,  and  fine  of  $500  are  provided 
as  penalties. 


The  Milwaukee  Retail  Jewelers’ 
Association,  ju.st  before  the  last 
Christmas  sea.son,  utilized  a  consistent 
co-operative  advertising  campaign  in 
roto  and  black  and  white  in  the  Mif- 
xi'avkec  Journal  to  successfully  pro¬ 
mote  jewelry  as  gifts. 

Henry  Rank,  of  Rank  &  Motteram, 
Milwaukee  jeweler,  told  the  jewelers’ 
national  convention  in  San  Francisco, 
recently  that  85  retail  jewelers  and  six 
whole.salers  in  his  city  subscribed 
more  than  $1,600  for  the  campaign. 
"We  selected  the  newspaper  as  our 
advertising  medium  for  reasons  which 
perhaps  need  no  repetition  here. 
Everyone  reads  newspapers.  News¬ 
papers  are  unquestionably  the  num¬ 
ber  one  medium  for  retail  business. 
Rather  than  u.se  all  of  the  newspapers 
in  Milwaukee  and  do  an  indifferent 
job  in  each,  we  decided  to  put  our 
eggs  in  one  basket,  in  the  best  one 
we  could  find,”  Mr.  Rank  stated. 

Journal  advertising  men  aided  in 
planning  the  jewelers’  campaign  and 
it  was  decided  to  spend  the  bulk  of 
the  money  in  rotogravure  because 
“eye  appeal  is  unquestionably'  of 
prime  importance  in  selling  jewelry, 
and  in  rotogravure  we  were  able  to 
show  our  merchandise  with  all  the 
faithfulness  of  a  fine  photograph,” 
Mr.  Rank  said. 

Five  quarter-page  roto  ads  on  suc¬ 
cessive  Sundays  were  run.  two  3- 
column,  12-inch  black  and  white  ads 
ran  Dec.  14,  20;  single-column  2-‘2 
inch  copy  ran  for  10  days;  and  a  two- 
column  7-inch  ad  concluded  the  cam¬ 
paign  Dec.  27. 

“Because  of  the  past  season’s  satis- 
factoiy  results  our  association  is  now 
making  ready  to  continue  advertising 
on  a  consistent,  year  ’round  basis,” 
Mr.  Rank  concluded. 


N.  Y.  Sun  Has  Father's 
Day  Ad  Competition 

'The  New  York  Sun  Wednesday  an¬ 
nounced  its  second  annual  Father’s 
Day  advertising  comnetition.  The  con¬ 
test  with  a  $500  fir.st  prize,  will  be 
open  to  any  advertising  man  or  wo¬ 
man,  except  employes  of  the  Sun  or 
any  other  advertising  medium.  The 
contest  is  nation-wide. 

The  purpo.se  is  t<'  obtain  the  best 
possible  campaign  of  four  1.000-line 
newspaper  advertisements,  measuring 
five  columns  by  200  lines,  to  promote 
Father’s  Day  as  an  occasion  for 
remembrance.  An  additional  re¬ 
quirement  is  that  entries  emphasize 
those  qualities  which  are  typical  in 
American  fathers  and  repre.sent  those 
qualities  appropriately  and  appeal¬ 
ingly.  The  advertisements  will  be 
published  by  the  Sun  as  its  contribu¬ 
tion  to  the  advancement  of  Father’s 
Day,  and  the  Sun  will  make  the 
campaign  available  to  out-of-town 
newspapers  for  use  Sunday,  June  18. 

A  new  development  in  the  Sun’s 
Father’s  Day  plan  this  year  will  be  the 
selection  of  the  “typical  father”  of 
the  metropolitan  area  of  New  York 
who  will  receive  recognition  at  special 
Father’s  Day  ceremonies  at  the 
World's  Fair. 


CHARLES  HAMILTON  83 

Washington.  D.  C.  March  13 — Dean 
of  active  Washington  correspondents, 
Charles  A.  Hamilton  today  is  observ¬ 
ing  his  83rd  birthday  anniversary. 
Born  in  England,  he  entered  news¬ 
paper  work  in  New  York  State  and 
came  to  the  capital  more  than  half  a 
century  ago.  He  represents  the  Bing¬ 
hamton  (N.  Y.)  Press  and  the  Janes¬ 
ville  (Wis.)  Gazette. 
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Warner  Bros,  to 
Use  98%  of  Ads 
In  Newspapers 

Film  Company  Firm 
Believer  in  Medium  .  .  . 
Reporter  Wins  $500 

Demonstrating  its  firm  belief  in  the 
point-of-sale  producing  power  of 
newspaper  advertising  Warner  Broth¬ 
ers  Pictures,  Inc.,  is  planning  to  spend 
98%  of  its  advertising  appropriation 
in  that  medium  during  the  1939-40 
season,  according  to  S.  Charles  Ein- 
feld,  director  of  advertising  and  pub¬ 
licity  who  addressed  the  Warner  sales 
convention  at  the  Waldorf-Astoria, 
New  York,  Tuesday. 

Mr.  Einfeld  told  Editob  &  Publisher 
Wednesday  that  this  year’s  adver¬ 
tising  budget  is  the  largest  in  the 
movie  company’s  history  and  is  ap¬ 
proximately  30%  greater  than  last 
year’s.  For  six  weeks  following 
March  15,  he  stated  $180,000  will  be 
spent  in  newspapers. 

Fast  Resalts 

“Newspapers  get  your  message  over 
awfully  fast  and  so  people  under¬ 
stand  it,”  Mr.  Einfeld  said.  “It  is  the 
only  medium  that  is  departmental¬ 
ized  so  that  a  fellow  knows  where  to 
look  for  his  information. 

“The  sale  of  a  motion  picture  is  a 
one-shot  sale  and  you’ve  got  to  get 
the  business  in  four  or  five  days  or 
you  don’t  get  it  at  all.”  Comparing 
the  movie  industry’s  selling  problem 
to  that  of  a  large  department  store 
that  has  one-day  sales,  Mr.  Einfeld 
said  you  have  to  sell  the  people  at 
the  point  of  sale  and  “I  believe  the 
newspapers  do  the  quickest  and  most 
effective  job.” 

Mr.  Einfeld  said  that  he  has  been 
a  believer  in  newspaper  advertising 
for  eight  years  and  by  way  of  demon¬ 
stration  of  its  power  he  cited  the 
example  of  the  picture  “Four  Daugh¬ 
ters,”  the  promotion  for  which  was 
done  entirely  in  newspapers. 

He  said  that  it  was  a  picture  which 
introduced  a  number  of  new  faces  to 
the  screen  and  had  no  big  name  to 
feature.  “On  the  face  of  it  the  pic¬ 
ture  required  a  selling  job,  and  we 
decided  on  the  newspapers,”  he  said. 
Thousand-line  space  was  used  in 
most  of  the  key  cities  and  the  picture 
“became  one  of  the  outstanding  gross- 
ers  of  the  year.” 

Reporter  Win*  $500 

Mr.  Einfeld  revealed  that  Larry 
Sisk,  a  reporter  for  the  Houston  (Tex.) 
Press,  recently  won  $500  for  locating 
Errol  Flynn,  Warner  star,  who  could 
not  be  found  on  his  vacation.  Flynn 
was  wanted  in  conjunction  with  the 
premier  of  a  picture  “Dodge  City”  at 
Dodge  City,  Kan. 

After  numerous  phone  calls  around 
the  country,  Mr.  Einfeld  wired  the 
three  press  associations  that  he  would 
award  $500  to  the  first  newspaperman 
who  gave  them  information  as  to 
Flynn’s  whereabouts.  Within  47  min¬ 
utes.  Mr.  Einfeld  testified.  Sisk  tele¬ 
phoned  from  Houston  that  the  star 
was  in  a  plane  above  the  city  about 
to  land  there.  Sisk  will  be  taken  to 
Dodge  City  to  receive  the  award,  he 
said. 

BENJAMIN  PROMOTED 

L.  Park  Benjamin,  11  years  on  the 
eastern  staff  of  Town  &  Country,  has 
been  appointed  eastern  advertising 
manager. 


AFA  to  Hove  Public 
Relations  Meeting 

An  important  feature  of  the  Adver¬ 
tising  Federation  of  America  conven¬ 
tion  June  18  through  22  at  the  Wal¬ 
dorf-Astoria,  New  York,  will  be  a 
Public  Relations  Conference  to  be 
held  June  21  at  which  .speakers  repre¬ 
senting  various  points  of  view  will  be 
heard. 

The  conference  is  to  be  held  jointly 
with  the  Council  of  Men’s  and  Wo¬ 
men’s  Advertising  Clubs  to  review 
and  forecast  public  relations  pro¬ 
grams  of  the  various  clubs.  The  meet¬ 
ing  will  also  take  up  general  aspects 
of  public  relations  between  industry 
and  consumers. 

June  18  has  been  designated  as 
“Advertising  Federation  Day  for  In¬ 
ternational  Good  Will”  at  the  World’s 
Fair,  New  York. 

Forrest  R.  Geneva,  advertising 
manager  of  the  Des  Moines  Register 
and  Tribune,  is  chairman  of  the  pro¬ 
gram  committee  for  the  meeting  of 
the  Newspaper  Advertising  Execu¬ 
tives  Association  which  is  held  in 
conjunction  with  the  AFA. 


Among  Advertising  Folk 


ANDREW  E.  HOLMES,  vice-president 

of  Donahue  &  Coe.,  Inc.,  was  elected 
president  of  the  Angostura- Wupper- 
man  Corp.,  dis¬ 
tributors  of  An¬ 
gostura  Bitters. 
March  13,  to  suc¬ 
ceed  Stuart  G. 
Gibboney  who 
becomes  t  r  e  a  - 
surer  and  board 
chairman.  M  r . 
Holmes  who  has 
been  in  charge 
of  the  Angostura 
advertising  ac¬ 
count  at  the 
agency  for  the 
last  five  years 
will  resign  his  agency  post.  Prior  to 
joining  Donahue  &  Coe  five  years  ago 
he  was  with  N.  W.  Ayer  and  Son,  Inc., 
in  an  executive  position. 

C.  R.  Olson  has  been  appointed  ad¬ 
vertising  manager  of  Lion  Oil  Refin¬ 
ing  Co.,  succeeding  Walter  R.  Haun, 
who  becomes  sales  manager  for  the 
company’s  Mississippi  division,  which 
includes  that  state  and  Tennessee  and 
Alabama.  Mr.  Olson  has  been  sales 
promotion  manager  of  Lion  since  1936. 

William  N.  Boyd,  Jr.,  formerly  with 
Brown  &  Tarcher  has  joined  the  copy 
department  of  Rosette  &  Harwig,  Inc. 

N.  E.  Malone,  former  sales  promo¬ 
tion  manager,  Goodyear  Tire  &  Rub¬ 
ber  Co.,  has  been  named  advertising 
manager  of  the  Seiberling  Rubber  Co., 
Akron,  succeeding  John  H.  Bunting, 
who  resigned  to  become  president  and 
general  manager  of  Akron  Aircraft 
Inc. 

Clifford  Dillon  of  the  New  York 
Sun  promotional  staff  has  resigned  to 
join  Wendell  P.  Colton  Co. 

Addison  F.  Vars,  president,  Addi¬ 
son  Vars  Inc.,  Buffalo  agency,  has 
joined  Dillingham,  Livermore  and 
Durham,  a  new  agency,  as  executive 
vice-president.  He  will  retain  his 
other  position. 

Herbert  S.  Waters,  president  of 
Newark  Advertising  Club,  is  chair¬ 
man  of  a  citizens’  committee  of  100 
planning  promotional  programs  de¬ 
signed  to  enable  the  City  of  Newark 
to  capitalize  to  the  fullest  extent  on 


potential  New  York  World’s  Fair  busi¬ 
ness. 

C.  J.  G.  Atkinson,  vice-president 
of  Harry  Atkinson  Inc.,  New  York, 
announced  the  appointment  of  W.  P. 
Ain.sworth  as  account  executive  this 
week. 

Lorry  R.  Northrop,  formerly  vice- 
president  and  general  manager  of 
Charles  Daniel  Frey  Company,  Chi¬ 
cago  agency,  has  joined  the  Chicago 
office  of  Ruthrauff  &  Ryan,  Inc.,  as 
account  executive.  Prior  to  joining 
the  Frey  organization,  he  was  asso¬ 
ciated  with  Batten,  Barton,  Durstine 
&  Osborn  and  Erwin,  Wasey  &  Com¬ 
pany. 

Roger  Tuttle,  formerly  space  buyer 
for  Morris-Schenker-Roth,  Inc.,  Chi¬ 
cago,  has  joined  the  media  department 
of  Lord  &  Thomas,  Chicago  office. 


Campaigns  and  Accounts 


SPECIAL  ADVERTISING  will  run  in 

270  newspapers  to  call  attention  to 
a  national  contest  to  be  sponsored  by 
Colgate,  Palmolive  and  Cashmere 
Bouquet  Toiletries,  in  which  there 
will  be  100  first  prizes  consisting  of 
first-class  round-trips  to  the  Golden 
Gate  International  Exposition,  San 
Francisco,  or  to  the  New  York  World’s 
Fair,  together  with  $150  spending 
money.  Contestants  will  be  required 
to  write  a  letter  telling  why  they  wish 
to  see  one  of  the  Fairs.  Benton  & 
Bowles,  Inc.,  has  the  account. 

A  campaign  in  the  east  is  scheduled 
by  the  Consolidated  Cigar  Co.,  for  its 
Harvester  and  Dutch  Master  cigars. 
The  first  product  will  be  advertised 
in  newspapers  in  60  cities  and  the 
second  in  35  cities.  Erwin,  Wasey  & 
Co.,  Inc.,  directs  the  account. 

Newpapers  and  magazines  will  be 
used  by  Wright  R.  Baker,  Inc.,  Ossin¬ 
ing,  N.  Y.,  to  handle  advertising  for 
Stirizol,  a  hygiene  product. 

A  nation-wide  newspaper  campaign 
will  be  launched  April  15  by  the 
American  Blower  Corp.,  Detroit,  for 
its  ventilating  and  cooling  products. 
Authorized  dealers  will  be  urged  to 
tie  in  with  the  national  campaign. 

The  Perfex  Corp.,  Milwaukee,  man¬ 
ufacturers  of  heat  controls  for  oil 
and  gas  burners,  stokers  and  related 
equipment,  has  placed  its  business 
with  the  Chicago  office  of  Cecil  &  Pres- 
brey,  Inc. 

The  American  Safety  Razor  Co., 
Brooklyn,  plans  a  newspaper  cam¬ 
paign  for  Gem  Singledge  blades  to 
promote  a  reduction  in  the  price  of 
these  blades,  effective  May  1.  Fed¬ 
eral  Advertising  Agency  has  the  ac¬ 
count. 

Schick  Dry  Shaver  Inc.,  Stamford, 
Conn.,  has  transferred  its  account 
from  Briggs  &  Varley  to  Lennen  &• 
Mitchel,  Inc.,  New  York. 

The  Goodall  Co.,  manufacturers  of 
Palm  Beach  clothing,  will  increase 
its  co-operative  advertising  with  re¬ 
tailers  20%  to  30%  in  the  coming  sea¬ 
son  over  that  of  last  year,  it  was  an¬ 
nounced  March  11.  Newspapers  will 
be  the  media  used. 

Olympic  Knitwear  Inc.  is  launching 
a  new  “Tish-U-Knit”  sweater  in 
which  the  World’s  Fair  Trylon  and 
Perisphere  design  figures  as  the  major 
style  motif.  An  extensive  advertising 
campaign  in  class  magazines  and  in 
rotogravure  sections  of  key  newspa¬ 
pers  through  the  Hicks  Advertising 
.Agency  will  highspot  the  campaign. 

John  H.  Dunham  Co.,  Chicago 
agency,  is  using  a  list  of  newspapers 


on  H.  &  H.  Cleaner  Co.,  Des  Moines. 

Frankel-Rose  Co.,  Chicago  agency, 
is  placing  orders  to  newspapers  on 
Dr.  Pierre  Chemical  Co.,  Chicago. 

A  newspaper  test  campaign  on 
Allimin  Tablets,  product  of  Van  Fat¬ 
ten  Pharm.  Co.,  Chicago,  is  being 
conducted  by  E.  H.  Brown  Co.,  Chi¬ 
cago. 

A  general  list  of  newspapers  is 
being  used  on  Sterling  Brewers,  Inc.. 
Evansville,  Ind.,  by  Ruthrauff  &  Ryan, 
Inc..  Chicago. 

Star  Manufacturing  Co..  Pasadena. 
Cal.,  manufacturers  of  hospital  and 
surgical  equipment,  has  appointed 
Brooks  Agency,  Los  Angeles.  News¬ 
papers,  trade  papers,  and  direct  mail 
will  be  used. 

Advertising  in  Wisconsin  newspa¬ 
pers.  radio  and  other  media  will  be 
used  to  promote  a  state-wide  sales 
drive  for  Wisconsin  sauerkraut  April 
13  to  22. 

Beginning  April  1,  the  account  of 
Luxor,  Ltd.,  (Chicago  cosmetic  firm, 
will  again  be  placed  by  the  Chicago 
office  of  Lord  &  Thomas. 

Nestles  Food  Products,  Inc.,  has  ap¬ 
pointed  Leon  Livingston  Agency,  San 
Francisco. 

Stanley  Pflaum  &  Associates,  Chi¬ 
cago  agency,  is  using  newspapiers  gen¬ 
erally  on  General  Finance  Corp.,  Chi¬ 
cago. 

Dudley  J.  Woodman  has  been  named 
advertising  manager  of  American 
Asphalt  Paint  Co.,  Chicago. 

J.  H.  Hornung,  formerly  in  mer¬ 
chandising  and  advertising  in  South¬ 
ern  California,  has  joined  the  San 
Francisco  office  staff  of  Fenger-Hall 
Co.,  Ltd.,  newspaper  representatives. 

H.  G.  Telford,  formerly  with  the 
Cleveland  office  of  the  Curtis  Publish¬ 
ing  Co.,  has  joined  the  Cleveland  office 
of  Meldrum  and  Fewsmith,  Inc.,  as  an 
account  executive. 

National  Biscuit  Company  of  Bos¬ 
ton  is  releasing  this  month  through 
newspapers  in  all  parts  of  the  country 
an  extensive  newspaper  advertising 
campaign  for  Ritz  Crackers.  The 
campaign  is  running  in  more  than  450 
newspapers  in  large  space. 

George  R.  Jordan,  manager  of  ad¬ 
vertising  and  sales  promotion  of 
Jacob  Ruppert  Brewery,  New  York, 
has  resigned,  effective  April  1.  to  be¬ 
come  executive  vice-president  of  S 
Stewart  Corp.,  a  property  manage¬ 
ment  company.  Before  joining  the 
Ruppert  brewery,  Mr.  Jordan  was 
president  of  Jordan  Advertising 
Abroad,  Inc.,  and  more  recently  ad¬ 
vertising  manager  of  Piel  Bros,  brew¬ 
ery  and  F.  &  M.  Schaefer  Brewing  Co. 

Walter  A.  Bowe,  advertising  and 
sales  promotion  director  of  Carrier 
Corp.,  Syracuse,  N.  Y.,  air  conditioning 
firm,  was  recently  elected  an  honoraiy 
member  of  Alpha  Delta  Sigma,  na¬ 
tional  honorary  advertising  fraternity 

Victor  Luhrs,  formerly  of  the  copy 
department  of  the  J.  M.  Mathes  Co.. 
New  York,  has  joined  the  copy  staff 
of  the  Chas.  Dallas  Reach  Co..  New¬ 
ark.  N.  J..  and  Syracuse.  Weslev 
Loveman,  formerly  of  Brown  and 
Tarcher  and  J.  Stirling  Getchell,  ha; 
joined  the  art  staff. 


JOINS  DONAHUE  &  COE 

James  J.  Maloney,  for  the  last  12 
years  of  the  executive  staff  of  N.  " 
Ayer  &  Son.  Inc.,  has  joined  the 
executive  staff  of  Donahue  and  Coe. 
Inc..  New  York. 
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PhUi-HD  with  PhUli|w  for  lUSUtHi  HOlUitiq 


The  ADVERTISING  SURVEY 

By  WARREN  L.  BASSETT 


chairman  ol  the  award  committee.  All  ^  COPY  appeal  which  took 

women  in  advertising  are  eligible  or  public  behind  the  advertising 

Ae  award,  which  symbolizes  the  ^^is  month  by  Phil- 

greatest  contribution  to  advertismg  Petroleum  Company,  Bartlesville, 

made  by  any  woman  during  1938.  The  gg 

award  is  sponsored  by  the  Womens  „asoijr,e 
Advertising  Club  of  Chicago  in  honor 

of  the  late  Josephine  Snapp,  former  ^  headline  stated,  and  below  was 
president  of  the  c  ub  and  vice-presi-  ^  discussion  of  “How  long  should  a 
dent  of  the  Advertising  Federation  of  ad  be?” 

America.  ^  “Our  ad  writer  always  answers  by 

CANNERS  2nd  CAMPAIGN 

The  Canned  Pea  Marketing  Co-  the  ground, 

operative  will  launch  the  second  “  .  .  By  which  I  mean,’  he  con- 

phase  of  its  special  sales  campaign  tinues,  ‘that  an  advertisement  should 
to  move  surplus  stock  March  26.  be  as  long  as  necessary  to  tell  the 
Using  the  same  media  as  in  its  initial  complete  story,  to  give  all  the  con- 
newspaper  program,  the  committee  vincing,  action-producing  facts.’ 
will  concentrate  its  advertising  in  “But  we  still  like  short  ads  and 
This  Week  and  American  Weekly,  this  time,  at  least,  we  are  having 
with  the  addition  of  the  Des  Moines  our  own  way.  And  thus  is  published 
Sunday  Register.  Full-page  color  ads  the  shortest  Phillips  advertisement  on 

will  be  used.  Leo  Burnett  Company,  record.  See  if  you  don’t  agree  that 

Inc.,  Chicago  agency,  handles  the  ac-  the  32  words  below  are  enough  to 
count.  sell  you  a  trial  tankful  of  Phillips  66 

■  ___  Poly  Gas.’’ 

AD  MANAGER  OF  FIELD'S  Readers  of  375  newspapers  in  22 
G.  R.  Schaeffer,  ABC  director,  has  midwestern  states  read  the  copy  and 
been  appointed  director  of  advertising,  thought  to  advertising  and  o 

Dubiicitv  and  .sales  nromotion  of  the  Phillips  66.  Placed  by  Lambert 


Anno' 


7Hl  C.T»  Oi  8U«i''GftM£  -Mu  ^ 
^0  ii'.  8ll>MTV£l*’t 


Wodiusil.iy,  Fob.  22i 

-  nu-f. ,:0p  ipEifriiciTiflir 


b*  rt*e 

BI  RMM.XMK  I  IONS  CLUB 


kill  chain  store  bill 

The  Georgia  Senate  March  14  killed 
a  chain  store  tax  measure  by  approv¬ 
ing  an  adverse  report  of  the  Senate 
Finance  Committee  also  dooming  a 
general  .salcs-tax  proposal.  The  chain 
store  bill  would  have  levied  a  slid¬ 
ing  scale  tax  from  $10  to  $750  per 
unit  and  would  have  supplanted  the 
present  chain  store  tax  which  slides 
ffom  S2  to  $200. 

kelvinator  ads 

A  series  of  newspaper  ads  ranging 
from  full  pages  to  one  column  “spots” 
"'ill  be  used  together  with  national 
magazine  copy  to  promote  the  Silver 
Jubilee  anniversary  of  Kelvinator  re- 
•figerator.  Theme  of  the  ads  will  be 
to  call  attention  to  the  birthday  party 
to  be  held  in  showrooms  the  week  of 
April  3. 

AD  WOMEN  DANCE 

More  than  1.000  persons  attended 
If  1  dinner-dance  of  the  Phila- 

uclnhia  Club  of  Advertising  Women 
held  recently  at  the  Benjamin  Frank- 
••u  Theme  of  the  affair  was 

R-waiian  Holidays."  Miss  Elsie 
oaver.  club  president,  presided. 


Feasley  agency.  New  York,  it  is  one 
of  the  latest  of  a  long  line  of  Phillips 
newspaper  advertisements  which 
stretch  back  to  1929. 

Phillips  Petroleum  began  advertis¬ 
ing  in  newspapers  that  year  and  has 
scored  such  a  notable  .success  that 
the  company  has  increased  its  news¬ 
paper  appropriation  every  year  since 
that  time,  according  to  M.  Horrell, 
Lambert  &  Feasley  executive  in 
charge  of  the  account. 

“It  is  my  belief,”  he  said,  “that 
Phillips  has  been  the  most  consistent 
advertiser  among  the  oil  companies.” 

The  Phillips  annual  newspaper  ap¬ 
propriation  has  risen  steadily  until 
last  year  it  was  in  the  neighborhood 
of  $700,000. 

The  advertisement,  shown  above, 
ran  15  inches  deep  on  six  columns. 

New  Jail  Opening  Sold  Space 

ALERT  NEWSPAPER  advertising  .so¬ 
licitors  continue  to  dig  up  linage 
where  none  .seems  to  exist.  L:ist 
week  we  told  how  Dayton  (O. )  Sews 
had  sold  a  series  of  15  full  pages  ot 
educational  copy  to  the  physicians  of 
Montgomery  county.  Awhile  back 
we  reported  on  the  Neic  Kensington 
(Pa.)  Dispatrh  which  induced  its 


No  Tulle,  No  Beaming 

PATTING  ITSELF  on  the  back  this 

week  was  the  Abbott  Kimball  Com¬ 
pany,  Inc.,  advertising  agency  of 
New  York.  The  reason:  A  new  series 
of  full-page  magazine  adverti.sements 
for  Gorham  Company  silver  “di¬ 
rected  to  unmarried,  hopeful  girls 
from  16  to  25,  who  dream  of  husbands, 
homes,  possessions,  and  crystallize  in 
the.se  years,  their  desires  about  such 
things  as  silver. 

Yes,  sir! 

Says  the  agency:  "The  campaign, 
Abbott  Kimball  solemnly  swears, 
will  not  include  a  single  shot  of  a 
model  in  a  tulle  veil  beaming  at  a 
chest  of  silver.’’ 

Which  is  .something  new. 

SHELL  USING  COLOR 

Shell  Oil  Company’s  Spring  cam¬ 
paign  began  on  the  Coast  with  five 
column  bleed  advertising  in  color  ap¬ 
pearing  in  metropolitan  newspapers 
on  the  Pacific  Coast.  Black  and  white 
copy  three  columns  by  seven  inches 
is  being  u.sed  in  non-metropolitan 
new.spapers,  the  list  extending 
throughout  the  Far  West.  J.  Walter 
Thompson  Company  f>ffices  in  San 
P'rancisco  are  handling  releases. 


president  of  the  American  Association 
of  Advertising  Agencies;  Ray  P.  Clay- 
berger.  secretary-treasurer,  Calkens 
&  Holden,  N.  Y.;  Carroll  C.  Day,  C.  C. 
Day  Agency,  Oklahoma  City;  Roy 
Dickin.son,  president.  Printers’  Ink: 
James  W.  S,  Hardley,  advertising  di¬ 
rector,  Woodward  &  Lothrop,  Wash¬ 
ington;  O.  B.  Kemmerer,  general  man¬ 
ager,  Sears,  Roebuck  Si  Co.,  Toledo; 
Alex  F.  Osborn,  Batten,  Barton. 
Durstine  &  Osborn,  N.  Y.;  Ralph  H. 
Quinn,  general  manager,  Cincinnati 
Enquirer:  Willard  L.  Thorp,  director 
of  Ek;onomic  Re.search,  Dun  and  Brad- 
street.  Inc. 

■ 

AD  MAN'S  SON  MARRIED 

The  marriage  of  Charles  Shaw  Pres- 
brey.  .son  of  Charles  Spaulding  Pies- 
brey  who  is  president  of  Cecil  &  Pres- 
brey.  New  York  advertising  agency, 
to  M  iss  Katherine  Wait,  daughter  ot 
Mr.  and  Mrs.  Luther  .Ashton  Wait  of 
New  York,  was  announced  recently 
by  the  bride’s  parents.  They  had 
been  married  secretly  on  Oct.  21,  19.3T. 
in  Bel  Air.  Md.  The  bridegroom,  who 
was  a  sophomore  at  Pi'inceton  when 
he  was  married,  has  left  the  univer¬ 
sity  and  he  and  his  bride  are  rgsidii'.g 
at  Riverdale-on-Hud.son  ' 
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Pancoast,  Mechanical 
Genius,  Dies  at  77 

Hears!  Chief  Succumbs  to  Pneumonia  in 
Brooklyn  Hospital  .  .  .  Perfected  Color  Press  and 
Built  Many  Newspaper  Plants 


CEOHGE  E.  PANCOAST,  inventor  of 

newspaper  presses,  builder  of  news¬ 
paper  plants,  developer  of  color  print¬ 
ing.  oioneer  in  printing  half-tones — 
who  ro.se  from  type  setter  on  the 
San  Francisco  Examiner  to  mechan¬ 
ical  director  of  all  the  Hearst  news¬ 
papers,  died  of  pneumonia  Wednes¬ 
day  at  the  Long  Island  College  Hos¬ 
pital,  Brooklyn,  New  York.  He  had 
lived  at  67  Hanson  Place,  Brooklyn. 

The  77-year-old  mechanical  expert 
had  been  associated  with  William 
Randolph  Hearst  for  50  years.  In 
this  long  association  he  designed  and 
built  14  newspaper  plants  for  Mr. 
Hearst. 

Started  At  Printer's  Devil 

Born  in  Manchester,  N.  H..  Feb.  28, 
1862,  Mr.  Pancoast  started  his  news¬ 
paper  career  as  a  printer's  devil  at  the 
University  Press  in  Cambridge,  Mass., 
when  he  was  13  and  became  a  type¬ 
setter.  He  left  Cambridge  a  journey¬ 
man  printer  after  six  years  and  barn¬ 
stormed  his  way  across  the  country 
as  a  comedian  with  road  shows  for 
six  years. 

In  1889,  Mr.  Pancoast  was  in  San 
Francisco  and  presenting  his  union 
printer  card  at  the  Examiner  plant 
was  put  on  the  sub  list.  He  got  work 
the  first  night  and  has  been  with  the 
Hearst  organization  ever  since. 

Filling  in  at  the  telegraph  desk  one 
night.  Mr.  Pancoast  came  to  the  atten¬ 
tion  of  Mr.  Hearst.  Mr.  Pancoast’s 
headline,  “Official  Cleared  of  Mal¬ 
feasance,"  was  changed  by  the  tele¬ 
graph  editor  to  “It’s  All  Right  Now.” 
This  "made  me  fighting  mad."  he 
said  years  later,  so  he  set  up  a  poster 
and  nailed  it  on  the  bulletin  board. 
It  read:  “IKE  ALLENS  PATENT 
ADJUSTABLE  HEAD  Will  Fit  Ary 
St^ry  by  Changing  One  Letter.  .  .  . 
IT  S  ALL  RIGHT  NOV’— or  IT  S  ALL 
RIGHT  NOT.” 

Mr.  Hearst  saw  the  poster,  asked 
who  wrote  it  and  hired  him  as  his 
secretary.  But  the  promoted  com¬ 
positor  had  never  operated  a  type¬ 
writer.  But  being  proficient  me¬ 
chanically  he  unscrewed  the  letters 
on  the  keyboard  and  re-assembled 
them  corresponding  to  the  type  case 
and  from  then  on  he  was  an  expert 
typist. 

Was  Confidential  Secretary 

For  seven  years  afterward,  Mr.  Pan- 
c.iast  was  Mr.  Hearst's  private  and 
confidential  secretary,  traveling  around 
the  world  with  him.  He  interested 
"The  Chief’  in  photography,  gradu¬ 
ally  became  thoroughly  familiar  with 
the  intricacies  ot  a  newspaper  plant 
and  came  in  charge  of  the  mechanical 
problems  of  the  San  Francisco  plant, 
then  cf  all  the  Hearst  papers. 

When  it  was  decided  to  build  a 
new  plant  there,  Mr.  Hearst  took  Mr. 
Par.cnast  aside  and  said: 

"Gecrge,  if  I  have  the  stereotyping 
superintendent  lay  out  our  new  plant 
It  will  be  the  way  he  wants  it.  If  I 
ask  the  j)ressroom  superintendent  to 
do  it.  it  will  be  best  suited  for  him. 
I  don’t  want  that.  So.  I  think  you’re 
the  boy  to  do  the  job.  Here’s  a 
pencil  and  paper.  We’ll  do  it  to¬ 
gether.”  After  that  Mr.  Pancoast 
was  in  charge  cf  building  all  the 
He-arst  plants. 


The  San  Francisco  plant  was  the 
beginning  of  straight-line  production 
for  newspapers.  Mr.  Pancoast  de¬ 
signed  the  composing  room  so  that 
the  last  process  there  was  rolling  the 
matrices.  The  plates  were  cast  on  the 
pressroom  floor. 


George  E.  Pancoast 

About  that  time  the  Linotype  ma¬ 
chine  was  being  perfected  and  Mr. 
Pancoast,  at  Mr.  Hearst's  direction, 
brought  to  San  Francisco  the  first  15 
machines  used  in  that  city. 

When  the  JVctc  York  American  and 
Journal  building  was  constructed  Mr. 
Hearst  as  usual  sketched  what  ho 
wanted  and  Mr.  Pancoast  worked  out 
the  details. 

After  turning  his  attention  to  coloi 
for  many  years  ho  designed  and 
patented  the  Pancoast  Multi-Color 
Universal  Unit  Hoc  high-speed  web 
prcs.s.  He  built  the  first  color  press 
in  1897.  but  admitted  that  it  wouldn't 
do  all  the  things  required  of  it.  Hi.s 
latest  color  press  has  24  cylinder^. 
Instead  of  making  the  web  go  under 
cue  and  ovei  the  next  cylinder  to 
print  both  sides.  Mr.  Pancoast  em¬ 
ployed  the  new  principle  of  .sending 
the  paper  under  both  cylinders  and. 
printing  one  color  right  on  top  of 
another. 

Developed  the  "Fudge" 

Mr.  Pancoast  is  credited  with  de¬ 
veloping  the  “fudge"  used  to  bulle¬ 
tin  last  minute  news  without  casting 
another  plate.  Mr.  Hearst  is  said  to 
have  seen  the  London  papers  using 
hand-set  type  and  suggested  that  Mt  . 
Pancoast  adapt  a  linotype  slug  to  do 
the  same. 

The  first  fudge  was  used  by  the 
New  York  Journal  March  17,  1897. 
for  the  Corbett-Fitzsimmons  fight, 
putting  the  results  on  the  street  about 
one  minute  after  it  had  come  over 
the  wire. 

About  the  same  time  he  printed  the 
first  half-tone  pictures  in  New  York 
Then  he  didn’t  think  the  half-tones 
could  be  stereotyped  so  they  bent  the 
engraved  plates  into  the  casting  box 
before  casting. 

Mr.  Pancoast's  mechanical  genius  is 
demonstrated  in  the  story  about  the 
Panama-Pacific  Exposition  in  Cali¬ 


fornia  in  1914.  Mr.  Hearst  rebelled 
Ijecause  the  Examiner  was  to  have 
the  same  type  of  exhibit  as  the  other 
papers.  He  suggested  they  build  a 
new  color  press  at  the  exposition  and 
print  the  Examiner  magazine  and 
color  comics  there. 

The  exposition  date  was  only  four 
and  a  half  months  away  but  Mr.  Pan¬ 
coast  co-operated  with  R.  Hoe  &  Co., 
in  pushing  the  plans  through.  Four¬ 
teen  days  before  the  opening  day,  he 
arrived  with  eight  carloads  of  ma¬ 
chinery.  Working  night  and  day  they 
had  it  assembled  and  operating  in 
time. 

In  his  later  years,  Mr.  Pancoast’s 
eye-sight  failed  and  for  about  two 
years  he  was  almost  totally  blind, 
from  1932  to  1934.  Then  Mr.  Hearst 
provided  the  best  specialists  available 
for  an  operation  and  Mr.  Pancoast's 
sight  was  restored. 

Last  year  he  was  honored  at  a  din¬ 
ner  in  New  York  at  which  750  news¬ 
paper  executives  gathered  for  the  50th 
anniversary  of  his  association  with 
Mr.  Hearst. 

His  widow,  Mrs.  Emma  L.  Pancoast, 
survives.  The  funeral  was  held  at  8 
pm  Friday  at  the  Herbst  Funeral 
Home.  81  Hanson  Place,  Brooklyn. 

■ 

180  News  Men 
Fly  as  Guests  on 
Yankee  Clipper 

First  Three  'Voyages  Show 
New  York  Fair  and  Skyline 
To  Publishers  and  Reporters 

Gentlemen  of  the  press  were  among 
the  first  to  occupy  the  swank  cabins 
of  the  new  41-ton  Yankee  Clipper, 
designed  for  aerial  Atlantic  ferry  ser¬ 
vice  by  Pan-American  Airways. 
Three  flights  were  made  over  New 
York  on  March  14.  two  with  news¬ 
paper  and  magazine  men  as  the  only 
passengers,  the  other  city  and  military 
and  naval  officers.  About  60  were 
carried  on  each  flight. 

The  giant  flying  boat  took  off  from 
Manhas.set  Bay.  near  Port  Washington, 
circled  over  the  World's  Fair,  gave  the 
guests  a  view  of  New  York's  mid¬ 
town  and  downtown  skyline  from 
2.000  feet  up.  then  cruised  over  Brook¬ 
lyn  and  Long  Island  to  its  anchorage. 
The  Clipper  made  the  take-off  in  34 
seconds,  flew  at  about  75  miles  per 
hour  for  40  minutes,  and  dropped  into 
the  bay  at  express-train  speed  with¬ 
out  a  jounce  or  tremor. 

Newspapermen  on  the  flights  in¬ 
cluded: 

.Vi'Iiiir  H,iy,  .SulzWigiT.  .V.  1'.  Tittui; 

M'  .  aii.l  Mt  i.  ( t^tlen  Reid  aiul  Wilbur  For- 
ri'M.  Herald  Trihune:  II.  M.  .Xyleswortli. 
lI'jrll  Tt-lrgi am ;  Harry  11.  Xasoii.  .V.  Y.  Post; 

R.  Shartoii.  Journal  of  Commerce:  Janies 
Milner.  Moriiiinj  Telegrttph:  Frank  D.  Scliroili 
and  ll'iiace  Posey.  Brooklyn  F.aiilc;  Earl  J, 
T'lhii’.t  in  and  James  If.  Fiiray,  United  Press; 
Tlmiuis  II.  Heck,  frowcll  Publishing  Co. 

(  Pre-idem  i:  .Sun. tier  Hlossont.  American  .Mag¬ 
azine;  Ralph  Mc.\.  Incersoll  and  John  S. 
Manin.  Time:  Edward  C.  Johnston,  Western 
N'e»'pa|ier  I'niou;  R.  H.  MeXitt,  McXauKlu 
Syndiea’e:  R.  II.  Waldo.  McClure  Syndicate; 
W  i!!i.->m  I'bnan.  Patlu-  Xews. 

.\I-i  G.  Batchelor,  .Vitc  York  Daily 
\e:es:  J.  W.  Hinder:  L.  K.  Comstock,  presi- 
lent.  Merchant’s  .Xs-ociaiioit  of  Xew  York; 
K.  W.  fostenhader.  Wall  Street  Journal;  Ken- 
i.eth  Friede;  Lester  1>.  Gardner,  secretary.  In- 
-titute  of  the  .Xeonnutical  Sciences:  Max  Hill, 
Ilerali  Tribune;  J.  J.  Ide:  Charles  .Murphy. 
T/rtune:  E.  W.  Wakel.'  :  tiordon  Grant,  ar- 
ri't:  .M.  Hemeo;  Hans  .Xdanison,  .\tneric;.n 
M  i-eair.  of  Xatttral  History;  John  .Xlexander, 
New  York  Daily  Xews;  tiardner  Bridge,  Asso- 
cia'cl  Press:  L.  Davis,  Marcus  Dufiield 

aid  I.es-ing  Eiigelking.  Heral.l  Tribune; 
Tiiunas  H.-igeiibush:  David  Toseph.  Xew  York 
Title-. 

.Xls,i  Clem  Raitdau.  United  Press;  Ruben 
Mur.'.  Daily  Xews;  Jack  F'razer:  .\rthur 
1  ' FiitiTi'R  ,1^  I’l  Bi.isiiFR ;  Paul  White, 


Columbia  Hroadcasting  System;  Don  Witte- 
more  and  Jaek  Hartley,  Xational  Bioadcasting 
Co.;  C.  V.  Whitney,  director.  Pan  .Vmerican 
Airways:  George  .McLaughlin  and  Cy  Cald¬ 
well,  Aero  Digest;  Sgt.  Andrew  Wilson,  Nas¬ 
sau  County  Police;  J.  T.  Tiiitle;  Henry  Weil- 
bacli. 

E.  R.  .\lexander.  Time;  Sherman  .\ltick, 
Xew  York  Sun;  Harry  S.  Baker.  IN.'S  Photos; 
James  Warner  Bellah.  Cosimpolitan :  Walter 
T.  Bonney,  Spriiuitield  (Mass.)  Kepublican; 
George  Britt.  lI'orld  Telegram :  John  (iemmel, 
Michael  Cloline,  Xews  of  the  Day;  Wells 
Constaiitine,  Travel  Magazine;  Tom  Davis, 
Transradio  Pre-s;  Sutherland  Denlitiger. 
World  Telegram:  Clinton  1)  i.ggirt.  Journal  of 
Commerce;  Robert  Dorman,  .\cnie  Xewspit- 
tiires;  David  Driscoll.  WOK;  Richard  Dunlap, 
Herabl  Tribune:  Richard  G..r.|..n  Fisher. 
Shelton  Hotel;  John  D.  S.  F'iizgerald.  CBS; 
Mrs.  Dorothy  F'oid,  P.,rt  Washington  Xeuis; 
Devon  Francis,  .\s-ociated  Pre-s;  Charles 
G.ale,  Sportstnan  Pilot;  Willi. im  Germain, 
Bronx  Home  S'etes. 

.Mso  F'reilerick  Graham.  Xew  York  Times. 
Jack  H.  Hanley,  XHC:  Richard  Kirschbautn. 
Xeteark  \e:es:  Josepli  Ka-tner,  Life:  Bradley 
Kelly,  King  I'eaiures  Symlicatc;  J.  G.  W. 
Malianti.i.  Berkshire  liagle,  Pittstield;  Gray 
Ma-oii,  Port  li'ashington  Times-Post ;  Ralph 
Xordberg;  William  Montague,  Paramount 
Xews;  George  <)rton,  Bridgeport  (Conn.) 
Herald:  Russell  Owen,  Xew  York  Times; 
Anthony  Petti.  Universal  Newsreel;  U.  R. 
Pilat.  Xew  York  Post;  John  H.  Pinkermati, 
Bridgeport  (C'liiii.')  1  imes-Star ;  Daniel  Sayre, 
Aviation;  Paul  Schoeitstein,  AVre  York  Jour- 
nal-Aincrican ;  Mrs.  Henrietta  Scott,  Cue 
magazine:  P.iiil  L.  .Smith,  Woonsocket  (R.  I.) 
Call;  Charles  .Macko,  W.all  Street  Journal; 
.Ansel  E.  Talbert,  Herald  Tribune. 

.Also  Sloan  Taylor,  Daily  News;  F'red  S. 
Tolley.  Yankee  Pilot.  Milton,  .Mass.;  William 
Tucker.  Philadelphia  Bulletin;  William  G. 
Weart,  INS,  Philadelphia  Bureau;  Langdon 
Wiinan,  Standard  Xews  Assii.;  Ira  W’olfert, 
X.AX.A;  Giorge  Gardner.  Pan  .\merican  Air¬ 
ways;  Clifford  Orr.  Xew  A'orker  Magazine 
Rmlolph  Knei>i>er;  Roger  Rowc;  George  V. 
Meint.sre;  Leonard  Xeiifville;  Philip  Kerby, 
XBC;  S.  11.  Simonson,  Xational  City  Bank; 
G.  Co|ieland,  Xew  A'ork  Times;  .Martin  Kane; 
Thomas  l)ew..rt,  X.  Y.  Sun;  Don  Moore, 
Cosmopolitan ;  Bernard  Mus-nick. 

■ 

New  Daily  Suspends 
After  First  Week 

Accusing  the  New.spaper  and  Mail 
Deliverers  Union,  an  independent  or¬ 
ganization,  of  “placing  every  conceiv¬ 
able  obstacle  in  our  path.”  T.  Harold 
Forbes,  publisher.  Nassau  Daily  Jour¬ 
nal,  published  in  Hempstead,  Long 
Island,  N.  Y.,  announced  March  10 
that  the  paper  had  suspended  pub¬ 
lication  with  that  day’s  issue. 

The  paper  began  publication  March 
1  under  an  arrangement  whereby 
copies  of  the  Long  Island  Star-Journal 
of  Queens  were  inserted  in  the  Nas¬ 
sau  Daily  Journal  for  circulation  in 
North  Shore.  L.  I.,  communities  and 
copies  of  the  Lnuti  Island  Daily  Press, 
also  of  Queens,  were  given  with  de¬ 
liveries  of  the  Journal  in  other  parts 
of  the  county. 

Mr.  Forbes  said  he  had  arranged 
with  the  Brotherhood  of  Teamsters, 
an  AFL  union,  for  delivery  of  the 
Journal.  The  independent  union 
which  delivers  papers  for  the  Long 
Island  Daily’  Press,  threatened  a  strike 
against  it  and  forced  the  paper  to 
withdraw  from  the  circulation  agree¬ 
ment,  according  to  Mr.  Forbes. 
He  added  that  he  was  unable  to 
continue  publication  of  his  paper  as  a 
result. 


CHARLES  RAYMOND 

Charles  H.  Raymond.  51,  scion  of 
family  that  included  Henry  Raymond. 
New  York  Times  founder,  and  Robert 
Underwood  Johnson,  former  Century 
Magazine  editor,  died  March  15 
Berkeley,  Calif.,  where  he  headed  the 
University  of  California's  journali^ 
department.  'With  the  University 
since  1918.  he  previou.sly  served  on 
San  Diego  Sun.  San  Francisco  Chron¬ 
icle  and  San  Francisco  Call-Bulletin 
staffs  and  in  1913-1914  was 
rial  United  Press  representative  ® 
Mexico. 


Without  prizes,  premiums  or  subscriber  con¬ 
tests,  Fhe  Evening  Bulletin  h.is  iirown  from 
the  smallest  to  the  lar^iest  Philadelphia  daily 
newspaper.  Solely  on  reader  interest  and  con¬ 
fidence  The  Bulletin  has  ;:ained  and  held  its 
place  as  the  leadini:  dail\  newspaper  in  the  City 
of  Homes. 

File  Evening  Bulletin  publishes  its  circula¬ 
tion  fijiures  in  e\ery  issue,  and  has  for  more 
than  forty  year'i.  'I'he  Bulletin’s  circulation — 
all  net  cash  paid — is  Philadelphia  circulation: 
04.6'<  in  the  Philadelphia  retail  trading'  area. 

Consult  your  advertiNin;/  ac'encv  about  the 
advantages  of  circulation  gained  on  reader 

ubscriber 


Here  every  manufacturer  of  home  supplies, 
foods  and  eciuipment  finds  a  rich,  responsive, 
ever-active  field  for  sales,  .^nd  the  one  news¬ 
paper  that  Mill  carry  his  advertising  message 
into  more  homes  in  the  nation’s  greatest  C  ty 
of  Homes  is — -The  Evening  Bulletin. 

For  thirty-four  continuous  years  more  p  ople 
have  been  reading  I'he  Evening  Bulletin  than 
an\'  other  Philadelphia  daily  newspaper.  .\n 
unusual  record.  No  .Xmerican  newspaper  of 
comparable  circulation  can  approach  I'he 
Bulletin  in  \ears  of  leadership — and  few  ecpial 
it  in  number  of  readers. 

But  more  important  than  this,  Pbiladelpluan^ 
buy  The  Evening  Bulletin  to  read — never  to 
get  a  premium.  -And  they  carr\  their  interest 
into  the  advertising  in  The  Evening  Bulletin's 
pages.  Recent  survets  sIiom  that  the  attention 
advertising  receives  in  The  Evening  Bulletin 
is  far  greater  than  its  lead  in  circulation  would 
indicate.  For  with  The  Bulletin,  they  buy  to 
read — and  read  to  buy.* 


Since  William  Penn  first  settled  his  “Greene 
Countrie  'Eowne,"  indixidual  home-planning 
■ind  home-making  have  been  a  Philadelphian’s 
greatest  joy. 

This  deep-rooted  love  of  an  individual  home, 
this  happy  heritage,  makes  the  selection  of  a 
place  to  live  the  brightest  adventure  of  a 
Philadelphian’s  life. 

To  understand  how  powerful  this  home 
instinct  is  among  Philadelphia  people,  you  have 
hut  to  visit  the  showing  of  a  sample  single- 
.family  home  in  a  new  real  e  tate  development. 
Ihousands  upt)n  thousands  are  attracted  to 
these  idealized  homes.  'I'heir  cars  choke  the 
streets.  People  stand  in  line  for  hours  waiting 
their  turn  to  see  the  newest  achievements  in 
home  heaut\,  comfort,  convenience. 

Nowhere  else  in  America  is  there  so  eager 
a  metropolitan  market  for  home  products.  In 
no  other  city  in  the  country  arc  there  so  many 
single-family  dwellings — each  with  its  multi¬ 
tude  of  needs,  from  roof-ton  to  furnace  room. 


prizes,  premiums  or 


contests.  I>earn  flow,  w  ith  I  he  r. veiling 
Bulletin  alone,  you  can  reach  more  homes 
within  Philadelphia  than  with  any  other  news¬ 
paper,  morning,  evening  or  Sunday — at  one  of 
the  lowest  costs  per  render  anywhere! 

*Drtails  of  rrrrnt  iwj>nrfiol  r^'s^orrh  on  the  attrntion  rnlur 
of  adyerixHemcntH  !»>  The  BuUitin  will  be  ffUidly  supit’iui 
upon  roquest. 


-Glif  (kerned  ^ 


Cnpitrifiht .  BuUi  tin  Company,  Philadi  Iphia 
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George  B.  Fife/ 
Famed  Reporter, 
Dies  in  New  York 

A  Veteran  Writer,  He  Won 

Distinction  as  Criminal 

Trial  Reporter 

George  Buchanan  Fife,  69,  member 
of  the  publicity  staff  of  the  New  York 
World’s  Fair  since  1937  and  for  40 
years  one  of  New  York’s  best  known 
criminal  trial  reporters,  died  in  Flush¬ 
ing,  L.  I.,  Hospital  March  12  of  pneu¬ 
monia. 

Other  than  comparatively  brief  con¬ 
nections  with  a  syndicate  and  a  na¬ 
tional  magazine,  Mr,  Fife  was  for  the 
greater  part  of  his  life  a  reporter  and 
writer.  At  one  time  or  another  he 
served  on  almost  every  paper  in  New 
York.  Mr.  Fife  ranked  among  the 
very  best  of  reporters.  He  was  a 
member  of  the  famous  Evening  World 
quartet  of  rewrite  men  including 
Irvin  Cobb.  Lindsay  Denison  and 
Martin  Green.  Park  Row  was  in  its 
heyday  and  the  dapper  Mr.  Fife.  *Arith 
his  waxed  mustaches  and  cane,  was 
known  to  all. 

He  arrived  in  New  York  in  1895 
eager  to  join  a  newspaper.  He  had 
studied  at  the  U.  S.  Naval  Academy 
at  Annapolis,  for  his  family  had  hoped 
that  he  would  join  the  service.  How¬ 
ever,  young  Mr.  Fife  had  other  plans 
and  he  transferred  to  Lehigh  Uni¬ 
versity  to  obtain  background  suited 
for  a  career  in  journalism. 

Hired  by  "Best"  Clarke 
Upon  his  arrival  in  New  York  he 
was  hired  by  “Boss”  Clarke  of  the 
Sun  as  a  reporter.  After  a  year  with 
that  paper  he  moved  to  the  Mail  and 
Express  to  serve  as  assistant  city 
editor  for  a  year.  However,  writing 
was  his  forte  and  he  already  had 
begun  to  poke  his  head  above  the  gen¬ 
eral  run  of  metropolitan  reporters. 
He  joined  the  Evening  Journal  and 
before  long  became  one  of  its  star 
writers  and  reporters.  He  remained 
with  the  Journal  until  1901. 

In  ffiat  year  he  transferred  to  the 
Evening  Post,  and  remained  there 
four  years  before  he  took  one  of  his 
few  leaves  from  active  joimnalism. 
He  became  managing  editor  of  the 
Harper’s  Weekly.  While  with  this 
publication  Mr.  Fife  was  a  member 
of  a  party  of  newspapermen  who 
visited  Mexico  at  the  invitation  of 
President  Diaz. 

In  1911  he  returned  to  newspaper 
work  as  book  editor  of  the  New  York 
Times.  Hie  next  year  found  him 
back  writing  news,  but  this  time  he 
was  with  the  Evening  World.  At  the 
outbreak  of  the  World  War  he  be- 


JJU3  UieeA'd 

PLUS  SIGNS 

IN  RHODE  ISLAND 


Febraory,  1939  vs.  1938 

Manufacturing  Payrolls:  *16'% 

.  .  .  Total  Payrolls:  •  11%  .  .  . 
Highest  recent  February  except 
1937. 

"t” 

Department  Store  Sales:  -r6'/f 
.  .  .  First  two  months:  -t-4%  (All 
New  England,  February  Sales; 

+2%). 

Residential  Bldg.  Permits:  -400'% 
in  value;  -{-117%  in  number.  .  .  . 
Greatest  Feb.  activity  since  '301 

ProvideBee  Joarnal -Bulletin 

fUm.  €ngtai%d*i  JtlahkU 

REP^.  Qmm  H  Eddy  Co.,  lac..  Now  York,  Owco^o,  Betten, 
Aflooto  *  R.  J.  BidwoR  Co.,  So*  Froocitco,  Los  A*9oUi 


came  traveling  correspondent  with  the 
American  Red  Cross,  serving  in  Eng¬ 
land.  France  and  Italy.  The  last  six 
months  of  the  war  he  served  as 
special  aide  to  the  military  attache  of 
the  U.  S.  legation  at  Berne,  Switzer¬ 
land.  Shortly  after  his  return  to  the 
U.  S.  in  1919  his  first  book,  “The 
Passing  Legions.”  was  published.  He 
rejoined  the  World,  remaining  with 
it  until  it  was  sold  in  1931.  Among  the 
stories  he  covered  for  that  paper  were 
the  Hall -Mills  murder  and  trial  and 
the  Snyder-Gray  case.  Subsequently 
he  wrote  for  Sunday  papers,  and  King 
Features  Syndicate. 

His  only  club  was  The  Players.  He 
was  a  member  of  Delta  Phi  fraternity. 
Besides  the  war  book  mentioned,  he 
wrote  “Lindbergh,  the  Lone  Eagle,” 
and  a  play,  “Ask  Your  Wife.” 

Mr.  Fife  married  three  times.  His 
first  wife,  the  former  Miss  Elizabeth 
Welsh  of  Baltimore,  died  in  1909.  In 
1916  he  married  Miss  Viola  Vetter 
of  New  York.  In  1931  he  married 
Miss  Judith  Delaney,  also  of  New 
York.  Mrs.  Fife  .survives. 


Barron  Collier/ 
Street  Car  Ad 
Executive/  Dies 

Barron  G.  Collier,  65,  one  of  the 
leading  advertising  men  of  the  coun 
try  and  a  capitalist  associated  with  15 
concerns  ranging  from  railroads  to 
real  estate,  died  March  13  in  New 
York.  He  had  been  under  the  care 
of  his  physician  for  some  time.  He 
had  been  best  known  for  his  street 
car  and  subway  advertising  cards.  He 
had  been  in  the  advertising  business, 
with  his  office  in  New  York,  for  39 
years. 


Born  in  Memphis,  Tenn.,  he  received 
his  education  in  public  schools  there. 
At  the  age  of  17  he  was  given  a  boy’s 
job  with  an  advertising  agency  and 
from  that  day  on  this  business  held 
his  main  interest  although  at  the  time 
of  his  death  he  was  president  of  15 
large  business  enterprises.  He  studied 
advertising  for  ten  years  as  an  em¬ 
ploye  of  that  Memphis  advertising 
brokerage  office.  When  he  thought 
that  he  had  learned  enough  he  came 
to  New  York  and  eventually  launched 
his  street  car  advertising  plan  which 
made  him  famous  and  wealthy. 

Among  the  firms  of  which  he  was 
president  are: 

Harruii  (1.  Collier,  Inc.:  .Street  R.tilways  Ad¬ 
vertising  Co.;  Collier  .\dvcrtising  Service, 
Inc.;  Itroadw.iy  Surface  Advertising  Corp. ; 
Horida  Gulf  Coast  Hotels,  Inc.;  Intercounty 
Telcphotic-Telcgraph  Co.:  Collier  Bros.,  Inc.; 
Collier  Service  Corp.;  Empire  State  Hevelop- 
ment  Co.:  Collier  Florida  Coast  Hotels;  Pa¬ 
cific  Railways  Adverti.sing  Co.;  Philadelphia 
Advertsiing  Co.;  United  Brokerage  Co.;  West¬ 
ern  .\dvertising  Co.,  and  the  I'nited  Land  and 
Stores  Hevelopment  and  Improvement  Co. 

He  was  considered  to  have  been  one 
of  the  largest  land-owners  in  Florida 
with  property  estimated  at  more  than 
$16,000,000. 

Starting  with  the  purchase  of  prop¬ 
erty  for  a  winter  home  on  Useppa 
Island,  off  the  Gulf  coast,  he  soon 
acquired  and  still  owned  at  his  death 
a  large  part  of  the  land  in  what  is 
now  Collier  County,  named  for  him  in 
1923.  Later  he  established  a  chain 
of  Florida  hotels,  and  branched  out 
into  bus  lines,  banking,  newspapers,  a 
telephone  company,  a  steamship  line 
and  various  farming  operations.  His 
three  sons  have  been  actively  engaged 
in  their  management. 

He  was  decorated  by  several  na¬ 
tions. 

He  is  survived  by  his  wife,  and 
three  sons,  Barron  Collier,  Jr.,  Samuel 
Carnes  and  C.  Miles  Collier. 


AKRON 

TIRE  FACTORIES 
PLAN  SPENDING 

Factory  modernization  programs,  involving 
an  aggregate  expenditure  of  millions  of 
dollars,  either  have  already  been  started  or 
are  under  serious  contemplation  by  nearly 
all  Akron  rubber  companies, 
rbis  was  disclosed  by  a  survey  after  Aknjn 
had  been  cheered  by  the  (ioodyear  Tire  lA 
Rubber  Co.’s  announcement  that  it  is  jilanning 
to  spend  $3,000,(XX)  to  bring  its  factories  here 
tf)  top-notch  efficiency. 

birestone  Tire  Rubber  Co.  alreadv  has  a 
comprehensive  imjirovement  ])rogram  umler 
way,  it  was  learned. 

Although  cfunjiany  officials  would  not  discus.s 
the  ex])enditure  involved,  it  was  understood 
to  be  a  substantial  amount.  In  addition,  in¬ 
creasingly  favorable  consideration  was  re- 
jforted  being  given  to  .\kron  as  a  site  for 
certain  expansion  in  new  fields. 

. .  and  HERE  IS  MORE  GOOD  NEWS 

.\kron  Icil  the  state  in  a  general  improvement  in  retail  sales  during 
January  as  compared  with  January.  19.18,  a  report  by  Ohio  State 
University  s  bureau  of  business  research  showed  today. 

.\  2  per  cent  dollar  volume  increase  in  retail  sales  was  shown  in 
the  state  as  a  whole,  but  in  Akron  the  gain  was  10  per  cent. 

For  Complete  Coverage  oF  this  Alert, 

Free  Spending  Market,  Use  The 

AKRON  BEACON  JOURNAL 

AULISHEn  1 

Represented  hy - STORY.  BROOKS  ^  FINLEY 


Through  almost 
half  a  century 
I  NEA  Service 
has  built  a 
reputation 
for 

Stability 
Enterprise 


Fair  Dealing 


0 


T  ET  the  world’s  great* 
^est  newspaper  fea¬ 
ture  service  fill  your 
needs  for  a  complete 
daily  feature  budget, 
for  newspictures,  for 
magazine  pages,  or  for 
)  Sunday  comics. 
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Detroit  Merchant. 


Appropriations 


Deparliiient  Stores 

s'r  * 

”ank  it  Seder . 

J*  L.  Hudson  Co. 
Ernst  Kern  Co. 

Sears,  Roebuck  &  Co. 

Women’s  SIiops 
Bedell  Co. 

J.  Healy  Shops _ 

Himelhocli  Bros.  &  Co. 

Kline’s  . 

'  B.  Siegel  Co. . 

Men’s  Clothing  Stores 

S.  L.  Bird  &  Sons . . 

E*  G.  Clayton  Co.  _*'* 
Harry  Suffrin  . 

Other  Stores 

Great  A.  &  p.  Tea  Co. 

Gnnnell  Bros.  . 

Miller  Jewelry  Co......*" 


Perceni  of 

appropnaiioo 

placril  in 
Newrpaperii 


Percent  of 

newspaper 

appropriation 

in  The  .New* 


•applied  do 


•paper$  alone. 


HEN  the  time  comes  for  soap  wrappers  and 
box  tops  to  pass  as  currency,  newspapers 
will  graciously  withdraw  in  favor  of  more  glamor¬ 
ous  media.  But,  if  it’s  money  that  makes  the  mare 
go,  then  newspapers  still  have  first  claim  to  the  ad¬ 
vertising  dollar. 

Detroit  merchants,  who  pay  for  goods  and  help 
with  coin  of  the  realm,  have  tested  all  sorts  of  media 
and  consistently  vote  in  favor  of  newspaper  adver¬ 
tising.  Detroit  merchants  unlocked  their  files  and 
gave  The  News  these  "confidential  figures”  on  how 


they  spend  their  advertising  dollars.  Their  com¬ 
bined  judgment  is  noted  here.  Perhaps  it  will  give 
you  a  clue  on  how  to  spend  your  advertising  dollars 
in  the  Detroit  Market! 

Further  clues  may  be  found  in  the  fact  that  The 
Detroit  News,  alone,  reaches  63^/2%  of  ALL  Dc- 
froif  homes  faking  any  weekday  newspaper  regu¬ 
larly;  that  The  News  has  the  largest  circulation  of 
any  newspaper  weekdays  or  Sundays  in  the  Detroit 
trading  area,  and  that  76 /V  of  its  entire  city  circu¬ 
lation  is  HOME  DELIVERED.  Weigh  this  evidence 
carefully. 


Total  Circulation  3  06,193  Weekdays;  3  62,23  0  Sundays 

The  Detroit  News 


York:  I.  A,  KLEIN,  Inc. 


THE  HOME  NEWSPAPER 


Chicago:  J.  E.  LUTZ 
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Sfiott  "T&kei 


ST.  LOUIS  Advertising  Club  Weekly 
recently  quoted  a  prominent  ad¬ 
vertising  agency  executive  as  asking 
this  question: 

“What  does  a  photographer  mean 
when  he  bills  an  advertiser  in  this 
way: 

“  ‘1  Photo  of  Young  Couple 
with  right  to  reproduce . $10'." 

■ 

“HAHVAHD"  accents  and  a  respect¬ 
ful  familiarity  members  of  the  Crim¬ 
son  hockey  team  show  towards  their 
coach  combined  to  lead  Montreal 
sports  writers  into  perpetrating  a 
horrible  boner  during  the  annual  visit 
of  the  Cambridge  University  hockey 
squad  to  Montreal  recently. 

Both  afternoon  newspapers  carried 
several  references  to  “Coach  Clock” 
of  the  Crimsons,  the  sports  writers 
having  picked  up  the  name  in  con¬ 
versation  with  members  of  the  Har¬ 
vard  team  and  not  bothered  to  check 
the  spelling.  But  it  seems  that  in 
their  finest  Bostonese  the  players  had 
been  referring  to  Coach  Haddon  by 
his  first  name,  which  he  spells  Clark! 
■ 

A.  E.  M.  BERGENER.  for  many  years 
city  editor  of  the  Cleveland  News 
and  famous  throughout  Ohio  for  his 
shafts  of  sarcasm,  once  had  a  reporter 
who  seldom  turned  in  a  story  with¬ 
out  making  numerous  pencil  correc¬ 
tions  on  the  copy.  Sometimes  the 
copy  would  contain  almost  as  much 
pencilling  as  typing. 

One  day  there  came  to  the  city  desk 
a  particularly  horrible  example. 
Bergener  meditated  a  moment,  then 
summoned  the  oft-offending  reporter 


and  addressed  him  in  his  silkiest  tones. 

“My  boy,”  he  said,  spacing  his 
words  impressively,  “you  are  the  most 
extraordinary  reporter  I  have  ever 
known.  There  is  no  doubt  about  it. 
You  are  the  only  reporter  in  the  world 
who  can  write  a  story  with  a  pencil 
and  correct  it  with  a  typewriter!” 

■ 

ADD  ANECDOTES  of  Albert  King, 
who  recently  retired  after  serving 
for  many  years  as  city  hall  reporter  for 
the  Kansas  City  Star: 

About  20  years  ago,  during  prohibi¬ 
tion,  Albert  and  Mrs.  King  invited 
a  couple  out  for  dinner.  The  guests 
arrived  but  Albert  was  missing. 
Shortly,  however,  he  came  in,  puffing 
somewhat,  as  if  he  had  hurried. 

“I  forgot  to  get  some  liquor  down- 
down  for  a  cocktail,”  he  said,  “and  I 
had  to  hustle  over  to  a  neighborhood 
doctor  to  get  fixed  up.  The  old  boy 
was  all  right,  too.  He  had  a  good  sense 
of  humor.  He  is  going  to  send  the  stuff 
over  in  a  few  minutes.” 

Albert,  as  the  son  of  a  noted  Mis¬ 
souri  doctor  and  as  a  newspaper¬ 
man,  knew  most  of  the  doctors  in 
town. 

“This  old  boy  wes  really  good,”  con¬ 
tinued  Albert.  “I  never  had  been  to 
him  before,  so  I  told  him  I  had  a  bad 
cold  and  needed  a  pint.  He  told  me  to 
take  off  my  shirt.  He  gave  me  a  good 
going  over  and  wound  up  by  telling 
me  I  did  have  a  bad  cold  and  needed 
a  prescription.  He  told  me  to  go  on 
home  and  he  would  have  the  druggist 
send  the  ‘medicine’  over.  So  it  will 
be  here  any  minute.” 

In  a  short  time  a  delivery  boy  came 
to  the  door  and  handed  Albert  a  very 
small  package.  Puzzled,  Albert  opened 
it.  A  phial  was  exposed  to  view.  The 
label  read: 


“Take  a  teaspoonful  every  three 
hours.” 

■ 

LOUIS  GRAVES,  who  left  the  New 
York  Times  several  years  ago  to 
return  to  his  native  North  Carolina 
and  establish  the  Chapel  Hill  (N.  C.) 
Weekly,  so  that  he  could  putter  with 
flowers  and  play  more  golf,  is  getting 
a  bit  weary  of  even  the  routine  of  the 
Weekly,  a  highly  successful  venture. 

In  a  current  issue  he  writes,  edi¬ 
torially: 

“Some  people  asked  me  if  I  really 
meant  it  when  I  wrote  just  a  year 
ago  that  the  Weekly  was  fifteen  years 
old  and  I  was  very  tired  of  it.  I  did. 
And  now  another  anniversary  has 
come  and  I  am  getting  wearier  as  the 
paper  gets  yearier.” 

a 

WHEN  POPE  PIUS  XII  succeeded 
Pope  Pius  XI.  Roman  numerals  had 
no  significance  for  a  Dayton,  O.,  news¬ 
boy  who  spotted  only  the  lack  of 
change  in  the  name.  In  strident  tones 
he  yelled: 

“Extra,  extra.  Pope  Pius  reelected!’’ 

m 

ONE  OF  THE  most  unusual  slogans 
used  by  a  newspaper  is  that  of  the 
Coachella  (Cal.)  Valley  Submarine, 
weekly,  which  says  of  itself:  "THE 
MOST  LOW  DOWN  PAPER  ON 
EARTH.  Published  76  feet  below  sea 
level.” 

a 

Kditii*  &  PrBi.isnER  will  pay  S2  for  each 
“Short  Take"  accepted  .and  pithlisked.  Those 
not  used  will  not  be  returned. 


Printers  Win  Daily's 
Space  Selling  Contest 

For  the  third  straight  year  the 
printers  defeated  the  combined  forces 
of  the  editorial  and  business  offices  in 
selling  advertising  for  the  annual 
Employes’  Edition  of  the  JVormaji 
(Okla.)  Transcript,  published  Feb.  28. 

For  that  edition  employes  other 
than  the  advertising  staff  sell  all  dis¬ 
play  advertising.  Prizes  and  comnm- 
sions  amounting  to  $54  were  paid  to 
employes  for  their  work  on  the  edi¬ 
tion  this  year,  and  they  sold  approxi¬ 
mately  1,400  inches  of  space,  a  gain 
of  nearly  100%  over  the  average 
Sunday  edition  at  this  season  of  the 
year. 

The  name  of  the  employe  who  pre¬ 
pares  and  sells  the  space  appears  in 
the  ad,  and  many  of  the  advertisen 
devote  their  space  to  institutional  cap^ 
giving  names  of  their  employes  and 
employe  policies. 

Miss  Ida  C.  Sloan,  reporter,  sold 
more  advertising  than  any  other  in¬ 
dividual.  Other  rankings  in  the  edi¬ 
torial  division  were  Bill  Van  Dyh 
reporter,  second;  Mrs.  Nan  Paris, 
stenographer  and  proofreader,  third 
and  Howard  Van  Dyke,  city  editor 
and  R.  I.  Martin,  bookkeeper,  tied 
for  fourth. 

Among  the  printers  O.  T.  Casady 
type  setter,  was  first;  Charles  Meek 
pressman,  second;  Howard  Geis.  fore¬ 
man,  third;  and  John  Blumgamer 
tj’pe  setter,  fourth. 


America’s  No.  X  Market 


Will  Visit 


The  "City**  That 
Hundreds  of  Thousands 


- — 

- 


Hundreds  of  thousands  of  people,  bound 
for  the  San  Francisco  World’s  Fair,  will 
pa.s,s  through  the  Salt  Lake  Territory. 

They  will  tarry  a  while,  visit  world- 
famous  scenic  and  historic  attractions, 
spend  money  to  the  tune  of  more  than 
$30,000,000  in  this  region. 

It  means  greater  cash  income  for  resi- 


Crowd  Buying  Symphony  Records  in  TTie  Star's  Business  Lobby 


Washington  Likes  Music 
And  Reads  The  Star 

4834  Record  Sets  of  .Schubert’s  Symphony  Xo.  8  were  sold 
(hirinjr  tlie  first  week  of  the  great  Music  Appreciation  Plan 
advertised  hy  The  Star. 

That  speaks  volumes  for  culture  in  the  Xational  Cai)ital  and 
gives  a  pointed  demon.stration  of  the  pulling  power  of  The  Star 
as  an  advertising  medium. 


dents  of  the  Salt  Lake  Market  Area — 
a  big  city  market — substantially  served 
by  one  metropolitan  new.spapcr.  The 
Salt  Lake  Tribune-Telegram. 

It's  a  logical  “A”  schedule  set-up  for 
alert  advertisers. 


With  their  high  and  steady  spendable  incomes,  you  can  sell 
anything  to  Washingtonians  that  has  merit,  through  the  med¬ 
ium  of  The  Star  alone,  which  covers  the  Market  so  completely 
and  influentially. 

Cbening  ^tar 


The  Salt  Lake  Tribune  Salt  Lake  Telesram 


MORNING  AND  SUNDAY 


National  Representative : 
Reynoldt-Fitzgerald,  Inc. 


Color  Representative: 
Associated  Weekly 


New  York  Office 
HAN  \.  CARKOI.L 
no  K.  fiml  St. 


IT  ith  Sunday  Morning  Edition 

WASHINGTON,  D.  C. 


ChleafO  Offirr 
.1.  F.  M  TZ 
TrilMine  Tower 


pOR  MARCH  18.  1939 


^^j^ROTOGRAVURE  ADVERTISING! 


IN  AMERICA... IN 


! 


1937 

1.  Chicago  Tribune . 

LINES 

...389.324  1 

1.  PHILADELPHIA  INQUIRER 

347!307^^H 

^^2.  PHILADELPHIA  INQUIRER 

336.286 

1  2.  Chicago  Tribune . 

. 306,769 

3.  New  York  News . 

. .  .314,698 

3.  New  York  News . 

. 272,530 

4.  New  York  Times . 

. ..  307,854 

4.  New  York  Times . 

. 257,816 

5.  Boston  Globe . 

. . .  .270,539 

5.  Baltimore  Sun . 

. 191,186 

6.  Miami  Tribune . 

...265,012 

6.  Boston  Globe . 

. 183,466 

7.  Cleveland  Plain  Dealer . 

. . .  .250,018 

7.  Los  Angeles  Times . 

. 165,342 

8.  New  York  Herald  Tribune . . . . 

. . .  .244,626 

8.  New  York  Herald  Tribune. 

. 165,231 

9.  Baltimore  Sun . 

. . .  "239,486 

9.  Cleveland  Plain  Dealer .... 

. 159,917 

10.  Detroit  News . 

. . .  .225,566 

10.  Pittsburgh  Press . 

. 157,613 

11.  Pittsburgh  Press . 

. . .  .224,941 

11.  San  Francisco  Chronicle. . . 

. 147,021 

12.  Washington  Star . 

...216,870 

12.  Detroit  News . 

. 146,422 

13.  Los  Angeles  Times . 

...201,634 

13.  Cincinnati  Enquirer . 

. 144,179 

14.  Buffalo  Courier  Express . 

. 197,572 

14.  Louisville  Courier  Journal. 

. 142,394 

15.  Buffalo  Times . 

. 196,111 

15.  Washington  Star . 

. 141,426 

(.MEDIA  RECORDS) 

in 


Member  of  First  Three  Markets  Group 
and  Metropolitan  Sunday  Newspapers.  Inc. 
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Kent  State  to  Honor 
“Father  of  Photography” 

By  JACK  PRICE 

THE  “Father  of  Photography”  will  be  ginal.  A  fixed  charge  of  cost  of  ma- 
honored  at  Kent  State  University,  terial  plus  10%  is  made  and  records 
Kent,  Ohio,  at  a  luncheon  March  31.  are  kept  of  all  such  transactions. 
The  Ohio  Newspaper  Association  will  All  revenue  from  this  source  is 
take  this  occasion  to  present  a  plaque  turned  over  to  the  business  office, 
bearing  the  inscription,  “Presented  At  the  expiration  of  30  or  60  days. 
To  Kent  State  University  in  Honor  of  depending  on  the  volume  of  business. 
Louis  Jacques  Mande  Daguerre,  50%  of  the  proceeds  is  returned  to 
1787-1851,  For  Whose  Genius  in  Pho-  the  photographic  department  and  dis- 


tography  American  Journalism  Dedi¬ 
cates  This  Memorial.” 


tributed  equally  among  its  staff  mem¬ 
bers.  The  remaining  50%  is  used  to 


The  honoring  of  Daguerre  will  be  purchase  supplies  and  equipment  not 


one  of  the  special  features  of  the 
short  course  in  newspaper  photog¬ 
raphy  at  Kent  State.  We  have  been 


ordinarily  approved  by  the  manage¬ 
ment. 

Solicitation  of  such  orders  is  dis¬ 


informed  that  among  the  honored  couraged,  and  any  man  selling  prints 
guests  who  will  take  part  in  the  in  any  but  the  approved  manner  is 
Daguerre  ceremonies  will  be  Roy  E.  summarily  dismissed. 

Larsen,  publisher  of  Li/e;  James  G. 

Stahlman,  Nashville  Banner  publisher  Home-Made  Tester  Eiiective 
and  president  of  the  American  News-  ^.N  INGENIOUS  home-made  tester 
paper  Publishers  Association,  and  f^j.  flash  gun  synchronizer  was 
William  F.  Wiley  publisher,  Cincin-  produced  recently  by  Russell  B.  Mil- 
nati  Enquirer,  who  will  present  the 
plaque. 

Newsmen  to  Be  Instructors 

The  short  course  is  the  second  of  , 

its  kind  to  be  held  at  Kent  Univer-  \ 

sity.  Under  the  direction  of  Profes-  ^ 

sors  William  Taylor  and  A.  Clarence 
Smith,  the  several  hundred  students 

will  1^  given  a  complete  instructive  . 

program.  The  lecturers  and  instruc- 
tors  will  include,  J.  Winton  Lemen, 

chief  photographer,  Buffalo  Times,  ^  ' 

Willard  D.  Morgan,  former  Life  edi- 

tor,  H.  E.  Whitman,  expert  aerial  ‘ 

photographer  of  Wright  Field,  E.  D.  w 

Ladislaw,  instructor  of  art  at  Kent 

State  University,  Paul  Hodges,  City 

editor,  Cleveland  News,  Clyde  Cald-  _ 

well  art  editor  Clevela^  Plain  hom.-m«d.  test.r  for  fl.ih-sun 

Dealer  James  chief  pho-  synchroniir. 

tographer,  Cleveland  Press,  and  your 

own  correspondent.  igr  mechanical  sunerintendent  of  the 


Th*  Miller  home-made  fester  for  flaih-9un 
synchronizer. 


own  corresponaent.  jgj.,  mechanical  superintendent  of  the 

Many^  other  experte  and  techni-  Bloomington  (Ill.)  Daily  Pantograph. 
cians  will  as^t  in  giymg  the  stud^ts  According  to  Mr.  Miller,  the  device 
four  days  of  intensive  training,  be-  jg  inexpensive  and  very  easily  made 


Photo  of  flash  bulb  synchronization  made 
with  Miller  tester. 

lion  of  the  flash.  The  heavy  halation 
indicates  the  peak  of  the  flash. 

Mr.  Miller  states  that  he  will  be 
glad  to  supply  anyone  who  wants  to 
build  a  similar  tester  with  such  addi¬ 
tional  information  as  the  angle  of 
reflection  for  the  mirrors,  size  of  the 
slots,  the  off-center  position  of  the 
discs  and  whatever  other  practical 
data  are  necessary. 

Spring  Arrives  a  New  Way 
THE  Minneapolis  Star  recently  pub¬ 
lished  an  eight-column,  page  one 
overall  spread  of  a  photographic 
novelty  depicting  the  approach  of 
spring.  This  consisted  of  numerous 
shots  portraying  the  bursting  of  two 
lilac  buds. 

In  his  desire  to  get  away  from  such 
orthodox  shots  as  youngsters  playing 
marbles,  ice  in  the  creeks  breaking 
up  and  other  hackneyed  harbingers 
of  spring,  Hy  Sommers  of  the  Star’s 
photographic  staff  exercised  his  in¬ 
genuity  and  originality  by  procuring 


METROPOLITAN 

POPULATION 

154,459 


some  lilac  buds,  sticking  them  in  a 
glass  of  water  and  photographing  them 
at  intervals  over  a  period  of  a  week 
He  used  a  lens  stop  of  f.32,  exposing 
two  seconds  and  lighting  with  a  pho¬ 
toflood  reflector. 

N.  Y.  Photogs'  Plans 

THE  tenth  annual  dance  of  the  Press 

Photographers  Association  of  New 
York  will  be  styled  “Never-Forget- 
Me-Nite,”  a  designation  that  un¬ 
doubtedly  will  be  fulfilled  if  more 
than  a  few  of  the  invited  celebrities 
put  in  an  appearance. 

James  J.  Walker,  former  mayor  of 
New  York,  Henry  Youngman,  Milton 
Berle,  William  Gaxton,  Harry  Hersh- 
field  and  Jay  C.  Flippen  will  preside 
at  the  event.  Celebrities  too  numer¬ 
ous  to  mention  have  volunteered  to  I 
provide  the  entertainment.  It  is  es¬ 
timated  that  some  3500  people  will 
attend  the  function  in  the  grand  ball¬ 
room  of  the  Hotel  Astor. 

"Miss  News  Photog" 

CALLOUSED  press  photographers 

are  evidently  becoming  glamour 
girl-conscious  and  gone  in  for  beauty 
contests  as  a  press  agent  stunt  The 
News  Photographers  Association  of 
Philadelphia  and  Camden  recently 
declared  Shirley  Whitney,  petite  bru¬ 
nette  artist  its  particular  heart  throb 
to  preside  at  the  association’s  first 
entertainment  and  ball  to  be  held 
at  the  Benjamin  Franklin  Hotel  April 
21. 

Miss  Whitney  will  be  dubbed  either 
the  “Glamour  Girl”  or  “Miss  News 
Photog”  at  a  later  date.  She  won  in 
competition  with  20  beautiful  girls. 
All  the  judges  were  news  cameramen 
with  the  exception  of  Harry  James, 
orchestra  leader. 

(Continued  on  page  20) 
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ginning  March  29-April  1.  jjy  anyone  mechanically  inclined.  To 

quote  him; 

More  on  Sales  of  Extra  Prints  “We  used  about  two  feet  of  ordi- 
SUPPLEMENTING  the  recent  dis-  nary  extension  cord,  one  male  and 
cussion  in  these  columns  of  paying  one  female  plug  adapted  to  the  syn- 
staff  photographers  for  extra  prints  chronizer  battery  case,  one  porcelain 
of  published  photographs  requested  socket,  several  small  mirrors,  a  piece 
by  readers,  the  Columbua  (O.)  Dis-  of  blocking  lumber,  a  length  of  ordi- 
patch  states  that  its  plan  to  provide  nary  drain  pipe,  a  worn  out  saw  ball- 
such  payment  was  put  into  effect  in  bearing,  press  cutting  rubbers  and 
January,  1938,  and  has  proved  highly  various  other  odds  and  ends.” 


Feet  Squarely  on  the  Ground 


satisfactory. 


The  circular  picture  is  a  test  shot 


Under  this  plan  additional  print  of  a  truly  synchronized  flash.  The 
orders  are  filled  by  any  member  of  lower  black  spot  represents  the  open- 
the  staff  receiving  them,  regardless  ing  of  the  shutter.  The  black  streak 
of  which  staff  member  took  the  ori-  near  the  edge  represents  the  dura- 


SUPER 

FLASH 


Htrc't  ntws  foi  you  GraHex  and  Spaed  Graphic  I 
photosiapharx!  Supciflash  No.  !A — latest  of  the  j 
pioneer  Superflath  line  of  flash  bulbs — now  makes 
possible  the  heretofore  "impossible"!  Perfectly  | 
synchrenixed  shots  at  1/1000  sec.  with  curtain 
shutters  up  to  4'*  *  5”  sizes! 

And  with  this  "first-time-in-history"  feature,  yoa  ^et 
everything  that  the  genuine  aH-hydronalium  wire 
element  of  Superflash  means;  extra  dependability,  I 
extra-long  "plateau  peak  light"  Hash,  perfect  syn- 1 
chronization  with  controlled  uniformity.  Plus,  of ' 
course.  Superflash's  patented  “safety  spot"  protec¬ 
tion.  One  trial  of  "!A"  will  convince  you  it's  the 
biggest  scoop  in  the  flash  bulb  Held! 

WABASH 

SUPERFLASHi 

M'iitmh  rhotolamp  Co.,  Brookl}n,  N.  Y.  ' 


Picture  Assignments 
(overed  direct 

Let  us  picture  your  local  folks 
arriving  by  Airplane  to  visit 
NYC  and  the  World’s  Fair. 

Publicize  Transcontinental 
Passenger  Travel  —  Cash  in 
on  Air  Transport  advertising. 

Phone  Mitchell  2-7064 

H^rife  or  IVire 

RALPH  MORGAN 
NEWSPICTURES 

Newark  Airport,  N.  J. 

Completi-  modem  ayndicate— 
sU  your  geryire. 


WORK  STARTS 
ON  NEW 

MILLION  DOLLAR 
ROCK  ISLAND- 
DAVE.NPORT  SPAN  • 


Four  Lane  Suspension 
Bridge  to  Ease  Traffic 
Flow  Now  More  Than 
Eight  Million  People 
Annually  Over  Two 
Existing  Links. 


This  Unusual  Market  is  hard  to 
visualize  hut  too  Important  to 
Overlook  because  it’s  always  ac¬ 
tive. 

CONSIDER 

— you  can  completely  reach  its  154,- 
491  city  population  ONLY  by  us¬ 
ing  four  daily  newspapers. 

— you  can  obtain  a  9  out  of  every  10 
homes  coverage  in  the  biggest  part 
of  this  market  (Rock  Island - 
Moline)  by  using  ARGUS-DIS- 
PATCH  circulation  WITHOUT 
DUPLICATION. 

— you’ll  find  this  market  EASY  TO 
SELL  because  it’s  Stable,  Active, 
Diversified  and  Growing. 


The  Bock  Island-MoUne  sector  Is  the  1  ^ 
Big  part  of  this  Midwestern  Strong-  \  JL 
hold  of  Agricultural,  Industrial  and  Gi 

Commercial  activity. 

A  MEMBER  OF  THE  ILLINOIS  MARKETS 


Gmup 


MARKET 


IN  ILLINOIS 


OUTRIDE 


CHICAGO 


Nat’l.  Rep.  The  Allen-Klapp-Frasler  Co 

Si.  te*** 


Here's  the  camera  that  took  the  pic¬ 
tures  that  won  all  the  prizes  (and  .all 
the  honorable  mentions)  in  the  fourth 
Annual  National  News  Picture  Contest 
— the  Speed  Graphic  .  .  .  the  byword 
of  publishers  .  .  .  the  standby  of  press 
l)hotographers  ...  the  camera  that 
takes  pictures  that  tell  the  story  and 
sell  the  paper. 

More  and  better  news  })ietures  are 
the  answer  to  circulation  ^ains.  Speed 
Graphic  is  the  answer  to  better  i)ic- 
t tires.  More  Spcerl  Graphics  are  the 


answer  to  more  pictures.  Bring  your 
camera  equipment  up-to-date  and 
up-to-par  with  enough  new  Speed 
Graphics.  Four  sizes;  the  new  Minia¬ 
ture  2V4  X  314 ;  and  314  X  4^4,  4x5  .and 
5x7. 

FREE  CATALOG 

S«-nd  for  frte  catalog  of  (Iraftcx  and  Speed 
(iraphic  .\iiieriean-iiiade.  Prize- Winning  Cameras 
and  Accessories  and  for  free  folder  on  the 
M  iniatiire  ‘iYi  x  .‘P/j  Sjx.'ed  Graphic.  Folmer 
Graflex  Corporation,  Dept.  EP-.tS,  Rochester, 

N.  Y.,  U.  S.  A. 


G  R AFLEX  P/uze-70UtMm^  CAM  ERAS 


CHARLES  HAACKER 

Acme  Newspicturet,  New  Yorh 


RALPH  MORGAN 

of  Morgan  Newtpietnrot 
Newark  Airport.  N.  J. 


CHARLES  CORTE 

Acme  Newspicturet,  New  York 


P0RMARCH18,1939  H 

HERE  ARE  THE  MEN! 


HERE  IS  THE  CAMERAI 


RAY  HOWARD 

New  York  Journal  &  American 


Here  are  the  men  behind  the  camera 
that  took  the  pictures  that  won  the 
prizes  in  the  fourth  Annual  National 
News  Picture  Contest  .  .  .  Graflex 
congratulates  you  for  your  alertness, 
expertness  and  courage.  Your  success 
is  decisive  ev  idence  that  a  wide-awake, 
proficient,  daring  photographer  and  a 
fast,  efficient,  unfailing  camera  make 
a  winning  combination. 


HOWARD  JONES 

Knoxville,  Tenn.,  Journal 
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Cameramen  Choose 
"Miss  News  Photog" 

continued  from  page  18 


Shirley  Whitney,  who  will  reign  et  the  ball 
of  the  News  Photographer's  Association  of 
Philadelphia  and  Camden,  April  21. 


In  the  photograph  here  reproduced 
Miss  Whitney  posed  in  a  large  cam¬ 
era  10  feet  high,  made  of  wood  and 
paper  by  Newton  Hartman  of  the 
Philadelphia  Evening  Bulletin. 


PAGE  OF  CRITIQUES 

Readers  of  the  Chicago  Evening 
American  were  recently  asked  by  the 
editor  to  “step  into  his  shoes’’  and  in 
a  full-page  announcement  were  told: 
“You  be  the  editor.”  He  invited 
brickbats  and  bouquets  in  the  form  of 
letters  of  commendation  and  con¬ 
demnation.  More  than  500  responses 
were  received.  Under  the  intriguing 
headline:  “Groans  and  Grins,”  the 
American  presented  a  full-page  de¬ 
voted  to  excerpts  of  the  letters.  One 
reader  urged  the  paper  to  “devote  a 
column  to  the  common,  ordinary  citi¬ 
zen  .  .  .  give  him  an  opportunity  to 
voice  his  opinions  and  his  view¬ 
points.” 


rOHNSON  PROMOTED 

Archie  O.  Johnson,  business  man¬ 
ager,  Bismarck  (N.  D.)  Daily  Tribune, 
was  promoted  from  the  vice-presi¬ 
dency  to  the  presidency  of  the  North¬ 
west  Daily  ^ess  Association  at  the 
annual  convention  of  that  organiza¬ 
tion,  held  recently,  and  E.  J.  Kahler, 
business  manager,  Sioux  Falls  (S.  D.) 
Argus  Leader,  retiring  president,  was 
named  to  head  the  association’s  execu¬ 
tive  committee. 


I  DO  YOU  HAVE  THE 

"white  SPOT  BEFORE 
YOUR  EYES  ? 


Especialli^  ifuou  a/so 
sea  Hre  -fact  dtatUs 

Co¥ered  bq 


THE  OMAHA 

World'Herald 


K.  C.  lOURNAL  CHANGES 

Orville  S.  McPherson,  completing 
the  internal  reorganization  of  the 
Kansas  City  Journal,  which  he  and 
associates  acquired  last  fall,  has  an¬ 
nounced  the  following  recent  appoint¬ 
ments:  Jean  Lightfoot,  woman’s  edi¬ 
tor.  succeeding  Will  Davis  Rinkle,  who 
is  doing  rewrite;  Harvey  Malott,  ad¬ 
vertising  manager,  succeeding  the  late 

L.  C.  David;  Margaret  Hills,  classified 
manager,  succeeding  Joseph  Lapides, 
now  doing  ad  soliciting;  William  G. 
Reno,  circulation  manager,  succeeding 
Homer  Bair;  Karl  Morasch,  building 
maintenance  superintendent,  succeed¬ 
ing  Reno;  Dan  Behrenback,  electric 
maintenance  superintendent;  Gordon 
Elrod,  production  manager;  Robert  L. 
Adams,  composing  room  foreman,  suc¬ 
ceeding  W.  H.  Damman. 

COAST  GROUP'S  TRIP 

The  50th  annual  excursion  of  the 
California  Press  Assn,  will  visit  to 
Guatemala  and  other  Central  Ameri¬ 
can  points.  Friend  W.  Richardson, 
president  has  announced.  The  party 
will  leave  San  Francisco  March  30. 
visit  Carlsbad  Caverns  and  sail  from 
New  Orleans  April  5  on  a  15-day  tour. 


w  e  are  pleased  to  announce 
that 


Paul  Block  and  Associates 


are  now  in  charge 


of 


National  Advertising 
for  the 


PORTLAND  OREGONIAN 

PORTLAND.  OREGON 


Palmer  hoyt.  Publisher 


March  14.  1939 


Camera  Knights 

’ALTER  “WALLY”  STEIGER,  like 
his  brother  Harry  who  was  knighted 
sre  recently,  became  a  news  pho¬ 
tographer  by  ac¬ 
cident  and  today 
is  associated  with 
Harry  in  the 
photo  depart-, 
ment  of  the  De¬ 
troit  Free  Press. 

In  March, 
1924,  at  the  age 
of  18.  “Wally” 
was  introduced 
into  photography 
by  his  brother 
and  began  as  a 
night  boy  for  the 
New  York  News 
Photo  Syndicate.  Harry,  interested  in 
getting  his  brother  started,  gave  him 
a  camera  and  told  him  to  hunt  for 
pictures  on  his  own. 

"I  used  to  prowl  about  the  water 
front  of  New  York  in  the  daytime,” 
Wally  said.  "One  day  a  girl,  disap¬ 
pointed  in  love,  jumped  into  the  river. 
1  was  so  excited  I  forgot  to  call  for 
help  and  instead  began  snapping  pic¬ 


tures.  A  gang  of  boys  jumped  in  and 
saved  her  and  I  got  the  exclusive 
shots.  For  that  I  got  a  bonus  and  be¬ 
came  a  photographer.” 

From  1927-30  “Wally”  was  in  the 
Washington  bureau  of  the  Syndicate 
but  when  it  was  merged  with  Acme 
Newspictures,  he  worked  for  the 
New  York  Times  Wide  World  Photos. 
He  joined  the  now  defunct  Detroit 
Mirror  in  1931,  staying  with  it  till  it 
was  suspended  in  1932.  He  then  joined 
the  Detroit  Free  Press  where  he  has 
been  ever  since.  Wally  is  32,  and  a 
bachelor. 


HOLY  LAND  PANORAMA 

The  Norfolk  (Va.)  Ledger-Dispatch 
and  the  Virginian-Pilot  is  sponsoring 
an  exhibition  “Holy  Land,”  beginning 
March  14.  Proceeds  from  the  display 
will  be  turned  over  to  the  city's  char¬ 
ity  organizations  to  provide  milk  and 
ice  and  food  to  indigent  children  of 
Norfolk.  The  exhibit  consists  of  a 
miniature  panorama  of  the  Holy 
Lands  18  by  40  feet,  with  scenes  from 
the  life  of  Christ  produced  by  Joseph 
and  Salvatore  Grauci  after  11  years’ 
work. 


R*pr*Mat«tlvtt:  O'Mara  t  Ormibaa.  lac. 
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Crecisioti 


SAYS  MEREDITH  PUBLISHING  CO.  OF  NEW 
GENERAL  ELECTRIC  PRESS  DRIVES  AND  CONTROL 


IN  recent  months  the  publishers  of  Better  Homes 
Gardens  have  brought  out  a  bigger  magazine — bigger 
by  about  one  fourth  than  the  previous  issues. 

This  called  for  increased  printing  capacity — new  and  high-speed  maga¬ 
zine  presses  with  new  press  drives  and  control. 

Appreciating  the  importance  of  a  correct  press-drive  and  control  system 
in  assuring  both  high-quality  and  high-speed  presswork,  Director  of 
Production  L.  E.  Smith  reports: 

“You  will  be  interested  to  know  that  it  is  functioning  with  clocklike 
precision. 

“Speed  of  operation  and  reliability  of  press  drives  and  controls  are  two 
very  important  features  of  our  printing  equipment,  because  the  maga¬ 
zine  must  be  published  on  time.  In  addition  to  our  satisfaction  with  the 

operation  of  the  equip¬ 
ment,  we  appreciate 
the  assistance  of  the 
corps  of  electrical  ex¬ 
perts  who  are  at  our 
command  to  help  us 
solve  whatever  prob¬ 
lems  may  come  up, 
with  our  expanding 
business.” 


One  of  two  o-c  drives  installed  to  com¬ 
plete  the  program  for  enlarging  the 
pressroom  facilities  of  "Better  Homes 
4  Gardens."  These  drives  are  campact, 
sturdy,  efficient,  and  reliable 


Whatever  your  press  requirements — newspaper,  maga¬ 
zine,  gravure,  job — for  any  printing-machine  drive  and 
control  or  for  electrical  requirements  for  a  complete 
printing  plant.  General  Electric  will  provide  electrical 
information,  and  can  furnish  complete  electrical  equip¬ 
ment  and  service.  Get  in  touch  with  the  nearest  General 
Electric  office,  or  write  to  General  Electric  Company, 
Schenectady,  N.  Y. 


A  section  of  the  Meredith  Publishing  Co.  press¬ 
room,  showing  full-automatic  G-E  controller 
at  left.  Press  rated  15,000  impressions  per  hour 


GENERAL 


ELECTRIC 


011-437 
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WHAT  THE  PRESS  REALLY  NEEDS 

WE  HAVE  LISTED,  soinetinu's  with  interest, 

more  often  with  patienee,  to  a  jt<M>(l  many 
<lia}iiiose.s  of  what  ails  the  newspapers.  \Ne  agri'C 
with  the  idea,  in  i)rineii)le.  that  most  newspapt'rs 
have  iK'en  ne<rlisent  in  informing  the  piihlie  as  to 
their  daily  oiK’rations,  as  individuals  ami  as  parts 
of  the  greatest  national  engine  of  free  eommuniea- 
tions  that  the  world  has  ever  .swii.  That  stt)ry 
•should  1k'  told,  ('ertainly.  But  it  is  only  an  in- 
eident  to  the  major  problem  of  the  press. 

That  problem  is  to  proeure  the  revenue  with 
wliieh  to  jH'rform  its  services  adequately. 

Millions  of  words  have  Ikhmi  written  on  that 
«|Uestion  and  upon  its  i)ro|K).si-d  .solutions.  Defi¬ 
nite  a<tion,  apparently,  was  taken  last  year  to 
crystallize  the  thought  and  the  action  of  the  entire 
daily  press  toward  the  re-e.stahlishmeiit  of  the 
«laily  newspajH-r  as  the  primary  adverti.sing 
medium. 

MemlR*r.shi|)  in  the  Bureau  of  .\dverti.sing  has 
Ix-en  <loul)led.  Its  revenues  inereast'd  by  half,  its 
mis.sionary  work  multiplieil,  hut  the  net  results 
«)f  the  pa.st  year,  and  of  the  current  year  to  date, 
prove  that  this  co-operative  effort  aloTie  will  not 
put  national  advertising  linage  into  newspaper 
<c)lumns.  No  new.s])aper  can  complete  its  part  in 
the  job  by  paying  its  dues  to  the  Bureau  of  Ad¬ 
vertising  and  turning  the  entire  job  of  .selling  the 
newspaper  idea  over  to  the  Bureau’.s  able  staff. 
If  it  were  ten  times  as  able  and  one  hundred  times 
its  present  size,  it  still  would  be  totally  unequal 
to  the  job  of  putting  New.spaper  .\  and  News¬ 
paper  B  on  aclvertising  .schedules.  The  ta.sk  can¬ 
not  be  approac’hed  that  way. 

New.spaper  adverti.sing  in  was  l'i.5%  be¬ 

hind  1937.  .Advertising  in  all  media  was  dow'n 
16%,  which,  at  first  glance,  is  not  a  bad 
<‘omparison  for  daily  new.spapers.  Not  .so  much 
comfort  can  be  drawn  from  the  note  that  for  the 
first  time  in  the  past  10  years’  fluctuations,  gen¬ 
eral  atlvertising  fell  more  than  10%  behind  retail 
advertising  in  daily  new.spapers.  It  was  H% 
worse  off  for  newspapers  than  retail  in  1938.  It 
is  doing  no  l)etter  this  Spring. 

We  have  long  had  the  conviction,  shared  by 
thoughtful  advertising  men,  that  new.spaiK'rs  have 
<lone  far  too  little  work  toward  the  creation  of 
new  general  adverti.sers.  There  are  hundreds  of 
accounts  listed  by  Media  Records  as  “national” 
advertisers,  which  are  national  only  by  definition. 
Many  of  them  could  be  national  in  reality  if  they 
received  the  direct  attention  of  newspapers  they 
are  not  now  u.sing.  Hundreds  of  other  accounts 
are  u.sing  far  less  .space  in  .some  cities  than  in 
others  of  similar  quality — mainly,  we  conjecture, 
because  tlu  publi.sher  who  gets  the  smaller  sched- 
ide  takes  it  and  dismisses  the  advertiser  as  not 
worth  further  eultivation. 


y  -i' 


RIAL 


And  where  now  is  mv  hope?  as  for  my  hope,  who 
shall  see  it?  Joh  XVIDIS. 


locally  and  generally.  With  such  help  from  its 
mcmiH'rs,  the  Bureau  might  be  ex|K‘cted  to  pro¬ 
vide  the  artillery  prejearation  for  a  m-w.spa|KT 
advance.  More  it  cannot  do,  and  should  not  l)e 
expected  to  do.  no  matter  what  funds  it  has  at 
its  di.s|H).sal.  Whatever  gains  are  made  must  Ik* 
made  by  the  intelligently  planned  campaigns  of 
individual  new.spapers,  co-ordinated  as  clo.sc*ly  as 
IKi.ssible  with  the  general  operations  of  the  central 
organization. 

Far  t(K>  many  newspajH*rmen  are  liHckiiig  to 
.somelKxly  else  to  .solve  their  |)robIem.s,  to  do  the 
job  that  can  only  Ik*  done  by  each  in  his  own 
way.  If  the  Bureau’s  efforts  bring  a  new  national 
adverti.ser  to  new  .spa|K*rs,  the  immediate  Inmefit 
is  gained  only  by  tho.sc*  .selected  for  the  campaign. 
The  Bureau  is  jMcwerle.ss  to  influenee  that  selee- 
lion.  It  can,  and  does  magnificently,  tell  the 
general  story  of  newspa|K*r  economy,  flexibility 
and  adaptation  to  particular  market  recpiirements. 
Tran.slation  of  that  mes.sjige  into  terms  of  individ¬ 
ual  markets  and  individual  new.spaiier.s  is  a  job 
that  only  new.spap«*rs  them.s«*lves  can  do,  by  an 
alert,  aggre.s.sive  adverti.sing  staff  in  lcH*al  and  na¬ 
tional  fields,  and  by  continuous  u.se  of  its  own 
medicine — adverti.sing. 

The  job  is  not  Iceing  done. 

It  is  being  completely  neglc*ctecl  by  the  major¬ 
ity,  a  vast  majority,  of  nc*w.spa|H*i.s.  I./ess  than 
^5%  of  the  daily  nc*w  spai)ers  of  the  country  use 
any  advertising  .space  out.side  of  their  own  col¬ 
umns.  Not  more  than  10%  c*an  Ik*  c*alled  con- 
.si.stent  advertisc'rs  of  their  own  prcxlucts.  Far 
tcK»  many  look  ujatn  tlu*ir  .sfKH*ial  repre.sentatives 
as  para.sites,  but  do  nothing  to  make  them 
effective,  (*o-ordinatc*d,  well-informc*d  .selling 
agencies. 

The  kind  of  public*  relations  now  lK*ing  urgt*d 
u|)on  newspapers  is  inqMcrtant,  but  not  more 
im]K>rtant  than  the  procurement  of  revenue 
which  will  enable  newspaicers  to  .serve  adeejuately 
their  readers  and  advertisers  and  to  <*omj)en.satc* 
adecpiatc'ly  thc*ir  employes,  owners,  and  manage¬ 
ment  . 

When  and  if  that  revenue  gap  is  clo.sed — 
and  that  it  can  Ik*  closed  is  provc*n  by  extant 
new.spaiK*r  e\|K'rienec* — the  maintenanc*e  of  active 
public*  reflations  is  a  relatively  simple  matter. 


TO  THE  RESCUE! 


MASTERLY  AND  FAIR 

'I'lIE  REPLY  of  S.  E.  Thoma.son.  publisher  cjf 

the  Chicago  Times,  to  the  guild's  proiK»sc*d 
c*ontraet  is  as  lair  a  .statc*mc*nt  as  we  have  ever 
.sc'cn  of  new.spaper  rc*latic)n.ships.  The  Times  will 
bargain  t*olIc*ctively.  It  will  pay  the  lK*st  wages 
it  can  afford,  and  put  its  IxMcks  on  the  table  for 
ins|K*ction.  It  will  protect  jobs,  so  far  as  eon- 
si.stent  with  the  welfare  of  the  in.stitulion.  It 
will  Ik*  generous  with  vacations,  .sick  pay,  and 
sc‘vc*ran<*e  allowances,  and  tolerant  of  normal 
liuman  wc*akness.  But — 

It  will  not  sign  a  c*ontract  in  which  it  i.s  ex- 
IK*c  tc*d  to  c*ontributc*  all  of  the  projM)sc*d  mutual¬ 
ity.  It  will  not  c*ontrac*t  with  the  C'hicago  guild. 
othc*r  than  as  a  bargaining  agc'iit  for  its  own 
c*mployc*.s.  It  will  not  abdicate  its  riglit  to  .selc*et 
c*ditorial  jK-ople  by  accc'ptance  of  the  guild  shop. 
It  will  not  ac*c*c*pt  the  guild's  view  that  employers 
and  c*mployc*s  are  c*ngagc*d  in  class  warfare. 

If  all  publishers  apprnachc*d  guild  nc*gotiations 
with  an  ecpially  fair  attitude,  and  if  the  guild 
dropped  its  fantastic  extremes,  the  way  to  |K*aee 
with  rc'a.sc>n  would  be  wide  oiK*n.  We  .should  .say 
that  many  i)ubli.shers  are  a  lot  nc*arer  the  jneint 
of  |>o.s.siblc*  juncture  than  is  the  guild  lc*adc*rship. 

NO  NOVELTY 

WHEN  W.  R.  Hearst’s  executives  got  excited 
alK>ut  one  of  the  anti-Hearst  movements  and 
pro|M»sed  a  c*ounter-attack  again.st  “agitators,” 
they  rec*c*ived  this  telegraphic  advice  from  the 
Ikcss: 

“Much  prc'fer  that  nolccKly  did  anything  for 
me  alxmt  boycotts.  I  don't  mind  them.  I  have 
lK*i*n  lK)yt*otted  for  Wing  a  pacifist  and  for  being 
an  imperialist.  I  have  lK*en  Ixcyeotted  hy  the 
Irish  for  being  too  friendly  to  the  English  and 
Iroycotted  by  the  English  for  being  too  friendly 
to  the  Iri.sh.  I  have  been  denounced  for  being 
tcK)  friendly  to  the  Jews  and  denounced  for  not 
lK*ing  friendly  enough.  I  have  been  denounced 
for  Wing  too  friendly  to  Hitler  and  have  had  my 
c*orresi)ondents  thrown  out  of  Germany  for  Wing 
hostile  to  Hitler.  I  am  now  Wing  denounced  by 
the  S(K*ialists  and  boycotted  by  the  Communists. 
The  Republieans  don’t  like  me  Wcau.se  I  didn’t 
sup{K)rt  Hoover  and  the  Democrats  don’t  like  me 
W'cau.se  I  don’t  approve  of  Roo.sevelt.  I  gue.ss  I 
am  pretty  bad,  but  the  circulation  is  going  up,  so 
we  mii.st  W  popular  with  somebody.  MayW  with 
liWrtv-loving  Americans.  There  are  a  lot  of  them 
left.”' 

There’s  good  new.spajK*r  philo.sophy  in  that 
whimsy,  which  we  take  from  the  March  i.s.sue  of 
Ilearst  Progress.  Fifty-one  years  of  giving  it  and 
taking  it,  to  an  extent  j)arallele«l  by  no  living 
newspaperman,  have  left  Ilearst  willing  ami  able 


During  the  pa.st  year,  we  have  noted  that  a 
g<K)d  many  newspapers  which  joined  the  Bureau 
of  Adverti.sing  for  the  first  time  made  that  act 
the  sum  and  substance  of  their  year’s  j)rt>motion. 
Alore  than  a  few  di.scontinued  their  connections 
with  .sjK*cial  repre.sentatives,  apparently  in  the 
W-lief  that  the  Bureau  could  |K*rform  the  func¬ 
tions  for  which  the  new.spa|K*r  had  previously  ex- 
jK*cted  of  them.  Di.splay  advertising  space  in 
new.spajK*rs  and  trade  pa|K*rs  was  curtailed  by 
many  pa|K*rs  large  and  .small,  apparently  in  the 
same  fog-Wund  Wlief. 

No  <*our.se  could  be  less  fair  to  the  Bureau  of 
■Advertising,  nor  le.ss  ])r(Mlu(*tive  to  the  new .spajK*r.s 
w  hich  added  their  names  to  its  list.  The  Bureau’s 
executives  have  re|K>atedly  declared  that  their 
work  will  Ik*  futile  unle.ss  it  is  .sup|K>rted  vigor¬ 
ously  by  the  individual  efldrts  of  its  memlK*rship, 


Bl'SINESS  OFFICES  tore  out  hair  by  handfuls, 
gna.shed  ti*eth  and  rai.sed  arms  to  high  heaven, 
but  New  A’ork  city  rooms  didn’t.  The  alxluc- 
tion  of  Charlie  McCarthy  by  Frank  Farrell  of 
the  World-Telegram  came  like  a  cool  shower  in 
■Vugust  to  front  pages  jammed  with  bulletins 
under  date-lines  that  Icxtk  like  alphaW'tical 
explosions. 

“O.  give  me  a  headline  from  Dubuque,”  was 
the  i)rayer  of  one  copy-slave  on  Wednesday’s 
i*arly  trick  at  the  moment  which  brought  the 
tale  of  the  missing  dummy.  He  smelled  a  pre.ss 
agent,  but  what  of  it?  Here  was  a  yarn  that 
everylKMly  could  read  and  understand,  to  park 
iK'side  the  tale  of  Wall  Street  jitters  and  the 
nuKsaic  from  the  Carpathians.  .And,  as  we  write 
this,  the  thing  .st*ems  to  have  been  a  natural.  No 
j)ress  agent  has  lK*en  uncovered. 


to  do  Imth  and  with  ai)|)arently  unshaken  eon- 
fiden(*e  in  his  destiny. 

RESPECT  FOR  THE  WORD 

THE  ENGLISH  LANGUAGE  is  like  a  family 
.servant;  it  will  let  you  down  occasionally.  i'<* 
matter  how  much  you  love  it,  unle.ss  you  treat 
it  with  unvarying  (*onsideration  and  resjK'ct. 

Henry  Seidel  Canby.  in 
"Faeial  Esthetics.” 

THE  UNCONQUERABLE  PART 

Out  of  the  night  that  covers  me. 

Black  as  the  pit  from  pole  to  p<de, 

1  thank  whatever  gtxls  may  be 
For  my  unconquerable  soul. 

— Henley,  in  “Iniictiis.” 
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mention 


Homer  W.  Wood 


homer  W.  wood,  publisher,  Por¬ 
terville  (Cal.)  Recorder,  is  author 
of  a  booklet,  “Plan  for  Unemployment 
and  Security  of 
Demo  cracy,” 
which  he  is  dis¬ 
tributing  to  sen¬ 
ators  and  repre¬ 
sentatives  and  to 
civic  organiza¬ 
tions  throughout 
the  country.  The 
proposal  calls  for 
increased  Army 
and  Naval  forces 
to  reduce  unem¬ 
ployment  and 
establishment  of 
labor  courts  to 
end  strikes.  Mr.  Wood  advocates  jobs 
for  all  at  a  living  wage,  but  pay  lev¬ 
els  under  the  prevailing  wage  scale 
so  as  to  encourage  the  return  to  pri¬ 
vate  industry. 

Henry  B.  Russell,  editor,  Springfield 
(Mass.)  Union,  who  observed  his  80th 
birthday  March  9,  is  one  of  the  few 
men  in  the  country  who  are  active 
heads  of  daily  newspapers  at  that  age. 
Mr.  Russell,  who  is  in  excellent  health, 
has  been  a  newspaperman  since  his 
graduation  from  Amherst  College  58 
years  ago.  He  joined  the  Union  as  an 
editorial  writer  in  1918,  and  became 
editor  in  1926. 

Marco  Marrow,  associate  publisher. 
Capper  Publications,  Inc.,  Topeka,  is 
author  of  two  poems  which  appear 
in  the  Kansas  Magazine  Supplement, 
an  18-page  publication  being  distri¬ 
buted  by  Kansas  State  College  Press, 
Manhattan. 

George  Carter,  editor  emeritus, 
Wilmington  (Del.)  Journal-Every 
Evening,  who  recentlv  retired  from 
active  newspaner  work,  was  a  guest 
of  honor  March  13  of  the  local  “Senate 
Lundieon  Club.”  with  whose  mem¬ 
bers  he  has  lunched  daily  for  about 
20  years.  He  was  presented  a  collec¬ 
tion  of  books. 

J.  Vance  Thompson,  publisher  and 
general  manager,  Carlisle  (Pa.)  Sen¬ 
tinel,  his  brother  Allan  D.  Thompson, 
editor,  were  members  of  the  Faithful 
Service  Dinner  Committee  of  the 
Carlisle  Chamber  of  Commerce  which 
recentlv  staged  a  dinner  in  honor 
of  Carlisle  employes  and  employers 
who  were  with  one  firm  for  15  years 
or  more.  Allan  D.  Thompson  was 
recently  elected  a  C.  of  C.  director. 

John  Redmond,  editor  and  pub¬ 
lisher,  Burlington  (Kan.)  Republican 
and  Mrs.  Redmond,  recently  entered 
the  Mayo  Clinic,  Rochester,  Minn,  for 
a  general  examination. 

Richard  J.  Finnegan,  Chicago  Times 
editor,  and  Frank  C.  (Illough,  Emporia 
(Kan.)  Gazette  managing  editor,  de¬ 
bate  the  question:  “Which  offers  the 
better  future — big  city  or  small 
town?”  in  the  current  issue  of  Future 
magazine.  Mr.  Finnegan  speaks  for 
the  big  city  and  Mr.  Clough  favors 
the  small  town. 

W.  W.  Ottaway,  president,  Port 
Huron  (Mich.)  Times  Herald,  has 
returned  from  Florida,  where  he  and 
bis  family  spent  February. 

Clarence  F.  Byrns,  editor  of  the 
rort  Smith  (Ark.)  Southwest  Ameri- 
and  Times  Record,  was  honored 
March  9  when  the  Arkansas  house  of 
j^presentatives  went  outside  its  mem¬ 
bership  to  name  him  a  member  of  a 
special  committee  to  study  govern¬ 
mental  problems  in  the  next  two 
and  make  recommendations  to 
the  1941  legislature.  Byms  was  legis- 
atiye  reporter  for  his  papers  at  the 
session  adjourned  March  9. 


Frank  L.  Martin,  dean  of  Uni¬ 
versity  of  Missouri  School  of  Jour¬ 
nalism  and  Mrs.  Martin  were  guests 
of  the  St.  Louis  Alumni  Assn.,  of  the 
school  March  11  on  a  four-hour  train 
ride  party,  a  “Night  in  Mexico,”  op¬ 
erated  by  the  Missouri-Pacific. 

Dr.  Julian  Miller,  editor,  Charlotte 
(N.  C.)  Observer,  addressed  the  Latin 
teachers  sections  of  the  North  Caro¬ 
lina  Education  Assn,  in  Raleigh, 
March  17. 

Mrs.  Ethel  V.  MacPherson  has 
bought  the  Freewater  (Ore.)  Timet 
from  Mrs.  Etta  Y.  Sanderson,  who  has 
been  with  the  Times  since  1912  when 
she  commenced  setting  type  for  the 
paper.  With  her  husband,  D.  E.  Mac¬ 
Pherson,  the  new  owner  publishes  the 
Union  (Ore.)  Eastern  Oregon  Repub¬ 
lican  and  the  Hulett  (Wyo.)  Crook 
County  News.  All  are  weeklies. 

Talbot  Patrick,  publisher,  Golds¬ 
boro  (N.  C.)  News-Argus  is  chair¬ 
man  of  the  North  Carolina  Press  As¬ 
sociation’s  1939  legislative  committee 
which  is  sponsoring  Senate  Bill  143 
which  regulates  the  publication  of 
legal  notices  and  other  public  adver¬ 
tising  and  also  defines  newspapers  in 
which  such  notices  and  advertise¬ 
ments  shall  be  published. 


FOLKS  WORTH 
KNOWING _ I 

CORNELIUS  DeBAKCSY’s  40  years 
of  newspaper  work  have  included 
important  activities  on  both  sides  of 
the  globe.  He 
started  his  ca-  , 
reer  in  Hun¬ 
gary  with  a  se¬ 
ries  of  scoops  on  I 
events  of  world¬ 
wide  impor¬ 
tance,  estab¬ 
lished  a  news 
service  for  west¬ 
ern  Europe  and 
since  1923  has 
been  publisher  ‘ 
of  the  Fontana 
(Cal.)  Herald. 
Recently  he 
a  member  of  the 


In  The  Business  Office 

PAUL  C.  SMITH,  general  manager, 
San  Francisco  Chronicle,  on  March 
14  received  a  golden  key  from  the 
California  State 
Junior  Chamber 
of  Commerce  in 
token  of  his  se¬ 
lection  as  the 
“most  outstand¬ 
ing  man  between 
the  ages  of  21 
and  36  in  Cali¬ 
fornia  in  1938.” 
The  award  was 
made  in  recog¬ 
nition  of  Mr. 
Smith’s  effective 
work  in  settling 
labor  disputes. 
The  newspaper  executive  is  the  first 
to  be  honored  in  such  fashion  by  the 
Junior  Chamber  organization.  Judges 
included  former  President  Herbert 
Hoover,  Gov.  Culbert  Olson,  and  Roy 
Brown,  1938  president,  California 
Newspaper  Publishers’  Assn. 

W.  G.  Chandler,  general  business 
manager,  and  John  Sorrels,  executive 
editor,  of  Scripps-Howard  are  on  their 
way  east  after  conferences  with 
Scripps-Howard  officials  on  the  coast 
last  week. 


Cornelius  DeBakcsy 


was  re-elected 
important  advisory  board  of  the  Cali¬ 
fornia  Newspaper  Publishers  Asso¬ 
ciation.  He  is  secretary  of  the  San  1 
Bernardino  County  Chamber  of  Com-  . 
merce  and  active  in  the  state-wide  j 
C.  of  C.  organization.  He  also  is  a 
director  of  the  Twenty-eighth  Agri¬ 
cultural  Association. 

Mr.  DeBakcsy  entered  the  newspa¬ 
per  profession  in  1899  as  writer  for  a 
weekly  paper  in  Hungary.  He  built 
up  a  wide  following  with  impressive 
scoops,  including  the  assassination  of 
the  king  and  queen  of  Serbia,  and  in 
1904  became  publisher  of  the  official 
Hungarian  Government  newspaper.  ' 

In  1905  Mr.  DeBakcsy  established 
a  news  service  between  the  Balkan  i 
States  and  western  Europe.  After  1 
Abdul  Hamid,  the  last  Turkish  sultan,  I 
was  dethroned  Mr.  DeBakcsy  worked  j 
with  the  head  of  the  Young  Turks  in  I 
the  preliminary  work  of  modernizing 
that  nation.  Migrating  to  this  coun¬ 
try  before  the  World  War,  Mr.  De¬ 
Bakcsy  settled  down  in  Southern 
California  as  publisher  at  Fontana  16 
years  ago. 

Edwin  Moss  Williams,  United  Press 
vice-president  and  general  sales  man¬ 
ager,  accompanied  by  Mrs.  Williams 
and  their  son,  Edwin  Jr.,  are  spending 
a  vacation  at  St.  Simon,  Ga. 

Robert  R.  O’Brien,  general  manager. 
Council  Bluffs  (la.)  Nonpareil  and 
Bert  Williams,  advertising  manager, 
addressed  local  automobile  dealers  and 
salesmen  who  were  the  guests  of  the 
daily  March  8  at  a  dinner  meeting  i 
during  which  a  series  of  pictures 
stressing  the  use  of  local  and  national 
(Continued  on  next  page) 


DALE  CARNEGIE 

Knows  How  To 

Win  Friends  and  Readers 

Dale  Carnegie's  column  ansiwers  a  very 
definite  need  in  the  lives  of  all — how  to  win 
friends  and  net  ahead  in  the  world.  This 
daily  feature  produces  results! 

McXaught  Syndicatts  Inc. 

Greenwich,  Conn. 


V.  V.  McNltt 
Chairman 


Chas.  V.  McAdam 
President 


Every 

Other 

Day 

Another 

Subscriber 


Abbie 


Since  the  first  of  the  year,  ABBIE 
j  .AN’  SL.ATS  has  added  39  siib- 
'  scribers  —  an  average  of  better 
than  a  new  one  every  other  day. 

They  are  substantial  subscribers. 
Their  total  circulation  is  about 
three  and  a  half  million — repre- 
i  senting  a  circulation  gain  for  Rae¬ 
burn  Van  Buren's  comic  of  some 
45,000  a  day. 

.ABBIE  .AN"  SLATS,  our  fastest- 
selling  comic  since  Li’l  Abner,  is 
every  week  selling  still  faster. 
Samples  will  make  the  reason 
clear.  Would  you  like  us  to  send 
llie  ilaily  or  the  Sunday — or  both? 

"AUiitiiL. 

FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 
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advertising  prepared  by  the  ANPA 
were  shown. 

Hubert  Gilliland,  formerly  of  Semi¬ 
nole,  Okla.,  has  been  named  advertis¬ 
ing  manager  of  the  Woodward  (Okla.) 
Daily  Press,  succeeding  Jim  Wallace, 
who  resigned  to  return  to  his  ranch 
at  Fredonia,  Kan. 

Hal  Douglas,  business  manager. 
Fayetteville  Northwest  Arkansas 
Times,  has  been  appointed  by  Gov. 
Carl  E.  Bailey  to  the  University  of 
Arkansas  board  of  trustees  for  a  six- 
year  term. 

Rudolph  E.  Lent,  business  manager, 
Jersey  City  (N.  J.)  Jersey  Journal, 

EDITOR  &  PUBLISHER 


Including 

The  Journalist,  merged  1907;  Newspaperdom, 
merged  192s:  The  Fourth  Estate,  merged  1927. 
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Mrs.  Lent  and  their  daughter  Mary 
Elizabeth,  will  sail  April  1  for  a  six- 
week  tour  of  Europe.  At  Rotterdam 
their  son,  Rudolph,  Jr.,  who  is  study¬ 
ing  at  Leys  School,  Cambridge.  Eng¬ 
land,  will  join  them. 

W.  C.  Simons,  general  manager, 
Lawrence  (Kans.)  Journal-World,  and 
Mrs.  Simons,  are  scheduled  to  arrive 
in  New  York  on  March  29  aboard  the 
SS  Niew  Amsterdam  after  a  two- 
month  South  American  cruise.  The 
Journal-World  is  publishing  a  series 
on  South  America  written  by  Mr. 
Simons. 

Charles  E.  Godfrey,  advertising 
manager,  Spartanburg  (S.  C.)  Herald- 
Journal,  has  been  named  1939  publicity 
chairman  of  the  Spartanburg  Kiwanis 
Club. 

Joseph  Horner,  Jr.,  business  man¬ 
ager,  Green  Bay  (Wis.)  Press  Gazette 
in  an  address  to  the  journalism  stu¬ 
dents  at  the  University  of  Wisconsin. 
Madison,  March  10  said  that  the  future 
stability  of  the  American  newspaper 
as  a  business  institution  lies  in  the 
hands  of  the  young  college  men  and 
women  of  today. 

Fred  O.  Rouse,  circulation  manager. 
Port  Huron  (Mich.)  Times  Herald, 
has  been  elected  president  of  the  Blue 
Water  area  council  of  the  Boy  Scouts 
of  America. 

Miss  Beulah  Robeson,  classified  ad¬ 
vertising  manager,  Spartanburg  (S.  C.) 
Herald-Journal,  is  recovering,  follow¬ 
ing  a  recent  operation. 

Lester  L.  Day,  advertising  manager. 
Carlisle  (Pa.)  Evening  Sentinel,  has 
returned  to  his  desk  after  a  two-week 
illness  of  grippe  and  bronchitis. 

L.  A.  Curnutt,  who  has  been  with 
the  Madison  Wisconsin  State  Journal 
and  Capital  Times  display  advertising 
staff  for  the  last  five  years,  has  joined 
the  advertising  staff  of  WIBA,  Madison 
radio  station. 

Robert  Mount,  formerly  secretary 
of  Pacific  Northwest  New=npr>i>r  A'^sn., 
has  been  named  to  handle  labor  re¬ 
lations  for  Hearst  newspapers  ai  Dos 
Angeles. 


Sigma  Delta  Chi,  at  Madison,  March  23. 

Howard  Kahn,  associate  managing 
editor,  St.  Paul  Pioneer  Press  and 
Dispatch,  is  recovering  at  Rochester, 
Minn.,  from  an  operation  for  a  kidney 
ailment. 

Ashley  W.  Cooper,  day  city  editor, 
Montreal  Gazette,  will  join  the  Que¬ 
bec  Provincial  Government  staff  as 
director  of  English  publicity,  effective 
April  1. 

Edward  S.  Snover,  Jr.,  city  editor 
and  columnist.  Port  Huron  (Mich.) 
Times  Herald,  was  instrumental  in  ar¬ 
ranging  for  a  permanent  boy  scout 
camp  for  the  Blue  Water  Council  of 
the  Boy  Scouts  of  America. 

William  Voigt,  Jr.,  former  copy 
reader,  Denver  Post,  has  been  named 
assistant  news  editor,  succeeding  Oscar 
E.  Liden,  who  is  now  assistant  copy 
desk  chief. 

John  B.  Old,  Chicago  Evening 
American  sports  writer,  has  been  ap¬ 
pointed  to  officiate  in  the  National 
A.  A.  U.  Basketball  tournament  at 
Denver. 

Howard  W.  Blakeslee,  AP  Science 
editor,  was  honor  guest  of  Sigma  Delta 
Chi,  at  a  luncheon  in  Willard  Straight 
Hall,  Cornell  University,  Ithaca,  N.  Y., 
during  his  recent  three-day  annual 
visit  for  a  study  of  development  in 
Cornell  laboratories. 

Lee  Shippey  and  Ed  Ainsworth, 
columnists,  Los  Angeles  Times,  were 
speakers  at  the  annual  banquet  of  the 
University  of  Southern  California’s 
Theta  Sigma  Phi,  March  17. 

J.  C.  Arnold,  capitol  reporter  for 
INS  in  Austin,  Texas,  was  the  only 
newspaperman  to  attend  Gov.  W.  Lee 
O'Daniel’s  birthday  party  March  11. 
It  happens  that  March  11  is  also  Ar¬ 
nold’s  birthday. 

Horace  Stewart  has  ben  appointed 
night  city  editor  of  the  Denver  Post, 
succeeding  Melvin  J.  Rupp,  who  has 
returned  to  the  city  staff. 

Carroll  Nye,  former  Los  Angeles 
newspaperman,  will  have  a  support¬ 
ing  role  in  “Gone  With  The  Wind.” 
He  will  portray  Frank  Kennedy,  sec¬ 
ond  Husband  of  Scarlett  O’Hara. 


Bill  Abbott,  former  sports  editor. 
New  York  Evening  World  and  the 
Buffalo  Times  and  more  recently  pub¬ 
licist  for  the  Jersey  City  Grid  Giants, 
has  succeeded  Ned  Irish  as  publicity 
director  of  the  National  Football 
League.  His  headquarters  will  be 
Rockefeller  Plaza,  New  York. 

Clarence  T.  Wilson,  feature  writer, 
is  writing  a  series  of  verse  entitled 
“Rhyme  Sketches  of  Worcester  Folks,” 
which  appear  daily  in  the  Worcester 
(Mass.)  Evening  Gazette, 

Milton  Miller  of  Wilkes-Barre  (Pa.) 
Record  sports  staff  was  elected  pres¬ 
ident  of  Astern  League  Sports  Writers 
Assn.,  at  its  meeting  March  11  in 
Elmira.  Others  named  are  Al  Lamb, 
Binghamton  (N.  Y.)  Press,  vice-pres¬ 
ident  and  Lewis  Pickelner,  Williams¬ 
port  (Pa.)  Gazette,  secretary-trea¬ 
surer. 

C.  C.  Nicolet,  for  nearly  five  years 
on  the  New  York  Post  rewrite  staff, 
resigned  last  week.  Stanley  Thomp¬ 
son,  assistant  telegraph  editor,  has 
been  transferred  to  rewrite. 

Neil  H.  Swanson,  assistant  manag¬ 
ing  editor,  Baltimore  Evening  Sun, 
and  author  of  books  on  Americana, 
has  signed  a  contract  with  Farrar  & 
Rinehart,  publishers.  New  York,  for  a 
series  of  25  novels,  each  of  which  will 
deal  with  a  “lost  chapter”  in  American 
history  and  particularly  with  the  ad¬ 
vance  of  the  American  frontier  border 
in  Pennsylvania  and  Maryland  to  the 
Mississippi.  The  first  book  will  be 
“The  Temporary  Gentleman,”  the  pub¬ 
lishers  announced  recently. 

Ed  Sainsbury,  of  U.P.  northwest 
bureau,  Minneapolis,  has  been  trans¬ 
ferred  to  the  Indianapolis  bureau. 

John  P.  O’Keefe,  of  the  Worcester 
(Mass.)  Telegram  copy  desk,  and  Mrs. 
O'Keefe  are  the  parents  of  a  son, 
born  March  10. 

Leon  D.  Rashall  of  INS  San  Fran¬ 
cisco  bureau  has  been  transferred  to 
the  Washington  bureau.  Syd  Kossen. 
formerly  of  the  Sacramento  bureau 
succeeds  him.  Ed  S.  Sullivan  is 
handling  Mr.  Rashall’s  Golden  Gate 
International  Exposition  assignment 
for  INS. 


London  Office:  Allan  Delafons,  Manager;  18 
Eccleston  Square  Mews,  London.S.W.i, England 
Parts,  France  Correspondent:  Bernhard  Racner, 

as  Rue  Renneguiu,  ’Telephone  Etoile  07-70. _ 

Far  Eastern  Coerespondenls:  Hans  R.  Johansen, 
c/o  Osaka  Mainichi,  Osaka,  Japan  and  James 
Shen,  the  Centre  News  Agency,  Hung  Wu  Road, 
Nanking.  China.  • _ 


Display  advertising  rates  effective  Dec.  1, 1937: 
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26 
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84 

42 
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85 

55 

33 
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57 

37 
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The  single  column  forty-two  line  rate  maker  card 
Bt  a  cost  of  $22,  per  week  earns  as  low  a  rate  on  a 
$2  time  basis  as  any  other  schedule  namely.  Si 82 
per  page;  S103  half  page;  $57  quarter  page. 
•Quarter,  eighth  and  sixteenth  pages  must  be  on 

definite  copy  schedule. _ 

Classified  rates:  85c  per  agate  line  one  time; 

70c  per  agate  line  four  times. _ 

Situations  wanted:  soc  per  agate  line  one  time; 
40c  per  agate  line  three  times  (count  six  words  to 

the  line). _ 

Subscription  rates:  By  mail  payable  in  advance 
United  States  and  Island  Possessions.  $4  per  year; 

Canada.  $4.50;  Foreign,  S5. _ 

Club  rates:  The  club  rates  are  applicable  to  all 
subscriptions  in  any  one  organization — whether 
paid  for  bv  the  company  or  individuals.  Three 
subscriptions  to  separate  addresses  for  one  year 
each  or  one  subscription  for  three  years,  $10;  five 
subscriptions  to  different  addresses  for  one  year 
each  or  one  subscription  for  five  years,  $15;  ten 
subscriptions  one  year  each  or  one  for  ten  years, 
$25-  Member  Associated  Business  Pai)ors. 


Charter  Member  of  the  Audit  Bureau  of  Circula¬ 
tions  with  an  average  certified  net  paid  “A.B.C.” 
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In  The  Editorial  Rooms 

C.  B.  ALLEN,  former  aviation  editor. 
New  York  Herald  Tribune  has  been 
named  to  the  Air  Safety  Board  in  the 
Civil  Aeronautical  Authority  for  a 
term  expiring 
Dec.  31,  1940. 

His  appointment 
was  confirmed 
by  the  Senate 
March  14. 

Chester  E. 
Downing,  for  the 
last  six  years 
with  the  Detroit 
Free  Press,  has 
been  appointed 
managing  editor 
of  the  Adrian 
(Mich.)  T  ele  - 
gram.  He  will 
succeed  Wallace  R.  Katz. 

William  D.  Welsh,  managing  editor. 
Port  Angeles  (Wash.)  Evening  News, 
has  been  named  an  executive  of  the 
Crown-Zellerbach  Corporoation,  and 
will  have  his  headquarters  in  San 
Francisco.  He  has  been  with  Jhe  Eve¬ 
ning  News  for  the  last  25  years.  So 
widely  known  is  his  “Beacon  Bill” 
Christmas  column  character,  that  the 
papermaking  corporation  has  granted 
him  a  leave  of  absence  to  return  each 
Christmas  to  Port  Angeles  to  write 
the  column. 

James  R.  Young,  International  News 
Service  Tokyo  correspondent,  will  be 
the  principal  speaker  at  the  annual 
gridiron  banquet  of  the  University  of 
Wisconsin  undergraduate  chapter  of 


C.  B.  Allen 


Isaac  Pichel,  city  hall  reporter,  Cin¬ 
cinnati  Times-Star  was  honored  March 
10  when  the  Cincinnati  City  Council 
adopted  a  resolution  congratulating 
him  on  his  50th  anniversary  as  a  Cin¬ 
cinnati  newspaperman.  This  week  Mr. 
Pichel  was  guest-of-honor  at  the 
Cuvier  Press  CHub  dinner  and  was  the 
recipient  of  a  life  membership. 

Jeff  Davis,  city  editor-columnist, 
San  Antonio  Light,  and  Frank  Laro, 
staff  member,  assisted  in  directing  the 
recent  second  annual  gridiron  show 
of  the  San  Antonio  Newspaper  Guild. 
Cliff  Potter,  of  the  Light  staff,  was 
master  of  ceremonies. 

Tom  Swope,  baseball  writer  Cincin¬ 
nati  Post,  is  author  of  “One  Hundred 
Years  of  Baseball,”  a  series  of  articles 
being  broadcast  by  WSAI,  Cincinnati. 

Rollin  Everett,  reporter,  Cincin’nati 
Post,  has  been  shifted  to  City  Hall; 
Vladimir  Posvar,  formerly  of  City 
Hall,  goes  to  general  assignments,  and 
Emerson  Prices  moves  to  rewrite. 

Harry  Slavin  Mullany,  Buffalo 
(N.  Y.)  Times  political  writer,  has 
been  elected  president  of  Buffalo 
Newspaper  Guild. 

Al  Stees,  of  Norristown  (Pa.)  Times- 
Herald,  and  Mrs.  Stees  are  parents  of 
a  daughter,  born  March  10,  in  Norris¬ 
town  Hospital. 

Robert  MacAllen,  formerly  of  Phil¬ 
adelphia  Record,  has  joined  the  Phil¬ 
adelphia  Evening  Ledger  rewrite  staff. 

Mort  Fetterolf,  Jr.,  of  Philadelphia 
Evening  Ledger  sports  staff,  has  been 
named  an  associate  editor  of  the  19tli 
Hole,  a  new  golf  magazine. 


Rives  Matthews,  for  five  years  a 
columnist  on  the  Hastings-on-Hudson 
News,  has  purchased  the  Princess 
Anne  (Md.)  Somerset  News,  a  county 
seat  weekly,  from  F.  C.  Jones.  Mat¬ 
thews’  weekly  column  will  continue 
to  appear  in  the  Dallas  (Pa.)  Post, 
Roanoke  (Ind.)  Review,  Salem  (Ore.) 
Capital-Press,  Warren  (O.)  Western 
Reserve  Democrat,  Fayetteville  (N.  C.) 
Peoples  Advocate,  and  the  Richmond 
(Tex.)  Texas  Coaster, 

Mrs.  Ned  Harris,  chief  of  Washing¬ 
ton  bureau,  Minneapolis  Journal,  is 
in  the  Washington  hospital  with  a 
broken  leg  suffered  in  a  recent  fall. 

_ Special  Editions 

CASPER  (WYO.)  TRIBUNE-HER¬ 
ALD,  March  12,  21st  Annual  Wyom¬ 
ing  Edition,  158  pages,  7  sections,  6 
of  which  were  tabloid  size,  with  color 
on  first  pages  of  each  section  and 
throughout  the  edition. 

Milwaukee  News-Sentinel,  March 
12,  Annual  Spring  Fashion  edition, 
10-page  section  with  four-color  front 
page;  Annual  Home  Show  edition,  20 
pages  regular  size. 

Tucson  Arizona  Daily  Star,  Feb.  24, 
15th  Annual  Rodeo  Eldition,  114  pages, 
8  sections. 

Milwaukee  Journal,  March  12,  An¬ 
nual  Spring  Fashion  edition,  20  pages 
with  a  four-color  front  page;  Annual 
Home  Show,  60-page  tabloid  section. 

LaSalle  (HI.)  Daily  Post-Tribune, 
March  11,  80-page  Progress  Edition, 
five  sections. 
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VICT^ORV 

BUT  l\lO  nU/UD 


Complete  success  never  came  to  those 
patient  and  skilled  workers  who  searched 
for  and  found  the  over  tico-hundred 
individual  fragments  which,  when  fitted 
together,  gave  the  glorious  “Victory  of 
Samothrace^’  to  art-lovers  of  the  world, 
for  head  and  arms  were  missing.  An  apt 
analogy  comes  to  mind: 

Many  progressive  newspapers,  the  country 
over,  with  commendable  skill  and  enterprise, 
fit  together,  bit  by  hit,  the  component  parts 
of  a  powerful,  greatly-admired  force  for  good 
in  their  specific  areas. 

They  erect  attractive  buildings  of  their  own; 
purchase  the  most  modern  mechanical  equip¬ 
ment;  painstakingly  gather  competent  staffs 
for  every  department;  humanize  their  news 
coverage;  put  into  place  that  mosaic  which 
supplies  a  wireil  service  of  the  world;  cultivate 
civic  cooperation;  arrange  for  the  most  gen¬ 
erous  aids  to  National  Advertisers;  perfect  swift 
deliveries  of  the  paper  to  surrounding  trade 
areas;  yearly  improve  every  essential  physical 
aspect  of  the  newspaper,  and  employ  the  best 
in  newspaper  representation.  They  piece  to¬ 
gether,  in  other  words,  a  “Victory”  of  a  kind, 
winged  with  vision. 

BUT:  When  all  is  said  and  done,  there  is 
a  “head”  missing  and  “arms”  absent,  when 
it  comes  to  telling  their  story  properly  and 
consistently  to  the  executives  who  decide  news¬ 
paper  schedules  for  the  National  Advertiser. 
No  ...  it  isn’t  enough  to  create  a  nice  fact- 
hrochure  and  send  it  out  to  advertising  agencies. 
It  doesn’t  complete  the  picture  to  spend  small 
sums  in  a  scattered  fire  of  periodicals  supposed 
lo  reach  these  executives,  without  shrewd  analy¬ 
sis  of  their  real  potentialities  in  the  national 
newspaper  picture. 


THERE’S  A  CAP-STt»NE  TO  THIS 


COMPLETE  VICTORY  .  .  .  THE  LIB¬ 


ERAL  USE  OF  DISPLAY  SPACE  IN 


EDITOR  &  PUBLISHER,  THE  MOST 


CONSISTENTLY  PROVEiS  MEDIUM 


BY  WHICH  MEN  WHO  DECIDE  NEWS¬ 


PAPER  SCHEDULES  ARE  REACHED 


WEEKLY,  IN  A  GREAT  CARRIER 


OF  FACTS  THAT  ARE  ESSENTIAL 


ro  THEIR  INTELLIGENT  ACTION. 


EDITOR  &  PUBLISHER 


I  700  Times  Bldg. 


New  York,  N.  Y. 
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EDITOR  &  PUBLISHER 


WHAT  OUR 
READERS  SAY 

A.  L.  Miller  Corrects 
Court  Decision  Story 

March  14,  1939. 

To  Editor  &  Publisher:  A  news  story 
published  by  Editor  &  Publisher  on 
March  11  reviewing  a  decision  by  the 
United  States  Circuit  Court  of  Ap¬ 
peals  in  a  matter  affecting  stock 
ownership  in  Federated  Publications, 
Inc.,  (the  Grand  Rapids  Herald,  the 
Lansing  State  Journal,  the  Battle 
Creek  Enquirer  and  News)  is,  it 
seems  to  me,  capable  of  being  read 
as  a  disclosure,  or  a  suggestion,  of 
some  sort  of  moral  turpitude  or  overly 
"slick”  performance  on  the  part  of 
the  officers  and  directors  of  the  cor¬ 
poration  named  in  the  action. 

Interpretative  Background 
May  I  present  in  brief,  and  in  the 
interest  of  a  better  understanding,  the 
following  corrections  to  the  story  and 
supplement  this  with  a  little  interpre¬ 
tative  background? 

The  story  refers  to  the  payment  of 
a  stock  dividend  of  $1.40  per  share, 
and  to  the  court’s  final  order  for  the 
return  of  some  $46,000  of  “excessive” 
dividends.  No  stock  dividend  of  any 
kind  and  no  dividend  at  $1.40  a 
share  was  paid.  No  “excessive”  divi¬ 
dends  were  discussed  or  referred  to 
in  any  court  order.  Prior  to  the  de¬ 
pression  the  stock  had  been  on  an 
annual  dividend  basis  of  $1.20  a  share. 
After  dividends  had  been  suspended, 
because  of  the  depression,  from  1931 
and  when,  in  1936,  it  again  became 
possible  to  pay  dividends,  a  cash 
dividend  was  paid  at  $1.20  per  share. 
There  was  no  stock  dividend — either 
considered  or  distributed.  When  the 
appeals  court,  overruling  the  federal 
district  court  which  heard  the  trial 
of  the  case,  determined  that  certain 
of  the  shares  (but  not  all  of  them) 
bought  by  my  associates  and  myself, 
should  be  surrendered  to  the  com¬ 
pany,  it  naturally  followed  that  divi¬ 
dends  (less  the  cost  at  which  the 
stock  was  purchased)  paid  on  the 
stock  the  ownership  of  which  was 
changed  by  the  court  opinion,  should 
follow  the  stock  into  the  company 
treasury.  There  was  no  mention  of 
“excessive”  dividend.  The  maximum 
dividend  was  at  the  rate  prevailing 
before  the  depression;  the  average 
dividends  were  less  than  the  rate 
prevailing  before  the  depression. 

Not  for  any  personal  decoration  of 
myself  or  my  associates  (Mr.  L.  A. 
Weil,  long  the  editor  and  joint  owner 
of  the  Port  Huron  Times-Herald,  Mr. 
S.  W.  McFarland,  a  former  banker 
and  a  business  efficiency  expert), 
but  for  what  may  well  be  a 
better  understanding  and  for  the  re¬ 
cital  of  some  history  which  may  be 
of  general  newspaper  interest,  may  I 
briefly  review  some  of  the  facts  which 
enter  into  this  matter,  and  may  I 
preface  this  by  quotations  from  the 
conclusions  of  both  of  the  federal 
courts  in  which  this  case  appeared? 

What  Trial  Court  Said 

The  federal  district  court  which 
heard  the  trial  of  the  case  through 
three  weeks  or  more,  in  its  summing 
up  said; 

“The  court  finds  that  there  is  abso¬ 
lutely  nothing  in  the  claim  that  they 
used  the  credit  of  the  corporation  to 
buy  it.  Well,  in  the  first  instance, 
what  if  they  did?  The  corporation 
has  not  suffered;  in  the  second  place, 
they  had  the  right  to  obtain  credit 
anywhere  if  they  did  nothing  to  dam¬ 
age  the  interests  of  the  corporation 
or  if  they  didn’t  acquire  some  gift 
on  account  of  it.  So,  when  you  come 


to  the  proposition  of  whether  or  not 
there  is  legal  fraud  here,  the  court 
finds  there  is  none;  there  was  no 
legal  fraud. 

“And,  in  passing,  it  is  perfectly 
obvious  that  had  this  stock  gone 
down  or  stayed  at  $1.50,  this  lawsuit 
never  would  have  been  in  this  court. 
But,  it  is  human  nature  for  some, 
when  a  company  makes  a  profit,  for 
them  to  come  in  and  make  a  claim 
that  they  are  entitled  to  part  of  the 
profits.  I  say  in  this  case  I  see  noth¬ 
ing  that  warrants  that  sort  of  a  po¬ 
sition;  in  fact,  this  case  is  a  little 
unusual  in  this  respect.  There  is  not 
an  instance  in  this  case  that  any  of 
these  men  ever  got  a  nickel  from 
anybody  on  any  contract  because 
they  were  officers  or  directors  of  the 
corporation.  ’They  never  had  a  racket, 
as  we  know  them  nowadays,  with 
itching  palm  on  the  side:  ‘Give  me 
something  and  I  will  buy  of  you;’  not 
a  thing.  There  is  not  the  slightest 
thing  in  this  case  of  any  wrong-doing 
on  their  part  in  that  respect  .  .  . 

“Those  were  strenuous  times.  The 
paramount  purpose  was  to  maintain 
control  in  these  men;  that  was  threat¬ 
ened,  according  to  the  undisputed 
testimony  in  this  case.” 

The  Federal  Circuit  Court  of  Ap¬ 
peals  which,  passing  upon  the  appeal, 
found  that  certain  portions  of  the 
stock  (but  not  all  of  it)  the  owner¬ 
ship  of  which  was  challenged  should 
be  surrendered  to  the  company,  said 
in  its  conclusion: 

Unable  ta  Meet  Interest 
“The  parent  company  was  imable 
to  meet  its  current  interest  and  sink¬ 
ing  fund  obligations  on  its  gold  notes 
and  only  by  the  strictest  economies 
rigidly  practiced  by  its  corporate  offi¬ 
cers  was  it  able  to  avoid  a  financial 
debacle.  A  corporation  is  without 
authority  to  purchase  its  shares  if 
creditors  are  injuriously  affected.  .  .  . 
It  would  have  been  improvident  for 
the  directors  to  use  the  company’s 
cash  for  such  a  purpose  under  all 
the  circumstances.” 

May  I  have  the  privilege  of  briefly 
reviewing  the  facts  behind  the  case? 

The  properties  of  the  company  were 
put  together  in  1929.  I  was  asked  to 
head  the  organization.  I  stipulated 
a  contract  for  complete  and  undis¬ 
puted  control  of  the  news  and  edi¬ 
torial  policies  of  the  properties  and 
general  supervision  over  their  busi¬ 
ness  affairs,  and  emphasized  the 
necessity  of  safeguards  to  insure  that 
the  newspapers  would  be  guided  and 
controlled  always  by  newspaper 
hands,  for  newspaper  purposes. 

With  the  Michigan  bank  closing 
and  the  business  collapse  of  1932  our 
deposited  funds  were  frozen,  busi¬ 
ness  was  stagnated,  interest  and  sink¬ 
ing  fund  obligations  on  our  bonds 
were  maturing.  We  were  faced  with 
default.  Bonds  went  as  low  as  20; 
stock  as  low  as  75  cents.  In  this  our 
securities  were  not  exceptional;  the 
bottom  was  out  of  everything.  We 
prepared  a  program  of  easement,  to 
accomplish  which  we  had  to  contact 


bondholders  scattered  throughout  the 
country.  We  arrived  at  a  technical 
default.  We  finally  got  our  program 
approved.  We  got  the  consent  of 
96*2%  of  the  bondholders,  mo.st  of 
whom  said  kind  words  about  our 
plan  and  effort. 

At  that  time  nearly  50.000  shares  of 
the  stock  came  on  the  market  through 
foreclosure  and  receivership  in  closed 
Detroit  banks.  We  were  asked  if  we 
were  interested.  We  didn’t  know 
what  to  use  for  money  if  we  were 
interested,  and  said  so.  Ultimately, 
we  were  informed  by  receivers  that 
political  interests  (named  to  us)  in 
the  state  were  negotiating  for  the 
stock.  Few  people  had  any  money, 
fewer  still  had  any  confidence,  for 
legitimate  investment.  We  bought 
one  block  at  $1.50  per  share  (other 
bids  had  been  quoted  at  a  dollar) 
with  a  small  payment  of  our  own 
cash,  our  note,  and  the  stock  as 
security.  Then  the  other  block  came 
on. 

Borrowed  from  International  Paper 

We  finally,  through  the  Interna¬ 
tional  Paper  Company,  arranged  to 
borrow  the  money  to  buy  the  stock 
at  $1.50  per  share  with  installment 
payments  over  a  term  of  years.  The 
three  of  us,  Mr.  Weil,  Mr.  McFarland, 

I  gave  our  personal  note,  with 
bonds  which  we  personally  owned  as 
collateral,  and  the  stock  also  as  col¬ 
lateral.  There  was  no  deal,  under¬ 
standing,  or  suggestion,  as  to  paper 
supplies,  or  where,  when  or  how  our 
purchases  should  go.  We  personally 
made  the  obligation  (and  could  have 
paid  it)  and  would  have  had  to  pay 
it  if  the  then  existing  default  on  the 
company’s  bonds  had  gone  to  fore¬ 
closure.  We  wanted  the  newspapers 
to  be  in  newspaper  hands.  The  paper 
company  thought  we  could  and  would 
pay  this  personal  debt  and  pay  in¬ 
terest  on  it.  We  could  and  did. 

All  concessions  and  arrearages  on 
the  bonds  have  been  paid.  The  bonds, 
which  sold  down  to  20,  now  sell  above 
par.  We  have  paid  off  a  million  dol¬ 
lars  of  this  debt  in  the  past  ten  rather 
hectic  years.  The  stock  went  back 
to  a  dividend  basis.  It  came  up  from 
75  cents  and  $1.50  a  share  where  it 
was  (when  there  was  any  market 
for  anything)  when  we  took  it  off 
the  market  at  $1.50,  to  around  $14  to 
$15  a  share  when  this  suit  was  started 
and  around  $20  recently. 

Appeal  to  Be  Determined 
The  appeals  court,  reversing  the 
trial  court,  held  that  because  con¬ 
tingencies  might  have  arisen  (but 
didn’t)  which  might  have  contained 
influence  to  the  disadvantage  of  the 
company  through  the  loan  we  had 
secured,  that  that  portion  of  the  stock 
should  be  surrendered  to  the  com¬ 
pany.  I  am  told  that  this  takes  quite 
a  new  line  in  corporation  affairs.  As 


to  this,  I  do  not  know.  The  matter 
of  appeal  is  still  to  be  determined. 
There  is  in  the  background  a  matter 
of  personnel  changes  in  our  organi¬ 
zation  in  its  early  diiys.  of  employ¬ 
ment  terminated — and  the.se  matters 
enter  into  the  story,  but  they  need 
not  be  discussed. 

The  story,  for  better  or  foi-  worse, 
is  as  above  stated. 

Cordially, 

A.  L.  Miller. 

President,  Federated  Publications, 
Inc.,  Battle  Creek.  Mich. 


Club  Thanks  E.  &  P. 
For  Photo  Exhibit 

To  Editor  &  Publisher:  On  behalf 
of  the  National  Press  Club  and  their 
Art  Committee,  I  wish  to  convey  our 
thanks  for  the  exhibition  of  News 
Pictures  just  concluded  in  our  lobby. 
The  annual  exhibition  of  your  prize 
News  Pictures  always  arouses  keen 
interest  among  our  members,  and  we 
feel  duly  grateful  for  the  courtesies 
you  extend  in  allowing  us  to  display 
your  prize  winning  News  Pictures. 

James  North, 
Vice-Chairman. 


FRENCH  APPEAL  DUE 

Mrs.  Gertrude  Payne  French  and 
Robert  Angus  French,  publishers  of 
the  Alturas  (Cal.)  Plain  Dealer,  plan 
a  personal  appeal  to  Gov.  Culbert  Ol¬ 
son  to  save  file  life  of  their  son,  Harry 
French.  The  younger  Mr.  French  is 
in  San  Quentin  for  the  killing  of 
Claude  McCracken,  rival  newspaper 
editor,  as  climax  to  an  Alturas  news¬ 
paper  feud  in  March  of  1937.  French’s 
death  sentence  recently  was  upheld 
by  the  California  Supreme  Court. 


Greater  Cleveland- 
Ohio's  largest  market. 

The  26  adjacent  counties- 
Ohio's  second  largest 
market. 

Cover  BOTH 
at  ONE  low  cost 

through  the 

CLEVELAND  PLAIN  DEALER 

CUvlamTt  Home  Newtpoper 


Publication  Brokers 

•  DAILY  NEV/SPAPERS 

•  GENERAL  MAGAZINES 

•  TRADE  PUBLICATIONS 

Bought,  Sold, 
Consolidated,  Appraised. 

NEWSPAPER  APPRAISAL 
CORPORATION 

L.  Parker  lakely.  Pres. 

Times  Bldg.,  Times  Square,  New  York 


Circulation 
for  February 

299,920 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  February,  1939. 


February  circulation  of  The  Sun¬ 
day  Sun  averaged  190,420  per 
Sunday. 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 


Scott 

builds  only 
One  Quality 

We  make  two  speeds  of 
presses  48.(XX)  and  60.000 
each  best  for  its  field.  Both 
have  solid  steel  printing 
cylinders  in  high  grade  roller 
hearings.  Steel,  Fabroil  and 
Bronze  Gearing. 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 
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A  recent  statement  issued  by  The  American  Automobile  Association's  field  research 
department  announces  that  ISew  England  ranks  high  above  all  other  sections  of  the 
United  States  in  its  ratio  of  all-weather,  improved  road  mileage. 

There  is  symbolism,  important  to  the  National  Advertiser,  in  the  coverage-pattern 
of  these  ribbons  of  Progress — they  blaze  trails  to  some  of  the  richest  markets  in  our 
country. 

New  England's  roads  lead  to  steadfastly  prosperous  small  communities,  each  with  its 
own  established  job-assuring  industry,  of  which  there^s  over  30,699  ^‘going  concerns.^ 

New  England’s  roads  lead  to  steadily  paid  wages  and  salaries  in  these  specialized 
industries,  approximating  $2,605,981,692  a  year. 

New  England’s  roads,  currently  lead  to  an  increase  in  department  store  sales  over 
last  year;  active  wool  mills;  busy  shoe  factories,  and  prosperous  fisheries. 

New  England’s  roads  are  made  possible  by  the  continuous,  growing  importance 
of  cities  and  towns,  such  as  the  ones  represented  by  the  newspapers  listed  below,  where 
the  newspaper  grew  up  with  its  people,  and  is  a  very  genuine  and  construc- 
—  tive  power.  No  attempt  to  cover”  New  England  shoidd  omit  the  full  use  of 
these  newspapers. 

The  wide,  shaded,  beautiful  roads  of  New  England  encourage  a  constantly 
growing  tide  of  summer  visitors,  expressing  itself  in  the  spending  of  millions 
of  dollars  annually.  It  is  estimated  that  the  number  of  such  visitors  during 
the  New  York  W’orld’s  Fair  tcill  he  more  than  doubled,  due  to  the  opportunity 
afforded  interested  guests  to  tour  the  cradle  of  American  progress.  And  to 
this  end,  Netc  England  is  launching  its  own  advertising  message.  Sueh  visitors 
will  find  that  the  quiet  roads  lead  to  prosperous  farms,  the  yearly  products  of 
which  total  more  than  $400,000,000. 


Maine 

Bangor  Daily  News  (M) 

Portland  Press-Herald  Express,  Sunday  Telegram 
(M&ES) 

new  HAMPSHIRE 
Concord  Monitor-Patriot  (E) 

Keene  Sentinel  (E) 

Manchester  Union-Leader  (M&E) 

VERMONT 
Barre  Times  (E) 

Bennington  Banner  (E) 

Brattleboro  Reformer  (E) 

Burlington  Free  Press  (M) 

St.  Johnsbury  Caledonian-Record  (E) 

MASSACHUSETTS 

Beverly  Evening  Times  (E) 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Boston  Herald-Traveler  (ME) 

Boston  Post  (M) 

Boston  Post  (S) 


Brockton  Enterprise-Times  (E) 

Fall  River  Herald  News  (E) 

Fitchburg  Sentinel  (E) 

Framingham  News  (E) 

Gloucester  Times  (E) 

Greenfield  Recorder-Gazette  (E) 

Haverhill  Gazette  (E) 

Holyoke  Transcript  (E) 

Lawrence  Eagle-Tribune  (ME) 

Lowell  Courier-Citizen  and  Evening  Leader  (M&E) 
Lynn  Item  (E) 

New  Bedford  Standard  Times  and  Mercury  (M&E) 
New  Bedford  Sunday  Standard  Times  (S) 
Newburyport  Daily  News  (E) 

North  Adams  Transcript  (E) 

Pittsfield  Eagle  (E) 

Quincy  Patriot  Ledger  (E) 

Salem  News  (E) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (E) 

Worcester  Telegram  and  Evening  Gazette  (M&E) 
Worcester  Sunday  Telegram  (S) 


RHODE  ISLAND 
Pawtucket  Times  (E) 

Providence  Bulletin  (E) 

Providence  Journal  (M) 

Providence  Journal  (S) 

West  Warwick  Pawtuxet  Valley  Daily  Times  (E) 
Westerly  Sun  (E&S) 

Woonsocket  Call  (E) 

CONNECTICUT 
Danbury  News-Times  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Meriden  Record  (M) 

New  Britain  Herald  (E) 

New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  and  Record  (M&E) 

Stamford  Advocate  (E) 

Waterbury  Republican  &  American  (M&E) 
Waterbury  Republican  &  American  (E&S) 
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NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN 


Shop  Talk 

TO  US,  one  of  the  most  interesting 

sections  of  any  magazine  is  the  one 
devoted  to  small  talk  about  the  maga¬ 
zine,  its  editors,  contributors,  readers. 
The  Saturday  Evening  Post’s  “Keep¬ 
ing  Posted”  is  the  kind  of  thing  we 
have  in  mind.  And  Collier’s  “Any 
Week”  department,  although  it  does 
not  fit  strictly  into  this  classification, 
is  worth  a  nickel  of  our  money  every 
week — and  many  weeks  is  the  only 
thing  in  the  magazine  we  read. 

There  is  a  spirit  of  informality 
about  such  features  that  makes  for 
a  closer  bond  of  friendship  between 
publication  and  reader.  The  publica¬ 
tion  takes  the  reader  into  its  confi¬ 
dence  and  thereby  builds  a  stronger 
reader  confidence  in  itself.  Here  the 
publication  has  an  opportunity  to 
show  that  it  is  more  than  just  a 
thing  of  paper  and  ink,  that  it  is  a 
living,  human  organism  with  a  defi¬ 
nite  personality  all  its  own.  Such  fea¬ 
tures,  we  feel,  do  much  toward  build¬ 
ing  that  essential  to  any  publication’s 
success — reader  loyalty. 

Why  don’t  we  see  more  of  this  kind 
of  stuff  in  newspapers?  Certainly 
newspapers  have  as  much  human  in¬ 
terest  about  them  and  the  job  of 
getting  them  out  as  any  magazine  has 
— and  maybe  a  lot  more.  Oh,  there 
have  been  stabs  at  it  here  and  there. 
The  New  York  Post  ran  such  a  col¬ 
umn — daily,  as  we  recall  it — for  a 
short  period.  But  we  don’t  know  of 
any  sustained  effort  of  this  kind,  any¬ 
thing  that  has  been  done  well  enough 
and  long  enough  to  have  made  an 
impression. 

Excepting,  of  course,  the  weekly 
“Shop  Talk”  column  Carl  Biemiller, 
promotion  manager  of  the  Philadel¬ 
phia  Record,  is  now  doing.  It’s  a 
good  job.  Mr.  Biemiller  started  it  last 
Summer  when  space  in  the  paper 
was  at  a  premium.  The  column  was 
a  good  way  to  consolidate  a  lot  of 
Sunday  promotion  into  small  space; 
it  gave  him  a  chance  to  cover  more 
ground.  Chatty,  informal,  friendly, 
his  column  has  built  what  he  calls  a 
“tidy  following — I  even  get  phone 
calls.” 

Which  proves  the  point.  Here  is 
the  kind  of  promotion  people  will 
like  to  read — the  kind  they’ll  miss 
if  you  cut  it  out.  And  no  better  pro¬ 
motion  can  be  done  than  that. 

Advertising  Advertising 

WHETHER  your  paper  uses  them  or 


not,  this  year's  series  of  “Adver¬ 
tising  Advertising”  advertisements 
sent  out  by  N.  W.  Ayer  &  Son  is 
worth  reading  and  studying.  Simply 
done  both  as  to  copy  and  layout — the 
ads  are  all  type  and  designed  for 
space  10  inches  deep  across  four  col¬ 
umns — they  tell  the  story  of  advertis¬ 
ing  with  clarity  and  force.  They  are 
a  good  source  book  for  ideas  during 
those  too.  too  frequent  lean  days.  And 
they  make  a  splendid  series  for  the 
juniors  in  your  office  to  cut  their 
copy  teeth  on. 

Result  Story 

THE  RESULT  STORY,  we  have  al¬ 
ways  held,  is  one  of  the  most  force¬ 
ful  and  persuasive  of  all  newspaper 
promotions.  The  result  story,  that  is, 
as  distinguished  from  the  testimonial. 
The  testimonial  is  weak  because  it 
is  general.  The  result  story  is  strong 
because  it  is  specific. 

As  good  a  result  story  as  we  have 
ever  seen — splendidly  handled,  too — 
comes  this  week  from  the  Wall  Street 
Journal.  It  reproduces  the  advertise¬ 
ment  and  a  letter  from  the  advertiser 
— in  this  case,  an  advertising  agency 
offering  a  booklet.  And  it  tells  spe¬ 
cifically  what  the  response  was — from 
v/hat  kind  of  executives,  the  businesses 
they  are  in,  the  places  they  are  from, 
and  the  cost  per  reply.  It’s  this  kind 
of  story  that  makes  a  prospective  ad¬ 
vertiser  say,  “Why  can’t  I  do  that?” 
And  when  you’ve  got  them  saying 
that,  you’ve  got  them  sold  into  the 
paper  to  try. 

Result  stories,  we  know,  are  hard 
to  get.  For  some  reason,  advertisers 
are  reluctant  to  tell  a  newspaper  spe¬ 
cific  information  about  the  response 
to  an  ad  or  a  campaign.  But  they’re 
worth  going  after — and  going  after 
hard. 

Almanac  Oddities 

TO  PROMOTE  the  sale  of  the  World 

Almanac,  the  New  York  World- 
Telegram  is  currently  running  a 
series  of  small  ads  on  their  comics 
page  which  we  think  is  good  enough 
for  syndication  as  a  general  newspa¬ 
per  feature.  The  ads.  headed  “To¬ 
day’s  Almanac  Oddity,”  are  reminis¬ 
cent  of  the  Believe-it-or-not  Ripley 
feature — each  one  treats  a  single  odd 
or  unusual  fact  from  the  Almanac 
with  brief  copy  and  illustration.  The 
only  promotion  in  the  ad  is  a  brief 
line;  “See  page  000,  1939  World 
Almanac.” 


Pantagraphic 

THE  Bloomington  (Ill.)  Daily  Panta- 
graph  marked  the  beginning  of  its 
93rd  year  of  continuous  publication 
with  an  8-page  section  (Feb.  8) 
showing  quite  graphically  how  much 
it  has  become  a  part  of  the  community 
it  serves.  One  hundred  homes  were 
drawn  on  the  front  page  of  the  sec¬ 
tion,  with  heavy  X’s  across  the  last 
three — to  show  that  97  out  of  100 
homes  in  Bloomington  read  the  Pan- 
tagraph.  The  same  idea  was  used  on 
pages  2  and  3  to  show  how  well  the 
Pantagraph  does  in  its  county  and 
trade  territory.  The  center  spread 
carried  a  layout  of  pictures  of  129 
of  the  paper’s  502  employes.  One  page 
was  devoted  to  showing  how  much 
the  Pantagraph  contributes  to  its 
community  in  payroll,  taxes,  etc.  And 
two  pages  were  devoted  to  showing 
how  economical  and  effective  adver¬ 
tising  in  the  Pantagraph  is.  An  in¬ 
teresting  section,  it  told  its  story 
simply  and  without  fanfare — and  the 
story  should  stick. 

Items 

FROM  the  Salt  Lake  Telegram — “Fa¬ 
vorite  Recipes  of  Salt  Lake  Hos¬ 
tesses,”  a  handy  book  of  recipes,  con¬ 
veniently  indexed.  Reprints  recipes 
which  appeared  through  the  year  on 
the  paper’s  woman’s  page.  Each  recipe 
is  credited  to  the  reader  who  sent 
it  in.  An  excellent  reader  promotion. 

From  the  Detroit  News  —  a  little 
self-mailer  telling  us  that  Detroit  led 
the  nation  last  year  in  value  of  new 


homes  built  —  $34,342,178  —  and  was 
third  (Los  Angeles  and  New  York 
were  the  first  two)  in  total  building 
volume.  So  there  is  some  business 
in  the  country! 

From  the  Toronto  Daily  Star  — a 
booklet  showing  distribution  of  their 
circulation.  A  handy  reference  book 
for  advertisers  and  agencies.  Follows 
a  pattern  many  large  newspapers  are 
now  using — a  helpful  and  desirable 
standardization  of  essential  data. 

From  the  Indianapolis  Star  — a 
wooden  shingle  with  a  message  pasted 
on  telling  us  that  the  Star’s  “Home 
Show”  edition  will  be  out  on  Sunday, 
April  16,  and  that  now  is  a  good  time 
to  get  into  the  Star’s  market  with 
some  advertising.  Good  touch  in  this 
is  putting  a  salesman’s  name  and  the 
paper’s  telephone  number  under  the 
slug — a  subtle  invitation  to  pick  up 
the  telephone  and  get  it  done  now. 
And  the  shingle  is  an  attention-getter 
if  ever  there  was  one. 

■ 

BILL  AIDS  NEWSMEN 

A  bill  has  been  introduced  by  State 
Senator  William  J.  Murray  in  the 
New  York  state  legislature  which 
makes  interference  with  news  report¬ 
ers  or  photographers,  while  perform¬ 
ing  their  w'ork  in  public  places,  a  mis¬ 
demeanor.  The  measure  also  makes 
beating  and  striking  reporters  and 
photographers,  while  engaged  in  their 
work  in  public  gatherings,  third  de¬ 
gree  assault.  An  identical  measure 
failed  to  pass  last  year  in  the  state 
assembly. 
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Goette  of  INS 
Dean  of  Peking 
Newsmen  at  42 

Completes  15  Years  with 
Service  .  .  .  Traveled 
10,000  Miles  with  Japs 

John  Goette,  dean  of  the  20  or  more 
American  and  European  correspond¬ 
ents  now  located  in  Peking,  has  just 
completed  15  years  of  continuous  ser¬ 
vice  with  the  International  News  Ser¬ 
vice. 

In  a  letter  observing  this  fact, 
Goette  comments  that  his  fifteenth 
year  has  been  one  of  the  most  active — 
and  one  of  the  most  exciting. 

With  Japanese  Army 

“I  have  travelled  more  than  10,000 
miles  in  the  past  year,  chiefly  with 
the  Japanese  army,  by  train,  plane, 
tank,  lorry  and  even  on  foot,”  he  says. 

Goette  joined  INS  in  1924.  His  first 
cable  filed  to  INS,  he  relates,  had  to 
do  with  Feng  Yu-hsiang’s  Christian 
army.  The  second  dealt  with  an  at¬ 
tack  by  the  since  liquidated  Soviet 
Ambassador  Karakhan  on  the  sincer¬ 
ity  of  Japan. 

Goette,  from  the  moment  he  left 
Temple  University  Law  School  to  go 
to  France  with  the  U.  S.  Navy  in 
1917,  has  been  in  the  midst  of 
warfare.  His  first  assignment  follow¬ 
ing  the  World  War  was  to  cover  a 
civil  uprising  in  India.  From  there 
he  went  to  China  where  in  practically 
every  one  of  his  early  years  with  INS 
there  was  a  Chinese  civil  war. 

In  Manchuria  in  1929 

Then  came  the  Russo-Chinese  trou¬ 
ble  of  1929  in  Manchuria.  Since  1931, 
of  course,  there  has  been  continuous 
Sino-Japanese  fighting  from  Man¬ 
churia  to  Shanghai. 

The  most  remarkable  thing  of  the 
current  situation,  according  to  Goette, 
is  that  he  has  been  able  to  cover  the 
war  completely  free  of  censorship 
over  cable  or  mail  copy.  ‘Thanks  to 
.such  broad-minded  men  as  Admiral 
Yamell  and  Colonel  Marston,  com¬ 
mander  of  the  Peking  Marine  Detach¬ 
ment.”  he  said,  “the  Navy  continues 
to  get  our  radios  out.” 

Goette  says  it  amuses  him  that,  at 
the  age  of  42,  he  finds  himself  the  dean 
of  American  and  European  corre¬ 
spondents  in  Peking. 


Howard  Parish’s  Tested  Want  Ad  Selling  Plans  put 

Bigger  Profits 

in  your  Want  Ads 

at  Reduced  Seiiing  Costs 

Wherever  and  whenever  Howard  ,  Parish's  time- 
tested  Want  Ad  principles  have  been  applied, 
volume  of  ads,  space  and  revenues  have  gone  up — 
sales  costs  down,  without  a  single  exception.  Case 
histories  prove  this.  Ability  and  character  references 
on  request. 


Howard  I’arish's  cxpcricticc  covers  twenty 
year.s  of  practical,  successful  classified  adver¬ 
tising;  developinent.  as  Want  Ad  telephone 
.solicitor,  street  salesman,  Classified  Manager. 
Advertising  Director  and  Business  Manager 
of  prominent  new’.spai>er.s.  His  successes  with 
a  known  production  principle  convinced  him 
that  a  monthly  service  encompassing  all  his  ex- 
lierieiices,  and  continually  presenting  new, 
salable  ideas  and  promotions,  would  he  profit - 
able  to  ONE  newspaper  in  every  city  of  more 
than  30,000  population.  Quick  re.sponse  from 
the  many  important  papers  which  have  already 
siibscrihed  illustrates  the  need  for  this  service. 

The  May  service  (first  to  he  published )  in¬ 
cludes,  among  many  vahiahle  selling  helps,  a 
tested  plan  for  selling  homes  which  is  the  sweet¬ 
est  thing  your  city's  Realtors  ever  saw.  They 
hack  it  to  a  maul  and 

You  get  Bigger  Profits 

The  M:iy  service  coulains  one  simple  formula 
which  will  re-eslahli.sh  the  credit  of  of 

vour  black-listed  transient  Want  .'\d  accounts, 
reclaiming  lost  friendships,  re-establishing 
goodwill,  increasing  revemic.s — and 


16  LOSE  SUIT  OVER  PAY  I  You  get  Bigger  ProfitS 


The  Appellate  Division,  sitting  in 
Albany,  N.  Y.,  last  week  by  a  3 — 2 
vote  upheld  City  Court  Justice  Dun¬ 
can  in  dismissing  the  case  of  16  for¬ 
mer  employes  of  the  Press  Co.,  Inc., 
who  asked  about  $1,500  vacation  pay 
in  addition  to  the  $5,000  severance 
given  them  when  the  Knicker¬ 
bocker  Press  and  the  Albany  Evening 
•Vms  were  combined  July  1,  1937. 
^the  majority  opinion,  it  was  .said: 
This  severance  pay  constituted  the 
liquidated  damages  for  the  dismissal 
whenever  that  might  happen.  We  may 
not  direct  an  additional  payment  to 
these  appellants  beyond  that  which 
they  agreed  to  accept  upon  dismi.ssal.” 

■ 

HONOLULU  CHANGES 

Recent  changes  on  the  Honolulu 
(T.  H.)  Advertiser  include  the  nam¬ 
ing  of  John  S.  Doyle  as  local  display 
advertising  manager,  S.  G.  Walker  as 
national  advertising  manager  and 
Robert  S.  Thurston  as  manager  of  the 
n^erchandising  and  statistical  depart- 
?^t-  Both  local  display  and  classi¬ 
cs  advertising  departments  have 
-■cen  expanded  in  personnel. 


'iTie  Mav  service  contains  a  time-tested  Rooni'- 
for-Rent  solicitation  which  increases  sales  up 
to  J.sfc — mnltiiile-insertion  orders  in  like  rati" 
— and 

You  get  Bigger  Profits 

There  arc  other  jirofit  plans,  ideas,  promotion^, 
too  numerous  to  mention  here. 


A  hi"  plus  in  the  Parish  service!  Every 
piece  of  promotion  ropy  clears  through 
Calkins  &  Holden  Advertising  Agency, 
New  York,  and  is  evaluated  under  the 
famous  Townsend  and  Townsend  27  point 
method,  assuring  effectiveness. 

Your  CAM  Deserves  Strong  Support 

In  his  intense  desire  to  do  everything  possible 
to  im])rove  your  Want  Ad  position,  your  CAM 
deserves  the.se  ideas,  plans,  selling  helps.  His 
is  the  toughest  job  on  your  paper,  as  you  know 
if  you've  ever  held  it.  He  has  a  thou.sand 
latent  ideas,  hnt  neither  the  time  nor  the  ajipro- 
priaiion  to  develop  them.  All  of  Howard 
I’arish's  time  and  his  very  liberal  ]>lanning 
and  ]inimolion  appropriations  are  available  t(j 
vdur  C.\M  at  a  price — due  to  multiple  snhscrih- 
c-r.->-  which  yon  can  well  afford.  Yet  these 
]>laii>  arc  nut  “cheap  '  because  Howard  Parish 
a'.ks  enough  for  his  service  to  kceji  it  the  finest 
and  most  heliiful  ever  produced. 

Howard  Parish's  Plans  arc  available  only  to 
alert.  ])rogressive  pajK'rs  where  there  is  com- 
])lete  accord  between  the  C,\M,  his  Publisher, 
his  P.nsiness  Manager,  or  his  .Advertising 
Director  in  a  mutual  recognition  of  the  fine 
profits  available  through  Want  Ads.  It  is 
known  from  experience  that  to  follow  the 
l>rogram  successfully,  the  newspaiier’s  top 
executives  must  have  a  sympathetic  under¬ 
standing  of  the  C.AfNPs  objectives,  and  give 
him  whole-hearted  and  sustained  cooperation. 


If  you  want  Bigger  FroBfs 
af  reduced  selling  costs, 
please  fear  out  and  mail 
this  coupon  now. 


HOWARD  PARISH, 

710  Chandler  Building, 

1427  Eye  Street,  N.W., 

Washington,  D.  C. 

I  am  interested  in  learning  complete  details  of  how  the 
Howard  Parish  Tested  Wroit  Ad  Sales  Plans  can  increase 
my  profits  at  lower  selling  cost. 

Nl-nn  rj  rOWSpSDo'-  . 

City . S‘3te. 

Signature  of  C.  A.  . 

Signature  of  Pub  ishor 
Business  Manager  or 

Advertisino  Director . 


I 


A 


30— A  DVERTISING 


EDITOR 


PUBLISHER 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  Interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 

No.  108.  Small  Ads  and  Small  Type  Faces 


than  60  word.s.  That’s  10  more  than 
a  night  letter. 

You  can  set  64  separate  words  in  8 
pt.  type — in  two  square  inches.  Or 
you  can  set  56  separate  words  in  12 
pt.  type  in  four  square  inches  of  space. 

What  Type  Face  Is  Read 
the  Most? 

THE  FRONT  PAGE  news  type  of  the 
New  York  Times  is  set  in  7  pt.  type 
on  a  9  pt.  slug.  The  country  over 
most  papers  print  most  of  their  news 


Headline  Sizes 

ASSUME  now  that  the  advertiser  has 
decided  to  experiment  with  small 
ads — run  often,  say  five  times  a  week 
— assume  that  the  ads  are  to  be  42 
lines  or  3  inches.  Assume  that  his 
copy  is  to  consist  of  about  .'>0  words 
with  a  listing  of  three  or  four  items 
and  prices.  If  the  copy  is  set  in  8  pt. 
type,  this  will  take  about  1  3  of  the 
space.  A  light  border  can  be  allowed 
for  on  both  sides  of  the  copy— say 
of  an  inch.  This  leaves  1/5  of  the 


NOT  A  WEEK  PASSES  but  that  some 
local  advertiser,  national  advertiser, 
advertising  agency  official  or  local  or 


stories  in  8  pt  type.  Daily  millions  of  ^  2-line  headline  .set  in  10  to 

people  read  stories  set  in  this  type  14  pt.  type  and  the  balance  of  the  ad 


your  suggestion  and  plan  a  long  sched-  company.  The  natural  class! 
ule  of  from  three  to  five  separate  a^  j^im  is  “Moving  &  Storage.” 
each  week — sizes  to  be  less  than  100  »  , 

lines — how  can  we  get  our  story  to  ^  certain  percentage  of  aU  cl 

prospects  in  small  type  faces?  Will  f^sders  are  d'®  market  for  a  mov- 
people  read  small  type?”  every  24  hours.  Those  are  his 


people  read  stories  set  in  this  type  14  pt.  type  and  the  balance  of  the  ad 
One  Answer  face  size.  Few  of  them  go  blind  from  >hay  be  used  for  the  listing  of  three  or 

WHEN  the  classified  advertiser  starts  wading  this  size  and  for  235  years—  four  items  and  Pnces,  plus  the  signa- 

in  a  classified  section  a  definite  ever  since  the  Boston  News  Letter  first  tore,  address  and  phone  number, 

national  newspaper  salesman  asks  this  spipcip-j  nlace  is  assiened  him  for  his  appeared  in  1704— we  have  been  read-  Tbe  more  nearly  the  ad  looks  like 

column  this  question:  “If  we  follow  Suppose  he  operates  a  storace  ‘og  about  eight  lines  of  type  to  the  “Rood  news”  the  more  readers  will  it 


ads.  Suppose  he  operates  a  storage  about  eight  lines  ol  type  tc 
company.  The  natural  classification  column  inch  day  in  and  day  out. 


A  certain  percentage  of  all  classified  Small  Type  in  Small  Ads 


SUPPOSE  a  typical  classified  user  de¬ 
cides  to  move  out  of  the  classified 


How  Long  Should  Ads  Run? 

THE  ANSWER  to  this  question  is  al¬ 
ways  the  same,  “As  long  as  the 


Since  the  first  three  classified  ads  Prospects.  They  don’t  have  to  be  sold  section  to  the  display  pages.  He  is  store  or  manufacturer  has  things  for 

appeared  in  1704,  in  the  Boston  News  of  moving.  They  are  going  accustomed  to  s^ing  his  ads  in  6  pt.  ^le,  as  long  as  he  would  like  to  sell 

Letter  —  235  years  ago  —  newspapers  f®  move— what  they  seek  is  a  state-  type.  The  one  thing  he  doesn  t  know  his  wares,  that  is  the  length  of  the 

have  run  billions  of  lines  of  advertis-  ment  about  a  moving  service,  a  phone  much  a^ut,  however,  is  the  impor-  schedule.”  ,  .  .  .  .i,.  , 

ing  in  6  point  type.  Most  of  these  ads  number,  and  any  other  information  tance  of  putting  news  headlines  on  As  has  been  stated  in  this  column 


appeared  under  the  heading  of  “Classi-  that  would  cause  them  to  phone  the  In  the  classified  pages,  the  repeatedly,  the  easiest  way  to  win  na- 

»  warehouse.  publisher  supplied  a  set  headline  or  tional  advertisers  back  to  newspapers 

Virtually  all  classified  ads  today  are  Suppose  the  same  ad  were  dropped  classification  for  him.  All  that  the  ad  is  to  start  a  few  local  advertisers  now. 
run  in  6  point.  As  this  is  written  we  in  the  display  columns  without  a  writer  had  to  worry  about  was  the  build  some  fool-proof  success  stories 
are  looking  at  the  New  York  Times  heading.  The  chances  are  all  against 


Suppose  the  same  ad  were  dropped  classification  for  him.  All  that  the  ad  is  to  start  a  few  local  advertisers  now. 


classified  section  dated  Feb.  4,  1939,  its  doing  a  job. 
whose  ads  are  set  in  6  point  type. 

We  also  have  the  Port  Chester  Item  How  Many  ^ 
before  us.  All  classified  ads  in  this  in  Display? 
paper  are  also  set  in  6  pt.  type.  RECENTLY  W 

In  one  square  inch  of  space,  one  '  v  , 
may  set  47  words  in  6  pt.  type.  In 


How  Many  Words  Needed 
in  Display? 


peared  on  the  display  pages,  headlines  .salesmen, 
must  be  developed.  And  these  head¬ 
lines  must  compete  with  the  headlines  96-PAC 
on  the  news  stories.  _  ^ 

All  too  often  we  miss  this  funda-  „  . .  .  ‘ 


96-PAGE  EDITION 


spay.  often  we  miss  this  funda-  ^  Union- 

RECENTLY  WE  COUNTED  the  num-  mental  when  we  start  writing  head-  bulletin  on  Feb.  26  issued  the  largest 
ber  of  words  in  185  separate  display  lines  for  small  advertisers.  We  get  edition  ever  published  in  the  city 
advertisements  in  a  paper  of  120,000  drawn  into  controversial  headlines —  when  it  printed  its  96-page  19^  Prog¬ 


in  oi  In  nnn  cv* » 1 13  111  n  pcipci  uiciwii  iiiio  coi I II o veisiai  iteauiuies —  „ 

<Miiiarn  inph  Dn  nnnnln  rnad  nlpcsi  circulation.  In  the  department  store  things  the  advertiser  thinks  will  jar  edition  in  six  sections.  The  first 

S  ads^  The  mTt  r  Jent  ads-where  as  many  as  12  separate  his  competitors.  Forget  the  ads  of  pages  of  the  first  section 

‘siirvnv  tnllc  ii«  that  nf  wrnnnn  ffcpaUments  Were  featured  —  we  competitors,  concentrate  on  the  com-  w®*"® 

readers  look  at  classified'^ads,  15%  of  th®  words  in  each  of  the  12  petition  of  the  news  headlines  and  the  j^ent  and  F.  G.  Mitchell  general  man- 


men  readers  go  through  classified  ads 
daily. 

How  Display  Differs 

THE  ONE  outstanding  difference  be¬ 
tween  classified  ads  and  display  ads' 
is  that  people  seek  out  the  classified 
ads,  whereas  display  ads  must  “flag” 
the  reader  as  he  goes  dashing  through 
the  news  and  feature  sections  of  the 
paper. 

This  difference  explains  why  many 
classified  advertisers  are  successful. 
They  write  an  ad,  place  it  under  a 
definite  classification  and  orders  start. 
Cuts  and  big  headlines  are  not  neces¬ 
sary. 

All  of  us  have  had  this  experience. 
We  start  a  small  account  in  classified. 
Later  when  the  ads  have  proven  suc¬ 
cessful.  we  move  the  small  customer 
into  display.  Costs  are  doubled  or 
trebled,  but  sales  don’t  move  ahead 
that  fast.  “What’s  wrong?"  a.sks  the 
advertiser. 


separate  ads. 


more  nearly  the  headlines  of  the  ads 


All  other  ads  in  the  paper  were  approach  the  headlines  of  the  news 
checked.  Prices  and  store  signatures  stories,  the  more  quickly  do  we  get 
were  not  counted.  When  we  finished  our  audience  together  and  start  doing 
we  found  that  each  ad  averaged  less  business. 


ITS  THE  BAHIAMA 
THAT  LEAVES  THE 
BUMCH  THAT 


laicd 


TELEMATS 


ate 


the  iaded 

in  the 
WOIILI) 


Jiislly  Mt.  with  (lie  rirriilation  niunugcr.  mIhi  i- 
iiol  a  ineiiiiitT  of  lln*  lnli‘rnatioiial  Cirriilalioii  Man- 
agiTr-'  .\>>o(-iatioii.  By  joining  the  l.C.M.A.  and 
-ta\ing  Kith  the  “hunch.”  your  circulation  manager 
will  keep  ahrca>t  of  the  linle^. 

NOIK:  \  cointdete  hook  of  proceeding^  of  ihe 
fortieth  annual  International  ('.onvention  held  at 
Oiiehec  City,  (fuehec,  in  .Iiine.  19.18.  Kill  he  given 
to  each  new  ineniher  ^igning  hetKcen  iiok  ami 
June  211.  19.19. 

For  Further  Purtiruhirs  Write 


L.  W.  McFETRlDGE 
Se:retary-T  reasurer 
Tulsa  World 


J.  F.  JAE 

Membership  Chairman 
St.  Louis  Globe-Democrat 


THE  INTERNATIONAL  CIRCULATION  MANAGERS' 
ASSOCIATION  HAS  ACTIVE  OFFICES  IN 

KEW  TORI  •  Runs  •  CIRCIRRI1I  •  WISHIRCTOR.  D.  C.  •  TUISI  •  LINCISTER.  PI. 

With  Aatits  and  fteililits  inttnsi-  cavtr  all  easts  to  kttp  assaeia- 
fiad  far  study  and  wark  in  kahalt  tian  namkars  abreast  af  currant 
af  the  circulatian  prafassian,  lagislatian  and  dapartmantal  ap- 
annual  dues — na  assassmants —  aratians. 


These  JOBS 
Were  Filled 
Through  Our  Service 

.  .  .  Translator  (Paris,  Franca) 

.  .  .  Editor  (Pa.) 

.  .  .  Reporter  (Ind.) 

.  .  .  Classified  Mgr.  (N.  Y.) 

.  .  .  Circulation  Mgr.  (Po.) 

to  pick  a  few  from  our  files. 
Many  others,  we  know,  were 
placed  directly  from  their  Situa¬ 
tion  Wanted  notices. 

Yes,  things  have  picked  up 
this  month! 

Other  jobs  filled  directly 
through  our  Service:  Advertis¬ 
ing  Solicitor  (N.  Y.),  Ass’t. 
Editor  (N.  Y.),  Reporter 

(N.  Y.),  Telegraph  Editor 

(Conn.)  .  .  .  and  many  others. 
If  you  seek  a  job  or  change  of 
position,  take  advantage  of 
this  Service.  As  it  is  available 
only  to  Classified  Advertisers, 
draft  a  three-time  ad  (figuring 
six  words  to  line)  and  send  it 
to  us  with  payment.  Rates  on 
Classified  Page.  We  will  send 
you  Personnel  Service  blank. 
Deadline  Thursday  noon,  so 
better  act  notrl 

PERSONNEL  SERVICE 
Editor  &  Publisher 
Times  Building  New  York  City 


for  march  18,  1939 


CIRCULATIO  N  -31 


Boy  Welfare  Is 
Vital  Problem 
To  Circulators 

Ray  Mohler  Tells  of 
Continued  Need  to 
Train  Carriers 
By  GEORGE  A.  BRANDENBURG 

No  phase  of  circulation  manage¬ 
ment  has  undergone  greater  change  in 
the  last  two  decades  than  newspaper 
relations  with  carrier  boys.  While 
circulation  managers  view  with  ap¬ 
prehension  the  punitive  attitude  of 
government  and  quasi-govemmental 
bureaus  toward  the  newspaper  boy 
situation,  it  is  to  the  everlasting  credit 
of  circulators  that  generally  they  have 
striven  to  improve  the  standing  and 
welfare  of  boys  engaged  in  this  lu¬ 
crative  and  beneficial  part-time  enter¬ 
prise. 

Mohler  Discusses  Problem 

Ray  E.  Mohlkr,  Colorado  Springs 
Gazette,  president  of  the  Colorado 
Circulation  Managers  Association,  dis¬ 
cusses  this  problem,  declaring  at  the 
outset:  “We  have  come  along  way, 
but  we  can’t  stop  now.”  He  states  in 
part: 

“N'ewspaper  boy  welfare  begins  with  the 
ipplic.int  for  a  route.  It  begins  with  judicial 
and  painstaking  care  in  the  selection  of  boys 
for  jobs  in  this  big  distribution  army.  The 
standard  tan  only  be  maintained  and  the 
prestige  necessary  to  successful  boy  organiza¬ 
tion  can  only  be  protected  by  improving  in  the 
type  of  carriers.  Applications  should  carry 
detailed  information,  such  as:  full  name,  birth 
date,  parents'  full  names,  father’s  or  motheVs 
occupation,  si/e  of  family,  extent  to  which 
family  exi)ect  to  depend  on  boy's  earnings, 
church  and  club  affiliations,  school  grade  and 
standing  (to  l)e  verifieil  at  school  office  and 
through  teachers)  and  reasonable  evidence  of 
giml  physical  condition  of  applicant.  Another 
thing  that  is  increasingly  important  is  to  ascer¬ 
tain  to  what  extent,  if  any,  the  boy  is  in  debt. 
Most  of  these  requirements  have  long  been 
standard  in  the  application  of  adults  for  .any 
position  of  responsibility  but  we  are  still  in¬ 
clined.  1  fear,  to  take  on  hoys  without  knowing 
them  sufficiently  well. 

Make  Good  Offer  to  Boy 

“In  the  first  place,  probably  the  finest  piece 
of  boy  welfare  work  is  an  offer  that  will  as¬ 
sure  the  hoy  a  fair  return  and  fair  treatment 
at  all  times. 

“In  the  second  place,  a  wholesome,  clean, 
inspiring  atmosphere  in  which  to  work  is  the 
birthright  of  every  newspaper  boy  of  this  day 
and  age.  This  ph.ase  of  the  picture  must  em- 
^ace  clean  and  well-intentioned  management 
trom  the  circulation  manager  down  to  the  dis¬ 
trict  or  city  supervisor  or  others  with  whom 
the  hoy  comes  in  contact  and  to  whom  he  looks 
for  guidance.  When  a  boy  is  promised  any¬ 
thing.  either  by  way  of  reward  or  penalty,  it 
should  be  meted  out  exactly  as  promised.  No 
hedging;  no  'chiselling':  Co  through  with  it 
if  it  takes  the  hide  off.  Kspecially  in  a  larger 
organizatiin.  extreme  vigilance  will  be  re¬ 
quired  on  the  part  of  the  management  to  be 
sure  all  sn1s,rdinates  follow  the  plan.  Pres¬ 
sure  on  ilirect  managers  or  other  assistants 
will  often  le.ad  to  unfair  pressure  on  the  hoys. 

Ways  to  Build  Boys 

‘There  :irc  a  number  of  ways  in  which 
molern  circulation  men  and  women  are  build- 
'ug  the  morale  and  obtaining  the  gotul  will  of 
•heir  newspaper  boys.  Some  approach  the 
•natter  through  an  elaborate  set-up;  worth¬ 
while  things  are  bring  done  along  this  line. 

‘Newspaper-boy  clubs  are  being  operated 
by  a  number  of  papers  with  splendid  results. 
Notable  is  the  Journal  Carriers’  Club  of  the 
ort/ain/  Journal.  The  whole  promotitm  plan 
seems  to  be  built  around  the  conduct  of  meet- 
■ngs  and  forensics.  .\  newspaper  boy  publica- 
•on  (house  organ)  carries  stories  of  club  ac¬ 
tivities. 

Quite  .a  number  of  papers  maintain  a  grad- 
•ng  system  or  other  means  of  comparing  the 
•esihs  obtained  by  their  Ixivs  and  once  e.ach 
war  hold  a  ‘convention’  where  the  highest 
average  proiluccrs  or  those  making  the  best 
“wrage  grades  in  the  various  phases  of  their 
work  are  accorded  special  honors  or  awanlcd 
Pvizcs.  Most  notable  among  papers  using  this 
ifc  the  Kansas  City  Kansan,  and  the 
^‘  Joseph  (Mo.)  Km-s  Press. 

Picnics,  annual  dinners,  and  other  activities 
•‘•v  indulgeil  in  by  many  papers  with  good 


results.  It  isn’t  always  so  much  what  is  done 
for  the  boys  as  the  way  in  which  it  is  done 
and  the  way  it  is  promoted.  Large  papers 
maintain  newspaper  hoy  bands,  orchestras  or 
choral  groups,  a  fine  type  of  welfare  work  and 
one  that  is  sure  to  make  no  end  of  good-will 
in  the  part  of  the  public. 

“.\nother  phase  of  this  whole  problem  of 
creating  a  lietter  org.anization  and  promoting  a 
higher  degree  of  welMieing  for  our  newspaper 
boys  has  to  do  with  the  public  relations  side. 
Let  the  public  know  what  you  are  doing  for 
your  hoys.  Not  necessarily  for  the  glow  of 
imblic  approval  which  will  reflect  upon  your 
organization  as  a  whole  hut  for  the  prestige 
it  gives  your  hoys.’’ 

Circulator's  Star  Ascends 

DEXULARING  the  march  toward 

higher  circulation  rates  must  con¬ 
tinue,  Jack  Estes,  Dallas  News,  presi¬ 
dent  of  the  International  Circulation 
Managers  Association,  stressed  the 
four-square  partnership  of  the  pub¬ 
lisher,  editor,  advertising  manager 
and  circulation  manager  in  a  talk 
delivered  before  members  of  the  Ok¬ 
lahoma  Press  Association  at  Oklahoma 
City,  March  5. 

Because  of  their  ability  to  produce 
needed  revenue,  circulation  managers 
have  become  partners  in  the  news¬ 
paper  business  which  heretofore 
found  many  of  them  in  the  ranks  as 
“merely  department  heads,”  said  Mr. 
Estes.  The  circulation  manager  has 
become  a  vital  power  in  the  publish¬ 
ing  business,  he  stated.  In  conclusion 
Mr.  Estes  said: 

“The  public  was  already  buying 
newspapers  at  a  bargain.  T^e  reader 
was  not  paying  his  full  fare  on  this 
bumpy  ride.  The  spirit  and  ability  of 
the  circulation  manager  responded 
most  cheerfully  to  the  call  of  his 
publisher.  He  and  his  fellow  circu¬ 
lators,  themselves  sold,  influenced 
other  groups.  Fourteen  months  later 
found  circulation  revenue  up  nearly 
$35,000,000,  an  amount  far  short  of 
needed  revenue,  but  a  sustaining  and 
encouraging  item.” 

“All  in  a  Da'y" 

THE  Port  Huron  (Mich.)  Times 

Herald  has  developed  a  motion  pic¬ 
ture  showing  operations  in  editing, 
composing  and  delivering  the  paper. 
The  picture  is  entitled  “All  in  a  Day.” 
The  film  was  prepared  in  the  news¬ 
paper  plant  and  all  of  the  actors  are 
Times  Herald  employes.  Portions  of 
the  film  dealing  with  newspaper  de¬ 
livery  are  scenes  taken  while  boys 
were  busy  on  their  routes. 

“We  believe  this  film  to  be  one  of 
the  finest  promotion  projects  from  the 
standpoint  of  goodwill  that  we  have 
ever  presented,”  stated  Fred  O.  Rouse, 
circulation  manager.  “It  actually 
brings  the  operation  of  making  the 
Times  Herald  to  all  groups  who  wish 
to  .schedule  it  on  their  programs.” 

Estes  Warns  Circulators 

JACK  ESTES,  Dallas  News,  president 

of  ICMA,  in  commenting  on  the  re¬ 
cent  notice  of  newspapiers  to  the  Chil¬ 
dren’s  Bureau  at  Washington  that  the 
Wage-Hour  Act  “does  not  and  cannot 
be  applied”  to  newspaper  boys,  issued 
the  following  word  of  warning: 

"There  is  one  point  that  I  would 
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like  to  stress  and  that  is  my  hope  that 
circulation  managers  all  over  the 
country,  knowing  now  that  we  dis¬ 
claim  jurisdiction,  will  not  take  ad¬ 
vantage  of  being  turned  loose;  that 
they  will  continue  to  keep  out  of  de¬ 
livery  ranks  boys  under  14  years  of 
age  and  that  they  will  continue  to 
maintain  high  ideals  that  have  been 
hand-maidens  in  our  work  of  dealing 
with  carrier  boys  and  that  the  Amer¬ 
ican  youth  will  continue  to  be  glori¬ 
fied  and  that  there  will  be  no  let-up 
in  our  welfare  work,  but  rather  we 
should  be  more  active  in  this  en¬ 
deavor.” 

Plan  ICMA  Program 

ICMA  PROGRAM  PLANS  for  the  In¬ 
dianapolis  convention  next  June 
will  be  outlined  at  a  special  meeting 
in  Dallas,  March  18,  at  which  the  fol¬ 
lowing  officers  will  be  present:  Pres¬ 
ident  Jack  Estes,  Dallas  News;  Don  R. 
Davis,  Birmingham  News-Age  Herald, 
first  vice-president;  Max  Halmbacher, 
Oklahoma  City  Oklahoman  &  Times, 
ICMA  director;  and  L.  W.  McFetridge, 
Tulsa  World,  ICMA  secretary-trea¬ 
surer. 

"Mon  in  Green" 

“LOOK  for  the  man  in  green!”  was 
the  slogan  adopted  by  the  San  Fran¬ 
cisco  Call-Bulletin  to  call  attention  to 
the  paper’s  news  vendors  at  the  San 
Francisco  Exposition.  All  vendors  of 
the  Call-Bulletin  on  “Treasure 
Island”  have  been  outfitted  in  bright 
green  jackets  and  caps  —  symbolic 
of  the  Call-Bulletin’s  “Green  Flash” 
section. 


NEWSPRINT  REPORT 

Montreal,  March  14 — During  Feb¬ 
ruary  the  Canadian  newsprint  industry 
operated  at  60%  of  capacity  to  produce 
200,631  tons  as  compared  with  202,601 
tons  a  year  ago.  Shipments  at  178,236 
tons  were  down  11.7%  from  January, 
but  up  9.4%  over  a  year  ago.  Janu¬ 
ary’s  gain  in  shipments  over  1938  was 
19.5%.  February  output  exceeded 
.shipments  by  12.5%.  Figures  for  the 
month  have  been  issued  by  the  News¬ 
print  Association  of  Canada.  North 
American  mill  stocks  rose  by  some 
31,400  tons  in  February,  against  a  gain 
of  47.000  tons  a  year  ago. 


CITED  FOR  SAFETY 

The  Greater  Chicago  Safety  com¬ 
mittee  recently  cited  drivers  of  the 
Chicago  Daily  News  and  Chicago 
Times  for  outstanding  safe  driving 
record  between  July  1  and  Dec.  31, 
1938.  The  News  and  Times  fleets  were 
among  the  15  group  winners  in  the 
Interfleet  Drivers  Safety  Contest. 


RADim  BOLD 

Extra  Condensed 

The  new  tall  and  slender  Ludlow 
ly|)ofaee.  Radiant  Bold  Extra  Con¬ 
densed.  Modern  in  conception, 
stylish  in  drawing,  legible  because 
of  contrast  in  weight  of  strokes, 
this  face  constitutes  an  important 
asset  to  present-day  typography. 
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AUTO  "MAGAZINE" 

'The  trend  toward  increased  use  of 
pictures  and  departmentalization  of 
features  has  resulted  in  the  Los 
Angeles  Examiner  s  Sunday  auto  sec¬ 
tion  becoming  virtually  a  magazine. 
Retitled  “Motor  and  Outing  Maga¬ 
zine,”  the  section  now  boasts  a  front 
page  entirely  devoted  to  pictures,  laid 
out  in  magazine  style,  and  using  a 
75-line  screen  to  increase  the  effec¬ 
tiveness.  Natural  color  pictures  of  the 
San  Francisco  Exposition  were  used 
in  the  first  issue  under  the  changed 
style,  and  the  enterprise  drew  a  full 
page  color  ad  on  the  last  page  to 
support  it.  It  is  edited  by  John  H.  C. 
Stingle,  veteran  auto  editor,  whose 
weekly  motorlogs  are  a  standard  fea¬ 
ture  of  the  Sunday  paper.  The  sec¬ 
tion  combines  almost  all  outdoor 
activities.  Resort  advertising  has  been 
moved  into  it,  stressing  stop-over 
possibilities  along  the  route  of  the 
particular  week’s  motor  tour. 


TEXAS  ALMANAC 

The  1939-40  Texas  Almanac  and 
State  Industrial  Guide,  published  by 
the  Dallas  News  since  1857,  hcis  been 
released.  The  30th  edition,  its  aim 
has  not  been  changed  and  still  has 
the  primary  function  of  informing 
Texans  and  others  about  the  state.  It 
has  been  edited  since  1925  by  Stuart 
McGregor,  staff  economist  for  the 
News. 


20  SATURDAY  COMICS 

The  Greensboro  (N.  C.)  Record, 
p.  m.,  has  announced  a  new  comic 
schedule  that  provides  for  20  comics 
in  full  colors  each  Saturday. 
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YOU  read  Editor  & 

Publisher  and  profit  by  your 
reading. 

YOU  would  also  profit  by 
reading  The  Newspaper  World 
&  Advertising  Review,  Great 
Britain's  fellow  weekly  jonmal 
to  Editor  and  Publisher.  Cost 
$5  per  annum. 

WE  will  send  yon  post  free, 
specimen  copies  with  pleasure. 
Please  write  the  Manager 

The  Newspaper 
World 

and  Advertising  Review, 

154  Fleet  Street,  London. 
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F.  W.  Goudy  to  Get  1 
Testimonial  Fund 
March  24  in  N.  Y. 

Will  Aid  Continuance  of  His 
Work  .  .  .  $50,000  Fire 
Loss  Prompted  Collection 

Presentation  of  a  testimonial  fund 
gathered  by  friends  of  Frederic  W. 
Goudy.  famous  type  designer  who 
turned  74  March  8.  and  addresses  by 
leading  figures  in  the  printing  and 
advertising  fields,  will  feature  a  mass 
meeting  March  24  at  the  Hotel  New 
Yorker  in  Mr.  Goudy's  honor,  the 
Goudy  Testimonial  Committee  an¬ 
nounced  this  week.  A  nominal  charge 
of  50c  admission  will  be  made. 

The  testimonial  fund  being  gathered 
under  the  auspices  of  printing  trade 
journals,  with  the  co-operation  of 
many  organizations  in  the  industry, 
is  growing  steadily.  Collections  have 
been  proceeding  in  so  many  centers 
throughout  the  country,  however,  that 
no  estimate  of  the  final  total  is  pos¬ 
sible  now,  the  committee  said.  The 
money  will  be  used  to  build  and  equip 
a  one-room  studio  addition  to  the 
Goudy  home  at  Marlboro-on-Hudson, 
N.  Y.,  in  which  the  designer  may  con¬ 
tinue  his  work. 

Fire  Loss  Prompted  Fund 

Having  no  desire  to  rebuild  the  old 
mill  lost  in  the  recent  $50,000  fire 
which  demolished  his  workshop  and 
foundry — which  disaster  prompted  the 
current  collection  of  funds — Mr. 
Goudy  will  confine  himself  to  drawing 
and  pattern  making,  and  hopes  to 
complete  an  autobiography  he  has 
started. 

The  current  testimonial  fund  is 


being  raised  as  a  mark  of  appreciation 
to  Mr.  Goudy  as  he  begins  his  75th 
year  and  is  intended  primarily  to 
enable  him  to  continue  his  work 
without  having  to  tap  his  legular  re¬ 
sources  to  replace  the  equipment  he 
has  lost.  Mr.  Goudy  has  an  income 
from  the  Lanston  Monotype  Co.  as 
art  director  but  has  virtually  no  in¬ 
come  from  royalties,  as  many  believe. 
Most  of  his  types  were  sold  outright. 

The  committee  asked  that  those 
making  collections  for  the  testimonial 
report  to  Printing,  41  Park  Row,  New 
York,  which  is  acting  as  headquarters 
for  the  fund,  no  later  than  March  23. 
Checks  are  to  be  made  out  only  to 
Mr.  Goudy. 


Three  Stations  Form 
Facsimile  Network 

Cincinnati.  March  14  —  The  first 
experimental  network  broadcast  of 
news  dispatches  will  be  made  Satur¬ 
day  with  three  stations  of  the  Mutual 
Broadcasting  System  participating. 
The  stations  are  WLW,  Cincinnati; 
WGN,  Chicago,  and  WOR,  Newark. 

Using  Finch  equipment,  the  network 
will  be  on  the  air  an  hour  and  a  half 
each  Saturday  morning — from  2  to 
3:30  a.m.  The  broadcasts  were  autho¬ 
rized  by  the  Federal  Communications 
Commission,  which  barred  advertis¬ 
ing. 

Each  station  will  file  reports  for  a 
half-hour.  News  digests  and  other 
non-advertising  matter  will  be  broad¬ 
cast.  officials  who  came  here  to  arrange 
the  network  told  Editor  &  Publisher. 

The  chain  will  be  known  as  the 
Mutual  Facsimile  Network.  Any  of 
the  Mutual  Broadcasting  Systems  may 
join  later,  officials  said.  They  estimated 
the  number  of  persons  with  facsimile 
sets  in  the  present  area  at  1.000. 


Both  Sides  Seek 
To  End  Chicago 
Strike  Deadlock 

Hearst  Papers  and  Guild 
Won't  Discuss  Terms  of 
Proposed  Settlement 

Chicago,  March  16 — Efforts  to  settle 
the  3*,2-nionth-old  guild  strike  for 
“job  security”  against  the  Chicago 
Hearst  newspapers  were  in  progress 
here  this  week.  Several  conferences 
were  held  between  management  and 
guild  negotiators.  Another  meeting  is 
scheduled  for  tomorrow  night.  Neither 
side  would  comment  as  to  terms  pro¬ 
posed  for  settlement  of  the  dispute. 
Meanwhile,  guildsmen  continued  their 
strike  activities  unabated. 

What  the  basis  of  negotiations  is 
could  not  be  officially  learned,  al¬ 
though  it  is  understood  the  guild  is 
asking  for  return  of  all  strikers  with 
back  pay,  releasing  of  those  hired  to 
fill  vacancies  caused  by  the  strike  and 
a  contract  for  its  members.  The  man¬ 
agement,  it  is  reported,  is  endeavoring 
to  deal  with  the  strikers  as  individ¬ 
uals,  having  expressed  a  willingness 
to  abide  by  the  NLRB  trial  examiner’s 
intermediate  report  relative  to  not 
interfering  with  employes’  organiza¬ 
tional  activities. 


YOUR  LOCAT, 
CORRESPONDENT’S 
NOSE  FOR  NEWS 


AXUM  BER  of  editors  have  found 
^  a  chapter  of  our  text  material 
called  “JFhat  Is  News?”  of  real  value 
in  helping  their  correspondents  de¬ 
velop  a  nose  for  news.  Because  of 
this  we  have  printed  a  special  edition 
of  this  chapter  in  pamphlet  form. 

We  shall  be  glad  to  send  a  copy  to  any 
editor.  If  he  would  like  to  distribute 
this  helpful  pamphlet  to  his  corre¬ 
spondents,  he  may  have  as  many  copies 
as  he  requires — with  our  compliments, 
of  course. 
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There  was  little  outward  evidence 
of  agreement  as  EIditor  &  Publisher 
went  to  press. 

Publisher  Offered  to  Negotiate 

Formal  negotiations  toward  settle¬ 
ment  of  the  15-week-old  strike  began 
Monday  night,  March  13.  The  offer  to 
negotiate  came  from  Harry  Koehler, 
Herald  &  Examiner  publisher,  follow¬ 
ing  several  informal  and  “unofficial” 
conferences  between  the  management 
and  guild  leaders  late  last  week. 

On  Tuesday,  Harry  Wohl.  CNG 
president,  warned  strikers  the  strike 
is  not  over  and  “will  remain  in  full 
force  until  a  contract  is  signed  em¬ 
bodying  the  guild’s  demands  for  job 
security.” 

The  guild  was  defeated  in  its  ef¬ 
forts  when  Federal  Judge  Michael  L. 
Igoe  refused  to  take  jurisdiction  in 
the  injunction  dispute  between  the 
Chicago  Hearst  newspapers  and  strik¬ 
ing  members  of  the  Hearst  unit.  He 
remanded  to  the  county  courts  a 
petition  for  an  injunction  filed  by  the 
papers.  Superior  Court  Judge  Grover 
C.  Niemeyer  had  previously  issued  a 
temporary  injunction  controlling  pic¬ 
keting  of  the  Hearst  plant.  Judge 
Igoe  held  that  the  case  is  before  the 
NLRB  and  properly,  as  far  as  the 
injunction  is  concerned,  before  the 
Superior  Court. 

Judge  Niemeyer  continued  the  con¬ 
tempt  case  against  the  guild,  as  a 
result  of  the  injunction,  until  March 
29. 


A.  B.  C.  Statistics. 

The  only  outhorized  list  of  A.B.C.  cir¬ 
culation  figures  published  are  contained 
in  EDITOR  &  PUBLISHER  YEAR 
BOOK. 

Each  City,  Population,  City  Zone,  Re¬ 
tail,  Trading  Zone,  City  and  Retail  Trad¬ 
ing  Zone,  All  Others,  Total  Net  Paid 
and  Bulk  Sales  of  every  A.B.C.  Daily 
newspaper  listed  together. 

This  exclusive  feature  is  of  great  value 
to  space  buyers  and  all  advertising  people 
and  is  but  one  of  the  many  exclusive,  au¬ 
thoritative  and  useful  features  found  in 
EDITOR  &  PUBLISHER  YEAR 
BOOK,  which  is  supplied  to  all  regular 
subscribers  to  EDITOR  &  Prm.isHER  at  no 
extra  cost. 

Be  sure  YOUR  name  is  on  the  sub¬ 
scription  list  of 
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Suite  1700,  Times  Building,  Broadway  at  42nd  Street 
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Financial  Pages 
Changing 

continued  from  page  5 


men  here  eat,  smoke,  wear.  Whether 
they  wear  beards  or  don’t.  We  wrote 
a  story  on  cats  in  malthouses,  on  the 
janitor  who  collects  elephants,  and  on 
the  ancient  Armenian  who  sells  pea¬ 
nuts. 

•‘You'll  say,  ‘Gosh,  what  market 
news!'  It  isn’t  Wall  Street,  to  be  sure, 
but  it’s  what  people  want  to  read.” 

Indicative  of  the  appeal  of  inter¬ 
pretive  financial  comment  is  the  fact 
that  they  are  sometimes  carried  off 
the  financial  page.  The  Cincinnati 
Enquirer  carries  the  syndicated  col¬ 
umn  of  Merryle  Stanley  Rukeyser, 
economic  commentator  for  Interna¬ 
tional  News  Service,  as  an  editorial 
page  feature.  John  Love’s  financial 
column  is  carried  on  the  section  page 
of  the  Cleveland  Press.  The  Christian 
Science  Monitor  displays  the  financial 
column  of  H.  B.  Elliston  on  a  general 
news  page.  And  the  Indianapolis 
Times  runs  the  business  and  financial 
comment  of  John  T.  Flynn  on  the 
editorial  page. 

Likewise,  the  reporting  of  financial 
news  is  being  improved.  On  this 
score,  Claude  A.  Jagger,  general  finan¬ 
cial  editor  of  the  Associated  Press, 
had  this  to  say:  “Our  objective  is  to 
provide  live  material  in  proper  bal¬ 
ance  so  that  appealing  business  and 
financial  pages  may  be  turned  out 
under  all  conditions,  and  any  part  of 
the  report  important  enough  to  be 
broken  from  page  1  can  be  put  there 
promptly.  For  our  financial  news 
staff,  we  seek  outstanding  reporting 
and  writing  talent,  preferring  men 
with  a  background  of  broad  general 
news  experience.” 

Shrinhag*  in  Financial  Linage 
In  a  statement  to  this  reporter, 
M.  S.  Rukeyser  declared:  “The  decline 
in  white  space  allotted  to  financial 
has  reflected  the  cooling  off  years  at 
the  market  place  itself.  Under  SEC 
regulations,  there  are  quieter  markets 
and  speculation  has  become  less  gen¬ 
eral.  This  has  been  accompanied  by  a 
drastic  shrinkage  in  financial  adver¬ 
tising  linage,  and  has  resulted  in  cur¬ 
tailment  of  editorial  space  devoted  to 
financial. 

■‘Much  of  the  old  type  of  financial 
advertising  is  dead  forever,  but  a  new 
type  is  in  the  process  of  being  born. 
I  indicated  the  new  uses  of  advertis¬ 
ing  in  my  two  recent  brochures, 
‘Streamlined  Financial  Statements- — 
For  Whom  Does  Capital  Work?’  and 
‘Sell  the  Business  as  Well  as  the 
Product.’ 

“I  have  long  thought  financial  pages 
needed  to  be  modernized  to  meet  new 
conditions.  1  find  reader  interest  in 
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simplified  interpretive  economic  writ¬ 
ing  greater  than  ever  before.  But  I 
believe  it  should  be  addressed  to 
a  broader  base — not  simply  to  the 
dwindling  array  of  marginal  specu¬ 
lators.  I  think  the  potential  new 
audience  includes  64,000,000  life  insur¬ 
ance  policyholders,  44,000,000  savings 
bank  depositors,  and  10,000,000  to 
12,000,000  owners  of  corporate  shares. 

“I  believe  that  the  new  journalistic 
task  is  not  only  to  act  as  economic 
interpreter  concerning  controversial 
issues,  but  also  to  show  how  the 
wheels  of  industry  go  round.  I  be¬ 
lieve  that  in  the  coming  period  the 
newspapers  will  devote  themselves  in¬ 
creasingly  to  ace  economic  reporting 
and  interpretation  while  adjusting 
financial  page  routine  to  the  trend  in 
advertising  and  to  public  participation 
in  Wall  Street.” 

Today,  Elmer  Walzer,  United  Press 
financial  editor,  finds  a  “tendency  on 
the  part  of  newspapers  to  carry  in¬ 
creased  amounts  of  industrial  news. 
The  editors  are  especially  eager  to 
follow  the  trend  of  the  business  re¬ 
covery — such  items  as  reopening  of 
closed  plants,  reemployment  of  work¬ 
ers,  and  expansion  programs.” 

But  this  is  not  enough.  Business 
and  industrial  news  are  important  at 
all  stages  of  the  economic  cycle. 
Especially  does  local  news  need  to  be 
played  up  and  interpreted.  And  pages 
need  to  have  a  wider  appeal. 

In  the  matter  of  statistics,  it  would 
be  foolish  to  junk,  say,  the  entire  list. 
For  several  papers  found  after  so  do¬ 
ing  that  they  had  to  restore  them. 
Rather  is  it  the  job  of  each  editor  to 
determine  the  need  for  tables  in  his 
city  and  the  size  of  tables  that  will  do 
the  job.  And  to  adjust  the  tables  to 
the  degree  of  public  participation 
in  the  securities  markets. 

The  criticism  has  been  made  that 
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most  economic  news  stems  from 
Washington  and  New  York,  and  that 
hence  there  is  little  left  for  a  local 
editor  to  do.  True.  But  follow-up 
stories  on  later  developments  are 
needed.  These  must  be  interpreted  so 
that  the  reader  in  his  job  in  his  com¬ 
pany  in  his  town  will  know  how  he 
will  be  affected.  It  is  the  special  job 
of  the  local  financial  editor  to  trans¬ 
late  in  terms  of  business  volume  and 
employment  in  his  own  city  these 
broad  national  developments. 

Sure,  financial  pages  are  in  the 
process  of  being  trimmed  down.  But 
when  they  emerge  from  the  process, 
they  will  be  more  intelligible. 

REPORTER  nGHTS  BACK 

Suspension  of  Ldeutenant  C.  E. 
McCrary  of  the  Atlanta  police  force 
was  ordered  recently  by  Chief  of 
Police  M.  A.  Hornsby  until  charges 
preferred  against  him  by  William 
Terrell,  Atlanta  Georgian  and  Sunday 
American  reporter,  can  be  investi¬ 
gated  by  City  Council’s  police  com¬ 
mittee,  which  was  to  March  17.  The 
suspension  is  the  aftermath  of  a  dis¬ 
orderly  conduct  charge  lodged  against 
the  reporter  by  the  lieutenant  when 
Terrell  refused  to  get  “behind  the 
lines”  at  a  three-alarm  fire,  although 
he  had  exhibited  his  press  card.  Ter¬ 
rel  was  charged  with  interfering  with 
the  firemen  but  this  statement  was  re¬ 
pudiated  by  Fire  Chief  O.  J.  Parker. 
The  charge  was  later  dismissed  in 
Recorder’s  Court. 


McINTOSH  ELECTED 

William  H.  McIntosh,  publisher  of 
the  San  Antonio  Light,  was  elected 
president  of  the  Texas  Fhiblishers’ 
Association  at  its  18th  annual  conven¬ 
tion  held  March  11  at  Beaumont. 
Corpus  Christ!  was  picked  as  the  site 
for  the  September  convention.  Frank 
Mayborn,  publisher.  Temple  Telegram, 
was  named  vice-president.  A.  E. 
Clarkson,  business  manager,  the 
Houston  Post,  was  re-elected  trea¬ 
surer,  and  C.  W.  Tabb,  Dallas,  was 
renamed  executive  secretary.  Named 
to  the  executive  committee  were: 
Ted  Dealey,  publisher,  Dallas  News, 
B.  N.  Honea,  general  manager.  Fort 
Worth  Star-Telegram,  Thornton  Hall, 
So7i  Antonio  E.rpress.  and  Mayborn 
and  Goldberg. 

■ 

SUYDAMS  REMARRY 

Washington,  D.  C.  March  15-Di- 
vorced  three  years  ago  at  Reno,  Nev., 
Henry  W.  Suydam  of  the  Newark 
(N.  J.)  Evening  News  editorial  staff, 
and  Anne  Hamilton  Gordon  Suydam. 
cousin  of  the  Duchess  of  Windsor, 
Washington  society  leader  and  poet, 
were  remarried  today  at  the  home  of 
Mrs.  George  R.  Holmes.  The  Suydams 
were  married  first  April  25,  1925,  in 
this  city.  They  separated  in  1935,  Mrs. 
Suydam  obtaining  the  decree  which 
provided  for  sharing  custody  of  their 
12-year  old  son.  A  famed  World  War 
correspondent,  Suydam  later  was  chief 
of  the  Brooklyn  Eagle's  Washington 
Bureau. 


More  Business 
Through  Better 
Production 

“How  will  the  housewife  re¬ 
member  your  product?”  queries 
the  man  working  on  the  new 
bakery  account.  “Just  one  way,” 
he  answers  himself — “by  know¬ 
ing  how  the  container  looks 
on  the  shelf.  That  calls  for 
a  good  picture,  well  displayed.” 
Result,  a  generous  contract,  an 
advertiser  off  on  the  right  foot 
— all  because  better  production 
with  Certified  Mats  has  made 
the  space  man  picture  conscious. 

For  dtpenJebIt  stereotyping,  rely  on 
Certified  Mets,  made  in  the  U.  S.  A. 

CERIIFIED  DRY  MAT  CORPORATION 

9  Rockefeller  Plaza,  Dept.  P 
New  York,  N.  Y. 
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PRINTING  EDUCATION 
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SCIENTIFICALLY 
DESIGNED 
CURRICUL  U  M 

1 .  A  selection  is  made  of  positions  for 
which  adequate  basic  training  can  be 
given. 

2 .  These  jobs  are  arranged  in  promo¬ 
tional  levels  in  order  to  facilitate  plan¬ 
ning  careers. 


3.  Analyses  of  the  .ictivities  and  skills  required  for  success  on 
these  jobs  are  made  in  co-operation  with  persons  performing  them 
or  supervising  them  in  industry. 


4 .  These  activities  are  made  the  basis 
of  direct  training 

5.  Technical  courses  are  included  to 
prepare  for  eventual  professional  per¬ 
formance. 


6.  Carefully  selected  cultural  studies 
are  added  to  prepare  for  effective 
citizenship. 


DEPARTMENT  OF  PUBLISHING  <S  PRINTING 
ROCHESTER  ATHENAEUM  &  MECHANICS  INSTITUTE 
ROCHESTER.  N.  Y. 

.  \  Pnvalch'  F.tuhneJ  Nott-Profil  Mnkirio  Instiliilion 
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EDITOR  5.  PUBLISHER 


February  Linage  in  Leading  Cities 


(Compiled  by  Media  RerordH,  Inr.) 


AKRON,  OHIO 

1939  1938  Gain  or  Ix)SS 


Tiir.cs-Prtss  . (e)  .  422.678  . 

Beacon  Journal  . (e)  924,213  794,784  129,429  G 

Timc.ePress  . (S)  .  180,876  . 

Beacon-Journal  . (SI  155,278  .  . 


Total  Daily  .  924,213  1,217,462  293.249  L 

Total  Sunday  .  155,278  180.876  25.598  L 

Grand  Total  .  1.079,491  1,398,338  318,847  1. 

Timcs-Press  (e  &  S)  suspended  publication  Aug.  28, 
1938. 

ALBANY.  N.  Y. 

Knickerbocker  News..(e)  5(14.126  477.662  26.464  G 

Times-Union  . (m)  357.753  382,243  24.490  L 

•Times-Union  . (S)  181.908  187,049  5,141  L 


Total  Daily  .  861,879  859.905  1.974  G 

Total  Sunday  .  181.908  187.049  5.141  L 

Gr.and  Total  .  1.043.787  1,046.954  3.167  I. 

ALBUQUERQUE,  N.  M. 

lournal  . (m)  300,724  288.299  12.425  G 

Tribune  . (e)  322,224  309.777  12.447  G 

rourn.al  . (Si  54.888  61.696  6,808  1. 


Tot.il  l>aily  .  622,948  598.076  24,872  G 

I'ot.al  Sunday  .  54.888  61,696  6.808  I, 

Grand  Total  .  677,836  659.772  18,064  G 

ASHEVILLE,  N.  C. 

Citizen  . (m)  248,742  286,632  37,890  1. 

Times  . (e)  246,453  311,116  64,663  1. 

Citizen  Times  . (S)  102,785  96,922  5,863  G 


Total  Daily  .  495,195  597,748  102,553  I. 

Total  Sunday  .  102.785  96,922  5,863  G 

Grand  Total  .  597.980  694,670  96,690  1. 

ATLANTA,  GA. 

(ieorgian  . (e)  389,435  375.989  13.446  (i 

Journal  . (e)  601,976  544,624  57,352  G 

Constitution  . (m)  415.942  434,153  18,211  1. 

‘.Xmerican  . (S)  157,064  146.709  10,355  G 

tjournal  . (S)  181,518  167,290  14,228  G 

( oti-tilution  . (S)  201.125  171,140  29,985  G 


Total  Daily  .  1.407,353  1.354,766  52,587  G 

Total  Sunday  .  539,707  485,139  54.56,4  G 

Grand  Total  .  1,947,060  1,839,905  107,155  G 

ATLANTIC  CITY,  N.  J. 

Press-Union  . (m)  293,362  295,823  2,461  I. 

Press-Union  . (S)  54,621  52.342  2,279  G 


Grand  Total  .  347,983  348.165  182  1, 

Press-Union  sold  morning  and  evening.  Linage  of  morn¬ 
ing  edition  given. 

BALTIMORE,  HD. 

News-Post  . (e)  582,565  653.266  70.701  I. 

Sun  . (e)  939,027  888.758  50.269  G 

Sun  . (m)  428.560  419.331  9.229  G 

•American  . (SI  227,688  250.765  23,077  1. 

tSun  . (S)  368,471  388,146  19,675  1. 


Total  Daily  .  1.950,152  1,961,355  11.203  1. 

Total  Sunday  .  596.159  638.911  42,752  1. 

Gr.and  Total  .  2.546.311  2,600.266  53,955  1. 

BIRMINGHAM,  ALA. 

Age  Herald  . (m)  349,253  342,984  6,269  G 

News  .  (e)  545.253  529,867  15.386  G 

Post  . (el  290.977  .322,953  31,976  L 

^News  &  Age-ner.'dd.(S)  244.321  235,260  9.061  G 


Tot.il  Daily  .  1.185,483  1,195,804  10,321  I. 

Total  Sunday  .  244,321  235,260  9.061  G 

Grand  Tot.al  .  1,429,804  1,431.064  1.260  1. 

BOSTON.  MASS. 

Keconl  . (m)  270,655  194,027  76,628  G 

.American  . (e)  253,010  210.933  42.137  G 

GIoIk-  . (me)  439,248  419,321  19,927  G 

Herald-Traveler  _ (me)  649,226  663,516  14,290  L 

f’ost  . (ra)  328,048  351,459  23,411  I, 

Transcript  . (e)  188,037  210,399  22,362  1. 

•Advertiser  . (S)  157,467  156,038  1.429  (i 

GIoIm-  . (S)  256,938  267,808  10,870  1. 

•  Herald  . (S)  269,968  265,369  4,599  G 

I’nst  . (S)  68,172  80,183  12,011  L 


CHATTANOOGA.  TENN. 


1939 

1938  Gain  or  Loss 

...  (ml 

315,379 

285,827 

29.552  G 

News  . 

....(e) 

347,789 

275.265 

72.524  G 

Free  Press  . 

.... (el 

389,218 

332.765 

56.453  G 

....(S) 

9.3.440 

84.746 

8.694  G 

Free  Press  . 

....(S) 

re5,597 

147,.f55 

38,142  G 

Ttital  l)ai!v  . . . 

1.052.386 

893.857 

158.529  G 

Sunday  . 

279.0.37 

232.201 

46.836  G 

(irand  Total 

1.331.423  1 

.126.058 

205,36rCi 

CHICAGO,  ILL. 

Tribune  . 

....(ml 

826.305 

809.466 

16.8.19  G 

Herald  &  Kxaminer. .  (m) 

161,165 

600,961 

439.796  L 

tllailv  News  .... 

. (el 

830.854 

825,971 

4.883  C. 

.\merican  . 

. (c) 

480,540 

679.098 

198,558  L 

Times  . 

- (e) 

448,522 

438,499 

10.023  G 

Tribune  . 

....(S) 

547,344 

549.425 

2.081  L 

•llerabi  &  Kxaminer. .  (S) 

227.46.3 

214.179 

13.284  G 

Times  . 

....(S) 

56.868 

57.429 

561  L 

Total  Daily  . . . 

2.747,386 

3.353.995 

606.609  L 

Total  Sunday  . 

831,675 

821.033 

10,642  0 

Grand  Total  . , 

3.579,061 

4,175,028 

595.967  L 

CINCINNATI,  OHIO 

Knquirer  . 

....(ml 

311,961 

330,221 

18.260  L 

Post  . 

. (el 

460,676 

453,980 

6.696  G 

Times-Star  .... 

. (e) 

70.3.022 

691,936 

1 1 .086  G 

•  Knquirer  . 

. (St 

376.757 

375,562 

1.195  G 

Total  Daily  . . 

1.475,659 

1,476,137 

478  L 

Total  Sunday 

376,757 

375.562 

1,195  G 

(irand  Total 

1.852,416 

1.851.699 

717  G 

CLEVELAND,  OHIO 

Plain  Dealer  . . . 

500.934 

534,488 

33,554  L 

News  . 

. (el 

476.343 

513.952 

37,609  L 

Press  . 

. (el 

780.867 

821,497 

40,630  L 

••■•Plain  Dealer 

. (S» 

418,467 

408,638 

9,829  G 

Total  Daily  .. 

1.758,144 

1.869.937 

111,793  L 

Total  Sunday 

418.467 

408.638 

9,829  G 

(irand  Total  . 

2,176,611 

2,278.575 

101,964  L 

COLUMBUS,  OHIO 

Di>p.itcli  . 

. (el 

737,402 

747.162 

9,760  L 

Citizen  . 

. (el 

391.889 

445,857 

53,968  L 

( )hi4»  State  Journal ..  (m) 

218,951 

219,231 

280  I- 

Dispatch  . 

. (.SI 

186.320 

227,250 

40,930  L 

Citizen  . 

. fSl 

88,372 

Ohio  State  Journal..  (S) 

91.777 

Star  . 

. (S) 

39.697 

49,165 

9,468  L 

Total  Daily  .. 

1,348.242 

1,412,250 

64,008  L 

lotal  Snntlay 

406.166 

276.415 

129.751  (1 

(irand  Total  . 

1,754.408 

1.688,665 

65,743  G 

Citizen  Sunday 

and  Ohio  State  Journal,  Sunday,  first  pub- 

lioatif»n  Niiv.  6. 

19.38. 

DALLAS,  TEXAS 

New.s  . 

593.778 

588.824 

4,954  G 

Times-Ilerald 

. (e) 

860,346 

779,002 

S1..144  (i 

Di'ipatcb  Journal 

....(el 

406.071 

. (e) 

476,124 

. (el 

170.196 

tNews  . 

. (S) 

266.457 

243.490 

22.967  G 

Times-llerald 

. (SI 

237.754 

250.394 

12.(>4fl  1. 

. (S) 

54.748 

Ttital  I  tally 

1.860.195 

2,014,146 

86.298  G 

Total  Sunday 

504.211 

548,632 

44.421  L 

tir.an^l  Total 

1.860.195 

2,014,146 

153.951  L 

DAYTON,  OHIO 

Journal  . 

. (ml 

280,566 

258.465 

22.101  G 

Herald  . 

. (el 

535,709 

520.383 

15,326  G 

News  . 

670,823 

697,894 

27,071  I. 

Journal  . 

. (S> 

96.86.3 

85.892 

10,971  G 

Aews  . 

. (Si 

93,426 

100,403 

6,977  L 

Total  Daily 

1,487.098 

1,476.742 

10,356  G 

rotal  Sutulay 

190,289 

186,295 

3,994  G 

Gram!  Total 

1,677,387 

1,663.037 

14,350  G 

DENVER,  COLO. 

k«»ckv  Mt.  News....(m) 

229.823 

275.316 

45,493  L 

Post  . 

. (el 

634,174 

623.757 

10,417  G 

.News  . 

. (.S) 

52.727 

60.301 

7,574  L 

Post  . 

. (Si 

185,621 

194,177 

8,556  L 

Total  Daily 

86.3.997 

899,073 

35.076  L 

Total  Sunday 

238,348 

254,478 

16.130  1. 

Grand  Total 

1.102..345 

1.153.551 

51.206  1. 

Total  Daily  .  . . 

2.128.284 

2.049.655 

78.629  G 

lutal  Sunday  . 

752,545 

769,398 

16,853  L 

(.rand  Total  . . . 

2.880.829 

2.819.053 

61.776  G 

Globe  (m  &  e) 

sold  in 

combination 

only.  Herald  linage 

shown.  Traveler  s 

edd  in  combination  with  Sunday 

Herald. 

BUFFALO,  N.  Y 

Courier  hxpress  .  . 

.  .  .  (ml 

355,404 

407,231 

51,827  L 

News  . 

....(e) 

775,633 

846,683 

71,050  L 

Times  . 

.  ..(e) 

307,771 

377,591 

69,820  L 

Courier  Kxpres.<- 

. .  .(SI 

259,649 

261.228 

1.579  L 

•Times  . 

.  .  .  .(S) 

90,626 

107,774 

17,148  L 

Total  I>aily  .  .  . 

1,438,808 

1.631.505 

192,697  L 

lotal  Sunday 

350,275 

369.002 

18.727  L 

(.rand  Total 

1,789,083 

2,000,507 

211,424  L 

CAMDEN,  N.  J 

C  ourier  . 

....(e) 

444.196 

511,334 

67,138  L 

Courier  (e)  and 

Post  (m)  sold  in  combination. 

evening  editiim  sh< 

:>wn. 

CEDAR  RAPIDS,  IOWA 

(.azetle  . 

- (e) 

421,300 

408.462 

12,8.18  G 

<  .azette  . 

.  .  .  (Si 

87,854 

89.425 

1.571  L 

Grand  Total  . . 

509,154 

497,887 

11,267  G 

CHARLOTTE,  N. 

c. 

News  . 

. (el 

387,563 

368,689 

18,874  G 

Observer  . 

. .  .  .  (ml 

401,027 

432,499 

31,472  L 

News  . 

....(S) 

102,519 

106,593 

4,074  L 

Observer  . 

....(S) 

218,777 

187.753 

31.024  G 

Total  Daily  . . , 

788,590 

801.188 

12.598  I. 

Total  Sunday  , 

321,296 

294.346 

26,950  G 

Grand  Total  .  . 

1,109,886 

1,095.534 

14,352  G 

DES  MOINES.  IOWA 


Kegister  . (m)  280,020  276,013  4,007  G 

Tribune  . (et  415.411  441.654  26.243  1. 

Register  . (S)  192,534  177,860  14.674  fi 


Total  Daily  .  695,431  717,667  22,236  1. 

Total  Sunday  .  192,534  177,860  14.674  G 

(ir.and  Total  .  887,965  895..527  7.562  1. 

DETROIT.  MICH. 

Times  . (e)  510,728  514,109  3,381  1. 

b'ree  Press  . (m)  420,091  429,202  9,111  L 

News  . (e)  988,460  901,188  87,272  G 

•Times  . (S)  246.280  231,847  14,433  0 

Free  Press  . (S)  164.458  151,705  12.753  G 

3News  . (S)  378.639  354,496  24,143  G 


Total  Daily  .  1.919.279  1.844.499  74,780  G 

Total  Sunday  .  789,377  738.048  51.329  G 

Grand  Totaf  .  2,708,656  2,582,547  126,109  0 

DURHAM,  N.  C. 

Herald  . (m)  243,495  203,392  40,103  0 

Sun  . (e)  309,137  263,405  45,732  G 

Herald  Sun . (S)  79,332  63,175  16,157  G 


Total  Daily  .  552,632  466,797  85,835  G 

Tot.d  Sunday  .  79,332  63,175  16,157  0 

(irand  Total  .  631,964  529,972  101.992  G 

EL  PASO,  TEXAS 

Times  . (m)  327,262  293,614  33,648  G 

Herald-Post . (e)  355,124  353,049  2,075  G 

Times  . (S)  92,567  111,483  18,916  L 


Total  Daily  .  682,386  646,663  35,723  G 

Total  Sumbay  .  92,567  111,483  18,916  L 

Gr,and  Total  .  774,953  758,146  16,807  G 


ERIE,  PA. 


1939 

1938 

Gain  or  Loss 

Dispalcb  Herald  . 

. (e) 

427,428 

385,117 

42,311  G 

Times  . 

. (e) 

411.929 

419.340 

7.411  L 

Dispatch  Herald  . 

. (S) 

234,859 

204,897 

29.962  G 

Total  Daily  . . 

839,357 

804.457 

34,900  G 

Total  Sunday 

234,859 

204.897 

29,962  G 

Grand  Total  . , 

1,074,216 

1,009,354 

64,862  G 

EVANSVILLE,  IND. 

Courier . 

....  (ml 

371,777 

362,327 

9,450  G 

Press  . 

. (e) 

501,479 

533.595 

32.116  L 

Courier-Press  . . 

. (SI 

237,597 

130.724 

106,873  G 

Press  . 

. (S) 

114,400 

Tot.il  Daily  .  873,256  895,922  22,666  L 

Total  Sunday  .  237,597  245,124  7,527  L 

Grand  Total  .  1,110,853  1,141,046  30,193  L 

FALL  RIVER.  MASS. 

Herald-News  . (e)  339,569  331,463  8,106G 

FLINT,  MICH. 

Journal  . (e)  663.346  634,815  28,531  C 

Journal  . (S)  113,788  103.733  10,055  G 

Grand  Total  .  777,134  738,548  38.586  G 

FORT  WAYNE,  IND. 

Journal  Gazette . (m)  274,732  268,553  6,179  G 

News-Sentinel  . (e)  624,775  633,179  8,404  L 

Journal  (jazette . (S)  160,826  148,884  1 1,942  G 


Total  Daily  .  899.507  901.732  2,225  L 

Total  Sunday  .  160,826  148.884  11,942  G 

Grand  Total  .  1,060,333  1,050.616  9,717  G 

FORT  WORTH,  TEXAS 

Star-Telegram  . (m)  221,551  218,473  3,078  G 

Star-Telegram  . (e)  479,453  490,082  10,629  L 

Press  . (e)  336,419  327,543  8,876  G 

St.ir-Telegram  . (S)  168,147  1  62.981  5.166  G 

Total  Daily  .  1,037,423  1,036,098  1,325  G 

Total  Sunday  .  168,147  162.981  5,166  G 

Grand  Total  .  1,205.570  1,199,079  6,491  G 

FREEPORT-HEMPSTEAD,  N.  Y. 

Revicw-St.ar  . (e)  310,797  300,185  10,612  G 

FRESNO.  CALIF. 

Bee  . (e)  360,142  365.14  1  4.9991. 

Bee  . (.S)  97.907  98,751  844  L 

Grand  Total  .  458,049  463.892  5.843  L 

GLENS  FALLS.  N.  Y. 

Post-Star  . (m)  357,854  368,471  10.617  L 

Post-Star  (m)  and  Times  (e)  sold  in  combin.ition.  Linage 
of  Post-Star  is  given. 

GREENSBORO.  N.  C. 

News . (m)  259,078  270,539  11.461  L 

Record  . (e)  247,248  230,341  16,907  G 

News  . (S)  127,334  1  39,497  12,163  L 


Total  Daily  .  506.326  500,880  5.446  0 

Total  Sunday  .  127,334  139,497  12.163  L 

Grand  Total' .  633,660  640,377  6.717  L 

HARRISBURG,  PA. 

P.atriot  . (m)  395,828  383,553  12,275  0 

Telegraph  . (e)  327,328  395,744  68,416  L 


Grand  Total  . .  723,156  779,297  56,141  L 


The  News  (e)  carries  the  same  amount  of  advertising  as 
the  Patriot  (m). 


HARTFORD,  CONN. 


Courant  . 

257,643 

266,470 

Times  . 

796,457 

806,709 

Courani  . 

. (S) 

231,177 

220,590 

Total  Daily  . . 

1,054,100 

1,073,179 

Total  Sunday 

231.177 

220.590 

(irand  Total 

1,285,277 

1.293.769 

HOUSTON.  TEXAS 

Chronicle  . 

. (el 

708,768 

844.254 

l*ost  . 

416,980 

356,455 

Pres>  . 

394.306 

409,938 

Chronicle  . . 

. (S) 

222,140 

225,162 

•’Post  . . 

. (S) 

240.712 

245.358 

Total  Daily  . 

1,520,054 

1,610,647 

Total  Sunday 

462.852 

470.520 

Graml  Total 

1,982,906 

2,081,167 

HUNTINGTON.  W. 

.  VA. 

.-Xdvertiser . 

. (e) 

308,854 

346,869 

Herald  Dispatch 

....(ml 

297,984 

338,448 

Herald  Advertiser  _ (S) 

90,058 

81,506 

Total  Daily  . 

606,838 

685,317 

Total  Sunday 

90.058 

81. .506 

Grand  Total 

696,896 

766,82',( 

INDIANAPOLIS. 

IND. 

News  . 

. (el 

671,148 

707.537 

Star  . 

483,894 

497,560 

Times  . 

488.562 

423,333 

■tStar  . 

. (S) 

294.1,16 

291.326 

Total  Daily  . 

1,643,604 

1,628,430 

Total  Sunday 

294,1.16 

291,. 126 

(irand  Total 

1,937,740 

1.919.756 

JACKSONVILLE.  FLA. 


Times-Union  . 

Journal  . 

Times-Union  . 

. . .  (ml 
....(el 
...(S) 

506.682 
4.13,3.1 1 
225,502 

484,735 

483,118 

214,914 

Total  Daily  .... 
Total  Sunday  . , 
Grand  Total  . . . 

940,013 

225.502 

1,165,515 

967,853 

214.914 

1,182.767 

JAMESTOWN.  N.  Y. 

Journal  . (e)  269,388  298,069 

Post  . (m)  269,905  299,338 


Gr.ind  Total  .  539,293  597,407 


8.827  L 
10.252  L 
10,587  G 

19,079  L 
10,587  0 
8.492  1. 


135.486  1. 
60.525  G 
15,632  1. 
3,022  L 
4,646  L 

90,593  L 
7,668  L 
98,261  L 


38,015  L 
40,464  L 
8,552  G 


78.479  L 
8,552  0 
69,927  L 


.36,389  L 
1 3,666  L 
65,229  0 
2,810  C 

IS^G 
2,810  0 
17,984  G 


21.947  G 
49.787  L 
10,588  G 

27.840  L 
10,588  0 
17,252  L 


28,681  I 
29,433  L 


58,114  L 


JOHNSTOWN,  PA. 

Tribune  . (e)  532,468  558,368  25,900  L 

Tribune  (e)  sold  in  combination  with  Democrat  (m). 
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February  Linage  in  Leading  Cities 


SEATTLE,  WASH. 

1939  1938  Gain  or  I-i'SS 


I’ost-IiitelliRencer  ...(ml  335,822  326.544  722  L 

Star  . (e)  253.121  214.498  3.8.623  G 

Times  . (c)  568.955  565.704  3.251  G 

*Post-Intclligencci‘  ...(S>  207,823  219.884  12.061  L 

Times  . (S)  188.796  177,246  1 1,550  G 


Tot.al  llailv  .  1.147,898  1,106.746  41,152  G 

Tot.aI  SiitiOav  .  396,619  .397,130  511  L 

Gr.aiul  Tot.ar .  1,544,517  1,503,876  40.641  U 

SIOUX  CITY,  IOWA 

Journal  . (lO  246,429  237„366  9.0(,3  G 

Triliime  . (e)  233.887  252..394  18,507  L 

Jciirnal  . (.S>  70,598  73,091  2,493  L 

Total  Daily  .  480,316  489,760  9,444  L 

Total  Siiiid  IV  .  70,598  73.091  2.493  L 

Gr.an(l  Totar  .  550.914  562.851  11,937  L 

SOUTH  BEND.  IND. 

.'\ews-Times  . (e)  .  321,529  . 

Tribune  . (e»  552,644  448,297  104,347  G 

News-Times  . (S)  .  42,612  . 

Tribune  . (S)  91,360  64,706  26,654  G 


Total  D.iilv  .  552,644  769.826  217.182  L 

Total  Sunday  .  91.360  107.318  15,958  L 

Grand  Total' .  644,004  877,144  2.33,140  L 

SPOKANE.  WASH. 

Siiokesnian-Keview  ..(m)  243,548  24,3.668  120  1., 

Chronicle  . (e)  446,837  466,112  19,275  L 

Press  . (c)  120,108  164.303  44,195  L 

tSpokesman-Keview  ..(S)  18^622  183,437  2,185  G 


Total  Daily  .  810,49.3  874,08.3  6.3,590  L 

Total  Sunday  .  185.622  183,437  2.185  G 

Grand  Tot-al" .  996,115  1,057,520  61,405  1, 

SYRACUSE.  N.  Y. 

Tournal  . (e)  460,508  459,538  970  G 

Herald  . (e)  492,312  529.377  37,065  1, 

Post-Standard  . (m)  426,393  415,757  10.636  G 

*American  . (S)  1.36.464  144.263  7.799  1, 

Herald  . (S)  58,919  63,474  4,555  L 

Post-Standard  . (S)  60,167  61,187  1,020  L 

Total  D.aily  .  1,379.213  1,404.672  25,459  L 

Total  Sunday  .  255,550  268.V24  1.3,374  L 

Grand  Total  .  1,634,763  1,673,596  38,833  1, 

TACOMA.  WASH. 

News-Tribune . (e)  350.801  .338,866  11,935  G 

Times  . (e)  .312,386  .328,565  16,1791, 

News-Tribune  . (S)  1.30,309  137,818  7,509  L 


Tot.al  Daily  .  66.3,187  667,431  4.244  L 

Total  Sunday  .  130.309  137,818  7.509  1, 

Grand  Total  .  793,496  805,249  11.75.3  1, 

TOLEDO,  OHIO 

Times  . (m)  105,074  109,601  4,527  1, 

Blade  . (e)  716,310  671.151  45,159  G 

News-Bee  . (e)  .  296.478  . 

Times  . (St  234,758  222,899  1 1,859  G 


Total  Daily  .  821,384  1,077,230  255,846  I, 

Total  Sunday  .  234,758  222.899  11.859  G 

Grand  Total  .  1,056,142  1,300.129  243,987  L 


TORONTO.  ONT.,  CANADA 


1939  1938  Gain  or  I.oss 

C.lobe  v5:  Mail . (m)  468.241  400.790  67,451  G 

Telegram  . (e)  838,4t».3  874.078  .35.615  L, 

Star  . (e)  952..361  1,058,345  105,984  1, 

.Star . (w)  71.107  85.515  14,408  L 

Grand  Total  .  2,330,172  2,418,728  88,556  I, 

TRENTON,  N.  J. 

Times  . (c)  593,753  484,757  108,996  G 

'J  imcs-.\dvtrtiscr  ...(S)  70,583  65,648  4.935  G 

Grand  Total  . .  664,3.36  550.405  113,931  G 


Trenton  Evening  Times  &  State  Gazette  morning  are  sold 
in  combination,  l.inage  of  Evening  Times  given.  Both  of 
these  editions  are  published  five  days  each  week. 

TROY.  N.  Y. 

Record  . (m)  434?181  404,453  29.728  G 

Record  (m)  sold  in  combination  with  Times  (e).  l.inage 
of  Record  shown. 


TULSA.  OKLA. 


Tribune  . 

. (el 

413,456 

376,551 

3i..6iiS  G 

World . 

. (m) 

403,117 

371.953 

31.104  ij 

Tribune . 

. (S) 

95,765 

98.737 

2,972  L 

World  . 

. (St 

139,109 

164,472 

25.363  L 

Total  Dailv  . 

816,573 

748,504 

68,069  G 

Total  Sunday 

234.874 

263.209 

28,335  L 

(■rand  lotal 

1,051.447 

1.011,713 

39,734  G 

WASHINGTON,  D 

.  c. 

Tiiius-Hir.ilil 

. (d) 

684.201 

584,086 

100,115  G 

I*ost  . 

. (m) 

462,971 

461,868 

1,103  G 

News  . 

. (e) 

365.465 

411.598 

46,133  L 

Star  . 

. (e) 

1,250,547 

1.225,095 

25,452  G 

•Times-Herald 

. (S) 

270,503 

299,216 

28,713  L 

T’Slar  . 

. (S) 

381,668 

377,796 

3.872  G 

I’ost  . 

. (S) 

221,776 

241,018 

19.242  L 

Total  Daily  . 

2,763,184 

2.682,647 

80,537  G 

Total  Sunday 

873.947 

918,030 

44,083  L 

(irand  Total 

3,637,131 

3.600,677 

36,454  G 

Times-llcrald  first  publication  date  Feb.  1,  1939. 


WESTCHESTER  COUNTY  (N.  Y.)  GROUP 


Mainaroneck  Times  . . 

(e) 

146,482 

149,260 

2.778  L 

Mt.  \  ernon  Argus.  .  . 
New  Rochelle  Standard 

(e) 

369,659 

323,957 

45,702  G 

Star  . . 

Ossining  Citizen- 

(e) 

349,103 

352,715 

3,612  L 

Register  . 

(e) 

142.137 

143.128 

991  L 

Port  (hestcr  Item.... 

,(e) 

253,708 

238,189 

15,519  G 

Tarrvtown  News  . 

^  onkers  Herald- 

(e) 

164,587 

151.242 

13,345  G 

Statesman  . 

(cl 

312.402 

277.985 

34.417  G 

\\  hite  Plains  Rt  porter 

(e) 

402.282 

401,503 

779  G 

Pcekskill  Star  . 

(e) 

196,721 

182,300 

14,421  G 

Grand  Total  . 

2,337,081 

2  220.279 

11 6,802  G 

WICHITA,  KAN 

Beacon  . 

.(el 

395,285 

417,445 

22,160  L 

Kagle  . 

(m) 

267,318 

257.112 

10,206  G 

Kagle  . 

.(e» 

334,717 

346,766 

12,049  L 

Beacon  . 

(S) 

189,109 

224,381 

35,272  L 

Eagle  . 

(S) 

148,318 

143,459 

4,859  G 

Total  Daily  . 

997.320 

1.021.323 

24,003  L 

Total  Sunday  . . . .  , 

.337,427 

367.840 

30,413  L 

Grand  Total  . 

1.334,747 

1.389.1i>3 

54,416  L 

WINSTON-SALEM.  N.  C. 

1939  19.38  GamurL.ss  ^ 

Twin  City  .Sentinel ...  (e)  321.50  1  30  3,160  18  341G 

Journal  . (m)  267.862  233.296  34.5660 

Journal  \  .Sentinel ...  (S)  108.340  114.(i0  5  6.265  L 


Total  Daily  . 
Total  Sunday 
Grand  Total 


Telegram  . 

Gazette  &  Post 

Po.st  . 

Telegram  . 


.  589.363  536.4,36 

.  108,340  114.605 

.  697.703  651,061 

WORCESTER.  MASS. 


(m) 

430.837 

399.343 

.(e) 

485,999 

450,0.i6 

.(e) 

J(i5.075 

(S) 

132.647 

124,818 

52.907  0,1  \ 
'1.265  L 
40,642  G 

31.494  G 
35,943  G 
265,075  L 
7.829  G 


Total  D.aily  .  916.8.36  1,114.474  197,6381 

Total  Sunday  .  132,647  124,818  7,829G 

lirand  Total  .  1,049.483  1,23  9.292  1  89,809  L 

Post  discontinued  Oct.,  I.  1938.  Changed  to  Gazette  & 
Post  on  that  day. 

YOUNGSTOWN.  OHIO 

\  indicator  &■  Telegram  (e)  588,041  618.141  .3O,10OL 

\  indicator  &  Telegram  (S)  158,898  157,564  1,394G 


Grand  Tol.al 


7  46,93  9  7  7  5,045  28.706  L 


Figures  Supplied  by  Publishers 
BRONX  (NEW  YORK  CITY) 


Home  News  . (e)  167.826  185.218  17,3921. 

Home  News . (S)  68.82  1  83.5  46  14,725  L 


Grand  Total  .  236.647  268.764  32.117  L 

KANSAS  CITY,  KAN. 

Kansan  . (e)  2'(3,9  7  3  201.5  1  6  2.457  6 

Kansan  . (S)  72.88  4  82,18  7  9,303L 


Gr.and  Total  .  276,857  283.703  6.846  L 

NEW  BEDFORD,  MASS. 

Standard-Times  . (e)  3  1  5.60  2  3  36,630  21,0281 

Mercury  . (ml  320,4.88  3.34.012  1.3,524L 

Standard-Times  . (S)  28,616  40,782  12,166L 


Total  Daily  .  636,090  670,642  34,552  L 

Total  Sunday  .  28.616  40,782  12,166  L 

Grand  Total  .  664.706  711,424  46,718L 


MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY,  COMIC  WEEKLY  AND  "THIS 
WEEK"— FEBRUARY,  1939 

•‘•A.MERICAN  WEEKLY”  Linage— 56.690  lines  znd 
“COMIC  WEEKLY”  Linage — 11,452  lines  is  included  m 
the  Sunday  figures  of  the  following  papers:  Albany  Tinits 
Union,  Atlanta  .-Xmerican,  Baltimore  Americ.an,  Boston  Ad¬ 
vertiser,  Chicago  Herald-Examiner,  Detroit  Times,  Milwau¬ 
kee  Sentinel,  New  York  Journal  American,  Pittsburgh  Sun- 
Telegraph,  San  .\ntonio  Light,  Syracuse  American  and 
Washington  Times-Herald. 

•“AMERICAN  W'EEKLY”  Linage— 55,044  lines;  COMIC 
WEEKLY  Linage — 11,452  lines  in  the  Los  .-Vngcles  Examine: 
San  Francisco  Examiner  and  Seattle  Post-Intelligencer. 

••“AMERICAN  WEEKLY”  Linage— 56,690  lines  in  th: 
Buffalo  Courier  Express,  Cleveland  Plain  Dealer,  Houstn: 
Post,  Minneapolis  Journal,  Nashville  Tennessean;  55,04^ 
lines  in  the  Portland  Oregonian. 

(“THIS  WEEK”  Linage — 23,419  lines  is  included  in  tb 
.Sunday  figures  of  the  following  papers:  .Atlanta  Jouma. 
Baltimore  Sun,  Birmingham  News  &  Age  Herald,  Bostor 
Herald,  Buffalo  Times,  Chicago  Daily  News.  Cincinnati^  tc 
lyuirer,  Cleveland  Plain  Dealer,  Dallas  News,  Detroit  .New- 
Indianapolis  Star,  Memphis  Commercial  Appeal,  Milwauke 
Journal,  Minneapolis  Tribune,  New  Orleans  Item  Tribunt 
New  York  Herald  Tribune,  Omaha  World-Herald,  PhiU 
delphia  Record,  Pittsburgh  Press,  St.  Louis  Globe  Demixr..' 
Washington  Star;  22.131  lines  in  the  l.a)S  Angeles  Tiiwt. 
Portland  Journ.al,  Spokane  Spokesman  Review. 


©bituarp 


WILL  H.  DARBY,  50,  business  man¬ 
ager,  Owatemna  (Minn.)  People’s 
Press,  died  March  11  from  injuries 
suffered  in  an  automobile  crash  near 
Blooming  Prairie,  Minn. 

Grady  Alexander,  48,  for  30  years 
publisher  of  Delight  (Ark.)  Tribune, 
died  there  March  11  following  a  brief 
illness. 

Dr.  H.  a.  Downs,  for  21  years  pres¬ 
ident  of  Oil  City  (Pa.)  Blizzard,  re¬ 
turning  in  1937,  died  in  the  Bashline- 
Roseman  Hospital,  Grove  City,  Pa., 
March  6.  of  heart  disease. 

Percy  Church  Pryor,  a  director  of 
the  Pasadena  (Cal.)  Star-News,  died 
March  4  at  Palm  Springs,  Cal.,  follow¬ 
ing  a  long  illness. 

Miss  Burford  Rawlings,  London 
correspondent  of  L’Amitie’  Guerin- 
ienne,  Toulouse,  France,  and  vice- 
president  of  Society  of  Women  Jour¬ 
nalists  died  March  12  in  London.  She 
had  been  active  in  promoting  the  in¬ 
terests  of  newspaper  women. 

Paul  A.  Weadon,  59,  veteran  Phila¬ 
delphia  newspaperman  and  since  1934 
w’ith  the  Philadelphia  Evening  Ledger 
rewrite  staff,  20  years,  died  March  13 
in  Wyncote,  Pa.  Formerly  night  AP 
manager  in  Philadelphia  for  20  years, 
Weadon  joined  the  Philadelphia  Pub¬ 


lic  Ledger  in  1931  and  for  several 
years  was  on  the  City  Hall  beat. 
When  the  Public  Ledger  was  merged 
with  the  Philadelphia  Inquirer,  he 
joined  the  Evening  Ledger’s  rewrite 
staff. 

Clarence  E.  Swezey,  77,  former  edi¬ 
tor  of  Huntington  (L.  I.)  Suffolk  Bul¬ 
letin  and  at  one  time  with  the  New 
York  World.  New  York  Morning  Jour¬ 
nal  and  a  former  head  of  INS  refer¬ 
ence  department  died  March  10  there, 
after  several  months’  illness. 

Marshall  B.  Waterman,  72.  former 
publisher  of  Gardner  (Mass.)  Journal, 
which  was  in  the  Waterman  chain  of 
newspapers,  died  March  9  at  his  winter 
home  in  Haines  City,  Fla. 

Jess  P.  Chambless,  65,  co-founder 
of  Ennis  (Tex.)  Daily  News,  died  at 
his  home  in  Fort  Worth  March  10.  He 
and  the  late  J.  S.  Hardy  founded  the 
News  in  1893. 

Hugh  I.  McSkimming,  79,  who  re¬ 
tired  in  1935  as  superintendent  of  the 
St.  Louis  Post-Dispatch  composing 
room  after  63  years  of  newspaper 
work,  died  of  cancer  March  13  at  his 
home  there.  Mr.  McSkimming,  who 
became  superintendent  in  1926.  was 
one  of  the  printers  employed  by  the 
Post-Dispatch  on  its  first  day  of  pub¬ 
lication  in  1878. 

James  W.  Reed,  69,  one  time  mem¬ 
ber  of  the  St.  Louis  Globe- Democrat 
staff  and  later  advertising  manager  of 


the  East  St.  Louis  Journal,  died  re¬ 
cently  at  Alhambra,  Cal. 

Joseph  F.  X.  Nevins,  28,  reporter, 
Chelsea  (Mass.)  Record,  died  March 
10  in  Malden  Hospital  after  a  day’s 
illness  of  pneumonia. 


G.  Derby  White,  69,  president  of 
James  T.  White  &  Co.,  publishers  of 
National  Cyclopedia  of  American  Bi- 
ography,  died  March  14  of  a  hear: 
attack  at  his  home  in  Ridgewood 
N.  J. 


Equipment  and  Supplies 


IT  S  SPEED 

HCKA 

HOE 

IMPROVED 

FLAT 

SPEED  MOULD 

Write  for  illustrated  bulletin 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  Yotk,  N.  Y. 


STEREO 

EQUIPMENT 

Complete  Line  for  Every 
Operation  from 
Lock-up  to  Press 


THE  GOSS  PRINTING  PRESS  CO 
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Berndt  Believes  in  Art 
And  Grammar  for  Comics 


By  MARLEN  E.  PEW.  Jr. 

WALTER  BERNDT,  creator  of 

■'Smitty''  and  who  for  17  years  has 
been  drawing  that  comic  for  the  Chi¬ 
cago  Tribune- 
New  York  News 
Syndicate,  said 
this  week  that 
a  strip  that  con¬ 
tinually  is  kept 
free  of  vulgarity 
and  at  a  mini¬ 
mum  of  slangy 
dialogue  will 
never  reach  the 
heights  attained 
by  the  "horror" 
variety  but  will 
have  a  m  o  r  e 
consistent  fol¬ 
lowing.  He  has  just  renewed  his  con¬ 
tract  for  another  two  years. 

He  feels  that  the  wording  of  the 
balloons  is  perhaps  the  most  impor¬ 
tant  part  of  a  comic  strip,  but  he 
realizes  also  that  drawings  in  good 
taste  and  done  from  interesting 

angles,  like  candid  camera  shots,  are 

important  in  maintaining  reader  in¬ 
terest. 

"The  old  hokum  of  blood  and  thun¬ 
der  seems  to  travel  in  cycles,”  he 
said.  "When  I  first  went  to  work  on 
the  Neu'  York  Journal  the  ‘horror’ 
strips  were  at  a  peak.  But  before 
long  readers  tired  of  them,  letters  of 
protest  became  more  and  more  nu¬ 
merous  and  that  type  of  strip  faded 
out  of  existence.  Now  they  are  popu¬ 
lar  again.”  Just  as  a  test,  he  said, 
he  introduced  into  ‘‘Smitty”  a  thief 
who  employed  all  of  the  old  comic- 
strip  villain  stand-bys  and  ‘‘it  went 
over  big."  However,  he  didn’t  like 
it,  he  confesses.  “Keep  the  language 
on  as  high  a  plane  as  possible  and 
make  the  drawings  interesting  and 
artistic  and  the  kids  and  grown-ups 
will  follow  the  strip  which  offends  no 
one.” 

Mr.  Berndt  is  a  product  of  the  ‘‘hat 
and  vest"  age  of  newspaper  cartoonist. 
His  formal  education  ended  after  six 
months  of  high  school.  He  attended 
art  school  for  one  lesson.  He  says 
that  almost  all  he  knows  about  draw¬ 
ing  he  learned  from  the  late  cele¬ 
brated  "TAD.”  Thomas  A.  Dorgan. 
His  as.sociation  with  TAD  began  in 
1916  when  Berndt  joined  the  Journal 
as  an  office  boy.  After  one  year  he 
had  "caught  on”  sufficiently  to  do  a 
I  Iwo-column  gag  panel  called  "Then 
The  Fun  Began."  six  days  a  week. 
In  addition  he  filled  in  on  Mondays 
for  TAD.  doing  an  eight-column 
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sports  cartoon.  His  salary  was  $15 
a  week. 

After  five  years  with  the  Journal 
Berndt  joined  Bell  Syndicate  and  did 
a  daily  cartoon  "That’s  Different.” 
Speaking  of  this  feature  he  recalled 
that  it  was  all  that  the  name  implied. 
“I  couldn't  draw  it  and  the  syndicate 
couldn’t  sell  it.  After  one  year  we 
tore  up  the  contract  and  I  went  over 
to  the  World  to  do  a  strip  called  "Bill 
the  Office  Boy.'  I  was  asked  to  leave 
after  two  weeks  because  of  the  way 
1  talked  to  the  bo.ss." 

The  day  he  left  the  world  he  .saw 
Capt.  J.  M.  Palter.son,  publisher  of 
the  Neir  York  Daily  Neir.s.  who  liked 
"Bill  the  Office  Boy.”  and  a  contract 
was  signed.  Capt.  Patterson  changed 
the  name  to  "Smitty”  and  asked  car¬ 
toonist  Berndt  to  give  his  main  char¬ 
acter  a  family.  The  next  day  Berndt 
had  created  a  father,  mother,  little 
brother  “Herhy”  and  the  boss,  Mr. 
Bailey. 

Mr.  Berndt  lives  in  Port  Jefferson. 
L.  1.,  with  his  wife  and  two  children. 
Walter,  14.  and  Donald.  10.  He  com¬ 
mutes  to  New  York.  GO  miles  away, 
three  times  a  week.  When  he  is  not 
at  his  drawing  board  he  likes  to  read, 
preferably  biographies,  and  to  sail 
his  small  boat  in  races  on  Long 
Island  Sound. 


Comic  Books  at  Fair 
UNITED  FEATURE  SYNDICATE 
will  have  a  stand  in  the  Children's 
World  building  at  the  New  York 
World’s  Fair  for  the  display  and  sale 
of  "Tip-Top  Comics,”  “Comics  on 
Parade”  and  other  comic  books  pub- 
li.shed  by  the  .service.  John  Hix, 
author  of  “Strange  As  It  Seems,”  will 
have  a  building  there  for  his  exhibit. 

This  service  al.so  is  releasing  two 
new  serials.  "Yachtsmen's  Holiday” 
by  Ruth  Davey  Groves  was  begun 
last  week  and"  "The  Girl  In  The 
Ti-ailer”  by  Sylvia  Carson  will  be  re¬ 
leased  April  17.  Both  consist  of  3G 
parl.s. 


Royal  Arrangements 

STAFF  CORRESPONDENTS  of  NEA 
Service  stationed  in  Washington. 
London  and  Ottawa  are  collaborating 
on  a  scries  on  the  big  job  of  making 
arrangements  for  this  summer’s  tour 
of  Canada  by  England’s  King  George 
VI  and  Queen  Elizabeth, 

George  A.  Fitch,  American -born 
and  a  life-long  resident  of  China  is 
writing  two  special  stories  for  NEA 
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United  Feature  Syndicate  columnists  West¬ 
brook  Pegler,  right,  author  of  "Fair 
Enough,"  and  Joe  Williams,  who  writes  on 
sports,  snapped  before  they  teed  off  at 
the  Miami  Biltmore  Country  Club,  Coral 
Gables.  Fla.,  last  week. 


Service  giving  pictures  of  travel,  life, 
and  confusion  in  the  Chinese  Repub¬ 
lic  today.  These  stories  furnish  a 
back-drop  for  the  cable  news  of 
bombings  and  battles  coming  from 
China. 

From  Spain,  Irving  Pflaum.  an 
American  correspondent  at  the  front 
throughout  the  Spanish  Civil  War, 
is  sending  an  appraisal  to  NEA  client 
newspapers  of  Franco’s  task  in  uni¬ 
fying  Loyalists  and  Fascists  after 
peace  is  declared.  Another  NEA  story 
on  foreign  subjects  investigates  the 
"Myth  of  Hitler’s  Doubles.” 

Faith  Baldwin  Novel 

A  FIRST-RUN  novel  by  Faith  Bald¬ 
win.  "Caieer  by  Pioxy.”  will  be  re¬ 
leased  soon  by  the  Chicago  Tribune- 
New  York  News  Syndicate.  The  story 
will  be  told  in  15  lull  page  install¬ 
ments  with  illustrations  by  Oscar 
Howaid. 


/r’s  no  fun 

.  .  .  breaking  in  a  new  man 
ior  a  job,  but  the  task  can  be 
made  easier  if  on  employer 
can  be  sure  he  has  hired  a 
man  who  is  thoroughly  fitted 
through  personal  background, 
training  and  experience. 

The  employer  calling  on  The 
Personnel  Bureau  is  not 
swamped  with  applications 
and  recommendations. 

From  its  carefully  investi¬ 
gated  records  of  hundreds  of 
men  The  Personnel  Bureau 
will  recommend  only  regis¬ 
trants  who  are  really  qualified 
and  interested  more  than  just 
ior  the  sake  of  another  job. 

The  next  time  you  must  fill 
a  vacancy  or  add  a  man  to 
your  editorial  staff — whether 
newspaper,  magazine,  tech¬ 
nical  publication,  syndicate, 
press  association  or  radio — 
write,  wire  or  call 

The  Personnel  Bureau 
of  Sigma  Delta  Chi 

James  C.  Kiper,  Director 

35  East  Wacker  Drive,  Cbica9e,  III. 


This  syndicate  is  also  offering  two 
cro.ssword  puzzle  contests  called 
"Nicknames  of  the  States"  and  "Names 
of  Famous  Americans." 


Personals 

H.  W.  WALKER,  vice-president  and 

general  manager,  NEA  Service,  and 
Donn  Sutton,  manager  of  NEA’s  New 
York  Bureau,  left  with  their  wives 
last  week  for  a  Caribbean  cruise.  .  .  . 
Edgar  Martin,  creator  of  "Boots  and 
Her  Buddies,"  will  be  one  of  three 
judges  to  .settle  a  di.spule  between  two 
Ohio  universities  Kent  State  and 
Akron.  Each  school  claims  to  have 
the  more  beautiful  co-eds. 

Robert  L.  Ripley.  "Believe  It  Or 
Not"  eartooni.-,t  of  King  F'eatures 
Syndicate,  will  resume  his  radio  pro¬ 
gram  March  31  after  an  absence  of 
si,\  month,'.  He  will  be  heard  on 
CBS, 

Da,nton  Walker.  Broadway  col¬ 
umnist  for  the  Chicago  Tribune-New 
York  News  Syndicate,  is  away  from 
his  beat  becau.se  of  illness.  He  will 
remain  in  the  South  until  he  recovers. 
.  .  .  Harold  Gray,  creator  of  “Orphan 
Annie."  and  Mrs.  Gray  are  in  Eng¬ 
land  on  vacation.  .  .  .  Cail  Ed,  wlio 
draws  "Harold  Teen.  ”  recently  served 
a.s  .sole  judge  of  a  beauty  contest  at 
Lawrence  College.  Appleton,  Wis. 


BARGERON  RESIGNS 

Washington.  D.  C.  March  13 — Car¬ 
lisle  Bargeron,  Washington  piulitical 
analyst  and  columnist,  has  resigned 
as  associate  editor  of  The  Senator, 
latest  entry  into  the  Capital  magazine 
field.  Pre.ssure  of  other  business  was 
given  as  his  reason.  Bargeron  will  be 
an  occasional  contributor. 


SWINGING 

KEYBOARD 

It  takes  but  fen  seconds  to 
make  every  part  as  accessible 
as  if  you  had  the  whole 
keyboard  on  the  work  bench. 
That  encourages  proper 
maintenance  .  .  .  facilitates 
rapid,  accurate  production. 

Another  important  advantage 

exclusive 

on  the  Linotype. 
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CLASSIFIED 

ADVERTISING 

RATES 

"SITUATIONS  WANTED**  ADS 
(Cash  with  Order) 

I  Time  — .50  per  line 

3  Times  —  .40  per  line 

'•HELP  WANTED"  ADS  AND  ALL  OTHER 
CLASSIFICATIONS— 

(Cash  with  Order) 

I  Time  —  .85  per  line 

4  Times  —  .70  per  tine 

Count  six  words  to  the  line  when  sending 
cash  with  order.  Box  number  or  your  own 
address  to  be  counted  as  three  words. 
Ads  charged  to  established  accounts  will 
be  billed  for  the  counted  number  of  lines. 

FORt^S  CLOSE  THURS.  NOON 
Minimum  space,  three  lines.  The  Editor 
ft  Publisher  reserves  the  right  to  classify, 
edit  or  reject  any  copy. 

Business  Opportunities 


FODOU  WANTS  TO  .'<TA1{T  ANKW 
IN  AMKKICA 

Iwizlo  F<Kl<ir.  fornit  rly  of  Ku 

lar^rst  pri*>s  pictun*  syn- 
(licat**.  \\  host*  intri'cstin^  artirl*- 
his  dfVcIopiiMMit  of  thin 
zinc  plutcs  f<»r  newspaper  .syndi¬ 
cate  use  appeared  in  K<litor  A 
Fiihlisher’s  Kqnipiiient  Keview  for 
Fehruary  lltli.  seeks  a  conne<-tion 
here. 

Mr.  Kod<»r  is  a  picture  editor  and 
art  director  of  wid»*  and  siic<»-s'. 
ful  experionce.  His  syinlicatc.  «-*• 
tah1ishe<i  in  Kerlin  in  1925.  wa'> 
servinj;  1.200  nowspap«‘rs  in  12 
eonntries  with  24  daily  and  weekly 
service's  uhen  he  was  for<ed  to 
abandon  it  in  19H4 — and  hav*- 
(ierinany  within  two  hour''. 

He  is  an  outstanding'  cartoonist 
and  caricaturist.  His  work  ha^ 
appeared  in  iiiaiiy  leading  Ameri 
can  newspapers.  incltidin^  tho 
New  York  Tiiiiev.  It  is  syndicated 
in  this  country  hy  lieli  Syndicate 

Mr.  Fodor  now  wants  to  hejrin 
anew  in  this  country.  He  wants 
to  associate  himself  with  a  news 
paper.  ma>;azine.  pr<‘ss  syn<licat« 
or  advertising  a^rency  as  art  direr 
t<»r.  picture  «*ditor  or  technical  ad 
visor.  He  will  consi<ler  a  partn(*r- 
ship  or  establishing  a  new  syn- 
ilicate  or  advertising  art  studio. 
Write  directly  to  LAZLH  F(H)OK 
<•  o  Kditor  A  Publisher 

Financial  backing  wanted  for  national  inaua 
zine  warmly  recomtimtMb^d  by  Mrs 
Kleanor  Roosevelt.  Kxiellent  untried 
fields.  Very  low'  overhead.  J^igest  of 
the  Deaf,  Springfield,  Mass. 

Agents  &  Advertisers 

Any  time  you  need  hiKhly  specialized 
checkiiiK  or  surveyiiiR  service  in 
any  city  or  town  in  the  United 
States  and  Canada  havini;  a  daily 
newspaper — and  there  are  more 
than  1500  such  markets — phone, 
Manacer,  Header  Service.  Bryant 
9-3052  and  we  will  be  glad  to 
assign  one  of  our  correspondents 
to  the  task  of  Kcttine  for  you 
the  information  you  desire  and 
on  a  fee  basis. 


NEWSPAPERS  BOUGHT  AND  SOLD 

Properties  listed  below  are  offered  either  by 
reliable  neuspapr  brokers  or  by  the  actual 
oicn^rs  themselves. 

Newspapers  For  Sale 

For  Sale:  Thriving  small  daily  in  prosper 
ouK.  beautiful  Southern  tow’ii.  $25,000 
gross,  overhead  under  $9,000.  Owner 
retiring.  Will  sell  for  $20,000  cash. 
$25,000  terms.  Address  Owner,  care 
B*»x  5288,  Kditiir  &  Publisher. 

For  Sale — New  York  State  Weekly  news 
paper.  Official  County  and  Village.  Gross 
ing  about  $:15.(KI0.  Terms.  Box  5440. 
Kditor  A  Publisher. 

Pacific  Coast  Newspapers- many  ilesirable 
properties :  eoiitidciitial  corr«'spon<b‘nee 

stilieited.  Arthur  W.  Stypes.  Broker. 
.MilN  Bldg..  San  Francisco. 

$3,000  will  buy  one-fonrth  interest  in  H 
Tennessee  weeklies  with  two  plants. 
Pr#*sent  owner  is  silent  and  inactive 
pHrtner.  Will  aecept  only  a  reliable 
man  wlio  has  )>raetieal  shop  experietiee 
and  will  servt*  as  working  foreman. 
Wonderful  loeaiion  —  lakes,  mountains, 
fishing,  hunting.  <‘tc..  in  the  growing  TVA 
area.  Do  not  reply  nnles.s  yon  have  the 
cash  to  deal  promptly.  Give  referenees 
and  full  details  <if  exp«*rieiice.  Box  5330. 
Kditfir  A  Publisher. 

Newspaper  Brokers 

Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references, 
LKX  FKIGHNKK  AGKNCY.  Nashville. 
Mich. 

Daily  newspapers,  magazines,  trade  pnhiica- 
tioiiK  bought,  sold,  consolidated,  and  ap¬ 
praised.  Confidential  negotiations. 

NKWSPAPKR  APPRAISAL  (’ORP’N. 
Times  Bldg.  Times  Square  New  York 

Newspapers  Wanted 

WANTKI)  TO  BPY  OR  LKASK 

Part  interest  or  outright,  on  proper  terms, 
morning  or  evening  newspaper  in  town 
up  t«i  50.(MMI  population.  Prefer  South  or 
West,  hut  will  (*onsid(‘r  other  loeation. 
Woubl  also  be  interest«Ml  large  eity  ilaily 
of  sect ional  or  neighborhooil  character. 

Am  man  of  seasoned  newspaper  experi- 
eiiee  who  <lesires  new’spaper  as  an  in- 
veNiment  in  a  life  time  job. 

.Mil''!  deal  direet  with  owner. 

In  replying,  please  enclose  rate  card' 
all  classifications  advertising  and  circu¬ 
lation  prices  all  hraekets.  whob^sale  and 
retail,  last  ABC  audit  report  and  outline 
compet it i ve  eondit ions  and  potent iai. 

Box  5445.  Kditor  A  Publisher. 


Halp  Wontad 

Advertising  Salesman  —  woman's  weekly 
magazine.  Call  on  leads.  All  year  work. 
Good  eommisKi<inK.  drawing  aceount  when 
qualified.  Rtdiahle  firm.  Box  5470. 
Kditor  A*  Publisher. 

Classified  Phone  Room  solicitor,  Cpstate 
New  York  daily,  exceptional  opportunity 
for  experieticiMl  woman.  Give  eoiuplet<‘ 
details  in  first  letter.  Box  543.5.  Kditor 
A  PnhlishiT. 

DISTRICT  BRANCH  MANAGKR 

.Morning  paper  has  opening  for  2  men  due 
to  expansion.  Must  have  morning  experi 
enee  and  be  able  to  produce  results.  Kx* 
ceptional  fiituri*  for  ambiMous  m«Mi.  Box 
5400.  Kditor  A  Publisher. 

District  Circulation  Manager  with  or  cap 
able  of  organizing  subseript  ion  erews 
on  an  override  ba'is.  Also,  individual 
solieitors  wanted  by  an  old  ndiabb*  or¬ 
ganization  for  a  new  Womaii’H  Weekly 
with  attraetive  n-ader  appi-al.  Box  5485. 
Kditor  A  Publishto*. 

Salesmen — North.  Kast.  South.  West.  To 
sell  newspaper  features.  Comiili’^sioii. 
Write  or  wire  immediately.  P.  <).  Box 
15.5.  Leonia.  New  .lersey. 

Wanted  detailed  job  applieation  from 
an  experit'tieed  reporter  w  Im  would  like 
to  w<M'k  for  a  national  magazim*.  Tbi' 
job  oilers  a  future  for  a  man  or  woman 
with  ideas,  inteiligmice  and  initiative. 
Box  543(1.  Kditor  A  Publisher. 

Wanted — Salesman  for  linman  interest  daily 
and  w«*ekly  n»*wspaper  eolnmn  now  be¬ 
ing  svndicated. 

WICKKS  WAMBOLDT.  ASHKVILLK.  N.  C. 

Wanted — young  experieneed  local  display 
advertising  sab'sman  who  can  makt*  lay 
outs  and  service  aeeoiints  for  paper, 
southern  eity.  5o.<)(H)  population.  Per 
maneiit  work,  salary.  Send  eomplete  in¬ 
formation.  refereiM  i‘s  ami  photo.  Box 
5325.  Kditor  A  Publisher. 

WK  HAVK  AN  OPKNING 
FDR  SALKSMKN  TO  SKLL 

an  eiitiiady  new  eopyrigbtefl  feature  for 
America  's  leading  new  spapt-rs.  An  un¬ 
usual  opportunity  for  salesmen  who  can 
fiiniisli  A- 1  refen  nces  as  to  character, 
integrity  ami  selling  ability.  Write,  giv 
ing  present  eonm-ction  and  past  three 
years'  reeord. 

THKODORK  K  BRIGtiS 

Ml  Tl  AL  HOMK  Bl  ILDING 
DAYTON.  OHIO. 

Woman,  young,  exp«-rieiieed  in  display  and 
classified.  Pleasant  work  on  morning 
daily  in  delightful  Southern  community 
of  1*0.000.  State  salary,  send  photograph. 
Box  .5415.  Kditor  A’  Publisln*r. 


4  DAILIES  WANTED.  4  of  oiir  clients  have 
available  respectively:  $15,000.  $25,000. 
$50.00(1  ami  $1(10.(100  for  immediate  ]nir 
ebase.  2  others.  $12.(KM»  aiid  $15,000  for 
weeklies.  HARWKLL  A  FKLL.  2026  4th 
.Ave  .  Birmingham.  Ala 

Newspaper  Survey  Service 

WK  INCREASE  YOUR 
NEWSPAPER  REVENUES 

Efficiency  Methods  Applied 
In  A  Different  Way 

We  will  make  a  survey  of  your  complete 
operations  and  set  up  your  Advertising 
and  Circulation  departments  to  bring  in 
the  plus  rcvt'iiuc  needed  to  make  up  for 
the  increased  niif.v/  editorial  and  mechan¬ 
ical  costs  which,  in  some  instances,  are 
non*co!itrollable. 

Our  survey  can  be  departmentalized 
for  Advertising  and  Circulations  depart¬ 
ments  only,  if  desirt'd. 

National  Sab‘s  Survey  Corporation 
120  South  LaSalle  Street 
Chicago.  Illinois 


Circylotion  Rremetien 


_  New  York  Newt  Coverage 


For  good  newspapers,  this  27  yoar-old  in.-ti 
tiition  continues  to  add  sound,  substantial 
circulation  on  a  self-fiiiNiicing  plan  Tin 
CHARI, KS  PARTLOWE  CO..  Occnlental 
Building.  Indianapolis.  Indiana. 

More  money  for  newspapers  and  magazim-' 
from  mail  subscriptions.  ('rrtifie<l  Circii 
lali»m  (V)..  P.  O  Box  1974.  Knoxvilb* 
Tennessee. 


Direct-Moil  Service 

.NKl.CO  TYPKI)  I.KTTKK.s 
'riif  pirsonal,  ••ffcolivc  means  of  xelliiiji 
imirr  prnsiM'cts  liv  iniiil — in<'X|)i‘nsively. 
NKW  KKA  l.KTTKK  COMI'ANY  INC. 
47  West  Street,  New  York.  Olgby  4  9100 

Our  Process  Letters  are  taken  for  persi>nal 
rominiinicationN.  Try  ns.  Complete  mail 
ing  service.  Perfect  Letter  Co..  30  K 
21st  .St.,  N.  Y.  C. 


For  exclusive  New  York  news,  features, 
interviews,  iiliotos;  gimeral,  technical; 
write  Anglopress,  872  Lorimer,  Brooklyn, 
New  York. 


N^]^WoHd't  Fair  No>^  S^vi^ 

THE  NEW  YORK  END 
The  New  York  World’s  Fair  oi>ens 
April  30.  next.  It  is  expected  that  more 
than  fifty  million  people  will  pass  thru 
the  gates  from  May  to  Orloher.  Many 
occasions  will  arise  no  doubt  when  the 
Editors  of  America’s  newspapers  will 
desire  to  interview  some  of  the  home 
town  folks  who  will  be  visiting  New  York 
We  will  he  glad  to  serve  you  in 
securing  exclusive  interviews  with  these 
home  town  people  and  on  a  very  reason 
able  fee  basis.  Best  references  Wire — 
Home  Town  Folks  Service.  1706  Times 
Building.  1475  Broadway.  New  York  City. 


Situations  Wanted 
Advertising 

Advertising  .  .  .  clean,  straight-thinking. 
;iggre"iVf  family  man.  15  yrars  news 
paptT.  magazine,  agency  exp^rii-nef.  Now 
sjxtb  siien-sfiil  yt-ar  ctnnpt-l  it  i  Vf  town. 
“  l'(iltnif>lt'  uUf/  I'ffii'ivitt  in  tiny  tiJztrfi.'inp 
nssif/nfnt  nt.  "  ” Hfinarkahfi'  «.  i7/fy  in  Jirt'cl 
iuii  local  ilisplay  staff.  "  Box  5455.  Editor 
A  Piiblis|n-r. 

Advertising  and  promotion  nnuin  idoas.  iirt. 

copy,  pi'otliict  ion.  Kxtftisivt*  experienco 
ill  all  four  in  4A  agt-ncy  and  big-tim«' 
New  York  newspaper  now.  Sot-k  Soiitli- 
<‘1*11  <<1*  Piieitie  C<»a.st  position.  Young, 

singb'.  $5(*.  Box  5292.  Etlitin*  A  Pub* 
lishir. 


Advertising  Man.  Brings  in  business.  8ii 
p<‘rior  bulesinan.  Inimitable  imagination. 
Good  executive.  Nuw  manager,  display 
and  national  department.  University 
trained.  Age  32,  Box  5411,  Editor  & 
Publisher. 

Advertising  Manager.  33.  now  enipb»y<Ml. 
sffks  ehaiigo.  Kb*ven  years'  exp<*rience. 
A  work**!'  with  a  go<»d  n‘eo!<|.  Box  5482. 
Kditor  A  Publi''her. 

Advertising  Salesman,  food  elassification. 
Tw«‘Ive  years'  t-xperieiice  on  general  lay- 
<nn  and  copywriting.  Kxeelbnit  refer 
ene<*s.  Salary  un<i  bonus  pref<‘rred. 
B<»x  5480.  Kditor  A  Publisher. 

A-1  Advertising  Manager,  now*  employiul. 
s»Mks  eliangt*.  12  ytuirs  of  <*xpei*i**nc<*. 
Young.  id<‘;t'.  an<l  from  tin*  obi  si-bool 
of  WORK.  Box  5459.  Edit<ir  A*  Pub 
lishi-r. 


Situations  Wanted 
Advertising  (Cont’d) 

Classified  Advertising  Manager  —Eighteen 
years  newspaper  experience.  Desires 
change.  Now  employed.  Outstanding 
record  for  producing.  Box  5298  Editn. 

A  Pnl.li-her 

Classified  Manager  available  dm'  to  ..usp.-i, 
sion  of  Oklahoma  News,  t'lassitit-d  only 
deiiartineiit  to  show  a  revenue  gain  dar 
ing  1938,  and  perhaps  one  of  ih,'  few  i„ 
the  entire  eoiiiitry.  13'^;  revenue  gain 
iliiriiig  ■Tanimry.  this  yi-ar.  and  2.)'^ 
gain  in  February!  34  years  old,  married 
Fourteen  years  of  eonseeiitive  gains,  most 
l.v  for  second  and  third  |>apers  in  highly 
competitive  fields.  Uan  get  niaxiianm  prti 
iliietion  from  street  and  phone  staff.  I{ev 
eiiiie  and  exiieiise  eoiiseioiis  Kx|ieriem'e 
in  New  York  t'ity.  Syracuse.  Omaha.  Chi 
eago  and  Oklahoma  City.  Want  to  meet  a 
publisher  who  has  a  dillieiilt  |irohleni 
to  solve,  and  who  will  apioeeiate  hard 

work  and  results.  |{e|dy.  . . .  to 

(ieorge  T.  I'a|ipas 

e  o  EDI  TOR  A  I’L  BLISIIKR 

SECOND  PAPER  IN  THE  FIELD 

I  want  a  connection  with  pub 
lisher  of  second  paper  in  his  field. 

No  salary  required.  Drawing  ac- 
count  and  commission  on  increase. 
Experienced  for  fifteen  years  as 
advertising  manager  of  news|iapers. 

Know  agencies  and  space  l>uypra 
thoroughly.  Can  do  a  real  job  for 
any  publishjir  and  will  gamble 
earnings. 

South  or  Pacific  Coast  preferred 
hilt  will  go  anywhere.  Ask  inter¬ 
view  with  no  obligation.  Best  of 
references  supidied. 

Box  5417,  Editor  &  Publisher 

1937  Hearst,  College.  Trainee;  .New  York 
department  store  nierehaiidising :  age  2.'): 

seeks  advertising,  piihliealic . pporlanity. 

Box  5468.  Editor  .k  Publisher. 


Situations  Wanted 
Circulation 


WHY  DELAY  LONtSER 

MR.  .'EWSPAPER  .MAXAtiEU! 

Y<»u  fffl  you  musl  Iihv*-  a  iimn-  i 

sivi*.  ♦*x|M'i*i<‘n<*<'il.  lip  fin  ulutmii  | 

inana^tM*.  Ynu  hiiv<*  t<M»  iiiiii'h  iit  stake  i 

y<Mir  riri'iilsitinn  lii-pjiitiiunt  is  mo  biji 
a  fa<*t«ir  in  tin*  vu<*<*<*>s  of  y<mr  newspaper 
to  tlflay  any  lon^t'i*  in  making  tlif  <‘haii^<' 

HERE  IS  THE  MAN 
YOU  WILL  WANT: 

F«n*  tilt*  bi't  him*  year'  a  sui<V"fnl 
(  ir<‘iilati<»n  nianaLr«'r  in  a  <*ity  of  <tv<*r  s* 
half  million  and  <tti»*  <»f  tin*  roiiiitry  ** 
umikIi  tn*wspa|M'r  town-*. 

Ktniws  h<*w  to  bin*,  luiiidb*  and 
tin*  most  <nit  <»f  <niploy<*<*s. 

Kimws  Iniw  t<i  build  <*in  ulation  a>  well 
a>  manage  a  d**partnn*iit  <*<’onouiicallj 
and  <‘ffii‘i<*ntly . 

Marri<*<l.  forty  years  obi.  and  in  ex- 
<’»*lb*nt  ln*;ilth.  N<*i:ot lat ions  will  la*  kept 
<*onfid<*ntial  by  both  partie-*. 

Fiox  5486  Etlitor  A  I’ubli'ht-r 

HOMK  DELIVERY 
ZONE  MANAGER 

Ape  28.  niarrietl.  KiL'lit  years'  siirri-ssfal 
••xp<*rience  maiiHKiim  and  siqaTVisinp 
Home  D»*liv<*ry  Branche.*-  Country  Beal 
ers — and 

Exeellent  references.  Will  start  at 
moderate  salary.  Now  empl(‘y<d. 

Box  5355,  Kditor  A  Fiiblisher. 

Circulation  Manager — ThoroiiKbly  (pn>lifie<i 
all  phases  ('ir<*ulatioti  work  5'<uim:  (•!-'• 
A>:f;r<*>si ve.  (’<dl<*j:e  e<liieat <*ontinunu> 
ly  <*mployed  15  year-*  3  M.  irop(»litaii 
n<‘W  Kpap<*i*s ;  inornin^'.  eveiiinL'  and 
day.  Kxe<*Hent  refen*in*«'.  G<mhI  health 
Marrit*d.  Trained  iiinler  be'!  nn*n  in  rewn 
try.  Salary  reaRonable.  IMn>l<»  (»n  request 
Box  5245.  Editor  A  Publisher. 

Circulation  manager  with  proven  ability 
increasing  ami  niaintiiinin):  t  irmlatici* 
on  pap<*r  <if  36.(HMI  to  4n.(MMi  i>  seeking' 
opeiiitm  either  as  nninagi'r  <»r  city 
through  eiremiistaineN  beytonl  hi>» 
tr<il.  Exeellent  ri*<*onl  I'f  pr<nlin  tion  » 
tiiinimiitn  expeiisi*.  Further  <l»’tails  wii 
be  furnished  glailly  by  N<*wspaper  oup 
<tf  America.  Ine..  M<  rehants  Bank  HuH 
ing.  Iiulianapolis.  liid.  _ _ _ — 


Age  26,  Five  years  of  daily  newspap<»r  ad¬ 
vertising  exp<*rienee.  Would  like  display 
opportunity  which  oflTers  a  chance  for 
advancement.  Box  5390.  Kditor  A  Pub¬ 
lisher. 

Aggressive  Southerner,  27,  six  years*  ex¬ 
perience  reporter,  rewriti*.  copy,  eity 
desks,  seeks  permanent  place  with  future 
on  daily.  University  graduate.  Single. 
g<»  anywhere,  prefer  South.  Southwest. 
N<iw  managing  editor  of  iiaily.  Never 
ilischarged.  Furnish  definite  proof  of 
ability,  exeellent  referenees  in  one  in¬ 
terview.  B<ix  5483.  Editor  A  Publisher. 


Circulation  Manager’s  Assistant  <ni 
<laily  with  2(k(MHi  eirt'iibit ion.  thorougn 
<*xp<*ri<*ne<*d.  proven  ability.  pntgresMVI^ 
ambitions,  wants  opp<ntnnity  as  tir 
Mgr.  to  earn  salary  or  rommi>**i»n 
mensurati*  with  results.  Box  5318. 

i<tr  A  Publisher.  _ _ 

If  you  have  the  need  for  a  t’«l’***’**‘  , 

sive  District  Manager.  I  would  '  ' 
opportunity  to  prove  I  am  your  . 
Kxeelb*nt  references  prove  my 
ability  as  city  or  country  District  M* 
ager  on  both  morning  and  afternew 
newspapers.  Know  all  phases  of  c* 
rier  pnnnotion.  Am  young  *od 
ambition.'.  Box  5385.  Editor  A  ruir 
lisber. 
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SitMatiem  Waatcd 
Editorial 

About  Public  Relations 

DAIUKS,  SlN«l,y.  COl.l.KCTIVKl.Y 
NKKD  ITHLIC  KKl.ATIO.NS  |•l{0(iUAMS 


I>KKSS  l.KADKKS  KMIMIASIZK  NKKO 
OF  I'l  UMC  KKl.ATIO.NS  CAMPAKi.N 
—  Hradliti.s.  K  \  I*  .  Mar.  4  11.  I!t:i9 


_ And  llial''  ill*-  jnli  I'ni  Iiri'liai*-<l  In  iln. 

I'm  44.  ul*'rl.  i  n-al  iv<-.  witli  a 
rditnrial.  iiianac>iiii-iil  anil  piililir  rila- 
tions  hai-kiiriiiind  1  ri-qnirc  a  tnod  salary, 
at  least  .'ilMlOO  eiieiilatinn  •‘ind  1><>  ilays 
tn  iiriivi  niy  |iri  iiiani  nl  xviirlh. 

iiiix 

Kililiir  \  I’lililislii-r 

At  present,  city  *’iliiiir  small  ilaily:  liavi- 
six  years  spin-ts,  two  years  eity  sid,-  ex- 
lH-ri*nee.  J.  Kayiiiond.  Ilox  Station 

K.  llr**iix.  New  A  ork. 

CiTtoonist.  27  -('ollier's.  Sattinlay  Kvinnii: 
Post,  Aini-ricaii  .Miotazine.  .Newspapi-r 
(daily  newseartoon  strip).  Collet:*-  i:ra*l 
uite.  Box  .■>4114,  Kditor  I’lililisln-r. 

Copy  Reader  —  Fifti-i-n  years  New-  York 
desks.  All  around  reporlorial  training 
in  Midwest,  Box  5368,  Kditor  &  Pub¬ 
lisher. 


Situations  Wanted 
Editorial  (Cont’d) 

Interesting,  Humorous  Writer.  Youn^ 
jrraduatt*.  VVeokly,  daily  ex- 
Salary  K«M*<»ntlary.  Go  any* 
when*.  Box  Kditor  Publisher. 

Newsman,  34,  editor  dailies  ei^ht  years, 
seeks  ehan^e.  Prefer  reporting,  fea¬ 
tures.  e<litorials.  Good  habits,  disposi¬ 
tion.  refereiu«*s.  Box  5478.  Kditor  A: 
Publisher. 

Newsman,  25,  njarrie<l.  7  years’  ]>ress  as- 
soeiation — wires,  rewrite,  desk,  eable'^. 
Some  publieily.  news  features.  Loeate 
aiivwhere.  Box  .■»458.  Kditor  A:  Publisher. 


THE  EQUIPMENT  MART 


Mechanical  Equipment  For  Sale 


The$e  pan^s  list  the  best  useti^equipment  and  »  ««-  i  w.  • 

.upplie.  avuilabU  in  ,hn  market.  Leading  ^  “<^^66  nOn-pulsatlug  blowers— Maxitn.lln 
dealer,  and  private  source,  offer  the  item,  ••oi--«'ity  17.690  .•iibn-  f,-.-t  of  air  an  linnr. 

Without  motors. 

.  1  .1.  V.  (5*mer — F’or  matrix  forming. 

^  1  Claybourn  gauging  maehiiie — 1.5 

Mechanical  Equipment  Wanted  b*ai-*-r  diam.-ti-r — 7  16"  plat.-  ihi.kn.ss. 

- — — — — -  1  3-ton  lead  pot  with  4  <J.  K.  heating 

Quarter-folder  wanted  for  Hoe  32-i»iige  units,  lu  KW,  240  W 

^pn'ss.  STAR.  Wasliinclon.  N.  .1.  S  Cl.  K.  In-atinu  nnits.  10  K\V.  ->40  V. 

1  Setireher.  Wood  F'long  (’o..  'i  KW. 
Wanted:  Cutler-Hammer  newspaper  di^  llo  V 

patf-h  .-onvt-yor.s.  Civ.-  full  d*-.*ript inn  1 H  M, hal.r  Linotvp*  I’nl  ...ntrnl 

f.o.b.  point.  B«»x  .)28(i.  K<litor  I*iib-  . 

imxes.  1.>U0  Watt.  11.5  V..  D(  . 


Mechanical  Equipment  Wanted 

Quarter-folder  wanted  for  Ho<-  32-i>acr 
prrsR.  STAR.  W'asliington.  N.  J. 

Wanted:  Cutler-Hammer  newspaper  di^ 

patch  conveyors.  tJive  full  de>eription. 
f.o.b.  point.  B«»x  .528(1.  K<litor  I*ub- 
lislier. 


Will  buy  for  cash.  Model  8  Linotype.s  or 
Model  (’  Intertypes,  Box  .528.5.  Kdit<»r  A* 
Publisher. 


Newspaperman,  rep(»rting.  advertising,  and  i»  i V-  i  '* 

piihlicity  experience  available  for  weekly  ln)li''iiei. 

or  daily.  l'niv(‘rsity  trained.  28.  and  Goss-O-Type  Press,  singl 
nmi  ried.  Box  *5478.  Kditor  aV:  Piildisher  with  floiible  fobler  •  ji 


with  double  folder : 
printing  equipment. 
aV  Publisher. 


le  or  double  unit 
iilso  complete  jtil> 
Box  .5488.  K<lit<»r 


OPPOKTUXITY  :v  Publisher. 

'Po  hire  editoriiil  writer  for  full  or  part  _ 

lime.  Trained  iimler  thr»*e  great  juib- 

li.-.in-rs.  ni-troit.  Biiir.-iln  \-  Boston.  Ill  Composinq  Room  Equipment  For  Sale 


yejirs  in  W’a.shingtoii.  reporting.  I'p-to 
date  et»py  with  cobtr  and  “’life.**  Samples 
on  re(|Uest. 

Kusst'll  McFarland. 

Adrian,  Michigan. 

Outstanding  news  color  photographer.  Five 
years’  Metropolitan  eoloroto  and  B  &  W 
feature  experience.  Desires  connection 
either  on  staff  or  in  technical  advisory 
capacity.  Box  5375,  Kditor  &  Pub 
lisher. 


Desk  man;  some  makeup,  rewrite.  Four  Picture  Editor  28.  five  years  New  Y^**k 
years’  ex|>.-rionco.  ColloKo  journalism  photo-syn.lirat.— daily  .-xp.-ri*-no,.— phot*, 
graduate.  26,  married.  Fust,  a.-curate,  f.-alun-s.  eiiptioiis,  layouts.  Box  n471.  Kdi 

dependable,  sober.  Able  shoulder  re*  IVT  *  ubl^her.  _ _ _ 

sponsibility.  Go  anywhere.  Available  Recent  college  gradate  with  writing  aliility 


interview  east  of  Mississippi.  Box  5380, 
Editor  &  Publisher. 


wants  editoi'i.'il  newspapi-r  nr  magazine 
work.  Bnx  5462.  Kditor  &  Publisher. 


Editor,  39,  vigorous  writer,  sound  news  Reporter,  21 


A  buy!  KIrod  b-ails.  slugs  lb.,  Ktib-s 

15r  lb.  Giiaranti-i-il.  Iinnn-iliat*-  ship 
menl.  Box  84,S,  Union  City.  New  .l*-rs*-y. 

Giant  Castor  Mats  for  sale.  Caslon.  Chelten¬ 
ham,  Gothic  and  many  other  fares.  Send 
for  complete  list  and  prices.  K.  .1.  Hens- 
lein  Company,  13  South  Meridian  Street, 
Indianapolis.  Indiana. 

Improved  design  magazines  for  Linotyp*- 
maihini-.  $95  (in  lots  of  3  or  iiior*-.  $90 
i-a<-h).  Top  plate  of  diiialuiiiin.  Iiotioin 
plate  of  hra.ss.  ('oinhin*-s  In-sl  featurt-s  of 
all  formt-r  d*-signs.  Aeeiirale,  strong, 
light.  Terms  as  low  its  $‘25  down,  balance 
$10  per  nninth.  Montgnniery  A  Baeon. 
Tow.-inda.  Pit. 


■MDNOTYPK  KQUIPMKXT  AT 
SAt’KIFICK 


judgment,  proven  ability  to  build  reader 
interest  and  confidence,  seeks  opportunity 
on  small  daily.  Box  5354,  Kditor  &  Pub¬ 
lisher. 


Now  employed  medium  Southern  daily. 

ilesires  ehange.  No.se  t.ir  nt-ws.  Can  cjaNT  CASTKR  with  inolnr,  .-let-trie 
write  news,  sports,  f.-atnres;  colnmnist.  4-2.4g.60  and  72  pt.  mnid.  102 

Some  news  photography.  Go  anywhere.  f„,i  f,„„s  of  Giant  niat.s  in.-luding 
Anything  t-onsider.-d.  Salary  dehnitely  „,>.to  date  fat-i-s  .is  KABKl, 

s.-eondary.  Keferences  nn*-xce1led.  Box  sTY.MIK  and  6  sw.-sli  fonts . $44<;iO 

5484.  F^lifur  k  Publisher. 


Editor-Copyreader— -Can  haiidb-  all  lo.-al  -4^4  p-;,;,,,,.  p„i,iisher. 

Win*  copy  small  daily  ur  editorial  end  of  .  _  . _ 

tvi-ekly:  writ*-  .-dil.nials ;  exp.-iiene*-*l  Reporter— C.ipy  read*-r  bit*-s  w.ilf.  That 


dailies,  weeklies :  Missouri  jnuijjalisin 
irradiiai** ;  25.  singb*.  sober,  car  ;  now  on 
I'acific  (‘oast,  drive  anywinre  In  diiys. 
Box  54bn.  Kditor  A  Piiblisln  r. 

Editor  trade  journal,  weekly  iiews|>ai)(‘r  or 
publicity  writer.  Arthur  G.  Patterson, 
510  West  ll3th  Street.  New  York  City. 
N.  Y. 


gentlemen,  will  be  tbe  li**ad  if  soiiieoin* 
does  not  giV4*  me  a  job  soon  and  gt't  that 
w<df  from  my  door,  ('opy  n-ailing  report¬ 
ing  job  now  hidd  will  entl  April  1.  Kdi 
tor  iS:  Pnblisln*r  (’Isissifi^'d  l>»’partnn‘nt 
has  full  di  ’ails.  Box  545(».  K<lit*ir  k  Pnh- 
lisin  r. 

Reporter,  feature  writer.  nmvi»--dramat  ic 
<'ditor.  24.  oditorial.  pui)licity  and  com 
mercial  experience.  t'niver'^ ity  jourmil 
ism  graduate.  Ib'st  rebrences.  Box 
.5:t7  4.  K<litor  A:  Piiblish(*r. 


hX-S(  li 1 1*PS- HOW  AKO  KDIIOK.  ^r;idiiate.  Best  reb-rences.  B(tx 

44.  Piiliti/.«‘r  prize  winner,  ex  L.  A.  Tinn*s  .5:t7  4.  K<litor  A:  Piiblish(*r. 

Sunday  magazine  editor,  contributor  - 

biggest  national  magazines;  2,5  years  all  Reporter,  rewrite  and  features  <legree.  Four 
departmeiitN,  know  cost.s.  management  years'  t*Np4>ri<*nre.  Kmp)oy<‘<l  as  bnr<‘aii 
details;  original  ideas,  qualified  editor,  manag(‘r:  (drciilat  ion  4*xp*rience. 


writer,  managing  editor  or  assistant  to 
tiublisln*!'.  S4*e  ‘Wbo’.s  W’ho.” 

Magner  White.  Box  772, 

San  Diego.  California. 

Experienced  newsman,  28,  married.  Tak<‘ 
charge  editorial  dejnirtment  small  daily 
or  lurg(‘  we(‘kiy.  $3()  minimum.  C.  W. 
Andnws,  Ballston  Spa.  New  York. 

Feature  Writer,  newspapi’r  magazine,  trade 
paper  experit'iice:  knows  typography. 
pr<idurtion:  illiistrati*K  with  catin'ra; 

young.  trav<>led.  university  ib'gree;  se«*ks 
pertnaiient  editorial  or  publicity  post. 
Box  ri:U)5.  Kditor  k  1‘ublislier. 


Salary  5l':i0.00.  liox  5404.  Kditor  k  Pub 
lisher. 

Reporter  -Two  years  m*ws  editor  natioTia) 
Methodist  weekly,  circulation  80,000: 
still  employt'd.  but  seeks  advantag«*s  of 
emtiloyment  on  iiK'dium  or  large  daily 
Master’s  d<*gn*e  economies:  24.  single. 
Box  .5314.  Kditor  k  Publisher. 

Three  language  voung  man.  Kiiglish.  Frtmi  li. 
German.  School  of  .l(mrnalism.  'flight 
iH*wspapcr  4‘Xp»‘rleiie»*.  4*4lucated  1'.  S. 
an<i  abroad,  seeks  iMlitorial  job  anywikcrr. 
Very  low  salary  in  the  heginning.  Box 
.5302.  Kditor  k  I*nblish«*r. 

University  of  Missouri  Sclwad  of  .iournal 
i'^in  honor  graduate,  (•xperitmeed  in  re¬ 
porting.  fealurt*  writing  and  «‘diting. 
eopy  I't'ading.  a<l  writing,  will  work  on 
4lail,v  (kr  w«*ekly  atiywIuT**.  Box  .54ti5. 
Kditor  A:  Publisher. 


ENLIST  OUR  AID  eiipy  reiiilin::.  ii.l  wrilitij:.  "ill  ".irk  *iii 

,  ...  ..  ilail.v  *ir  \v*-*-kly  .-iiiy"  li*-r*-.  B*ix  .■>46.'.. 

When  seeking  a  position,  wbetber  Kditor  A-  I'lililisher 

advertising  magazine  radio  - ^ - - 

CIRCULATION  MANAGEMENT  Well-known  European  Journalist  and  Fnr- 

EDITORIAL  or  PUBLICITY  eicii  affairs  writer,  now  in  U.  S.  A.,  de- 

Utilize  These  Services  "*  j."'"  Ainerii-an  newspajier. 

1  W..,,;.*.  ai  la  1  ...  •  Former  staff  correspondent  of  leading 

K-F  Mration  W1  h  our  Personnel  .S.-.-v.e.-  ,^„n.,«n  dailies  and  news  aK*-ncies.  Also 

nnl.l  a  suitable  Job  has  been  s.-nired.  j,eld  position  in  diplomatie  service.  Knows 

^  “  three  tiiiie  “Situation”  ad  in  six  languages.  Age  33.  Kxceptional 

hpilOU  A:  PTBialSllKU.  and  thus  references  Box  ,5372.  Kditor  k  Pub- 

bring  about  possible  b'ads,  wh«‘reiii  lisher. 

"e  will  negotiate  with  the  prosp«‘c! iv**  - - - 

employer  and  advise  you  of  the  steps  CUna^AS#*!.. 

taken  in  your  behalf.  SituatlOfll  Wanted 

3  Ask  bir  <Mir  em|doymeiit  registration  Genenl  &  Administrative 

blank.  With  this  tilled  out  c^mipleiely. -  -  .  - - 

will  In*  able  to  firesent  y<mr  qiiali-  Seasoned  newspaper  man  with  seventeen 


hcatioiiK  in  an  intelligent  iiiaiin«*r. 
IhiTe  is  no  charge. 

fnqiifiitly  receive  reqiiest.s  !<»  fill 
openings  for  all  departments  of  a 
t»ewspup«.r  and  kindred  field,  so  if  you 
Rre  seeking  a  connection  or  wish  to 
make  a  change,  draft  a  Ihree-tiiiie  ad 
and  send  it  to  us  with  your  check  or 
money  order  at  regular  rates  shown 
•n  the  classified  rale  schedule.  The  ad 
will  start  in  the  next  available  issiit* 
and  a  registration  card  will  be  sent 
you  immediately. 

PERSONNEL  SERVICE 

mother  EDITOR  ft  PUBLISHER  service, 
II®®  Times  Bldg.,  Times  Square.  N.  T.  C. 
"yxB:  After  you  register,  notify  us  prompt¬ 
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You  save  at  least  Li  ****  '*'***  many 
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and  .lob  Presses.  Saw  Trimmers.  Casting 
Boxes  etc.  IMaiits  c4Unplet»dy  equipped. 
Terms.  PAYNK  iV  WALSH  CORPORA 
riON.  82  Beekman  St..  New  York 

Linotype  Machines  Are  Rebuilt  much  mori 
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1  750  HI*.  25  Cycle  starting  irans 

foriiUT. 

1  175  Ampere  <LK.  Magmatic  Cmitac- 
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3  Phase  25  cycb*  synclironous  motor  of 
suitabb*  capacity. 
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Goss  Cox-O-Type  prt'ss  with  double  folder, 
doiibb'  ilellvery.  Fitn*  foi‘  8-page  news 
paper,  lb  page  tabloid.  :12  page  magazine, 
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two  folders  ami  (‘lectric  paper  hoist.  Semi¬ 
automatic  A.  C,  c(»ntrol  Two  ton  Hoe 
metal  pot  with  {nunp.  Ho«*  hand  casting 
box  and  Hoe  finishing  mat'him*.  Priced 
for  quick  .sale  at  $5.0m()  as  is  at  OB¬ 
SERVER  DISPATCH,  IMica.  New  V(4rk 
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operation. 
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Rebuilt  Iiinotype  and  Intertype  maehin.-s 
for  sale.  All  nu»d*-Is.  1. INDIA  PK  SLl'- 
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Photo-Engraving  Equipment  For  Sole 

Tasope’,  world's  largest  builders  of  com- 
I.Ietc  photoengraving  plants.  Precision 
built,  low  cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Catalogs  free.  Dept.  A,  TASOPE’ 
Bldg.,  Aurora.  Mo. 

Complete  Photo  Engravers  Equipment 
ebeniirals  and  supplies,  inannfactnrers 
and  <listribnlors.  Si-nd  for  eat.-ilogne. 

THE  noUTHITT  CORPORATION 
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Writ*-  f*>r  mom-y  saving  prie*-.  Address. 
Box  .‘li-Jl  Eilitiii-  .V  Publisher 
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SHOP  TALK  AT  THIRTY 


IT’S  THE  TIME  of  the  year  when  the 

fathers  of  Long  Island  families  of 
high  school  age  are  told  in  firm  tones 
that  “this  is  one  eve- 

We  Go  Back  that  you  can’t  duck, 
g  You've  got  to  go 

u-  L  »■  L  I  down  to  the  open 

H.gh  School 

school.”  So  we  did, 
putting  aside  Uncle  Sam's  green  and 
white  Ides  of  March  signals,  and  the 
assorted  offspring  introduced  us  to  a 
flock  of  teachers  who  had  been  just 
names  heard  around  the  dinner  table. 
For  the  first  time  in  too  many  years, 
we  also  gathered  a  rough  idea  of  what 
the  young  generation  is  learning-- 
and  how. 

It  was  all  interesting  —  the  smart 
band,  the  string  orchestra  and  the 
courageous  singers  facing  an  audience 
for  the  first  time.  And  in  the  class¬ 
rooms.  the  demonstrations  showed  a 
marked  application  to  modern  life. 
E.spccially  one,  which  should  be  note¬ 
worthy  to  this  congregation. 

'We  leafed  over  the  notebooks  in 
the  business  administration  cla.ss  and 
found  one  section  devoted  to  how  to 
read  newspapers.  It  was  sound  stuff — 
and  we’ll  have  more  to  say  on  that 
.some  other  day.  Along  the  walls  f)f 
the  same  classroom  were  poster 
sheets  covered  with  clippings  from 
ncw.spapers  and  magazines  —  adver- 
ti.scments,  with  the  student’s  com¬ 
ments  lettered  beneath  each  one. 
That  was  one  week’s  work  which  we 
wLsh  might  be  inspected  by  a  dele¬ 
gation  from  the  Association  of  Na¬ 
tional  Advertisers  and  the  American 
Association  of  Advertising  Agencies. 

Offhand,  we  .should  say  that  not 
more  than  30?r  of  the  advertising 
pa.s.sed  the  approval  of  that  class  of 
40  youngsters.  Some  copy  was  un¬ 
derlined  in  colored  ink  to  distinguish 
statements  which  struck  the  students 
as  outright  false  or  misleading.  Sev¬ 
eral  of  the  comments  smacked  fa¬ 
miliarly  of  the  “Hundred  Thousand 
Guinea  Pig.s”  and  the  confidential 
findings  of  the  consumer  organiza¬ 
tions.  The  instructor  told  us,  in  a 
brief  ch.at,  that  in  addition  to  learn¬ 
ing  the  principles  of  sales  and  adver¬ 
tising  appeal,  the  students  were  be¬ 
ing  taught  to  appraise  advertising 
they  see  every  day,  so  that  they 
won’t  be  deceived  by  exaggerated 
and  ambiguous  claims. 

People  who  live  by  advertising 
have  a  situation  there  that  can’t  be 
laughed  off.  It  can’t  be  ignored.  And 
it  can’t  be  choked  off.  What  these 
youngsters  arc  picking  up  in  their 
.senior  year  on  advertising  misrepre¬ 
sentation  is  being  carried,  with  au¬ 
thority,  info  the  same  homes  that 
consume  the  bulk  of  today’s  adver- 
ti.sed  goods.  Multiply  what  we  saw 
by  the  number  of  high  schools  across 
the  land  and  you  have  an  influence 
that  may  profoundly  change  adver¬ 
tising  viewpoints  in  the  next  10  years. 
*  •  * 

THAT  SOME  of  the  comments  were 

parroted  and  puerile  doesn’t  abate 
their  .seriousness.  With  the  best  of 
public  -  spirited  mo- 
They  Are  tives.  the  children 
now  attending  school 

Learning-  taught  that 

advertising  is  not  to 
be  taken  at  its  face 
value,  that  a  part  of  the  billion  or  so 
which  is  spent  every  year  in  news¬ 
papers,  magazines,  broadcasts,  cards, 
billboards,  etc.,  is  aimed  at  selling 
them  something  they  don’t  need  at  a 
price  higher  than  they  ought  to  pay. 

So  far  as  we  know,  the  course  does 
not  include  information  on  why  a 


They  Are 
Not 

Learning — 


By  ARTHUR  ROBB 

few  spoonfuls  of  cream  with  a  dash 
of  perfume,  packed  into  a  graceful 
jar.  should  sell  for  several  hundred 
times  the  intrinsic  value  of  the  raw 
materials  and  the  container.  The 
youngsters  arc  not  being  taught  the 
sales  -  advertising  p.sychology  theory 
that  a  woman  who  would  buy  that 
package  with  a  trick  French  name 
for  $1.5  would  not  plank  down  the 
60  cents  for  which  she  could  buy  its 
ingredients  at  the  drug  .store.  Nor 
that  she  probably  could  not  get  the 
.same  improving  effect  —  however 
imaginary — out  of  the  60-cent  pur¬ 
chase. 

Probably  there  is  no  text  book  out 
of  which  such  a  slant  could  be  drawn. 
That  knowledge  has  come  from  long 
experience  in  selling  to  the  public, 
it  is  in  daily  u.se  in  the  sale  of  nearly 
everything  of  a  luxury  nature,  but 
writers  on  advertising  slide  past  it 
delicately.  John  Benson  once  .said 
something  to  the  effect  that  when 
glamor  is  extracted  from  advertising, 
it  ceases  to  be  advertising  with  .sales 
value.  That  he  spoke  from  the  ex¬ 
perience  of  modern  merchandising  is 
undoubtedly  true.  Even  the  mail  or¬ 
der  catalogs,  once  a  desert  of  prosaic, 
matter-of-fact,  agate,  have  jazzed  up 
their  copy.  They  want  to  convince 
the  farmer’s  wife  in  North  Dakota 
that  she  can  get  a  good  dress  for 
S.‘5.49,  and  that  she  can  wear  it  with 
a  kick  and  a  pride  of  appearance 
equal  to  that  of  the  Park  Avenue  gal 
who  takes  hers  from  Paris. 

No  que.stion  about  it.  that  state¬ 
ment  can’t  bear  close  factual  analy¬ 
sis.  In  fabric,  in  tailoring,  in  style, 
the  $.3.49  product  can’t  be  more  than 
a  thirty-second  cousin  to  the  Rue  de 
la  Paix  creation — but  $3.49  is  what 
the  farmer’s  wife  wants  to  pay  and 
.she  wants  to  be  convinced  that  she 
can  strut  with  any  female  on  the 
planet  when  she’s  inside  of  it.  And 
what  goes  for  her  goes  for  the  swank 
city  princesses  who  keep  that  way 
on  a  salary  of  $18  a  week.  It  goes 
for  the  man  buying  an  automobile, 
a  $20  suit,  a  $2.50  hat.  or  a  set  of  golf 
clubs.  Advertisers  long  ago  learned 
Shakespeare's  cynical  advice  —  “As¬ 
sume  a  virtue  if  you  have  it  not.” 

*  *  * 

THAT  ISN'T  the  morality  that  the 

high  schools  seem  to  be  teaching. 
They  aren’t  viewing  advertising  from 
the  standpoint  of 

They  Want  morality  —  although 
Their 

Full  Value  e^^-but  as  a  busi- 
ne.ss  instrument 
which  is  used  to  ef¬ 
fect  the  exchange  of  the  consumer’s 
money  for  services  or  merchandise 
ho  can  be  induced  to  believe  he 
needs.  We  believe  that  the  boys  and 
girls  will  concede  that  glamor  is  an 
essential  to  advertising  effectiveness, 
that  a  merchant  or  a  manufacturer  is 
entitled  to  give  his  imagination  play 
in  order  to  prove  that  his  product  has 
.some  merits,  however  intangible, 
which  his  competitors  lack.  The  girls 
of  high  school  age  seem  to  be  just  as 
susceptible  to  the  glamor  stuff  as  any 
of  their  elders,  and  they  buy  their 
battle  paint  and  silk  stockings  on  a 
combination  of  price  and  package  and 
advertising  display.  We  doubt  that 
they  would  read  specification  copy, 
or  buy  from  it  in  competition  with 
advertising  that  had  a  touch  of 
romance. 

Where  the  boys  and  girls  alike 
seem  to  pull  up  short  is  on  the  ad¬ 
vertising  of  drugs  and  toilet  articles. 
Foods  came  off  with  a  better  average. 
Antiseptics  which  long  ago  drew  the 


fire  of  consumer  groups  are  being 
pelted  in  the  same  spots  by  the  juve¬ 
nile  critics.  Hair  restorers  and  hair 
removers  were  badly  knocked  about 
by  these  skeptics.  Some  food  adver¬ 
tising  evidently  designed  for  its  ap¬ 
peal  to  high  school  students  got  horse 
laughs.  On  that  one,  if  not  on  the 
others,  they  might  be  rated  as  ex¬ 
perts.  The  majority  of  the  food  ad¬ 
vertising  drew  an  OK.  .sometimes 
grudgingly  on  the  score  of  price. 

*  *  * 

ADVERTISERS  could  laugh  off,  six 

or  eight  years  ago,  as  some  of  them 
did,  the  blasts  ()f  the  Chase-Schlink 
books.  Those  works 
Clean-Up  found  a  receptive 
.  audience  in  a  public 

which  had  almost 
Education  ceased  to  believe  in 
any  phase  of  20th 
century  economics,  but  they  were 
"best  sellers,”  and  their  vogue  pa.ssed 
without  more  than  a  temporary  effect 
on  any  of  the  products  criticized.  To¬ 
day’s  story  is  another  matter.  This 
isn’t  best-seller  stuff.  It  is  part  of  the 
curriculum  of  high  school  .seniors, 
boys  and  girls  at  an  age  where  some 
of  what  is  learned  will  be  retained 
through  life.  Our  own  experience  is 
that  the  critical  teachings  have  lasted 
best  after  a  passage  of  more  than 
25  years. 

We  should  say  that  the  proprietary 
medicine,  cosmetic,  and  food  .specialty 
people  have  a  big  clean-up  job  be¬ 
fore  them;  theirs  is  a  big  educational 
job.  They  have  moved  far  towards 
reasonable  truth  in  advertising  under 
the  spur  of  public  opinion,  regulation 
by  the  Department  of  Agriculture, 
and  the  watchful  eye  of  the  Federal 
Trade  Commission,  but  they  haven’t 
moved  far  enough.  Some  of  them  are 
still  claiming  that  a  preparation 
which  is  largely  alcohol  will  grow 
hair  on  a  bald  head,  but  both  the 
advertising  and  the  science  classes 
tell  the  kids  that  it  can’t  be  done. 
And  the  same  kids  are  also  being 
taught  that  a  dentifrice  which  “pol¬ 
ishes”  the  oral  ivories  is  likely  to 
scrape  all  the  enamel  off  eventually, 
and  that  such  dentifrices  are  natu¬ 
rally  harmful  and  should  not  be  used 
in  the  two-a-day  brushings  that  are 
advised  in  the  social  citizenship 
classes.  That  can’t  be  dismissed  as 
radical  doctrinaire  preaching,  as  the 
1932  barrage  on  advertising  was.  This 
is  the  solid  teaching  of  our  tax-sup- 
ported  public  school  system,  created 
by  a  free  people  to  prepare  its  chil¬ 
dren  for  life. 

These  children  now  range  from  14 
to  18  years,  in  the  mass.  Within  10 
years  95G  of  them  should  be  trying 
to  do  a  piece  of  the  world's  work, 
saving  a  few  dollars  and  looking  for¬ 
ward  to  a  home  of  their  own.  They 
will  be  the  prime  customers  for  the 
toothpastes,  soaps,  cold  creams,  shav¬ 
ing  kits,  crackers,  jams,  desserts, 
packaged  flours,  cigarettes,  automo¬ 
biles,  and  living-room  furniture.  By 
all  the  experience  of  the  past  40 
years,  they  should  be  made-to-order 
customers  for  establi.shed  advertis¬ 
ers.  Will  they  be? 

That  they  will  be  is  no  .sure  shot 
for  the  family  jewels.  They  are  get¬ 
ting  a  vaccination  against  crooked 
advertising  that  was  not  received  by 
any  previous  generation  of  school 
children.  They  are  not  being  edu¬ 
cated  to  respect  advertising  as  the 
pledged  word  of  great  and  honorable 
business  enterprises;  they  are  being 
taught  that  there  is  a  great  deal  of 
gyppery  in  advertising  and  that  all 
advertising  should  be  read  carefully 


for  jokers.  half-promi.ses.  misrepre¬ 
sentation,  for  facts  which  conceal  es¬ 
sential  truths.  How  much  present- 
day  advertising  can  stand  the  tests 
which  these  young  and  pliant  minds 
are  being  taught  to  use?  Frankly, 
we  don’t  know. 

«  4:  « 

WE  EXPECT  to  be  called  "naive”- 
again — by  critics  of  modern  news¬ 
paper  and  advertising  practice  when 
we  suggest  that  this 
Media  Have  situation  can  be 
Big  Stake  remedied  by  those 
•e  Thi.  Phace  concemed-the 

advertisers  and  the 
advertising  media. 

We  may  be  naive  also  in  suggesting 
that  it  cannot  be  ignored  much 
longer,  nor  disposed  of  by  hurried 
and  hypocritical  gestures  toward  re¬ 
form.  'ITiese  youngsters  who  are  now 
reading  printed  advertising  and  lis¬ 
tening  to  broadcasts  skeptically  will 
be  in  Congre.ss  and  state  legislatures 
within  20  years,  and  their  present 
educational  background  will  be  an 
element  not  encountered  in  today’s 
legislators. 

Publishers  and  broadcasters  have 
a  sizable  stake  in  this  affair- -espe¬ 
cially  the  broadcasters.  They  are— 
for  the  present — the  major  medium 
for  many  of  the  concerns  whose 
printed  advertising  draws  the  stern¬ 
est  school  criticism.  Our  own  testi¬ 
mony  is  that  many  of  their  advertis¬ 
ing  claims  over  the  air  would  not 
pa.ss  the  censorship  of  reputable 
magazines  and  newspapers.  Radio  is 
more  difficult  to  check  than  the 
printed  word,  but  this  radio-condi¬ 
tioned  generation  of  youngsters  can 
check  it.  So  eventually  can  the  Com¬ 
munications  Commission  and  the 
Trade  Commission,  under  the  drive 
of  a  new  public  opinion. 

We  haven’t  much  faith  in  govern¬ 
mental  regulation  as  a  savior  of  ad¬ 
vertising — the  advertising  upon  which 
our  entire  system  of  democratic  free 
press  and  free  communications  is 
founded.  A  broad  law  and  a  bureau¬ 
cratic  administrator  can  take  the  role 
of  the  bull-in-a-china-shop  to  per¬ 
fection  and  by  unintelligent  legalism 
destroy  a  valuable  institution.  We 
don’t  expect  reform  to  come  that  way. 
And  we  don’t  want  it  that  way. 

The  conditions  that  foster  distrust 
in  these  sehool  children  can  be  effec¬ 
tively  controlled  in  just  one  way- 
refusal  of  deceptive  copy  by  the  ad¬ 
vertising  media,  and  continuous  edu¬ 
cation  of  the  public  by  those  adver¬ 
tising  media.  That  isn’t  original  and 
it  isn’t  especially  courageous.  It  does 
imply  the  doing  of  some  things  on  a 
wider  scale  than  now  prevails. 

Millions  of  lines  of  medical  adver¬ 
tising,  once  acceptable,  is  now  on  ; 
many  newspaper  blacklists.  The 
same  can  be  said  of  speculative  stock,  ! 
oil.  and  mining  promotions.  In  some 
cities  a  censor  board  looks  at  the 
offerings  of  local  furniture,  clothing,  ' 
and  department  stores,  whose  propri-  | 
etors  work  with  the  newspapers  to  \ 
keep  competing  merchants  on  the 
path  of  reasonable  truth.  If  they  can 
say  a  bedroom  suite  is  junk  and  n<rt 
worth  half  its  advertised  price,  if 
they  can  say  an  overcoat  is  misrep¬ 
resented  as  to  fabric,  if  they  can  com¬ 
pel  the  identification  of  Hudson  Seal 
as  muskrat,  why  not  go  further? 

There  are  equally  competent  and 
competitive  experts  in  all  other  lines. 
There  are  impartial  laboratories 
whose  verdicts  can  be  trusted. 

Advertising  can  be  the  greatest 
public  safeguard  against  deception; 
the  public  has  no  check  on  unadver-  ■ 
tlsed  and  plain-labeled  substitutes,  y 
but  that  fact  has  to  be  hammered 
home  again  and  again  behind  the 
solid  conviction  that  advertising  is  _ 
being  used  for  the  protection  and 
information  and  not  for  the  decep 
tion,  of  the  people  who  read  it. 


